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MUSIC'S MOST INFLUENTIAL BRAND

BILLBOARD IS AN ICONIC BRAND WITH UNMATCHED AUTHORITY
AMONG FANS, ARTISTS, INDUSTRY LEADERS, AND MORE

SOCIAL & DIGITAL MAGAZINE EVENTS
The Largest Online The Most Trusted Guide for Where Music Moments are Made
Community of Music Fans Music’s Most Powerful Insiders
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omen In Music

BILLBOARD CHARTS:

MUSIC'S GOLDEN BENCHMARK

THE CHART’'S ARE MUSIC’S DEFINITIVE RANKING AND METRIC OF SUCCESS, SERVING AS BOTH AN
INDUSTRY INSTITUTION AND ARTIST DISCOVERY PLATFORM FOR FANS ACROSS ALL GENRES
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Billboard Global 200

WEEK OF APFIL 12, 2020

CHART SPOTLIGHT

SONGS, ARTISTS, & TOURING
HOT 100

BILLBOARD 200

BILLBOARD GLOBAL 200
ARTIST 100

HOT TRENDING SONGS
BOXSCORES

GENRES

POP

ROCK & ALTERNATIVE
R&B/HIP-HOP

LATIN

COUNTRY
DANCE/ELECTRONIC




SOCIAL
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BILLBOARD O&O
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THE DESTINATION FOR MUSIC FANS

BILLBOARD’S CONTENT RESONATES AMONG FANS AROUND THE WORLD

TONIGHT 8/7¢
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NEWSLETTERS

362K

TOTAL NEWSLETTER
SUBSCRIBERS

AUDIENCE INSIGHTS
1T

MORE LIKELY TO HAVE
PURCHASED CONCERT TICKETS
IN THE LAST 6 MONTHS

1211%

MORE LIKELY TO HAVE SPENT
$200+ ON ONLINE MUSIC IN THE
LAST 6 MONTHS

4367

MORE LIKELY TO HAVE SPENT
$200+ ON CDS OR VINYL RECORDS

Source: Comscore, January 2023




WHERE INSIDERS ARE INFORMED

FROM THE CHARTS TO THE STAGE, NOBODY COVERS THE MUSIC
INDUSTRY LIKE BILLBOARD

BILLBOARD
CONSUMERS ARE...
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MORE LIKELY TO WORK IN THE
ENTERTAINMENT INDUSTRY
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MUSIC NEWS

MORE LIKELY TO IDENTIFY
AS MULTICULTURAL

Source: Comscore, Dec 2022 - Feb 2023
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THE POWER OF LIVE

BILLBOARD EVENTS ARE WHERE CULTURAL MOMENTS ARE CREATED, AS
UNRIVALED STAR POWER AND INDUSTRY TITANS SHARE THE STAGE

GOLDEN
GL@BE
AWARDS.

After Party

ibillboard:!

Advisory Dinner

m m MAY
Black History Month (b@iébx%av:’ ‘L
)WY LI\ WOMEN AWARDS IN MUSIc
The GRAVMYS | I MUSIC

Summer Music
Festivals

billboard

Songs Of The
Summer

Black Music Month

billboard
Country LIVE

SEPT

Hip-Hop 50th Hispanic Heritage Hip-Hop History
Anniversary Month Month
Hispanic billboard .
billboard Heortage LATIN billboard
R&B/Hip-Hop MUSIC MUSIC AWARDS
Power Players Month WEEK —_—
——PREMIOS —— ckRHNMY
billboard

Year-End & Best Of,
Holiday

LOS ANCELES | CAPITAL OF CREATIITY & COLTURE
DECEMSER 10-1), 2022 A STATE MISTORIC PARK

Billboard Owned and Operated Events




ONTOP OF THE WORLD

BILLBOARD IS ON THE FRONTIER OF THE GLOBAL MUSIC SCENE

o.IM+ 3%

INTERNATIONAL OF USERS ARE
MUVS INTERNATIONAL

Billboard is growing globally and
introducing a new strategy for publishing in
various languages with dedicated staff -
from charts to events to editorial

Upcoming Global Launches

+ Billboard in Arabic (MENA/WANA)
+ Billboard Vietnam

+ Billboard Mandarin (China)

+ Billboard Australia

+ SXSW Sydney in 2023




— INT1C | LEVERAGE THE POWER OF PMC’S HOUSE OF BRANDS

Hollywood
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PRINT SPECS

SPACE BLEED NON-BLEED TRIM LIVE (SAFE) AREA
Full Page 105" x 135" 925"w x 12.25° | 10" x13" 925" x 12.25"
2B6.7mm x 3£3mm | 235mm x 31Tmm 264mm x 330mm Z30mm x 3Mmm
2-Page Spread 205" x13.53" 19.25" x 12.23" 20" x 13" 19.25" x 12.25"
52C.7mm % 343mm | 489mm x 311mm 308mm x 330mm 439mm x 31mm
6-Column 15.315" x 13.5" 14.825" x 13" 13.965" x 12.25"
289mm x 243mmn 376.55mm x 330mm | 35347 mm x 31Tmm
1/2 Horizontal 88333"x 5.5849" | N/A N/A
222 37mm x 142mm
1/2 Vertical 425" x11.6687° | N/A N/A
B 128mm x 296.34mm | :
1/4 Square 4.25" x 5.5849" N/A N/A

108mm x 142mm

BLEED PARTIALS, COVERS & SPECIALITY SIZES
STANE-ALONE BACK COVERS: Malling [ abal in Upper Right Carnar Along Spine.

Contact Production for Back Cover, Bleed Partial anc other Specialty size specs and templates.

PRINTING
Welk: offsel [SWOFR)
Sadale Shitched

Pubhcation trimr size
10" x 15"
MECHANICAL
REQUIREMENTS

Bleod acs should have &
minimumr 23" 18.35mm)
kleec on all 4 sides ard
should irclude trim 'ndi-
catons. Trmirdications
shouid be ol’sel by 3757
(8.528mm).

SAFETY

All lwe mlements, Le lyps
on blecd ads, must be a
minimur o© 3/8"1.375 inch
or 9.525mm) ins de the
fing! trim ar=a.

GUTTER SAFETY
3/153" 6n each side [total
/89,

Partial ads should 2e
sunphed ta tam anly

FILE SUBMISSION

All ac submission must
b press-raady POEX1-4
lilas win the THA ad porla),
e-mail, CO or FTP uplcad.
FILE NAME SHOULD
INCLUDE NAME OF
ADVERTISER AND ISSUE
RUN DATE

DIGITAL AD
REQUIREMENTS

MEDIA

Bilihsard prints PDEX-1a
fileson'y.

Export setting: ACOZE
ACROBAT 6 (1.5 or Figner.
Quality cantral cepards on
propely created PR RS
DOWNLOAD: THR FDF
Ad Export Sellings Io
IrDesicn at:
thr.com/ad/specs

or contact: ads@thr.com

All rasterized f es musthe
300 DPLCMYK TIFTs
must 2€ 100% of final s ze.

Transparencies must be
flattened.

Line screen 15150 Lp..
Allow for 10% press gain
wnen preparing Grayscale
malerial s

Macmum ik censity:
and lotal

FONTS

Frubiad all necessary nls
in FDFs.

COLOR

The oo space most ba
CMYX or Graysca . No
RGC3, LAZ orembedded
color profies

(such as ICC profilzs),

N ias wilh PMS

colors will be acceptad
without prior notificasicn.
Otherwise, all PMS colors
MUST be converted to
CMYEK.

Surprnintimg on Metallic ks
vl produce muled colors.
Mole any =pecial colon
infarmation or, the Contact
Prcof.

LIABILITY

Bilipoard cannct be held
resporsible for the qua ity
of repreduction if these
spec ficat ons ae not
adhared 1o

Ads received & er caadline
rmay not publlsh in the
desired issuc.

Bilipoard will not ke held
resporsible for changes
the Producton departmens
must make to any ad tha:
s inadequate or fails 1o
adhare o Sillboard Digtal
Ad Specificatiors.
Bilipoard will stere tiles tor
30 days.

PRODUCTION BERVICES

Billkgarg vanlams an
m=howse Arl Deperiment,
Conlact your sales rep lan
ad desicn details and rates.
FOR DEADLINES, AD
SPECIFICATIONS OR

TECHNICAL QUESTIONS:

CONTACT
Adeline Saes

email: asaez@gmail.com

SUBJECT LINE MUST
INCLUDE NAME OF
ADVERTISER AND ISSUE
DATE

BILLBOARD AD PORTAL
Celiver ads throoph our Ad
Portal: pme.s2rdmyad.com

2-PAGE SPREAD
Full b =ed: Trir:
20.5" x 13.5" 20" x 13"

K0/ m x 344 mm

—

FULL PAGE
Full b 2ed: Trirm:
10.5 x13.5" 1C x13”"

266.7mm x 343 mm 254mrm x 230 mm

HALF PAGE HORIZONTAL
8.8233"x £ 5849"
224.37mm x 142mm

L've (Scfe) arec:
19.25"x12.25"

508imm x 330m™m A8%mm x 311mmm

Lve (Scfe)areo:
2.25"x12.25"
235mm x 31T mm

HALF PAGE VERTICAL
425" x11.6647"
W0E8mMmm x 296.34m™n

QUARTER PAGE
425" x 5 €840
108mm x 142 mmn




NEW YORK

JOE MAIMONE
Vice President, Sales/Publisher

joe.maimone@billboard.com
201.301.5993

NASHVILLE

CYNTHIA MELLOW

Advertising Director, West Coast + Touring & Venues
cmellow615@gmail.com
615.293.6786

LEE ANN PHOTOGLO
Advertising Director, Country Music + Touring & Venues

laphotoglo@gmail.com
615.300.1138

CONTACTS

MIAMI

MARCIA OLIVAL

Advertising Director, Latin Music
marciaolival29@gmail.com
786.586.4901

LONDON
RYAN O’'DONNELL

Advertising Director, International
rodonnell@pmc.com
+447843437167
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