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@ ATLAS.ti

QUALITATIVE DATA ANALYSIS
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ATLAS .11 8
THE NEXT

POWERFUL DATA ANALYSIS.
EASY TO USE LIKE NEVER BEFORE. XM L

www.atlasti.com LIFE LONG DATA ACCESS.
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@ ATLAS.ti

QUALITATIVE DATA ANALYSIS

CMYK: 0/100/100/0
RGB: 277/6/19
Hex: #e30613

CMYK: 4/2/90/0
RGB: 254/232/16
Hex: #fee810

CMYK: 70/16/0/0
RGB: 56/168/224
Hex: #38a8e0

CMYK: 100/93/10/1
RGB: 43/49/128
Hex: #2b3180
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@ ATLAS.ti

QUALITATIVE DATA ANALYSIS
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@ ATLAS.ti

QUALITATIVE DATA ANALYSIS

YOUR E-MAIL ADRESS ...
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QUALITATIVE DATA ANALYSIS

ATLAS.t

QL
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@ ATLAS.ti

QUALITATIVE DATA ANALYSIS

@ATLAS i @4y @ATLASE e
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BCG

The Boston CoNsuLTING GROUP

Task | Concept and Design
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CLIENT SKETCH

COLOUR VARIATIONS

7 YEARS
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BCG

The Boston CoNsuLTING GROUP

o’ YEARS

BCG

Tiue Boerpoe Cosesnres Grour

BRAZIL: CONFRONTING
THE PRODUCTIVITY
CHALLENGE

CHANGING THE GAME

FIVE REQUIREMENTS FOR SUCCESS
M A VOLATILE WORLD

“Thir Baosrom Cosestnring Group

+
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Tl UTURL

./ YEARS
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BCG

The Boston CoNsuLTING GROUP

TOWARD A NEW
BALANCE OF

NOTE TO THE READER

P ER TCAVARD A NEW R == =
. - - BALANCE OF POWER —_ E= —
ANY PIONEERING A GLOBAL g =
ATION OF THE ENERGY — ==
CONTENTS EXECUTIVE SUMMARY FOR FURTHER READING
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The Boston CoNsuLTING GROUP

.perspectives

DEBUNKING THE
MYTHS OF THE
FIRST 100 DAYS

DEBUNKING THE
MYTHS OF THE
FIRST 100 DAYS

THE IMPLICATIONS OF THE NEXT
ENERGY TSUNAMI

Jorce secermA

PETER DAMISCH
BRUCE HOLLEY
MONISH KUMAR
MATTHIAS NAUMANN
TUNTANG

ANNA ZAKRZEWSKI
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PRINT

The Boston CoNsuLTING GROUP

~/ YEARS

.perspectives
DEBUNKING THE MYTHS
OF THE FIRST 100 DAYS

THE IMPLICATIONS OF THE NEXT
ENERGY TSUNAMI

Common Value Patierns.
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By Jawaharlal Nehru.
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BCG

The Boston CoNsuLTING GROUP

TED@BCG
AHEAD OF
THE CURVE

LOGO / GRAPHIC

E-MAIL INVITAION

ONLINE REGISTERY SYSTEM
PROGRAMM

BANNERS

ROLLUPS

NAME CARDS

CARPET

BEAMER SCREENS

ETC.
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ReSmart

Task | Screen Design

Note | responsive iOS and Android App

Gartines Wahnen

i e §

-
Bhe Whorbing Gard - s . BT &0 b A

i
e e ] Edmse Standt als Wells

Ty = Florscing dsrfiers™ vin
Flaruma Stwihe & el an

AQ COMMUNICATION AND DESIGN | info@aquack.de

PAGE | 15



[‘.3 CREATE
BERLIN

Task | Concept, Illustration and Layout
Note | 5000 Piece

CODE. OER
CREATE BERLINM
Bl AMATPOKMTERT
5] i CREATI
CREATE-BERLIM.OE r—i [:I DERLIN

CODE. DER CREATE BERLIN
PLAKATCONTEST 2008
<<UNES[][J DITY []F DESIGN>>
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SUCHT OEN VSUELLEW CODE DERSTADTY PLAKATCONTEST 2009 PLAKATCONTEST 2009
«UNESCO CITY OF DESIGN» «UNESCO CITY OF DESIGN»

EINSEMOESCHLUSS CALL FOR ENTRIES &
10. JULI 2009 CREATE-BERLIN.OE
EINSEMDESCHLUSS v EINSEMDESCHLUSS v
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BLIND-SPOTS

Task | Concept and Graphic Design
Note | Exhibition Catalogue (52 Pages), Poster, Flyer and Exhibition Platform

BLIND:-SPOTS

]

CONTEMPORARY -ART
IN-TEMPORARY-SPACE
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BLIND-SPOTS

BLIND-SPOTS

CONTEMPORARY-ART
IN-TEMPORARY-SPACE

29 SEPTEMBER - 7 OCTOBER 2007

DPENING SA ) SE a0 SERLIM - FRIEDS
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DAIMLER

Task | Project Management, Concept, Graphic Design, Photo Editing and Controling

INNAT

MITED

A R R LY A N

Real Estate Portfolio
Facts & Figures 2016

e Contents
| N
Ul
oy ; ' | Global Real Estate Portfolio - Key Figures
- .
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nldential | For intarnal use only

To meet the space requirements for its business the Daimler
Group owns and leases real estates in many countries.
This brochure provides facts & figures,
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Global Real Estate Portfolio - Summary

ASSET VALUES

INCOME AND EXPENSES
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DAIMLER

AQ COMMUNICATION AND DESIGN | info@aquack.de

0

L X KON
0
900....

CMYK: o/o/0/0
@ cvivki97/67/34/22
. CMYK: 65/15/10/0

CMYK: 60/0/45/0

CMYK: 30/0/23/0

PAGE | 21



DAIMLER

Global Real Estate Portfolio - Divisions
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Horth America

Global Real Estate Portfolio - Asset Classes

Building Area by Region and Asset Class

North America
7,347 inousand sqm

Global Real Estate Portfolio - Lease-Own-Ratio
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Germany*
38,287 thousand sgm
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Global Real Estate Portfolio - Changes
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DAIMLER
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DAIMLER

Task | Project Management, Concept, Graphic Design,

DAIMLER

REAL ESTATE] w
PORTFOLIO :

FACTS & FIGURES

STRICTLY CONFIDENTIAL | FOR INTER

Photo Editing and Controling

Ky Fapurrs
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S p g

DETAILS LAND AND BUILDING
IN SIZE AND VALUE
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DAIMLER

GLOBAL REAL ESTATE PORTFOLIO GLOBAL REAL ESTATE PORTFOLIO  “ "
Drwvisions Asset Classes
et . . . . . = -H- .. & R e u mti _‘ 9% ‘!

GLOBAL REAL ESTATE PORTFOLIO

EASED Changes
. v ! i A1n

BOOK VALUE INCREASE ny
0:38 BILLION EUR' (+“23.u.@) -

THIS INCREASETTS ma AUSED BY p
ON PROPERTIES |

TOTAL DIVISION ITETY (511 £,582 LME

+ 15 m EUR book value

+ 367 k sgm land area

h

+ 258 m EUR book value

+ 926 k sqm building area

= 5,394 k sqgm land area
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DAIMLER

Addresses Land area Building area Book value Depreciation p.a. Net rent p.a.
in k sqm in k sqm inm EUR inm EUR inm EUR

GERMANY GERMANY 113

Dwvisions and Business Units in Total (OwnedfLeased)
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CJrrRACHTRAUM

Task | Concept and Illustration
Note | Double Fold Page in Magazin, 5000 Piece

SAISONALITAT &
GEOGRAFIE

In jeder Jahreszeit steigt die Nachfrage
nach speziellen Produkten. Im Sommer
zum Beispiel nach Getranken. Aulerdem
gibt es Regionen, in denen mehr produziert
und solche, in denen mehr konsumiert .
wird. Wie stellt meine Spedition sicher, i
dass mein Kunde zu jeder Jahreszeit mit /D)

der nachgefragten Ware in der richtigen
Menge beliefert wird?
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CJrrRACHTRAUM

Leistung | Konzept & Illustration
Umfang | 1 Faltseite
Auflage | 5000 Zeitschriften

DAS BEDEUTET FUR SIE

Kein Warten sondern Angebote ad-hoc.

Sichtbarkeit der Transporte in Echtzeit 24/7 37%

dank Track & Trace. Maximale Effizienz Behizeit Ettiion. '
durch automatische Lieferavise und Ortung B cring

papierloses Dokumentenmanagement
sowie hohe Liefertreue durch vollstandige

Transparenz.

Liefer-
treue

LKL

DIGITALE SPEDITION
nnnnnnnn

14% e "

=\ )

AQ COMMUNICATION AND DESIGN | info@aquack.de

Prozesskosten e
Einsparung E B
=0 =2 www.frachtraum.com
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CJrrRACHTRAUM

Task | Concept, Illustration and Layout

— — — Einloggen

| R
der Zukunft

Lo GEHTS!

Disponieren in Sekundenschnelle.

Nochn

t 5
_L’- . —

Auftragsverwaltung leicht gemacht. -

Manage Deinen Fuhrpark.

[ 2ujedem
Equipment,
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FRACHTRAUM

Task | Concept, Illustration and Layout

— — — Einloggen

Transportmanagement
der Zukunft

Lo GEHTS!

Manage Deinen Fuhrpark.

Dein Fuhrpark ist Dein Stolz - verwalte ihn mit Frachtraum fiir ein modernes Flottenmanagement wo Du alles im Blick
behéltst, was Dir wichtig ist. Zu jedem Auftrag findest Du einfach und schnell den Fahrer mit passendem Truck und
Equipment. Und keine Sorge: Frachtraum ist zudem komplett kompatibel mit allen géngigen Telematik Systemen.

“Kein unnétiger Schnickschnack!
Super leicht anzuwenden und nach 5 Minuten bereits vollsténdig einsetzbar.
Frachtraum macht’s moglich!”

Immer Live dabei. Alles unter Kontrolle.

/=

.y O Y
tﬁa—ﬁ — TRy
— — OrracHTRAUM
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AO

COMMUNICATION
AND DESIGN

CONNECT
WITH
CHANGE

Christian Schulze Aquack
Brand Designer

Digital Art Director

Ul Designer

Bergmannstr. 68
10961 Berlin

W www.aquack.de

E info@aquack.de
M +49 (0)151.64 6094 00
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