Ux audit report A/

NAME OF YOUR PROJECT

Prepared by the Analytical Department of Turum-burum

Turum-burum



GENERAL METRICS
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USER JOURNEY

Purchase of products
Main page Producr list Product page Cart Checkout
CRto the product CR to the product CRtocart: 6.9% CRto checkout: 71% Drop-offs: 74%
list: 55.4% page: 34.6% (total) (total)

Buying rations

CRto the product CRto the services CRtocart: 9.9% CRto checkout: 71% Drop-offs: 74%
page: 22.6% page: 44.7% Drop-offs: 38% (general) (general)

— User journey 02
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HYPOTHESIS N2...

Product category navigation

Part of the navigation is hidden, so the user may not see other
available products or may have to take additional steps. Also,
users may think that the name “Store” means store addresses
and ignore this navigation item.

In addition, the mobile version has the most clicks to the "Store’,
but when clicked, it may not open the list of categories, instead
redirecting the user to the "All Products” page. This makes the
user wait for the page to load and scroll to the desired category.
As aresult, customers may not scroll to the desired section and
may not find the products they are looking for.

Hypothesis

Displaying product groups instead of the "Store” item reduces the
number of unnecessary steps and helps users find the category
they want more quickly. All of this has a positive impact on the
number of products viewed and the exit rate of new users.

— Navigation

FREE DELIVERY BY NEW MAIL SROM 1500 UAH!

e Rabon  Cakestoorder 1

Candigs and bars Cakes and oclars
Vepetable yoghurts and cheeses Aambucha

Ice cream Destseller
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EXAMPLES OF DESKTOP AND MOBILE VERSIONS

o:a4

SAKARA NUTRITION PROGRAMS NEXT WEEK’'S MENU SUPPLEMENTS
T s a gu ¥
. Snacks
1 A
PEANUT PASTES SALTED CARAMEL MUT PASTES Granola
- nacks
..
- - ’
K ey, 0
i = —
MINI & MAXS CUPS DESSERTS GIFT SE75
Certificate About us
Recipes Cooperation
FAQ Reviews
Contacts

Sign i toyour account =]

NUTRITION FOR RESULTS

Give $50, Get $100: For a limited time, receive $100 worth of Sakara Rewards points when you refer a friend who's

SNACKS

Start Your Transformation

ew ta Sakara Share the love

SHOP ALL Q

NEWLY PERFECT

Protein Super Bars

Nourish on-1l

SAKARA LIFE R I

3%

o —

— Navigation
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HYPOTHESIS Ne...

Lack of details about the key services

Dietary information. The page lacks information about the diets,
for example, that the meals are well-balanced, promote health,
and are developed by a nutritionist. There is also a lack of
description of the company, its mission, and its features. Such
information can be crucial for first-time users who have no idea
about the benefits and quality of the products and how they can
solve their problems and needs.

Hypothesis

Adding information on the homepage that the menus are
developed by a nutritionist, as well as a brief but informative
description of the company, mission, and features, can attract
attention and engage new users. This will reduce the number of
page exits and increase the number of orders.

— Main page

9:41 ol T -

FREE DELIVERY BY NEW MAIL FROM 1500 UAH!

Rations
Balanced diet and detox program
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MOBILE VERSION EXAMPLES

MOSAIC!

BREAKFAST
DONE RIGHT.

293
o

Readyin3
minutes

Organic steel-
cut oats

=%,

= &

10+ grams of Under $5
plant protein

- —

— Main page

SAKARA

Signature Nutrition
Program

Nuzritionally designed, plant-rich erganc
meals delivered to your door, ready-to-cat.

MOSAIC

Our Food
At Mosaic. our philosophy is simple: we
make plant-centric food that’s healthy.
effortiess to prepare. and absolutely
delicious. Our chefs hand-cook creative.
globally-inspired meals using the freshest
produce available for incredible Nlavor and
nutrient density — with no artificial
ingredients or preservatives, ever.

LEARN MORE ABOUT QUR STORY & FOOD
ETHOS»

_ —

ok
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PRODUCT DETAIL PAGE



PRODUCT DETAIL PAGE

User motivation / task

dutes in chocolate with peanut butter. 200g

Check the quality of the product, look at it from all sides, and find
out its composition, properties, and features. Learn how to use it gg;e; Inchocolate with peanutbutter,
and find some examples. 209 UAH

Objective

Verify product quality.

You may also like:

— Product detail page 10



HYPOTHESIS Ne...

Product benefits

The product pages do not explain its benefits, why users should buy
it, or how it differs from ordinary products or from competitors. It is
not clear what qualitatively distinguishes this product from others.
Users won't be able to find answers to their questions and other
important information just by looking at screenshots.

Hypothesis

Adding a more detailed description of benefits and features to
product pages, specifying what makes these products better than
their analogs, will help users understand the benefits, increase
engagement, and drive purchases.

— Product detail page

FALEDELKTRT Y NOW A FROM 1500 L) 1
Q
dates in chocolate with peanut butter,
200g
249 UAH
S
The product pages do not explain their
advantages, why users should buy them, how
they differ from ordinary ones. It is not clear
which ingredients are missing and which
useful ingredients are there.
1




This treat contains:

& Wheat (D Eggs
B Mik % soy

Our treats are made in a facility that
processes:

3% Peanuts & Tree Muts

Ingredients:

6" Cake Ingredients: SUGAR. CAKE
FLOUR (BLEACHED WHEAT FLOUR,
NIACHL IRON, THIAMIN MONCNITRATE,
RIBOFLAVIN, FOLIC ACID). POWDERED
SUGAR (SUGAR, COANSTARCH

VEGETABLE SHORTENING (PALM OIL
AND SOYBEAN OiL, WITH MONO AND

COARNSYRUP SOLIDS, SALT, AND
CELLULOSE GUM), BUTTERMILK
(CULTURED 1% LOWFAT MILK,
MODIFIED FOOD STARCH, SODIUM
CITRATE, CARRAGEENAN, GUAR GUM
AND LOCUST BEAN GUM), RAINBOW
SPRINKLES (SUGAR, GLUCCSE,
TAPIOCA STARCH PALMKERNEL FAT,
CORNSTARCH SALT GLYCERIN,

EC

SHOP~  OURVISION  OUR STORY

Nutrition Facts
Protein 279 % OV
e —
Carbohydrates 6lg

Fats 21g

Servings: 1, Serv. Size: 1bowl (364g). Amount Per

Serving: Calories 520, Total Fat 21g (27% DV), Sat. Fat
6g (30% DV), Trans Fat Og. Cholest. Omg (0% DV),
Sodium 530mg (23% DV), Total Carb. 61g (22
Fiber 7g (25% DV), Tetal Sugars 169 5 Added
1 . Protein 27 (54% DV). Vit D (0% DV),
Calcium (15% DV), Iron Potas.

EXAMPLES OF DESKTOP AND MOBILE VERSIONS

MOSAIC!

REAL. GOOD. FOOD.

Qur meals are packed with natural. good-for-you ingredients and nothing artificial, ever,

Ingredients

Ingredients: Tofu (Water, Soybeans. Nigan, Calcium
Sulfate), Broceok Pineapple. Farra, Sweet Peppers,

Water, Coconut. Peanuts, Brown Sugar, Red Cabbage.
Carrots, Scallions, Garlic, Red Chili Pepper, Lime Juice,

Ofive Oil. Salt, Sesame OiL Spices, Lemongrass,
Galangal (Thai Ginger). Soybeans. Shaliot. Kalfir Lime
Wheat. Sugar

Contains: Soy. Peanuts, Wheat, Coconut, Sesame

GET STARTED  LOGIN

How to Enjoy

Microwave: Microwave (1000 W)
Remove from carton and peelup a
cormer of the plastic film to let steam
escape. Micrawave on high for 4-5
minutes, of untd internal temperature
reaches 165° F. Stir well to mix
ingredients

Stovetop: Combme 1teaspoon of
neutra oil and 1 tablespoon of waterina
nonstick skillet over medium heat. Add
tray contents. cover and heat for about
7-10 minites, or until internal
temperature reaches 165" . stirning
often

— Product detail page




HYPOTHESIS Ne...

Ease of adding to cart

In this case, the fixed add-to-cart bar at the top is not convenient,
and a mobile user may not be able to reach it with their finger. Also,
the panel is not accented, while the text is too large and takes up
most of the panel, distracting users from focusing on the price and
the buy button. That can affect the number of items added to the
cart on Mobile.

Hypothesis

Moving the fixed add-to-cart bar to the bottom of the page when
scrolling, minimizing its size, and displaying the price and the add-
to-cart button can improve the user experience when browsing the
product page and increase the number of adds to the cart.

— Product detail page

dates in

chocolate with
peanut paste,200g
249 UAH

Add to cart

You may also like:

The fixed add-to-cart bar at the top is not
convenient, and a mobile user may not be able to
reach it with their finger. Also, the panel is not
accented, making the buy button poorly visible.

newsletter
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MOBILE EXAMPLES

ol = -

SOMETHING CHEESY IS COMING SOON!
learn more

Give $50, Get $100: For a mited time, receive $100 w

a friend who’s new to

THEMILKBARSAMPLER

Df}filS Ingredients Delivery  Storage

Have alittle bit of everything! This sampler pack of Shop All
classic Milk Bar treats gives you a taste of thegr
froma 2 pack each of our dreamy rainbow vanilla

BDay Cake Truffies and Chocalato 8 Day Cake Trufflos Endless Summer
and oneof sach cookis to a single slice of ooey-gooey ~
Milk Bar Pie — all packaged in a shiok windowed tin (JI 'dn()l'd

= SATIATION SUPPORT* « PINK VANILLA
¥ Cnetimepurchase

Aok fr 748 Reyiews

Sracks

) Mont

1ly Care Package - Deliveced sach

gacelaoxume

ADD TO CART

— Product detail page




HYPOTHESIS Ne...

Adding to cart

After adding an item to the cart, the notification is not visible
because it appears at the top of the page where the user may not
see it. Also, according to heatmaps, users often go from the product
page to the cart presumably to check it out or proceed to checkout
after adding it. The low visibility of the notification may cause the
user to think that the product has not been added, and the lack of a
link to the cart in the notification may cause the user to not go to the
cart right away and then forget about it.

Hypothesis

Making the add-to-cart notification more visible, adding a link to the
cart, and making the cart always accessible by fixing the navigation
will reduce the number of incomplete purchases and improve the
overall user experience.

— Product detail page

FREE DELIVERY BY NEW MAIL FROM 1500 UAH!

Shop - Food -
dates in chocolate with peanut paste,
200g

"dates in chocolate
with peanut paste, 200g" added to cart.

The notification is not visible and the user may
not see it. The lack of a link to the cart in the
notification may cause the user to not go to the
cart right away and then forget about it.

9:41 il = -

®0d

J\B)
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DESKTOP EXAMPLE

— Product detail page

a

Congranrations! Yous erdr will e deireres for FREE

P

ou

Chocolate bor “Birthday Cake* 10
x45g

&

Set af chorolate and protein bars
"All 1n ome 50X” 10 pes.

asu
o '
sebery W oo @
Cost of goods

Dieltvery
In totol

2 )
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CHECKOUT



CHECKOUT PAGE

’ FREE DELIVERY BY NEW MAIL FROA 1500 LAY ‘

User motivation / task top Ration. Cakex o 2\

Order quickly and easily, pay conveniently. Clearly understand what Checkout
happens next.

Promatien by September 13t! Add & baxes of sligible chotelates to your cart and pay for nly 3
Add & boxes - pay for 6, etc.

Objective , : ; 4

Basket
Place an order and understand how to get it.
Praduct Price Quantity Toeal
8 I‘Z“:""’:“"“" 248 UAM - B 249 UAM o
200
wld

40 UAN -l [+ 40 UAH o
accumulator

Ordor price 289 UAH
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HYPOTHESIS Ne...

Checkout steps

The structure of the checkout forms is too complex, there are too
many steps, and the fields are difficult to navigate. In addition, the
animation of collapsing and expanding certain sections is confusing,
so users may not understand where they are being redirected. Users
may become confused, skip some fields, and enter data
inconsistently, increasing the chance of errors and drop-offs.

Hypothesis

Simplifying the checkout process, making it a single step, replacing
complex animations with simpler, more user-friendly elements will
make it easier for users to fill out the required data, increasing
successful orders and decreasing checkout exits.

There are too many steps in the
checkout process that make it
difficult to complete and verify.

FREE DELIVERY BY NEW MAIL FROM 1500 UAH!
pay IUL ULy UIEE, dUU & DUAES - pay 1ut Uiy
6 and etc.

° Cart

. Contact data

Email address *

B

Telephone *

3 Delivery

4 Checkout and payment

Return Next

9:41 ol T (.

\_ — J
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DESKTOP EXAMPLE

f

PLEASE FILL OUT THE CONTACT FORM YOUR ORDER 3

t shavings and cream

+/ | am the receiver another recipient

Your contact details

Lntpe peomo code Apply
Nova § 1a [branch) QUAH

Amount due 290 UAH

To order
Delivery methods Q -
®  Nova Poshis brane

Kyiv Lviv Dnipre Odesa Kharkiv

Payment methods

®  Monobank

— Checkout
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HYPOTHESIS Ne...

Validation of data entered

If the user makes an error in the data entered, the accuracy of the
data is verified only before the order is confirmed. At the verification
stage, the user will not see their own contact information and may
not understand why they received a message about incorrect data.
In addition, he or she must return to the stage where the error
occurred and correct it, which creates unnecessary steps and
increases the percentage of exits at the checkout stage.

Hypothesis

By reducing the number of steps, verifying the accuracy of the data
entered when moving to the next step, and providing clear error
notifications, users are able to find and correct errors more quickly,
reducing checkout bounce rates.

Checkout
Have a coupon? to
Prometion by September 151! Add 4 boxes of eligible chocolates to your cart and pay for only 3.
Add & boxes - pay for 6, otc
© © © E
Verification and
payment
Enter the address of New Mail
dates in chocolate with peanut butter,
200g
Quentity: 1
249 UAH
cold accamulator
Quantlity: 1
40 VAH
289 UAH J

If the user makes an error in the data entered, the accuracy
of the data is verified only before the order is confirmed. If an
error occurs, the user will have to search for the field
themselves.
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DESKTOP EXAMPLE

f

SAKARA

Express checkout

P PayPol

Contact

$45.00

22



CONCLUSIONS

» The site lacks information for new users who need a more detailed
description of the company, products, benefits and advantages on
the landing pages.

« There is no way for regular users to purchase goods more easily
and quickly.

» The visual design of the site does not match the brand'’s vision and
target audience, which makes it difficult to perceive the store and
detracts from its memorability.

« Current analytics data is collected incorrectly, making it difficult to
draw conclusions from the metrics.



NEXT STEPS

« Configure Google Analytics 4;

« Implement potential hypotheses on the key pages: Homepage,
Product list, Product page, Checkout.

REDESIGN RECOMMENDATIONS

+ Revise the design of key interface elements (forms, buttons, colors, and fonts);
« Redesign of key pages to visually emphasize products and their benefits;

« Coordinate packaging design with website design to create a unified user
experience and increase brand awareness.

— Next steps
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Turum-burum

THANK YOU FOR YOUR ATTENTION!

We will be happy to answer your questions and discuss
the terms of further cooperation!

contact@turumburum.com +38 068 653 84 46 https://turumburum.com/


https://turumburum.com/
mailto:contact@turumburum.com

