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BOUNDARIES 02

| [
G ra h IC*DeSI 1’1 Zine About Human Being The thing about human being 1s that we treat others the
gg: way we feel about ourselves, and most of the time, we

don't even realise it. It's never too late to start

— Boundaries

EDITORIAL

Back amongst ourselves again
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Boundaries is a 40-page zine documenting the moments, experiences,
stories, and everything in between that | accumulated during my time
dealing with depression and my self-love journey in 2020.

It is rare for people to come into themselves. If we listen to it now, that
“You don’t love yourself” which surprised us so much quite some time
ago, we hear it more than anything as a reproach, a reprimand not only
for the harm we are doing to ourselves, but for what we are making them

suffer. |
It is never too late
10 start that :

After that bad dream, how wonderful to be back amongst ourselves ; a2 P et
aaain | : Lo " We can learn how (o

gamn... love ourselves even as

, : adiles and ereate ne!
It’'s so good to be together again, to merge, to melt... i foundasions for
E thing i ina back to lif L thing int il : growth and healing

verything is cpmlng_ ac 9 ife, quivering...something in angl e R Bhieriins beines o "
protected by silence is passing through the same substance in us, o desighiod lo s

The thing abour hurman

returning to the same source...

| appoint Thais the i
brutal sad reality Its a s i
Below are some sample spreads from the project: e : mowof thevime, wedon't |
pretty bitter. large pifl o e
o saalloww, it's important for you to
Lt learn 1o not internatise the
S e L = g way people
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— Boundaries

Zine About Human Being

The thing about human being is that we treat others the
way we feel about ourselves, and most of the time, we
don't even realise 1t. It's never too late to start

the process.
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Zine About Human Being
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The thing about human being i1s that we treat others the
way we feel about ourselves, and most of the time, we
don't even realise it. It's never too late to start

the process.

Self-love seems like a simple enough
concept. But why does it prove so elu-
sivel All humans are bardwired for
connection and belonging. For women,
nurturing has its roots in survival. In
early hunting and gathering societies,
women's activities centered around
bearing and reéaring children, gathers

ing food and drink, and creating a

safe home space. Today, as women,

we often find oarselves taking care of
our children, oor parents, oor friends,
our lovers. We extend grace and com-
passion foward others so casily, yet we
often stroggle to make space and time

to put ourselves first.

"'We extend grace and compassian toward
othirs so eastly, yet we often struggie to

(ARE YOU READY TO MEET YOURSELF?)

While learming fo practice self*-love can
sometimes feel hke using a buiter knife
to chop down weeds and make a path
through the thick jungle just know that

| creating a new narrative Likewise, if you
had a difficuli childhood that was rooled
in dysfunctional patterns. self-love may

make space and ome to put punselves

frst, Pevtiaps this semms rom a faulty never have had a chance to take root and

befief that we ane welfish or undeserving,

Mlaybe it comes rom mbernakized sooe-
13l messages, early childhood wounds, of

blossom. It 1s never too late to start that

digeply rooted tracma. O pethags we just

don’t take the Gme b pricoiee oursslves,
Infermalizcd behefs of unworthiness

. process. We can learn how to love our-

are roled tn shame, and where ther i

shime, self-love sorugeles 1o grow. | hawe

selves even as adults and create neuw, solid

found that most women struggling to

love themsedves have a stromg, critical in-

ternal voioe

Sfoundations for growthandhealing.

BOUNDARIES

It's ime we learn to find
security in our solitude.
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G ra hIC*DeSI n Zine About Human Being The thing about human being 1s that we treat others the
gg: way we feel about ourselves, and most of the time, we

don't even realise it. It's never too late to start

— Boundaries
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G ra h IC*DeSI 1’1 Zine About Human Being The thing about human being is that we treat others the
g way we feel about ourselves, and most of the time, we

don't even realise it. It's never too late to start

— Boundaries

It is never too late
to start that process.

We can learn how to
love ourselves even as
adults and creafe new
solid foundations for
growth and healing

Human beings have

4]

The thing about human
beings is that we treat
others the way we feel
about ourselves, and
most of the time, we don't
even realise it. This is why
it's important for you to
learn to not internalise the
way people

been designed o dis-
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brutal sad reality Its a

pretty bitter. large pill
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G ra h IC*DeSI n A catalogue of simple pleasures A submission-based publication that acts as a manual
g to 1llustrate potential ways to feel more at home.

EXPERIMENTAL

Learn to be bored

A Catalogue of Simple Pleasure is a collection on an are.na channel by
Alex Singh. It has 530 blocks filled by people discussing how returning
to reality and doing nothing can be a good thing.

There are numerous reasons why we should wake up each morning to
experience simple yet heartwarming joys.

| created this as a means to reflect on how | learned to get bored for a
simple pleasure. It also talks about how my life changed when |

stopped using social media and stopped looking at other people's " R t r 0 u V e
lives. '

Now, | find joy in everyday things, like having a morning tea chat with my
parents, opening my window when it's raining, and dusting off my photo
shelf while remembering old times.
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(
G ra h iC*DeSI n A catalogue of simple pleasures A submission-based publication that acts as a manual
p g to 1llustrate potential ways to feel more at home.

For You

Notifications

Today

No One Likes Your Post

Instaboostme Started
Following You

This Month Our Modern Preoccupation With Personal

Branding And Self-Commodification Urges Us To
Simplify Ourselves Into Something That Another
Person Can Grasp In Five Seconds

Giveawaywinner Tagged
You On A Post

Nothing Has Arrived

Yet
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A catalogue of simple pleasures

A submission-based publication that acts as a manual
to 1llustrate potential ways to feel more at home.
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little things that

feel like a hug

[ @ O little things th... Open with Preview \

@ O little things th... Open with PJ | | @ O little things th... Open with Preview
. Receiving
B;mg a gift that Soend;
comphmen.ted you mentioned . pen 1mg
on 'sorpethmg you wanted to 1meta.§ne
you're Insecure them outside
about

a

@ O little things th... Open with Preview 1

@ © little things th... Open with

Long
phone calls
because neither

When someone

you're not
of you wants
o close to
0 hahg up remembers
your birthday

(9 @ little things th... Open with Preview

Clicking
with someone
you just
met for the
first time
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A catalogue of simple pleasures A submission-based publication that acts as a manual
to 1llustrate potential ways to feel more at home.
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A submission-based publication that acts as a manual
to 1llustrate potential ways to feel more at home.
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somewhere between

a poem & love
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yellow | isn’t the ultimate fantasy
| to be known without speaking?
green
red _ .
when 1 tell you what 1 want you to do,
orange blue = 1'm giving myself permission to want it
cyan
buff

magenta a hidden folder pure love

L .sign silence we got away from each other

a sign a message

a star falling

v T
an echo from the deep you live somewhere else now

1 live somewhere else too
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no sign a sign
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IZUMI 12

o
Brand*ldentl‘t Beauty skin that's as beautiful as you're With a focus on minimalism and simplicity, my
y designs capture the essence of Izumi's commitment
to natural ingredients and sustalnable practices.
lzumi

IZUMI

Hand Cream Re-branding

.".I'r'_fl,l 5".'1.-;{_

| worked on this project in 2021 for my friend in Melbourne, Australia.

| developed a brand identity that is simple yet powerful through clear
and strong visuals which are easy to recognize and that offer a sense
of calmness and serenity.

| also want to inspire people through my designs to fall in love with their 2
own natural beauty, as well as make them understand about how they e
could relate to nature’s rejuvenative capacity. Sio
| have carefully selected colors and textures that evoke the beauty of e
nature, creating a visual language that speaks. g M g
)
¥
gt
F
' g, )' i!
X ! |
4 t
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IZUMI

Brand>Identity

— |zumi

Beauty skin that's as beautiful as you're

With a focus on minimalism and simplicity, my
designs capture the essence of Izumi's commitment
to natural ingredients and sustalnable practices.

13

VAS AR

HAMD & BODY CREAM
WY B tbrn cabmeass ard i il

FRAGRANCE FRES
f6ml/f26floZ

#FBF5E9

#434431

#1B1B1B

#F59721
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IZUMI 14

o
Brand*ldentlt Beauty skin that's as beautiful as you're With a focus on minimalism and simplicity, my
y designs capture the essence of Izumi's commitment
to natural ingredients and sustalnable practices.
lzumi

/UM
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IZUMI 15

o
Brand*ldentlt Beauty skin that's as beautiful as you're With a focus on minimalism and simplicity, my
y designs capture the essence of Izumi's commitment
to natural ingredients and sustalnable practices.
lzumi
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LUSH GLAM 16

o
Brand *Identlt Clothing brand for confident and edgy women A luxury clothing brand for confident and
y edgy women who love to make a statement with
their fashion choices.

LUSH GLAM

Luxury clothing brand

Lush Glam is a passion project for brand identity design in the fashion
product category.

It's a project | hope to undertake in the future because | have a deep
love for fashion, and | am well-versed in industry trends.

This is a luxury clothing brand with a unique aesthetic that combines
elements of the 1950s and 1980s.

| want the brand to have a distinct look and feel that will resonate with
the target audience of confident and edgy women who love to make a
statement with their fashion choices.
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LUSH GLAM 17

o
Brand *Identl‘t Clothing brand for confident and edgy women A luxury clothing brand for confident and
y edgy women who love to make a statement with
their fashion choices.

’ ; - . — (
] e [M] ¢ L} s hshglamucoem g M 4+ 0 . = - -
L] [ 1. L4 ' heshgglam..

c?ﬁslylgm

Shop Our
New Arrivals!

Discover The Latest Must-Have
Pieces From Lush Glam. From

. Vintage-Inspired Dresses To Bold
Where Chic Meets Edgy, And A
' | ' ’ — ' Arrivals And Upgrade Your Wardrobe

Today!

CShnp Now ﬁ"-)

Luxury Follows

' Explore -
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LUSH GLAM 18

o
Brand *Identlt Clothing brand for confident and edgy women A luxury clothing brand for confident and
y edgy women who love to make a statement with
their fashion choices.

g@m SHOP CART >

Shop Our
New Arrivals!

Discover The Latest Must-Have
Pieces From Lush Glam. From
Vintage-Inspired Dresses To Bold
Statement Tops, Shop Our New
Arrivals And Upgrade Your Wardrobe
Today!

(Shnp Now %}
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o
Brand *Identlt Clothing brand for confident and edgy women A luxury clothing brand for confident and
y edgy women who love to make a statement with
their fashion choices.

BN L D B lushglam com : M+ © L BN ] € U B lushglam

[Latest News

Get The Inside Scoop On Lush Glam's Latest Happenin

Best Sellers

Rebel Ruffle Top Vixen Crop Top Edgy Platform Boots

$25000 $25000 $750.00 $500.00
Shop by Category ("ShopNow — )

q

Category
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LUSH GLAM 20

o
Brand*ldentlt Clothing brand for confident and edgy women A luxury clothing brand for confident and
y edgy women who love to make a statement with

their fashion choices.

“last wlam

EXPLORE THE COLLECTIONS

Hey You, My
Chic Companion!

‘Zﬁsingm

“Wshglam

-

-"\.,.'-
| Discover Your Style Q ,f.'

We appreciate your infarsst i owr
brand and ook forsand toshanng
exziting updates with you!

iAW
A i '
L the code "LUSHGLAMMY 15"

For 15% O

Be Bold,

As a lover of all things luxurious, we know

= you demand the very best when it comes BC BEHU“fH] BE
Starts Here With to your beauty routine. That's why we're :
, T b thrilled to introduce you to Lush Glam - Lush Glam
Your New Must-Have your VIP access o the workd of high-end
beavily.

( Find Your Parfect Fit )

So, What Are You
Waiting for?

Join us the world of Lush

Quality is key whenit
comes to fashion, and we

pride ourselves on
offering nothing less than
the bast
—
o R | (oo )
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LUSH GLAM 21

o
Brand*ldentlt Clothing brand for confident and edgy women A luxury clothing brand for confident and
y edgy women who love to make a statement with
L h GI their fashion choices.

@LushGlam

Lushglam.com

+1(555)987-6543
73 Elm Street, California
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LUSH GLAM 22

o
Brand Identlt Clothing brand for confident and edgy women A luxury clothing brand for confident and
: ‘ y edgy women who love to make a statement with
their fashion choices.

A
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LUSH GLAM 23

o
Brand *Identl‘t Clothing brand for confident and edgy women A luxury clothing brand for confident and
y edgy women who love to make a statement with
their fashion choices.

S
R
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UNSPOKEN WORDS 24

([
G ra hiC*DeSI n Imperfect and unedited Find me 1in the 1n between.In the before and after.
p g In a sunrise or the droplets of melting ice. I
need to re-evaluate.

UNSPOKEN
What if | am just missing talent?
Unspoken Words is a publication series that holds thoughts in need of WgRDS

a home, inspired by Adrianne Rich. . . . i
Jwhat _if_1_am_ just’

Many things left unspoken as humans often feel incomplete, especially = —

i f

in this era of modernization that romanticizes how we should entertain Il mZSSIng m[ent pﬁ?f‘ ﬁd
/| . s . ,,L'l
i

each other. T

[ 2]

We live in a time of fake reality and need more homes for our minds to
stay and remain sane.

It's an ongoing project planned to be completed and published by the
end of 2024.

ED 600x450;pg
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NOWSTALGIA 25

] (]
G ra h IC*DeSI n HOLTICULTURAL GLYPHYS ZINE Our world 1s not one of boundless innovation, but rather
F:) gg: one where nostalgia ties us firmly into place. There are
moments when the past has a force so strong it seems one
Nowstalgia

might be annihilated by 1it.

EDITORIAL

Apple of my eye (visual narratives)

Nowstalgia is a 45-page zine as a part of my online exhibition called
“Glyphs” captures y2k culture and the era before internet exist.

I'm working on this publication with my friend Alex from Birmingham,
UK, and finished by November 2023.

Something about that feeling when you find some really good content
on the internet, you feel like you're in a back alley or a small town in a
different country.

You're worried you'll never find it again and all of a sudden you're
thinking about how you got here, the links you clicked and the thoughts
you thought in order to get to this very specific spot.

You think about all the links you could have clicked or thoughts you
could have thought that would have led you anywhere but here.
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NOWSTALGIA
Our world 1s not one of boundless i1nnovation, but rather

HOLTICULTURAL GLYPHYS ZINE
one where nostalgia ties us firmly into place. There are
moments when the past has a force so strong it seems one

GraphickDesign
- NOWStalg ia might be annihilated by it.
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NOWSTALGIA 27

GraphickDesign
— Nowstalgia

Our world 1s not one of boundless i1nnovation, but rather
one where nostalgia ties us firmly into place. There are
moments when the past has a force so strong it seems one
might be annihilated by 1it.

HOLTICULTURAL GLYPHYS ZINE
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mye 0[ LPN RA 531&&2?82 I; Japan, i fieng Hackers, Traingpotting. and Scream beng cortemponary trends.
| releasad
il |
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NOWSTALGIA

GraphickDesign

— Nowstalgia

HOLTICULTURAL GLYPHYS ZINE

Our world 1s not one of boundless i1nnovation, but rather
one where nostalgia ties us firmly into place. There are
moments when the past has a force so strong it seems one

might be annihilated by 1it.
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(Jen-X =====
Soft Club

A notable shiftin the visual
mood of pop cullure hap-
pened durmg the burm of the
millennium, but itwasn't ¥ 2K
Aesthetic. One thing | have
found is that it was envogue to
be between 25-35, the prime
age of Gen X at thes time. | think
of the “Music First” era of Vhi
ErOgrarmming.

1= rise and fall batween the years
1996-2002 - a movement in pop culture that
is spawned from the research of The Y2K
Aasthetic Institute.

Conftrary o confemporanacus V2K
Aesthetic, and also McBling style of the ear-
ly 20005 You will see tons of nude lipstick,
hair parted down the middle or natural tex-
tured hair. natural leathers, knee high boots,
duster jpckets, natural and muted colors
- especially greens, beiges, tanes, greys, and
black.

Design and tashion was moving from
B0s revival into early T0s Belro-futurism
was Y 2K Aesthetic, but Gen X YAC was
mare terrestrial. [t futurism was a mix of
starle and organic. McBling was a full blown
disco revival, but here, we just see hints of
the 70s. Depictions of city life through a
colonealist kens. First wave gentrification.
Urban life influenced graphic design, such
asin the use of Helvetica as inspired by the
NYC subway signs. The nsa of aminimalist
design revival

Dn the rumway, the rise/peak of the
modem supermodel - Naomi Campbedl,
Kate Moss, and Linda Evangelsta, who
were all peaking at 25.

Hit music:in the LIS was heavily influ-
encad or even importad from the UK and
Europe. Motably, we saw a surge in french
housefdisco, big beal, electronic, trance,

uk garage, and “easy listening fadult con-
temporany marketed for Generation X Less
Pure Moods and more Cale Del Mar,

Pop artists ware reimenied (o6t ke
Madonna (Ray of Light). "Soft Club” refers to |
Club cufture trickling downinto mainstream . |
culture. As the style shifts into McBling, club
culture becomes so huge that only the rich
can engoy it inlbiza.

RE&B + hip hop had a marked shift in
production, due o producers like Soulshock
and Karlin, Trackmasters, Darkchild/Rod-
ney Jarkms, in addition io many marewhao
farmied top of the milkenmium sounds work-
ing with both these genres. Pop music was
equally transformed by club mussc, REE,
and Latin pop. Rock, pop and poetry weare
put over trip/hip-hop & breakbeals. Songs
that may not have been written for the

danca floor wana produced as club music.
See: soft club,

Get A young adults wene into entre-
preneurship, whech supposadiy fuelad the
Bls econoimic recovery, especially via tech
industry. This is wivy they have been consid-
erada generationwhich "sold out”,

Discussion is much deserved regard-
ing the nature of medsa diversity, both gend-
ine {largety POC in leading production roles
across mediums) and as a marketing tool,
and the start of gentrification as it would
come tobe known in post-industrial cities.
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BLENDY

Brand>Identity

— Blendy

BRANDING

Visual identity for playful coffee

Blendy is a coffee brand from London, UK. My main gig was designing
the logo and brand identity guideline for Blendly.

| wanted their customers to have a seamless and fancy experience, so |
designed a bunch of cool things.

They really know what they want for their brand and they were fantastic
at explaining their ideas.

They seriously know how to have fun with their brand. We made a great
team! It was a true partnership where we bounced ideas off each other,
refining and shaping the brand identity together.

The level of openness and trust we had made the creative process not
only enjoyable but also incredibly rewarding.

GRAPHIC DESIGNER PORTFOLIO

Blendy cup is a new adventure

HEYaQSILVIAURALIA.COM

Each cup of coffee reflects their fun and modern vibes,
capturing the essence of what makes then unique. They
are dedicated to providing their customers with an
experience that goes beyond just a good cup of coffee =
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BLENDY

Each cup of coffee reflects their fun and modern vibes,

o
Brand*ldentlt Blendy cup 1s a new adventure
y capturing the essence of what makes then unique. They
are dedicated to providing thelr customers with an
Blendy experience that goes beyond just a good cup of coffee =

oW

LOFFEE & FRIENDS

COFFEE & FRIENDS

SILVIA AURALIA
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BLENDY 31

o
Brand *Identlt Blendy cup 1s a new adventure Each cup of coffee reflects their fun and modern vibes,
y capturing the essence of what makes then unique. They
are dedicated to providing thelr customers with an

Blendy experience that goes beyond just a good cup of coffee =

bicndy

COFFEE 8 FRIENDS

Espresso £2.00
Americano £3.00
Cafe Latte £4.00
acchiato £3.50
Cappuching £3.00
Frappucing £4.50
Affogato £6.00

Green Tea £4.00

Caramel £4.25

Beef Burger E11L.50
Special Burger £14.50
Chicken Toast £1500
Tuna Sandwich £7.00
Beef Sandwich £8.50
Fruit Salad £3.85
Pitta Bread £4.0d

lce Cream £4.00
Strawberry Waffle £350
Chocolate Waffle £4.50
Cake £3.00
Chocolate Pudding £3.50
Strawberry Pudding £2.50

Lemanade £3.50
hotint £5.00
Matcha Cream £4.50
Red Velvet £7.00

wwwblendy.conk  @hlendycollec
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BLENDY 32

Each cup of coffee reflects their fun and modern vibes,

o
Brand*ldentlt Blendy cup 1s a new adventure
y capturing the essence of what makes then unique. They
are dedicated to providing thelr customers with an
Blendy experilence that goes beyond just a good cup of coffee ®
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WEIGHELL 33

o
Brand*ldentlt Family brewery that puts people first They serve out-of-this-world craft beer to
y down-to-earth customers in a welcoming and
generous atmosphere.
Welighell

PACKAGING

Family Brewery Branding

NEEP COLI )i¥ HANDCRAFTED B

The design approach will aim to create a cohesive and memorable
brand experience that resonates with their target audience and stands
out in a crowded market.

The design should capture the brand’s down-to earth and welcoming
vibe, while also showcasing their passion for crafting exceptional beer.

A warm color palette, simple typography, and natural imagery will be
key elements of the Weighell Brewery brand’s visual identity.

The goal here is to create a design that feels authentic to the brand’s
values and personality, and that invites customers to come in and
enjoy a great beer.
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WEIGHELL

Brand>Identity
— Welighell

Family brewery that puts people first

They serve out-of-this-world craft beer to
down-to-earth customers in a welcoming and
generous atmosphere.

34

PRIMARY LOGO

LOCKUP IN-USE

BADGE LOCKUP
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WEIGHELL 35

o
Brand*ldentlt Family brewery that puts people first They serve out-of-this-world craft beer to
y down-to-earth customers in a welcoming and
generous atmosphere.
Welighell

* PROUDLY HANDCRAFTED BY WEIGHELL BREWERY BROOKLYN - WITH NATURAL CINCHONA EXTRACT - KEEP COLD - PROUDLY HANDCRAFTED BY WE

INTENDED TO CURE
ONE’S ILLS

Qur slow brewed method is a healthy beer
revolution invented in New York by our head
brewer neril. Slow brewing naturally builds
this liquid remedy. Being naturally less sweet
allows for the real flavours to shine through,
Organic, 100% natural with nothing artificial.

R STORY: Yo
ch of prehis! 130 sloul
1 Find ¢ i HarEary.com

VERNMENT W/ wy to the

OUR STORY: You are inside the "Weighell Brewery
a Wweb of pref 10 funnels weaving through stout
druggist. Fing out more on theweighellbrewery.com MATURALLY - GLUTEN-FREE

NO ADDED SUGAR - VEGAN
GOVERNMENT WARNING: According to the

surgean general, women should not dnnk

.;'_I_.l.q i i.:'! ﬁ'l-_' J-l'rl"'r'.f;l"'_.j

lic beverages during pregnancy because
of risk of birt ects, Consumption of alcohalic
DEVErages impairs your abiity to drive a car or

operate machinary, and may cause health problem C REFUNG AT . 0TS/ FOINTS

R1CIPATING ST i Tu Y uF FURLHA:

{E WEIGHELL B TODKLYN. NY

10C REFUND AT COLLECTION DEPOTS/POINTS IN
PARTICIPATING STATES/TERRITORY OF PURCHASE.

THE WEIGHELL BREWERY | BROOKLYN, NY 16 FL.0OZ | 1 PINT
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I
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WEIGHELL

Brand>Identity
— Welighell

Family brewery that puts people first

36

They serve out-of-this-world craft beer to
down-to-earth customers in a welcoming and
generous atmosphere.

- PROUDLY HANDCRAFTED BY WEIGHELL BREWERY BEROOKLYN

M ||,

._.:._-_-T.'w':. -

—

« WITH NATURAL CINCHONA EXTRALCT EP COLD - ¥ HANDCRAFYEL BY .

INTENDED TO CURE
ONE’S ILLS

Qur slow brewed method is a healthy beer
revolution invented in New York by our head
brewer neril. Slow brewing naturally builds
this liquid remedy. Being naturally less sweet
allows for the real flavours to shine through,
Organic, 100% natural with nothing artificial.

CALM

*u & g m— M
T FEET, Hemodied

OUR STORY: You are inside the "Weighafl Bresery’,
a web of prehistoric funnels weaving through stout
drugaist. Find out mare on theweighellbrewery.com WATURALLY - GLUTEM-FREE

E[ SUGAR - YEGAN

GOVERNMENT WARNING: According to the

surgeon general, women should not drink — ...
dlcanalic beverages during pregnancy beCause ? e e
of risk of birth defects. Consumption of alcoholic " aVE THIS
baverages impairs your ability lo drive a car or

operate machinary, and may cause health problem
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10C REFUND AT COLLECTION DEPOTS/POINTS IN
PARTICIPATING STATES/TERRITORY OF PURCHASE.

THE WEIGHELL BREWERY | BRODKLYN, NY

* PROUDLY HANDCRAFTED BY WEIGHELL BREWERY BROOKLYN

- 1.. '\1. pra— "I .1l 5
e . - G i

- WITH NATURAL CINCHONA EXTRACT - KEEP COLD - LY HANDCRAFTEL BYN

INTENDED TO CURE
ONE’S ILLS

Our slow brewed method is & healthy beer
revolution invented in New York by our head
brewer neril. Slow brewing naturally builds
this liquid lﬂﬂl&d‘j Being naturally less sweet
allows for the real flavours to shine through,
Organic, 100% natural with nothing artificial.

Ligud Cures sweef-Savouned
beer used for mevicinal
purpases, i e taken orally and
intended i cure one’s iis
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use health problem

10C REFUND AT COLLECTION DEPOTS/POINTS IN
PARTICIPATING STATES/TERRITORY OF PURCHASE.

THE WEIGHELL BREWERY | BROODKLYN, NY
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