
SMART SOLUTIONS FOR VEHICLE OPERATIONS



THE RISE OF MOBILITY AS A SERVICE WILL SIGNIFICANTLY 
INCREASE THE SHARE OF VEHICLES IN FLEETS!

(Source: GLOBE NEWSWIRE)

MaaS-market forecast (in BN US Dollar)

at a CAGR 23,79%



USING EXTERNAL SERVICES FOR FLEET MANAGEMENT IS A HUSTLE

Traditional way 
to cooperate 

with suppliers:

Negotiating Longterm 
agreements

Assigning orders 
by email, phone 
or on separeted 

system

No transparent 
relation of invoices

and orders

Re-pitching 
existing

suppliers after
a couple of

years

PROBLEMS

High manual efforts

Lack of transparency

No use of synergies

Access to a few suppliers only

Fixed prices and terms

Limited integration of 
operative units

Danger of fraud



ONLOGIST PROVIDES A CENTRAL ACCESSPOINT TO ALL SUPPLIERS 
AND STATE OF THE ART PROCESS MODULES

ONLOGIST marketplace

Centralised and 
scalable access 

to all connected 
suppliers

Keeping very 
high numbers 
of single task  
assignments
manageable

Automated 
acceptance 
and billing 
functions

Integrating 
connected 

process, e.g. claim 
management
with api to 
insurance API-based 

connectivity

ONLOGIST process modules



ONLOGIST-MARKETPLACE IN A NUTSHELL: 
ASSIGNING AND CLEARING SERVICE ORDERS

Placement 
of order
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Automatic order 
assignment

Automatic order 
acceptance

Single payment for
all suppliers

R
eceive com

m
ission

Receive splitted
payment

Platform 
integrated

billing process

Execution of orderPlacement of offers



ONLOGIST ENABLES CUSTOMERS TO ASSIGN ORDERS TO 
THOUSANDS OF SUPPLIER IN SHORT TIME NOTICE

Only matching suppliers see orders of customer

Automatical order input by api

80% of orders are assigned in less than 10 min.

6

Ongoing push 
notifications on 

order status

Full contractual 
flexibility

Marketplace with 
scalable access 

to supplier



ONLOGIST PROVIDES EFFECTIVE COST CONTROLLING
AND FRAUD AVOIDING FEATURES 
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Prices are calculated automatically based on a geo-
coordinates and price matrix defined by customer

2-factor acceptance on extra costs, e.g. fuel

Automated invoicing is connected to original price and 
potential after-performance agreements, e.g. price 
reductions

Geo optimised
price calculation

Individual budgets 
with clearing 

function

Savings due to
marketplaces

synergies



DEEP LEVEL TRANSPARENCY DUE TO GRANULAR 
CONTROLLING-TOOLS 
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Real time analysis directly on db

Performance of employees, stations or regions are 
comparable in real time

Individual dashboards for customers

Download file to import all relevant data into your 
accounting software, e.g. SAP, oracle, datev, etc. 
(feature is also provided to service providers)

Real time
controlling 

tools

Granular
reporting



ONLOGIST MEETS HIGHEST STANDARDS OF DATA SECURITY
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ONLOGIST-solutions meet latest european data security standards

Accounting-features meet German GBDO-Standard

Required licences for payment-features are given

Personal user
administration

Encrypted data 
transmission

ISO certificated
data center



WE HAVE A STRONG TRACKRECORD IN HELPING OUR CUSTOMERS 
TO IMPROVE THEIR WAY OF COOPERATING WITH SUPPLIERS

CAR 
RENTALS

WORK-
SHOPS

CAR 
SHARING



BEST CASE 1: MARKETPLACE FOR DRIVEN 
CAR TRANSPORTS FOR EUROPCAR

Challenge:
Enable Europcar to assign orders 
to car transport companies at 
short notice, high flexibility and 
competitive prices.

Result:
ONLOGIST conveyed +50k 
orders in each of the last 3 years

Avg. price savings of 15%

ONLOGIST has helped us to 
improve our processes in vehicle 
logistics dramatically. We were also 
able to reduce costs significantly due 
to the mechanisms on the 
marketplace.

Tim Ohler
Capacity & Distribution Manager
Europcar Autovermietung



BEST CASE 2: INTRODUCING A NEW LEVEL OF CUSTOMER 
SERVICE TO THE CAR WORKSHOP BUSINESS WITH A.T.U

Challenge:
Enable 2.800 Car workshops to 
offer pick up services.

Result:
Successful pilot with 60 workshops.

Currently rolling out in Germany.

A.T.U wants to go for Europe.

ONLOGIST is to be 
API-connected in 2020.

The introduction of pick up- and 
delivery-services is an important part 
of our digital strategy.

Dr. Simon Hassania
Head of Innovation A.T.U
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