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THE JOHN CARROLL SCHOOL

The JC Brand

brand definition: “A brand is a name, term, design, symbol, or any other feature that identifies one
seller’'s good or service as distinct from those of other sellers” (American Marketing Association).

Great brands are instantly recognizable and immediately stand for something. They speak
a common language to a variety of audiences and provide strong relationships through
consistent communication.

The John Carroll School is an extrordinary institution—a Catholic school providing
transformative experiences that prepare students for college and beyond and allow them to
live their faith through their actions. John Carroll graduates make an impact on the world.
Continuing to improve its public perception, expand its reach, and grow as a school, John
Carroll evokes immense spirit and passion. This document is intended for those in charge
of creating communication materials for The John Carroll School, from brochures and school
websites, to student recruitment materials and alumni outreach efforts. Using these brand
standards will ensure that the look, feel and tone of John Carroll remains consistent when it
is presented to the public.

The JC brand identifies the School to students, parents, teachers, alumni, and the outside
community. It is what people think, feel, and respond to when they hear the words
“John Carroll.” It is an identity as strong, valued and diverse as the School itself.



BRANDING GUIDELINES

Standards and
Guidelines

The graphic identity for The John Carroll School is outlined in the Branding Standards and
Guidelines. This document provides instruction (with regard to usage, scale, and color) for

the consistent application of the John Carroll logo. The Branding Guidelines serve as an
example for the development of projects, within John Carroll, as well as for external designers
and agencies. Any brochure, flyer, poster, invitation, etc., that is distributed internally and
publicly must follow these standards. This resource serves as a tool for protecting The John
Carroll School identity, as well as keeping it consistent across all of its various applications. It
connects JC students, faculty, staff and alumni by creating a cohesive and recognizable
image, making strong our brand and message.

The following key elements make up the identity of The John Carroll School. Please see page
17 for instructions on correct usage of other logos associated with the School.

1. logo (the mitre-JC graphic)

2. signature (The John Carroll School)

THE JOHN CARROLL SCHOOL

L.ogo and Signature

O THE JOHN CARROLL SCHOOL

John Carroll’s Logo may be used independently
as long as: 1. the Signature is represented in
proximity (i.e. front/back cover); OR 2. the
piece is targeted to an audience familiar with
the School (i.e. keychains sold at the Patriots’
Corner school store).

The Logo/Signature should be located in a
prominent position on all communications.

The Logo/Signature should never be recreated
or modified in any way. Scale and usage
guidelines are detailed in the following pages.
Use only the scales and colors as specified.
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Color Palette

The John Carroll School Logo has a palette of
2 core colors. These colors represent John
Carroll’s visual identity, since its beginning in
1964. From this palette, gold is the traditional
spirit color for John Carroll. John Carroll Gold
(PMS 4525) is symbolic of the history and
culture of the School—the Black and Gold PMS  black
Award, the highest honor bestowed on a JC CMYK 30.30.30.100

student at Graduation. RGB 1023
HEX  #0a0203

The Color Palette of The John Carroll School I
brand utilizes both a monochrome and color
palette. (Please see the following pages for
color usage rules.)

When printing four-color process, be sure to
specify the four-color builds listed here. They
have been coded into the art files for one-color,
CMYK and RGB.

PMS none

CMYK 0.0.0.0

RGB 255.255.255
HEX  #ffffff

PRIMARY colors

PMS
CMYK
RGB
HEX

4525
25.23.57.0
196.183.129
#c4b781

THE JOHN CARROLL SCHOOL

- .

PMS 1785 PMS 284 PMS 7409
CMYK 0.79.56.0 CMYK 55.23.0.0 CMYK 1.35.99.0
RGB  240.93.96 RGB 111.167.218 RGB  251.175.26
HEX  #f05d60 HEX #6fa7da HEX  #fbafla

WEB and SECONDARY colors

JC BLACK, JC GOLD (PMS 4525) are the official
colors of The John Carroll School. Secondary
colors may be used on school communication
pieces when color is used. The official black
and/or gold should be the dominant color(s).

JC BLACK (PMS Black) should be used whenever
the logo is not reproduced in color.
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THE JOHN CARROLL SCHOOL

L.ogo and

BACKGROUND IMAGE

The full-color Logo/Signature can only appear on a
background image if the image is subtle in color and
detail. If the image is highly detailed or contains a
strong pattern, do not place the Logo/Signature over
it because the Logo/Signature will not be legible.

ackground

G THE JOHN CARROLL SCHOOL

@ THE JOHN CARROLL SCHOOL

 —

G THE JOHN CARROLL SCHOOL

@ THE JOHN CARROLL SCHOOL

@ THE JOHN CARROLL SCHOOL

BACKGROUND COLOR

The Logo/Signature may be placed on a
background color either by overprinting or reversing.
When using the logo against a black or solid dark-
colored background, the Reverse Logo must be
used. Black outlines, strokes and typefaces must
always appear in 100% white.

When using the logo against a light-colored back-
ground, take care to maintain sufficient contrast
between the Reverse Logo and the background.

If the background color is too light, use the positive
version (100% Black) over the lighter color as shown.



10

BRANDING GUIDELINES

Primary Typetaces

FRANKLIN GOTHIC

Primary typeface family used in the JC Logo/Signature
and can be employed as both display and body copy.

CRETE

Can be used as an accent font for headlines and subheads

Consistent typographic style establishes brand recognition
for John Carroll. The fonts identified in these guidelines
are accepted and preferred typefaces allowed within JC’s
messaging. These typefaces, when used in conjunction
with the JC Logo, reinforce our brand. All typefaces are
suitable for a variety of communication materials, such as
letters, memos, marketing brochures and more.

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
123456789

FRANKLIN GOTHIC

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
123456789

CRETE ROUND

THE JOHN CARROLL SCHOOL

Secondary Typetfaces

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
123456789

GARAMOND

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

123456789

ARIAL

Two typefaces—a serif and a sans serif—have been
selected as the secondary identification typefaces for use
as body copy within letters, memos and emails.

GARAMOND
The system font Garamond should be used for all letters
typeset in Word (printed on pre-printed/offset letterhead).

ARIAL

The system font Arial should be used for email
correspondence and Powerpoint/Keynote presentations,
and other locations where live system fonts are required
in a digital context.

11
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Preferred Clearspace

Clearspace around the Logo/Signature is imperative in order appear within the clearspace. Please observe the area of

to separate it from other elements such as text, headlines, or clearspace to ensure clarity and Logo/Signature prominence.
imagery. The area around the Logo/Signature should always The diagram here shows the minimum amount of clearspace

have a generous clearspace so that these components are not that should surround the Logo/Signature. Please observe at

crowded or constrained by external elements. To maintain the least 15 “X” (where X = width of the Mitre) between the Logo/

integrity of the logo, a minimum amount of clearspace has been
established. No other element (such as text or images) should

Signature and any external element.

l%x____________________?
| OTHE JOHN CARROLL SCHOOL
| yx |

12

THE JOHN CARROLL SCHOOL

@ THE JOHN CARROLL SCHOOL

GRANDPARENTS DAY

Liencliear

MEN\D

WEDNESDAY, APRIL 18, 2018 AT 11 A.M.
UPPER GYM

LUNCH WILL BE SERVED.

ADVANCED REGISTRATION REQUIRED
BY FRIDAY, APRIL 13, 2018.

RSVP: advancement@johncarroll.org
_or by phone: 410-838-8333 ext. 2110

Be sure to note any dietary restrictions.

TO THE

GRANDPARENTS DAY &

Licreclseor
S\D

WEDNESDAY, APRIL 18, 2018 AT 11 A.M.
UPPER GYM

LUNCH WILL BE SERVED.

ADVANCED REGISTRATION REQUIRED
BY FRIDAY, APRIL 13, 2018.

RSVP: advancement@johncarroll.org
- or by phone: 410-838-8333 ext. 2110

Be sure to note any dietary restrictions.

13
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Integrity of Logo

To ensure a strong and cohesive impression across all communications, The John Carroll
School Logo/Signature should be used with the utmost consistency and integrity. Only the
supplied Logo/Signature files should be used. Every logo reproduction must be applied
clearly and consistently. The Logo/Signature should never be tweaked, manipulated,
rendered in colors other than brand colors, etc.

.b THE JOHN CARROLL SCHOOL

Positive Logo/Signature against a white or light-colored background

THE JOHN CARROLL SCHOOL

Reverse Logo/Signature against a black or dark-colored solid background

14

THE JOHN CARROLL SCHOOL

@ THE JOHN ROLL SCHOOL

Never set the Logo/Signature in a “non-identity” color.

rotL scHOO!

@ THE JOH

Never rotate the Logo/Signature.

@ THE JOHN CARROLL SCHOOL

Do not use a low resolution Logo/Signature (less than
300 dpi), unless published online.

THE JOHN CARROLL SCHOOL

Never add a box or a shape to the Logo/Signature.

@ THE JOHN CARROLL SCHOOL

Do not add shadow or effects to the Logo/Signature.

@ THE JOHN CARROLL SCHOOL

Do not stretch or manipulate the Logo/Signature.

@ The John Zarroll School

Do not recreate the Logo/Signature with unapproved

or alternate typefaces.

& THE JOHN CARROLL SCHOOL

Do not combine Reverse and Positive Logo/Signature.

15
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Additional Logos

The John Carroll School uses additional logos to represent a variety of different programs l?A T Kl OTS
and promotional applications. These approved logos must follow the same guidelines as the

overall school Logo/Signature.

o An official (Patriot Head) logo mark has been developed and serves as a reminder of the
overall JC brand. It is used primarily in JC Athletics, but may be used on any promotional
items, such as t-shirts, bags, stickers, notepads, etc. The Patriot Head may be used /\
independently or with the wordmark “Patriots” as shown. Please see page 19 for
additional information on using the Patriot Head logo.

£

¢ Black and Gold Booster Club

e JC Logo/Signature with return address

THE JOHN CARROLL SCHOOL

STEAM ACADEMY

e The Carroll Scholars logo identifies the group of students admitted into the Archbishop
John Carroll Scholarship Program.

e The STEAM logo recognizes students in the STEAM program (Science, Technology,
Engineering, Arts and Math) at the School.

e The John Carroll College Preparatory Dance Program t THE jOHN CARROLL SCHOOI. THE JOHN CARROLL SCHOOL

e The Alumni Association logo represents the 9,500 + JC alumni we have around the country 703 E. Churchville Road | Bel Air, MD 21014 College Preparatory
and the world. Program

17
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Athletic Logos

ATHLETIC LOGO USAGE POLICY

This policy provides information and guidelines to The John
Carroll School community regarding the use of JC’s logos.
The intention is to protect the integrity of the institution’s
Athletic Logos and to ensure such logos are used in an
appropriate manner. All general JC uniform apparel must
conform to the Brand Guidelines. Teams may use the word-
mark and Patriot Head independently on uniforms, however,
the integrity of the logo must always be observed.

All Athletic Logos must always maintain approved colors,
proportions and design integrity. No alterations may be
made, nor shall design elements be placed inside any of the
Athletic Logos without prior permission from the Office of
Communications.

Approved Fonts: Franklin Gothic, Crete, Quaint Gothic

PATKIOTS

ABCDEFGHIJKLM

NOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
123456789

FRANKLIN GOTHIC
ABCDEFGHIJKLM
NOPQRSTUVWXY?Z
abcdefghijklmnopqrstuvwxyz
123456789

CRETE ROUND

ABCDEFGQHIJKLN
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789

QUAINT QOTHIC

THE JOHN CARROLL SCHOOL

Correct use of 1-color Patriot Head logo.

INTEGRITY OF PATRIOT HEAD LOGO

The Patriot Head logo is used primarily for
Athletics, however, it may be used on any
promotional items, such as t-shirts, bags,
stickers, notepads, etc. Only the supplied
Logo/Signature files should be used.
Every logo reproduction must be applied
clearly and consistently. The Patriot Head
logo should never be tweaked,
manipulated, rendered in colors other than
brand colors, switched direction, etc.

L

Correct use of the Patriot Head logo.

Correct use of the Reverse Patriot Head logo.

™

Do not change direction of the

Patriot Head logo.

--

Incorrect use of the Reverse Patriot Head logo.

19
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Statione

LETTERHEAD, GENERAL

Size: 8.5 x 11 in

Recommended Technique/Color

Ink: 2/0

Offset PMS Vegas Gold 4525 Uncoated + Black
Typography

Body of the letter typeset in Adobe Garamond
Example here shows 10.5 pt size with 14 pt leading

To ensure consistency, the original files should be
used when making changes or reprinting.

2N

: 703 E. Churchville Road

W) THE JOHN CARROLL SCHOOL Bl At Manang 21014
: 410.838.8333

410.879.2480

Fax: 410.836.8514

The letter should
be positioned
2.25” from the top
and 1.5” from

the left.

Addressee’s Name
Company Name
12345 Street Address
City, State 00000-0000
Country

Dear John Smith:

| Em re praccerum idemporro venihic totatur rehenis dolorer fuga ferrum aut veliquia quos cus
| dolori consequas aut od magnis sunt, ut vendam rendam hilique car auaut que estius cs

! autat. Aquid quo eictusaniet aut earum facia nia quos

am quateca eritati nimus, niet acerorro
1 teculpa dolupta paruntin nobitat qua vendusdam lab ident ant fugiatatum sed ehug dsxplacur,
! ac cepudit possit s atem fuga. Et alicia non cust ducon conserr ovitit spietum hl iur aut

i voleceaqui diac in nitaspi caborateni m rerum quunt fuga. Ita consed et quatum cum exceperum,
! ipsum o. Itatem quatur. Ant que nissinctur, omniet quidendus, sc
! quidit odio ipit explia voloreh enecupta nulluptame nus di re lab ipidem idel idem veliberum ex
! ipietus, se aut etur, solum con etur aciamusdam simus et offic te aut qui corro. Consed unt

! et aut oditia que nis ullaccatem ut dolor as ex eum faccabo riberes iu molore, estrum exceperum,
! ipsum ipsam aut in rerio. Itatem quatur? Ant que nissinctur, omniet exera quia volore citiaped

! ut fugiatustiis essum que poribus citiasped ut fugiatustiis aut es molorl etur?

! Cullorestrum repero totatur, cor sitis si de con pedit, habi necti et quasiti optiumqui con pro

! volore pa cuptas rere, abo. Nam, sequasinci de velest et init, si am non reni aut rem vendusdams
! lab ident ant fugiatatum sed explatur, ae cepudit possit es atem fuga. Ex alicia non cust duc

! nisquaest rem ium, ut hitatum que pa volentibus reperspid qui ut faceruptate non es siut dompo
! doluptus mil adit quam quia inullup tinulliquate pererch endit, niet eum aut qui.

lame Here
Tide Here

WWW.JOHNCARROLL.ORG

THE JOHN CARROLL SCHOOL

LETTERHEAD, OFFICE OF THE PRESIDENT

OFFICE OF THE PRESIDENT

703 E. Churchville Road
Bel Air, Maryland 21014
410.838.8333

Addressee’s Name
“ompany Name

2345 Street Address
tate 00000-0000
| Country

! Dear John Smith:

=A

{Em re praccerum idemporro venihic totatur rehenis dolorer fuga ferrum aut veliquia quos cus
dolori consequas aut od magnis sunt, ut vendam rendam hilique eat a
1autat. Aquid quo eictusaniet aut earum facia nia quostiam quateca eritati nimus, niet acerorro
! teculpa dolupta paruntin nobitat qua vendusdam lab ident ant fug
Jac cepudit possit es atem fuga. Et alicia non cust ducon conserr ovi

ut que estius es

tatum sed chug dsxplatur,

ietum hl jur aut

| voleceaqui diac in nitaspi caborateni m rerum quunt fuga. lta consed et quatum eum exceperum,
{ipsum ipsam aut in rerio. Itatem quatur. Ant que nissinctur, omniet quidendus, secae nusa

! quidit odio ipit explia voloreh enecupta nulluptame nus di re lab ipidem idel idem veliberum ex

lipietus, se aut etur, solum con etur aciamusdam simus et offic te aut qui corro. Consed unt

‘et aut oditia que nis ullaccatem ut dolor as ex cum f
‘ipsum ipsam aut in rerio. Itatem quatur? Ant que nis;
1 ut fugiatust

abo riberes iu molore, estrum exceperum,

nctur, omniet exera quia volore citiaped

s essum que poribus citiasped ut fugiacustiis aut ¢s molorl cturz

! Cullorestrum repero totatur, cor s

i de con pedit, habi necti et quasiti optiumqui con pro
1volore pa cuptas rere, abo. Nam, sequasinci de velest et init, si am non reni aut rem vendusdams
{lab ident ant fugiatatum sed explatur, ac cepudit possit es atem fuga. Et alicia non cust duc

| nisquaest rem jum, ut hitatum que pa volentibus reperspid qui ut faceruptate non es siut dompo
I doluprus mil adic quam quia inullup tinulliquate pererch endi, niet eum aut qui.

Name Here
itle Here

WWW.JOHNCARROLL.ORG

LETTERHEAD, BOARD OF TRUSTEES

N

®m

2.25”

703 E. Churchville Road
E JOHN CARROLL SCHOOL Bel i Mangan 20014
410.838.8333 | 410.879.2480
Fax: 410.836.8514
5

N STATEMENT: The John Carroll School is a Catholic, coeducational, college-
| community empowering a diverse student population to attain its highest potential. Through innovative practices
1and curriculum, we prepare students to positively infiuence a global society as critical thinkers and creative

1 problem solvers while being socially responsible, spiritually centered and morally grounded in our Catholic beliefs.

eparatory leamning

BOARD OF TRUSTEES

Institutional Advancement Committee Meeting

Monday, August 27, 2018 | 8:00 AM | The Brown Room

Dear John Smith:

{Em re praccerum idemporro venihic totatur rehenis dolorer fuga ferrum au veliquia quos cus
! dolori consequas aut od magnis sunt, ut vendam rendam hiligue cat auaut que estius es
autat. Aquid quo eictusaniet aut carum facia nia quostiam quateca eritati nimus, niet acerorro
} teculpa dolupta paruntin nobitat qua vendusdam lab ident ant fugiatatum sed chug dsxplatur,
‘ac cepudit possit es atem fuga. Et alicia non cust ducon conserr ovitit spictum hl iur aut

i voleceaqui diae in nitaspi caborateni m rerum quunt fuga. Ita consed et quatum eum exceperum,

Hipsum ipsam aut in rerio. Itatem quatur. Ant que nissinctur, omniet quidendus, secae nusa
! quidit odio ipit explia voloreh enecupta nulluptame nus di re lab ipidem idel idem veliberum ex
!ipietus, se aut etur, solum con etur aciamusdam simus et offic te aut qui corro. Consed unt
‘et aut oditia que nis ulla

catem ut dolor as ex eum faccabo riberes

u molore, estrum exceperum,
Jipsum ipsam aut in rerio. Itatem quatur? Ant que nissinctur, omniet exera quia volore citiaped
! ut fugiatustiis essum que poribus citiasped uc fugiatustiis auc es molor] crur?

I Cullorestrum repero totatur, cor sitis si de con pedit, habi necti et quasiti optiumqui con pro
ivolore pa cuptas rere, abo. Nam, sequasinci de velest et init, si am non reni aut rem vendusdams
1ab ident ant fugiatatum sed explatur, ae cepudit possic es atem fuga. Et alicia non cust duc

! nisquaest rem fum, ut hitatum que pa volentibus reperspid qui ut faceruptate non es siut dompo
 doluptus mil adit quam quia inullup tinulliquate perereh endit, niet eum aut qui.

Name Here
Title Here

WWW.JOHNCARROLL.ORG

21
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Business Cards

Size

3.5x2in.

Recommended Technique/Color

Ink: 2/1

Side 1 (front): Offset PMS 4525 + Black
Side 2: (back): Offset PMS 4525 + Black
The files are created in Adobe lllustrator.

To ensure consistency, the original files should
be used when making changes or reprinting.

Templates for business cards are available at this
link: https://bit.ly/2PMYXCu.

@ THE JOHN CARROLL SCHOOL

johncarroll.org

\ 3

John Smith '91 o 410.838.8333 ext. 1234

Associate Manager,
Alumni & Parent Giving

=4 jsmith@johncarroll.org

(B johncarroll.org

@ 703 E. Churchville Road
Bel Air, Maryland 21014

THE JOHN CARROLL SCHOOL

Email Signatures

STANDARD

Only the JC mitre or Patriot Head logo (for Athletics) should
be featured on email signatures. Additional images, quotes,
typefaces and/or colors should not be used within the Email
Sighature. Please see examples of Email Signatures.

STANDARD LANGUAGE

Out of Office replies should stay consistent and support
the John Carroll brand. Standard language for Out of Office
replies should follow this format:

Thank you for your email. | am currently out of the
office, returning on Thursday, July 19. If you need
immediate assistance, please contact Director, (or
Department Chair, or other contact) John Smith, at
jsmith@johncarroll.org.

Best Regards,
Joanna Jones

Karen Everett ‘93

Associate Director of Creative Services

410.838.8333 ext. 2090
00e0

HB v o~ t&ﬁ Email Signatures « keverett@johncarroll.org

Message Options
- @

=" W05

Calibri (Bo.. +||11  +| A~ Av Ap :i=

Seth Goldberg
Athletic Director

410.838.8333 ext. 1234

000

Send Paste@ BIgabeXZ)(Z;-szzg

From: | keverett@johncarroll.org (JC_Everett, Karen)
To:  JC_Everett, Karen
Cc:

Subject: | Email Signatures

BB

Introducing... the new JC Email Signature! Check out all the links to our social media pages,

and click to make sure that they are working!

Karen Everett '93

Associate Director of Creative Services
b 410.838.8333 ext. 2090

0De0

System font used for Email Signatures: Calibri 11 pt
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Presentation Slides

Cover slide options Interior slide options, system font: Arial

Closing slide options

@ THE JOHN CARROLL SCHOOL

=
Q THE JOHN CARROLL SCHOOL

@ THE JOHN CARROLL SCHOOL

@ THE JOHN CARROLL SCHOOL

24

THE JOHN CARROLL SCHOOL

Email Templates (VC)

Athletics Email Template

Email templates have been created in
Veracross. You can find all of the email
templates on the Communications page,
under Configuration - Shared Templates.

All JC Brand fonts, colors, titles and text

boxes have been added to each template.

To keep emails consistent and brand-
compliant, please use ONLY the fonts,
colors, etc that are shown in each
template. You may adjust the number

of images in the email, as well as add/
remove image boxes and text boxes, how-
ever, if adding any new text/image boxes,
please DUPLICATE the text/image box to
assure brand colors and fonts are used.

Additional email templates on page 26.

Copy goes here.

Sincerely,
Seth Goldberg

Director of Athletics

410.838.8333 ext. 2013 | sgoldberg@johncarroll.org

00®D®O

The John Carroll School | 703 E. Churchville Road, Bel Air, Maryland

Email

210141 410-838-8333

Admissions Email Template

5:/5517 P@fmnf hat & Jﬁw %uﬁ. i’fﬂ?by ﬁﬁ—ﬁ,ﬁ hese!

Insert letter text here.

Sincerely,
Edward Maynard '93

S

Director of Enroliment
410.838.8333 ext. 2062 | emaynard @johncarroll.org

00O Dd®O

The John Carroll School | 703 E. Churchville Road, Bel Air, Maryland
21014 1410-838-8333

Email

25
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Photography

Alumni EVENTS Email Template Alumni Newsletter Email Template President’s Letter Email Template

&

Patriot Alumni Events
Sugils TRRE " -
. + -

This is a Text Block! Click on this text to edit t. You can add content easily by dragging content
blocks from the right sidebar. Drag this and other blocks around to re-order them.

Give to the Annual Fund!

00OGDO

The John Carroll School | 703 E. Churchville Road, Bel Air, Maryland 21014 | 410-838-
8333

Email;

Email templates are saved in Veracross:

Communications page, under Configuration -

Shared Templates.

New templates can be created, please con-
tact the Office of Communications for a new

email template.

26

The Patriot Story

A Newsletter for Alumni

To those of you who have so generously given to support John Carroll
students, THANK YOU! We have just $8,000 remaining to meet our goal
of raising $40,000 this month.

This is a Text Block! Click on this This is a Text Block! Click on this
text to edit it. You can add content  text to edit it. You can add content
easily by dragging content blocks  easily by dragging content blocks

from the right sidebar. Drag this from the right sidebar. Drag this
and other blocks around to re- and other blocks around o re-
order them. order them.

00ODO

The John Carroll School | 703 E. Churchville Road, Bel Air, Maryland
210141 410-838-8333

Email:

Insert letter text here.
Sincerely,

Steve DiBiagio
President,
The John Carroll School

00ODO6

The John Carroll School | 703 E. Churchville Road, Bel Air, Maryland 21014 | 410-838-

Email:

Imagery is one of the most powerful ways
to correctly represent The John Carroll
School’s brand. Whether it is used as

the main component of a design or as a
visual accent within a design, take care
to ensure that the image incorporates the
brand identity.

Images should convey a sense of
leadership, camaraderie, victory and

a compelling student life. Each image
should strive to tell a story. Photographs
should reflect the fundamental
experience of a student by showing
where learning happens—whether in the
classroom or in the field.

When choosing photography, pay special
attention to attire, diversity and any other
issues to ensure that the school is
portrayed in a positive light.
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BRANDING GUIDELINES

Marketing Support

AVAILABLE MARKETING TOOLS & SUPPORT

Print Collateral
e Flyer (1 page, good for events)
Brochure (trifold)
Schedule Poster
Notecards
Direct Mail

Digital Marketing
e Social Media (account set-up, graphics)
¢ Live Social Media Posting (for instance, from a
championship game, theatre production or a media event)
o Website Content, including featured “Patriot Stories”
of standout students
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Additional Support
e Media Relations (press releases, Signing Day,
theatre productions, media outreach etc.)
Online Event Registration
Photography & Video
e Giveaways/Promotional Items (t-shirts, pens, magnets etc.)
Signage

THE JOHN CARROLL SCHOOL

MARKETING GUIDELINES

Turnaround time. Please keep in mind we have one in-house
graphic designer, so to ensure that we have enough time to
deliver what you need, we ask you make requests at the
beginning of each semester or season and allow at least
two weeks for turnaround time.

Logo/branding compliance. The John Carroll logo is owned by
the school and can only be used with permission. To ensure it
is displayed in a consistent manner, refer to all branding style
guidelines within this document when ordering t-shirts or other
items that feature the logo.

Media relations. Please notify the Director of Strategic Marketing
& Communications immediately of any requests for interviews
outside of normal score reporting and direct the media to
contact Kathy Walsh on her mobile phone at 410.215.9049.

Social media accounts. While we encourage coaches and faculty
members to establish and actively use social media accounts,
it is important for our Communications office to have the most
updated login credentials to ensure continuity from year to year.
Please send your social media log-in credentials to either

Kathy Walsh or Ashaki Todman and be sure to put “The official
page of...” in the Bio or About section.

CONTACT THE JC MARKETING TEAM!

KATHY WALSH, Director of Marketing & Strategic Communications

kwalsh@johncarroll.org | x 2101

Media relations, general questions about marketing support

KAREN EVERETT, Associate Director of Creative Services
keverett@johncarroll.org | x 2090
Logo usage questions or graphic design needs

ASHAKI TODMAN, Marketing Communications Manager
atodman@johncarroll.org | x 2061
Social media or website questions

KATE WEBB, Administrative Support Associate
kwebb@johncarroll.org | x 2110

Requests for content on marquee sign, requests for content on
TV monitors, social media support

WEEKLY UPDATE SUBMISSIONS
news@johncarroll.org
Please submit Weekly Update items by end of day Thursday.
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BRANDING GUIDELINES

Web Stan

SOCIAL MEDIA STANDARDS

“Displaying your business’ personality
through social media is one of the best
ways to connect with your target
audience. Your social media channels
are just expanded opportunities for your

brand’s voice, content, and interactions...

Brands are placing a bigger emphasis

on customer experience because of the
impact it has on reputation. Brands who
engage on social media channels receive
higher loyalty from their customers. More
than 50% of Americans who follow their
favorite brands on social media are more
loyal customers than those who don’t.”

-Lyfemarketing.com

ards

In effort to promote brand awareness and engagement, it's
important to have a positive mix of content to engage the
audience. Social content at John Carroll serves to:

e promote the School, Athletics, Performing Arts,
school-wide events and other programs

¢ share educational, entertaining, or emotional content,
helping users connect with the JC page

o feature “stories” of current and past Patriots, thereby
engaging the whole JC community

Creating high quality, engaging content is imperative. The
Office of Communications has created a content calendar,
outlining social media posts, including, how often, which
networks, and when the post will be made.

John Carroll supports coaches, faculty members and staff
in actively using social media accounts. Please contact
Ashaki Todman (atodman@johncarroll.org) in the Office of
Communications for any questions regarding John Carroll’s
social media strategy and implementation.

THE JOHN CARROLL SCHOOL

John Carroll Social Media Examples (from Facebook and Instagram)

@ iohncarrolischool

0 Q W

139 likes

@ ‘The John Carroll School
o

The John Carroll
\419) Theatre Department

HELLD,
DOLLY/

November 9 & 10 at 7:00pm » 25hares
November 10 & 11 at 2:00pm 1 Duke O comment 2 share @~

onaL CHAMPION g

[ 4

© | Instagram

Follow Back

jctvnews

ollowers 6 following

pur latest video *

EIPOSTS (2 TAGGED

Unofficial Instagram account.

jcpatriotathletics IR IR -

13posts 140 followers 27 following

JC Patriot Athletics

The offici
A

Official Instagram account.
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All Logos, Templates, and the Branding Guidelines are available at this link:
https://bit.ly/2PMYXCu

@ THE JOHN CARROLL SCHOOL



