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$18B+ 
IN DEVELOPMENT VALUE BRANDED

225+
PROJECTS ACROSS 16 CITIES

15
YEARS OF INDUSTRY EXPERIENCE



We’re a multifaceted team of strategists, architects, 
designers, and visualizers, united in our mission to craft 
compelling brands for place and property. 

RUYA was founded in 2009 to 
address a gap in the marketplace 
providing developers with bespoke 
branding, advisory and end-to-end 
life-cycle services.

RUYA

OUR WORK HAS 
HELPED REAL ESTATE 

DEVELOPERS SELL 
FASTER AT

HIGHER RATES.
WE WORK WITH 
GOVERNMENTS 

& HOTELS TO 
TRANSFORM PLACES 

INTO MAGNETIC 
DESTINATIONS.
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DESTINATION:

We specialise in city and regional developments, guiding 
projects from ideation to realisation. Our expertise lies in 
elevating a destination through strategic storytelling and 
iconic branding experiences that foster advocacy, deeply 
resonating with audiences.

HOSPITALITY: GOVERNMENT:

As masters in the art of crafting distinct brands, we 
infuse life into hotels and resorts, continuously shaping 
destinations as we explore new horizons.

We partner with government and private sector entities 
to drive positive project transformations and shape 
tomorrow’s narrative. 

REAL ESTATE:

SECTOR SPECIALISATION:

We excel in developing distinguished brands for upscale 
residences, resulting in enhancing their prominence. 
Supporting developers at every stage, our collaboration 
extends to architects and designers, ensuring a cohesive 
vision from conception to completion.

RUYA
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Since our inception, we have consistently 
delivered outstanding results, and today, 
we stand proud as one of the region’s 
most trusted partner.

Our journey has been marked by ground-
breaking accomplishments, being the agency 
of record for branding the Nation of UAE, 
forging successful partnerships with industry 
leaders across the Middle East, such as 
Nakheel, Qatar Investment Authority, Emaar, 
UDC, Deyaar, DLF, Piramal, FIVE and the 
UAE Government, as well as Jarir, Retal, and 
OSUS in KSA.



PLACE VISIONING
& SPATIAL DESIGN

PROPERTY
MARKETING

PLACE
BRANDING

3D
VISUALISATION

01.

03.

02.

04.

PLACE VISIONING
PROJECT CONCEPTUALISATION
CUSTOMER JOURNEY & EXPERIENCES
ARCHITECTURE STYLING
AMENITIES & INTERIOR DESIGN
EXPERIENCE CENTRE DESIGN

CONTENT DEVELOPMENT
BROCHUREWARE
IMC CAMPAIGNS
PHOTOGRAPHY & FILM
LIFECYCLE BRANDING
WEBSITE
DIGITAL ECOSYSTEM

ADVISORY
POSITIONING & STRATEGY
PORTFOLIO MANAGEMENT
NAMING
BRAND & ECOSYSTEM
GUIDELINES & GUARDIANSHIP

HYPERREAL RENDERS
ANIMATION
IMMERSIVE REALITY
TECHNICAL PLANS
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OUR SERVICES
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RUYA

OUR CULTURE

A FUSION
OF PERSPECTIVES.

At RUYA, we nurture an inclusive 
and diverse culture, champion out-
of-the-box thinking, and cultivate 
transformation. We empower through 
freedom, infusing agility into every 
branding endeavour.

Open conversations form our 
foundation, forging a legacy of 
organic, authentic, and enduring 
brands.



OUR VALUES

TRANSFORMATION05.

ALWAYS A STEP AHEAD.
With collaborative thinking and emotional 
intelligence, we fuel our clients transformation.

GUIDANCE01.

OUR JOURNEY TOGETHER.
From project concept to implementation.

HONOR02.

PRIDE IN OUR HERITAGE.
Our culture, roots and beliefs drive our respect for 
peers, partnerships, clients, diversity, and integrity.

PERFORMANCE03.

OUR PURSUIT OF EXCELLENCE.
We excel in speed, quality, and clarity in a 
dynamic world navigating through the noise. 

POSITIVITY04.

POSITIVE AND IMPACTFUL RESULTS.
Our positive mindset and client-centric approach 
focuses on creating value and capture. 
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BRANDING THE 
MOST INNOVATIVE 

NATION IN THE 
WORLD

COUNTRY
2020

WINNER OF 2 TRANSFORM AWARDS
WINNER OF SBD AWARD FOR THE EMIRATES TYPEFACE



The Challenge
Developing a brand with both global 
and national reach was an exciting 
task. The brand, emblematic of unity, 
required meticulous attention to detail and 
impeccable execution. It was essential 
to delve deeply into the UAE’s history, 
culture, and vision to truly comprehend its 
significance on the international arena. 
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The Approach
Equipped with branding expertise and 
deep insights, we carefully designed 
the brand ecosystem and carried 
out its implementation. The principal 
vision carried by the Prime Minister’s 
Office became integral to our brand 
development process. 





Our efforts covered the creation of a 
refined brandmark and a brand-new 
wordmark, brand elements, imagery along 
with touchpoints that included bank notes, 
brochures, motion graphics and the official 
website.
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We also managed aspects such as brand guidelines and 
worked in collaboration with Omnibus Type to craft a 
completely new custom national typeface and more than 
200 custom icons in a specialized exercise. The brand launch 
featured interactive videos, brand applications and giveaways, 
and was attended by HH Sheikh Mohammad bin Zayed Al 
Nahyan and HH Sheikh Mohammad bin Rashid Al Maktoum. 
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10.6M
1000+

85+
500M

VOTES

HOURS

TOUCHPOINTS

CAMPAIGN SOCIAL IMPRESSIONS

The Results



AMPLIFYING 
SOUTH MUMBAI’S 
MOST LUXURIOUS 

PROJECT
REAL ESTATE

2018–PRESENT

WINNER OF 2 TRANSFORM AWARDS
WINNER OF ICONIC PROJECT OF THE YEAR AT ET CONCLAVE 2022



The Challenge
As India underwent significant economic 
changes, including the demonetization rule, 
new RERA regulations, GST taxes, and the 
Benami Transaction Bill, Mumbai’s real estate 
market witnessed a 12% increase in Ultra 
High Net Worth Individuals (UHNWI) making 
it a lucrative investment destination. We 
partnered with Piramal Realty to launch their 
flagship project in a city where there was no 
shortage of luxury high-rises.
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The Approach
We crafted an identity that was unique to the dynamic real 
estate landscape of the Mumbai market. Each of the three 
towers received a unique visual and verbal identity, reinforcing 
a distinctive luxurious lifestyle. 
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We emphasized ‘Lifetime Views,’ 
‘Address for Life,’ and ‘Connoisseurs of 
Life’ in each phase, strengthening the 
luxury lifestyle offering. The ‘Trilogy 
Awaits’ concept in the final stage 
significantly boosted sales. 
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More than 75 photorealistic campaigns 
were created to forge a compelling 
emotional connection with the Mahalaxmi 
address, inspiring investments and turning 
customers into brand advocates.

A bespoke 3-month campaign was 
launched featuring the legendary Indian 
cricketer, Rahul Dravid.
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$1.2B
#2 MMR

750+

TURNOVER SINCE 2018

PROJECT

TOUCHPOINTS

The Results



GUIDING A 
DETERMINED 
FIRM TO THEIR 

DYNAMIC GOALS
CORPORATE

2023
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Challenge
In a rapidly evolving nation like the 
Kingdom of Saudi Arabia, marked by 
significant projects and transformations, 
there was a clear need for OSUS to 
develop a brand from the ground up. 
OSUS had no existing brand identity that 
aligned its messaging with its visionary 
projects. Given the crowded market of 
real estate developers, the challenge was 
to transition an undefined brand to one of 
refined sophistication and luxury.
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Approach
We developed a omnipresent dynamic 
brand that resonated with a discerning 
audience. The newly established brand 
projected a commitment to future 
generations. Drawing from OSUS’s 
longstanding legacy, we introduced a 
relevant and genuine tagline, refining 
both the visual and verbal identity to 
stand distinctively apart from competitors.
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The Results

8+
SAR 5B

#2

STRATEGIC ALLIANCES POST BRANDING

PROJECTS VALUE UNDER DEVELOPMENT

MOST VISITED PRIVATE DEVELOPER AT CITYSCAPE 2023



WINNER OF 19+ GLOBAL HOSPITALITY AWARDS

A LIFECYCLE 
PARTNERSHIP WITH 
A PRIVATE ISLAND 

RESORT
DESTINATION

2016-2018
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Challenge
While Abu Dhabi’s larger islands were well-known, 
Nurai Island, despite it’s Maldives-like beauty, remained 
relatively unrecognized. Additionally, Dubai’s established 
tourism reputation often eclipsed that of Abu Dhabi. 
We were assigned the responsibility of elevating Nurai 
Island’s profile as a premier luxury travel destination.



Approach
We skillfully shaped Nurai Island’s image by 
integrating its prime location with its luxurious 
getaway essence.

The rebranding was grounded in key brand 
pillars: “Intuitive,” “Imaginative,” “Individuality,” 
and “Indulgent.” These pillars encapsulated 
bespoke luxury that’s accessible, offering 
unparalleled barefoot luxury experiences. 
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Our design aimed to appeal to discerning 
travelers, ensuring a thoughtfully curated guest 
experience from the ‘Welcome Center’ through to 
the villas and activities.





95%
30%

CONDE NAST
VIP CLIENTELE

OCCUPANCY POST BRAND LAUNCH

INCREASE IN CUSTOMER RETENTION

AWARDS NURAI ISLAND ‘MOST INCREDIBLE PRIVATE RESORT’

SUCH AS RICHARD BRANSON, LEWIS HAMILTON AND
PRODUCT LAUNCHES FOR BMW, ROLLS ROYCE AND CHANEL

The Results



HERITAGE
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AKAM ESTATES COLLECTION
PIRAMAL MAHALAXMI
OSUS
ELEVE
PIRAMAL ARANYA
PIRAMAL REALTY
DEYAAR
PEARLSHIRE GROUP
RISE RESIDENCES
S&S REAL ESTATE
SAMARA INVESTMENTS
CHAIMAA HOLDING
ELEGANCE BY CHAIMAA
MAR CASA
TRIA BY DEYAAR
FIVE LUXE JBR
CANALFRONT, MEYDAN
LAGOON VIEWS, MEYDAN
JEBEL ALI VILLAGE, NAKHEEL
RETAL
IMPERIAL AVENUE
NAKHEEL
SEASIDE, RETAL
COYA, RETAL
REGALIA BY DEYAAR
SLS HALLANDE BEACH
EMIRATES NATION 
PURA
CASSIA
MAG GROUP
MAG CITY
CHAIMAA AVENUE 1 & 2
THE BEACHFRONT
FORTUNE 5
RITZ CARLTON RESIDENCES MIAMI
MBL JLT
RAK PROPERTIES
TURNBERRY OCEAN CLUB
NURAI ISLAND
HAMENI
MINA BY AZIZI
THE FIELDS

KSA
INDIA
UAE
UAE
INDIA
INDIA
KSA
USA
UAE
UAE
UAE
UAE
UAE
UAE
UAE
UAE
UAE
UAE
UAE
KSA
UAE
UAE
KSA
KSA
UAE
USA
UAE
UAE
UAE
UAE
UAE
UAE
SL
UAE
USA
UAE
UAE
USA
UAE
UAE
UAE
UAE

2022 — PRESENT
2018 — PRESENT
2023 — PRESENT
2023 — PRESENT
2021 — PRESENT
2020 — PRESENT
2023 — PRESENT
2023
2023
2023
2023
2021 — 2023
2021 — 2022
2021 — 2022
2022
2022
2022
2022
2022
2022
2022
2021 — 2022
2021
2021
2021
2020
2020
2020
2018 — 2019
2018 — 2019
2018 — 2019
2019 — 2021
2017 — 2018
2018
2018
2018
2018
2018
2015 — 2018
2016 — 2017
2017
2017  — 2018

Our successful projects and 
industry recognition are 
testimony to our partnership 
mindset that delivers results
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MINISTRY OF CULTURE & YOUTH
AL HABTOOR CITY
LAPITA BY MERAAS
ERKYAH CITY 
DIFC
FIVE JUMEIRAH VILLAGE
HESSA TOWERS
ZAYA
GRAN MELIA
ARIANE CITY
FIVE PALM JUMEIRAH
GHREIWATI GROUP
BRICKELL CITY CENTRE
ME BY MELIA 
TRUMP HOLLYWOOD
VERDE COLLECTION 
RELATED GROUP
NPCC
AL KHAIL HEIGHTS
CAMELLIAS, DLF
THE CREST, DLF
DLF 5
CASTEL ROYALE
PARAS QUARTIER
TALEX
MSHEIREB DOWNTOWN
LA RIVEIRA
RAHEJA UNIVERSAL
SENAAT
BLOOM GARDENS
YAMANOTE
KIDZANIA, EMAAR
DUBAI ICE RINK, EMAAR
THANI INVESTMENTS

UAE
UAE
UAE
QATAR
UAE
UAE
KUWAIT
UAE
SPAIN
QATAR
UAE
UAE
USA
SPAIN
USA
INDIA
USA
UAE
UAE
INDIA
INDIA
INDIA
INDIA
INDIA
UAE
QATAR
QATAR
INDIA
UAE
UAE
UAE
UAE
UAE
UAE

2017 — 2018
2015 — 2016
2015 — 2016
2015 — 2016
2015 — 2016
2015 — 2016
2016
2016
2008 — 2015
2015
2015
2015
2014
2008 — 2014
2014
2011 — 2014
2010 — 2014
2013 — 2014
2013 — 2014
2012 — 2014
2011 — 2013
2011 — 2013
2012 — 2013
2012
2011
2010 — 2011
2010
2010
2010
2009 — 2010
2009
2009
2009
2009



+971 4 456 1122
2204, BURLINGTON TOWER 

BUSINESS BAY, 
DUBAI, UAE

WHAT 
IS YOUR 
VISION?

CONNECT



COVER IN SEPERATE 
ARTWORK


