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Group sales +2% YoY, + PLN 100 m operating cash flow YoY

Wholesale — small format decline & further digitalization
Sales +0,26% YoY

e weak HY for small format according to Nielsen and CMR data
EBITDA +5% YoY

* slight Cash&Carry decrease offset by Distribution and Food
Service rebound

Retail — own stores weak performance
Sales +1,5% YoY

59 own stores to be closed till the end of the year
EBITDA -104% YoY

e partnership stores good performance, Inmedio strong sales rebound

Projects — all formats expansion & sales increase
Sales +199,37% YoY

. . , o
FI’IS.CO in Poz.nan, HY Warsaw LfL 22% EBITDA -19% YoY
* Duzy Ben with 158 stores at the end of June 2021

PLN 94 m net loss in Q2’21 due to PLN m 80 write off in retail segment and weak own stores performance
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Polish GDP growth

10.9
5.3 5.1
44 .
1.9
\ -1.5 -0.9
-8.4
v
1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21*
Retail sales growth in Poland
14.4
8.1
5.2
4.2
“4.1 0.8 1.0 1.2
I\\/
N\ / >
-10.7
\'4
1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21

*NBP forecast
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Inflation

7.7

6.9

4.7 5.0

3.6

/ 3.1

12 1.3 1, 14

1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 I-VI21 July
2021

== CP|
=®= CPI| - food and non-alcoholic beverages

== CP| — tobbacco and alcoholic beverages
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2021 HY vs. 2020 HY Polish food market grOWth* 2021 HY small format stores growth*
Hy'20 Il HY'21 %% Hy'20 M HY'21
Vf/f/f/«?
23 7% P
2911 22,67
_7'0'5'_m 22,7 -0,2 second quarter of weak
small format performance
Discounters Supermarkets Hypermarkets Small format specialized Convenience  small supermarkets small
301 - 2500 sgm +2500 sgm & others 40-100 sgm 100 - 300 sgm grocers<40 sgm
Transaction Value Groceries 0-500 sqm (incl. Alcohol Stores)™
21,55
21,10 19,28 19,78 19,77 20,18 19,88 19,62 20,05

18,68

17,44

stable number of
transactions and basket value

l
w
-
(6]

Number of trasactions (in min)
= Average basket value
«@= Average numer of products in basket

27.01.2020
24.02.2020
30.03.202

27.04.2020

*Nielsen Retail Trade Panel, Value sales, period: January 2019 — June 2021, Food categories **CMR, panel of food and alcohol stores up to 500 sqm, weekly and monthly data
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Sales growth YoY (stores 0-500 sqm)

(o) —
20% - @ - TOTAL SALES

e TOTAL FMCG

—@— TOTAL FOOD (without cigarettes)
--[]-- TOTAL DRUG (All other categories + cigarettes)

16,0%

15%

10%

5%

0%

-5%

-10%

% -
-15% ; 0
! -13,3% 12,9%
Before COVID Quarantine Quarantine Summer Normal I)ctober ’20 November ’20 December ’20 January '21 February ’21 March ’21 April '21 May 21 June’21 July 21

(w2-8) preparation (w12-22) (w23-40) |
(w9-11)

1st COVID-19 wave 2nd COVID-19 wave 3rd COVID-19 wave

CMR, panel of food and alcohol stores up to 500 sqm, weekly and monthly data
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Sales growth YoY (stores 0-500 sqm)
Tobacco products
|
12% - 11,2% :
9,6% I
10% -
8% -6,7% : 6,5%
5,7%
» o : 5,2% ) o, 4.8% °
| — .
0,
4% 2,4% I 2,4% oé
¥ |
| -0,9%
0% - /
° ' heof
2% l
Before COVID Quarantine Quarantine Summer Norma. October '20 November '20 December '20 January '21 February ’21 March ’21 April '21 May 21 June'21 July 21
(w2-8) preparation (w12-22) (w23-40)
(w9-11)
1st COVID-19 wave 2nd COVID-19 wave 3rd COVID-19 wave
Eurocash Serwis stable results YoY )
10

CMR, panel of food and alcohol stores up to 500 sqm, weekly and monthly data
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Sales growth YoY (stores 0-500 sqm)
Alcohol
zocy _ 18,1%
° 16,2% e=== Alcohol
e I — B = Beer
15% - 12,5% 12,3% I *®+ Wine
e l
10% - RS :
6,0% ° % 6,1%
< 4,5% o “ 1
5% o 2, Oo.ﬁ " I
1,2% ](')61{; oo ® - 0,9% O | 0.1%
'. LI X :0 e o - - - - .o. . _ - a» o
0% gy N = 1 -2,4% ’ -3,0% ) | -
~ 23,6% -~ . -3,7% ,10.7% 0,8%
——— - hd ®®00c0c00e C D0/
_5% — I ... ~ ’ P d .o.c’ .oooo...‘-68% /
b -6,8% 10.4%
10% ! *-10,8% .o ~6,4% e ©-11,2% seetE
-107% A I ‘o’ -12,9%:* "
! 13,3% ~ o
'15% - I i ’
-14,4%
Before COVID Quarantine Quarantine Summer Normal October ’20 November ’20 December’20 January '21 February ’21 March ’21 April ’21 May 21 June'21 July 21
(w2-8) preparation (w12-22) (w23-40)
(w9-11)

11

1st COVID-19 wave

2nd COVID-19 wave

3rd COVID-19 wave

Strong alcohol & beer overweighed in C&C mix of sales, C&C, Q2’21 LFL: - 8,42%

CMR, panel of food and alcohol stores up to 500 sqm, weekly and monthly data
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Sales growth YoY (stores 0-500 sqm)
Non-alcoholic beverages, basic, sweets

120% - 110,9%
=== non-alcoholic beverages

100% = B = basic products

80% *®+ sweets
60%
40%

20%

0.4% 0.3% 3,8% 4,1% 2,1% 2,§%M\>
: ’ ’ - —m -6.4% .M::..g.. -6,4%
-13,2% " — -13,1% -12,0% =" _14,8% 1% _ e rige, = — -13.8%

0%

-20% A -10,69 0 -8,2% o > -

10,6% I -11,8% 14.1% -12,4% ’ -10,8% ~ - -16,0%

’ o (V) ) (v]
I -40,9%
-40% A : u”
-60% - :
Before COVID Quarantine Quarantine Summer Normal | October’20 November ’20 December ’20 January '21 February ’21 March ’21 April '21 May 21 June’21 July'21
(w2-8) preparation (w12-22) (w23-40)
(w9-11)

1st COVID-19 wave 2nd COVID-19 wave 3rd COVID-19 wave

N
N

12

CMR, panel of food and alcohol stores up to 500 sqm, weekly and monthly data
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Chain of franchise stores organized by the Eurocash Group eurOCGSh

14 683

14 131

Number of users

23.5 25.7
(ths)
(Y iewiaran % .
6 sales* done via
o 5449 36.1% 36.7%
> 167 Eurocash.pl
vGama
Q2’20 Q221
— increasing number of ,soft” franchise — ongoing focus on digitalization in wholesale
in wholsale segment segment, increasing number of Eurocash.pl users

14

*sales that can be done via eurocash,.pl
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HY 2021 sales evolution

239

HY 2021 EBITDA and EBITDA margin

3,18%

288,2
HY’20 Cash&Carry Eurocash Service Eurocash Food HY’21

Distribution service&others
HY’21

— & — EBITDA/Sales I eBiTDA

. L 2,1 flat sales due to weak market ash&Carry sales decrease offset by Eurocash Service
conditions, higher EBITDA thanks to strong Eurocash <

. . trong YoY growth and Food Service rebound in Q2’21
Distribution performance and Food Service rebound

15
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DelikCitesy EVENNCIE
158 partner stores .
973 franchise stores 429 own stores
(Rogala+FHC-2) |

05. Retail segment @
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HY 2020 HY 2021 HY 2020 HY 2021 HY 2020 HY 2021
average
store size 330 332 219 221 357 353
(sqm)

(k PLN)

sales per sqm

1.6 1.7 1.8 1.8 1.2 1.1

(k PLN)

-2.5% -7.6%

weak HY for small format according to Nielsen and CMR data,
59 own stores to be closed

17
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HY 2021 sales

)

+1%

¢

HY 2021 sales evolution

HY 20 HY'21

HY 2021 EBITDA, adjusted EBITDA

4,79% and adjusted EBITDA margin

HY’20 Delikatesy Supermarkets Inmedio HY’21
HY 20 HY 21 Centrum Oown
Franchise

B adjusted EBITDA MM EBITDA - < - EBITDA/Sales

— | weak segment performance due to own stores results = Delikatesy Centrum LFL: -1,17%,
59 own stores to be closed till the end of 2021 -> wholesale LFL: 0,33%

PLN 80 m write-off in 2Q’21 Inmedio strong sales rebound in Q2

—/

18
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HY 2021
Poznan
: W.

* Sales Warsaw: 126,7m PLN, ® T eSS _Jspsccso
* Sales Wroctaw: 10,5 m PLN warehouse

e Sales Poznan: 0,37m PLN

Wroclaw
k I . hybrid warehouse
supermarket online +32.7% sales YoV
Number of stores e ™

i  Sales: 77,4m PLN
" @ﬂ' , NARKE LFL 13,3% Strong expansion

1 'L KOHOLOWY 129 . .
% B.Ey% MR BEP=120 stores 4 77 in Duzy Ben and

Frisco, slower in
2018 2019 2020 HY 21

« Sales: 15,8 m PLN Kontigo and ABC
LFL -8% on wheels due to

o
(<o'/‘.‘h90 BEP=50 stores 13 30 36 pandemic.

2018 2019 2020 HY'21 \_ 4

o

 Sales: 14,8m PLN

LFL -6% g6 12

O™ O™NA KOLACH e BEP=150 cars 26
. 2018 2019 2020 HY'21
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HY 2021 sales

HY 2021 sales evolution

HY 20 HY 21

HY 2021 EBITDA ::::::::::E""w”w- 1’611 ,,,,,,,,,,,

HY 20 Duzy Ben Kontigo ABC on Frisco Others HY 21
wheels

HY'20 HY 21

First year of Frisco full consolidation in Group sales:

Frisco and Duzy Ben strong expansion * PLN 103.7 m Frisco sales in HY 2020
* PLN 33.9 m Frisco sales increase YoY

21
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HY 2021 sales
+2% +

)

£

HY 2021 sales evolution

HY 21

HY 2021 EBITDA, adjusted EBITDA
and adjusted EBITDA margin

HY 20 HY 21 HY 20 Wholesale Retail Projects HY 21

I adjusted EBITDA I eBITDA - < - EBITDA/Sales

Q2 .21 EBITPA decr:ese e sales increase due to Eurocash Service strong growth,
write — off in retail segment and weak
23

. Food Service & Inmedio rebound and Frisco expansion
Delikatesy Centrum own stores performance
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HY 2021 cash flow

HY 21 HY 20

Net operating cash flow 322,99 220,62
Net profit (loss) before tax (132,95) (11,72)
Depreciation 294,26 274,86
Change in working capital 71,56 (19,08)
Other 90,12 (23,43)

Net investment cash flow (81,10) (225,88)

Net financial cash flow (244,88) 60,81

Total cash flow (2,99) 55,55

safe level of cash flow, allowing the continuation
of the investment strategy, including M&A

Sita Nowoczesnego % :
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HY 2021 cash conversion

23 21 19 19 2 20
\: ‘
—_—
22 22
20 17 19 19
.95 26 -22 -24 -22 -23
== Receivables
=== |nventory
e (Cash conversion
53 Liabilities
-62 66 -62
69 -67
Q120 Q220 Q320 Q4°20 Ql21 Q221

stable cash conversion level of -23 days
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Net debt/EBITDA (before IFRS16) Net debt/EBITDA (after IFRS16)

3.99
2.30

2634 2519 2 615
% % %
) 7, 77
:785* 2799 =804
/ ?" /
Q2°20 Q3°20 Q4°20 Q121 Q221 Q220 Q320 Q4°20 Q121 Q221
# 12M adjusted EBITDA (m PLN) ## 12M adjusted EBITDA (m PLN)
Il Net debt (m PLN) I Net debt (m PLN)
=@= Net debt/EBIDTA (according to bank convenants) =®= Net debt/EBIDTA (according to bank convenants)

safe level of the net debt / EBITDA ratio before and after IFRS16
fulfilling banking covenants

*Impact of IFRS16 on EBITDA amounted in 2019 is: PLN 376 m. This value has been added to 12M EBITDA in each quarter of 2020 & 2021.
25
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Thank youl!

IR contact

Magdalena Kupiec

Email: magdalena.kupiec@eurocash.pl

tel. +48 784 472 068 <

y
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Non-alcoholic
beverages

4 Grupa | Przedsigbiorcy 5
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Inflation by category 2021 HY vs. 2020 HY
22,0
11,3
7,5
e 6,1 5,9 6,2
2,6 ' s 3,5 3,3
! 1,7 0.7 1,6
I —_1’2 || || -1,2
-0,5 -0,5 -0,7 -0,7
Fish Bread and Sugar, jam, Alcoholic Milk, cheese Tobbacco Food Coffee, tea  Oils and fats Meat Vegetables Fruits
cereals honey, beverages and eggs and cocoa
chocolate and
cofectionery
Ly 21 HY"20




08. Appendix — Q2 consolidated financial results

29

Q2 2021 sales
+5% +

)

£

Q220 Q221

Q2 2021 EBITDA, adjusted EBITDA

3,41% and adjusted EBITDA margin
o= __ 2,56%
T ==
86,7
Q2°20 Q2°21

I adjusted EBITDA — < — EBITDA/Sprzedaz
EBITDA

Q2’21 EBITDA decrese due to PLN 80 m
write — off in retail segment and weak
Delikatesy Centrum own stores performance
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Q2 2021 sales evolution

Q2720 Wholesale Retail Projects Q2,21

ales increase due to Eurocash Service strong growth,
Food Service & Inmedio rebound and Frisco expansion
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Q2 2021 sales

Q2 2021 sales evolution

ma

Q2°20 Q221
. 260
Q2 2021 EBITDA and EBITDA margin

Q2°20 Q2721 Q220 Eurocash Eurocash Eurocash Food Q221

Cash&Carry Service Distribution service&others

I eBiITDA — <& — EBIDTA/Sales
weaker Cash&Carry Q2 YoY performance offset Eurocash Service strong YoY growth, Food
by strong Eurocash Service and Distribution Service rebound, Cash& Carry sales decrease due
results and Food Service rebound YoY to lack of traffic on streets (lockdown in April)

30




08. Appendix — retail

(@3 EUROCASH

GRUPA

Sita Nowoczesnego :@
Przedsiebiorcy -

&
Q2 2021 sales

+4% 1 Q2 2021 sales evolution

)

(

Q2°20 Q221
Q2 2021 EBITDA, adjusted EBITDA
5,53% and adjusted EBITDA margin
O~ —
- - 2,53%
— w
Q2720 Q2721 Q220 Delikatesy Delikatesy Inmedio Q2721
Centrum Centrum
I adjusted EBITDA EBITDA — < — EBITDA/Sales Franchise own stores
eak segment performance due to own stores results Delikatesy Centrum LFL: 1,54%,
59 own stores to be closed till the end of 2021 -> Delikatesy Centru wholesale LFL: -1,72%
PLN 80 m write-off in 2Q’21 strong Inmedio rebound YoY

31
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Q2 2021 sales

Q2 2021 sales evolution

,,,,,,,,,,, 0’7 [
Q220 Q221
Q2 2021 EBITDA
B 0,5 **********
16,5
Q2°20 Q221 Q2720 Duzy Ben Kontigo ABC on Frisco Other Q2721

wheels

First year of Frisco full consolidation in Group sales:

Frisco and Duzy Ben strong expansion * PLN 58.6 m Frisco sales in Q2 2020
* PLN 10.9 m Frisco sales increase YoY

32




