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Present your Solutions and Services
to 400 Marketers representing 200 Brands

Meet, Greet, and Connect in an elegant
and intimate setting

Meetups (included with Sponsorship)
as well as optional Discussions, Roundtables,
and Table Topics ensure focused
conversations with prospects

Learn what Brands need today via curated,
real-world sessions

Enjoy a hands-on approach and personalized
attention from the CRMC Team to ensure
value for your investment

SPONSOR CRMC 2024
May 20-22, Chicago

CRMC 2024 PROSPECTUS

HUMANITHUMANITYY          TECHNOLOGY

http://thecrmc.com
https://www.thecrmc.com/sponsorships


DIAMOND SPONSORSHIP (1) $88,550
> VIP Lounge in Diamond Sponsor Zone 
 with private hosted bar with specialty cocktail  
 of choice

> Recognition as Diamond Sponsor on website  
 and conference materials

> Eight registrations for company Representatives 

> Fifteen registrations for BtoC clients/prospects 

> Ten Minute Session Introduction on Day Two  
 in Grand Ballroom

> BtoC Client Case Study 
 (to meet CRMC requirements)

> Ten Minute Session Introduction Day Two

> Workshop Day One

> Co-host of Day One Brand Marketer Dinner 
 Day One

> Inside cover full page advertisement  
 in event showbook

EMERALD SPONSORSHIP (1)  $63,250
> Oversized Lounge in Emerald Sponsor Zone

> Recognition as Emerald Sponsor on website  
 and conference materials

> Seven registrations for company representatives

> Twelve registrations for BtoC clients/prospects

> BtoC Client case study 
 (to meet CRMC requirements)

> 45-minute BtoC Client Webinar 
 hosted by The Wise Marketer 

> Five-minute conférence session introduction

> Full page advertisement in event showbook

SAPPHIRE SPONSORSHIP (5) $44,275
> Lounge in Sapphire Sponsor Zone

> Recognition as Sapphire Sponsor on website  
 and conference materials

> Recognition as host of two Breakfasts, four 
 Refreshment Breaks, Day Two Luncheon, Day One 
 or Day Two Reception (first-come, first-served)

> Six registrations for company representatives 

> Twelve registrations for BtoC clients/prospects

> Five-minute conference session introduction

> Full page advertisement in event showbook

PLATINUM SPONSORSHIP (7) $35,420
> Lounge in Platinum Sponsor Zone

> Recognition as Platinum Sponsor on website  
 and conference materials

> Five registrations for company representatives 

> Ten registrations for BtoC clients/prospects 

> Full page color advertisement in event showbook

GOLD SPONSORSHIP (18) $32,260
> Mini lounge in Gold Sponsor Zone

> Lounge includes sitting area, small table, 
 and a 32" touchscreen

> Recognition as Gold Sponsor on website and  
 conference materials

> Four registrations for company representatives

> Eight registrations for BtoC clients/prospects

> Half page color advertisement in event showbook

SILVER SPONSORSHIP 
WITHOUT EXHIBIT (12) $19,205
> Recognition as Silver Sponsor on website  
 and conference materials

> Three registrations for company representatives 

> Six registrations for BtoC clients/prospects 

> Half page color advertisement in event showbook

CRMC24 Packages

SOLD OUT

SOLD OUT

SOLD OUT

SOLD OUT

PRESENTATION PROPOSALS
All FULL Sponsors (Silver, Gold, Platinum, Sapphire) 
are invited to submit a Proposal to speak on stage 
with BtoC Client. Preliminary Proposals should 
be sent via email to Devon Wylie at any time 
to start the conversation AND WILL BE KEPT 
CONFIDENTIAL. Final proposals due January 5.

https://www.thecrmc.com/sponsorships
mailto:devon.wylie%40thecrmc.com?subject=Presentation%20Proposal


ATTENDEE EVENT PASS PACKAGE NA / $8,250
This package may ONLY be purchased as an Add-On to any  
A La Carte option below: Two Representative Passes + 
Two BtoC Guest Passes + Six Week Newsletter Banner 
Advertisement + Preliminary and Post-Event Attendee List.

ACTIVATION AREA $8,250 / $11,550
10' x 6' space located across from main exhibit area, near 
registration and main ballroom. May be utilized for supplemental 
attendee activity not permitted in regular Exhibit area.

ATTENDEE UPDATES
EMAIL BANNER $3,850 / $6,050
Sponsor-provided large banner ad with corresponding URL 
featured in all Attendee Email Updates.

BADGE LOGO $3,850 / $6,050
Company logo on Participant Badges.

BRAND MARKETER
DINNER CO-HOST $8,250 / $11,550
Reception and Dinner to take place Night One at an off-site 
restaurant TBD. Transportation, cocktails, and dinner 
provided. Expected Brand Marketer attendance: 90. Limit 4 
Representatives per Co-Host. Total sponsor attendance: 20

BRAND MARKETER LUNCHEON $10,250 / $13,550
Host of Luncheon Day One, to include Sponsor Welcome 
and (optional) Sponsor-Provided attendee gift. Expected 
Brand Marketer Attendance: 75

BRAND MARKETER DOOR DROP $3,850 / $6,050
Sponsor-provided gift delivered to BtoC Attendees guest 
rooms at Hilton Hotel (75–100).

BRAND MARKETER
REGISTRATION GIFT $4,950 / $8,250
Sponsor-provided and passed out to Brand Marketers only 
at Registration.

COFFEE CUPS  $3,850 / $6,050
Company logo on Coffee Cups used during all Refreshment 
Breaks.

CONFERENCE BAGS AND INSERT $4,950 / $8,250
Sponsor logo on CRMC supplied reusable bags. Sponsor-
supplied printout or pamphlet will be inserted.

GRAND BALLROOM HANDOUT $3,850 / $6,050
Sponsor-provided handout will be distributed in the Grand 
Ballroom prior to kickoff

HOTEL KEYCARDS $3,850 / $6,050
Company logo and messaging on Hotel Keycards.

LANYARD LOGO $3,850 / $6,050
Company logo on Participant Lanyards.

LUNCHEON TABLE TOPICS $4,950 / $8,250
Held on Day Two alongside the main Luncheon. Participants  
may join one of the six luncheon topics for a sponsor-
provided topic discussion.

MOBILE APP & CHALLENGE  $6,050 / $9,350
Recognition as Sponsor of Mobile App & Mobile Challenge 
Game, to include three rotating customized banner ads. 
The winner of the Mobile Challenge will receive a Gift 
provided by the Sponsor. 

NETWORKING SPACE $6,050/ $9,350
Large area outside Meetups space, conducive to special 
offerings. Lounge Discussion included. 

PODCAST $3,850 / $6,050
Recognition as Podcast sponsor in event showbook and/or 
mobile app, and on the post-event Podcast Series feature 
in the CRMC Weekly Newsletter. Company representative 
will have the opportunity to interview their Brand Client at 
event. In partnership with Total Retail.

REGISTRATION DESK BRANDING $3,850 / $6,050
Sponsor logo will be included on the registration desk 
backdrop.

REUSABLE WATER BOTTLES
AT WATER STATIONS $3,850 / $6,050 
Sponsor Logo included. 

ROUNDTABLES (5) $4,950 / $8,250
These will take place on Day One. Participants may join one 
of the five Roundtables for a sponsor-provided topic 
discussion.

SHOWBOOK BACK COVER AD $3,850 / $6,050
Full page color ad on Back Cover of Event Handbook.

SOCIAL MEDIA $3,850 / $6,050
Three months large banner ad in the CRMC Weekly 
Newsletter, 15-20 company tweets (sponsor-supplied) and 
company logo on CRMC website as Social Media Sponsor.

SOCIAL PHOTO BOOTH $4,950 / $8,250  
Recognition as sponsor, branding on the photo booth, 
sponsor logo on photos.

WEBINAR $6,050 / $9,350
45-minute pre- or post-event live Webinar with BtoC client, 
hosted and promoted by the CRMC and The Wise Marketer 
to take place between January and December 2023. Date 
selection is first-come, first-served. Registration opt-ins 
provided to Sponsor.

WIFI SPONSOR $6,050 / $9,350
Recognition as sponsor of wifi via login, password, and signage. 

WORKSHOP $9,350 / $12,650
Workshops to take place Day One just prior to event kickoff, 
11:30am-1:00pm. Workshop rooms accommodate ~30 
participants. Presentation equipment is provided, and  
a Luncheon takes place following the Workshops.

Pricing for A La Carte options are shown with full sponsorship purchase and standalone.

CRMC24 A La Cartes

SOLD OUT

SOLD OUT

SOLD OUT

SOLD OUT

SOLD OUT

https://www.thecrmc.com/sponsorships


511 Tactical 
Senior Director Digital Marketing

A&W Canada
Director, National Promotions & Loyalty
Manager, Loyalty & Mobile 

Ace Hardware 
Marketing Analytics Manager
Marketing Manager, Ops and  
 Communication
Senior Rewards Marketing Analyst

adidas 
Global Loyalty Director 
Senior Manager Membership Strategy

Adore Me 
Chief Customer Officer
CRM Manager

AM Retail Group 
Senior Manager of CRM & Loyalty
Email Marketing and Operations Manager

AMC Theatres 
Vice President, Loyalty, CRM 
 & Partnerships
Director, Loyalty Marketing

American Eagle Outfitters / Aerie
Senior Director, Customer Retention

American Honda
Head of CX Analytics & Strategy 

Anthropologie 
Senior Director of Global Strategy
Senior Manager, Customer Lifecycle
Senior Manager, Analytics 

Arc’teryx 
CRM Lead 

Ascena Retail
Manager, Marketing Analysis 

Bath & Body Works
Chief Marketing Officer
VP, Customer Strategy & Loyalty
AVP, Loyalty

Best Western 
Senior Manager, Loyalty Program  
 Engagement 

 
 

Blain’s Farm & Fleet
CRM Director 
Loyalty & Personalization Analyst
Senior Marketing Insight Analyst 

Bob’s Discount Furniture
Director, CRM
Manger, CRM
Manager, Retention

Bosch
Senior Digital Strategist

Bose
CRM, Manager 
Digital Marketing Specialist

Build-A-Bear 
VP, Marketing 
VP, CRM, Loyalty and Performance  
 Marketing 

Burger King 
Director - Loyalty & CRM
Sr. Manager - Digital Innovation 
 and Partnerships
Loyalty Manager
Senior Analyst - CRM

Canadian Tire 
VP of Enterprise Digital Marketing
AVP, Partnerships & Operations 

CandleScience
Marketing Director 
Email Marketing Manager

Carhartt 
Email Marketing Specialist
CRM/Personalization Experience Lead

Casey’s 
Manager, Guest Loyalty
Guest Loyalty Specialist

Chatters
CRM Manager 

Checkers & Rally’s
Director, Loyalty & CRM 
Manager, Loyalty & CRM

Chicago Bears
VP, Business Strategy & Analytics 

Chicos FAS 
Senior Director Customer Retention 

Children’s Miracle Network Hospitals
Senior Managing Director, 
 Business Development 
Director, Business Development 

Chipotle Mexican Grill
Senior Director, Loyalty & CRM 
Targeted Marketing Manager
Senior Analyst, CRM & Loyalty Marketing 

Christy Sports
Director Performance Marketing
Manager, CRM 

Claire’s
VP, Consumer Insights & Digital Marketing
Director, Loyalty & Insights
Senior Loyalty Marketing Specialist 
Loyalty and Customer Insights Consultant

Clarks Footwear
Senior Digital Strategist 

Cooper’s Hawk
SVP, Marketing, Loyalty & Customer  
 Experience 

Coppel 
Head of CRM
Head of Loyalty Program 

Crate & Barrel 
Associate Director, CRM & Loyalty
Assistant Marketing Manager, CRM
Senior Analyst, CRM & Loyalty

Curacao 
CMO

Curaleaf 
Senior Manager CRM & Loyalty
 
Delta Air Lines
Senior Manager, CoBrand Portfolio 
 Growth & Engagement
Senior Marketing Manager

Driven Brands
Senior Director Marketplace

DSW
Director, CRM

Dunham’s Sports
Assistant CRM Manager 

 
 

Attending Brands 2023



Dyson
Lifecycle and Marketing Manager
Senior CRM Analyst

e.l.f. beauty
Director, Global CRM
Senior Manager CRM & Loyalty 
CRM & Email Marketing Manager

Expedia Group
Director, Product | Loyalty Platform

ExxonMobil
Retail Fuels Partnership Development  
 Manager

Federated Co-operatives Limited 
Manager, Loyalty

FindKeepLove 
Founder 

First Watch
Senior Customer Insights Analyst

francesca’s 
Director - CRM, Loyalty, Analytics

Free People
Director, Digital Strategy
Senior Analytics Manager
Manager, Optimization + Testing
 
Funko
Director Ecommerce Strategic Initiatives

GNC
Senior Director, Merchandising Initiatives 
 & Consumer Insights
Director, Loyalty

Groupe Dynamite 
Loyalty Manager

Grubhub 
Senior Manager, Strategic Partnerships

Hammacher 
VP Marketing
Assistant Director Marketing, e-Commerce 
Marketing Associate
eCommerce Marketing Associate
E-Commerce Marketing Specialist

Hansa 
President
SVP Client Relations and Strategy
VP Email Marketing

Hibbett | City Gear 
Senior Manager: Customer Loyalty 
 & Analytics

 

Home Chef 
Senior Director, Lifecycle Marketing
Senior Manager, Lifecycle Marketing

Honda Motors 
Head of Customer Loyalty

IKEA 
Customer Engagement & Loyalty Director
 
JD Sports 
Vice President, Marketing Strategy & Retail

Kellogg Company
Director, Marketing - Digital Mktg,  
 First Party Data Strategy & CRM

Kiehl’s
AVP, Global CRM & Loyalty
Director, CRM & Loyalty

Kimberly-Clark
Senior Director - Global Consumer  
 Relationships and Engagement
Consumer Engagement Leader
Senior Manager, Customer Marketing

L’Oreal 
AVP, CRM 
Director CRM

LATAM Airlines 
Growth Marketing Global Manager
Marketing & Digital Sales Manager

Lectric eBikes
Digital Marketing Manager 
Community Associate

Life Time
VP - CRM & Loyalty
Marketing Director
Director, CRM Analytics and Reporting
Senior Marketing Manager
Marketing Manager - CRM & Loyalty
Marketing Manager

Loblaw
Director, Loyalty Strategy 
 & Program Insights
Senior Manager, Loyalty Marketing
Senior Manager

London Drugs
VP Marketing & Communications

Lowe’s
Senior Manager, Loyalty 
 and CRM Marketing
Senior Manager, Customer Marketing
Senior Manager, Personalization
 
 
 

Macy’s
Director, Loyalty and Credit
Manager, CRM Planning & Strategy

Marcus Theatres 
Subscription Manager 
Loyalty Analyst

Mars Petcare
Marketing Data & CRM Senior Manager
Marketing Data Operations
CRM Coordinator 

Mathis Home
Loyalty Marketing Manager

McDonald’s
Director, Global Loyalty Strategy
Director, Global Loyalty
Director, Loyalty & Offers
Director, Global Personalization, MarTec, 
 & Customer Data Strategy
Senior Manager, Digital Offers and Loyalty
Senior Manager, Loyalty & Offers
Senior Manager Global Loyalty
Manager, Loyalty and Rewards
Manager, Global Loyalty Strategy  
 and Design
Supervisor, Market Activation

Medical Solutions 
Customer Experience Marketing Manager

Michaels 
VP of CRM, Loyalty and Marketing  
 Technology
Senior Director Loyalty

Moncler 
Global Director of Digital Engagement 
 & Loyalty

NASCAR 
Senior Director, Fan Loyalty
Manager, Loyalty
Loyalty Program Coordinator

National Vision Inc 
Vice President, Loyalty and Engagement
Senior CRM Manager

NBA 
VP/Head of Membership
VP, Digital Growth 
Director, Membership Program 
Operations
Growth Marketing Manager 

 
 
 
 
 
 



Nestle Purina
Senior Manager, New Business Models 
Digital Innovation
Senior Personalization Lead
Supervisor, Advertising & Marketing  
 Communications
Manager, Email & CRM Strategy
Assistant Brand Manager

Nike 
Senior Director, Member Marketing

O’Reilly Auto Parts 
Loyalty Operations Specialist

Ollie’s Bargain Outlet
Senior Vice President, Marketing 
 & Advertising
Senior Manager CRM and Loyalty 
 
Pandora 
Director Loyalty & Clienteling

Panera Bread 
Senior Director, Membership Marketing
Senior Manager, Loyalty & Personalization

Paper Source 
Director, Commercial Strategy
Email & CRM Specialist

Parkland Corporation 
VP, Loyalty and Partnerships

Patagonia 
Lifecycle Marketing Manager

Pep Boys 
Assistant Vice President, Marketing & CRM

PepsiCo 
Senior Manager, 1P Data Strategy 
 & Portfolio Loyalty
Associate Manager
Senior Analyst

Petro-Canada
Head of Marketing
Advisor, Strategic Partnership Development

Plow & Hearth 
Email Marketing Specialist

Preferred Hotels & Resorts 
Senior Director Loyalty Marketing 
 & Strategy

Premium Brands (Ann Inc.) 
Director, Loyalty & Credit

Publix Super Markets 
CRM Analytics Senior Consultant
CRM Analytics Consultant 

 

Purchasing Power 
Senior Marketing Manager

QVC 
Payments Strategy and Operations Manager
Payments Marketing Manager

Rack Room Shoes 
Director CRM & Loyalty

Reckitt Benckiser 
CARE lead, US Vitamins 
 and Mineral Supplements

Refuel Market 
Senior Manager Innovation 
 & Brand Marketing

Rent-A-Center 
CRM Manager

RetailUnion 
Partner

Rexall Pharmacy 
Senior Manager, Digital Marketing,  
 Loyalty & CRM

RG Barry 
Email Marketing Manager

Saks OFF 5th 
Division Vice President, Loyalty

Scotiabank 
Senior Product Manager, 
 Unsecured Lending

Sephora 
Senior Director of Marketing, GM 
 of Beauty Insider, Credit Card
Senior Marketing Manager
Senior Manager, Loyalty & Promotions 
Senior Manager, Mobile Messaging
Senior Manager

SharkNinja
Senior Manager, CRM
Senior Email Marketing Specialist

Shell 
Loyalty Business Development
Loyalty Business Development

Shoe Carnival 
Loyalty Manager

Shop Your Way 
Chief Digital Officer
Senior Director, Marketing and Loyalty 

Skechers 
CRM Manager - Digital Group 
Senior Loyalty Program Manager

Sleep Number 
Senior Director, Marketing Planning 
 and Operations
Marketing Manager, CRM

Sobeys 
VP Loyalty

SodaStream
Global Director of Direct to Consumer
Integrated Marketing Manager

Sonesta Hotels 
Senior Director of Loyalty & Partnerships
Marketing Manager - Membership  
 Acquisition

Spin Premia 
Onboarding Manager

Stanley Steemer
Marketing Manager

Staples 
VP, Marketing Operations & Personalization
Personalization Director 

Starbucks 
Senior Manager, Odyssey Marketing
Senior Manager, Loyalty Strategy
Marketing Manager

StockX 
Global Director, CRM Marketing

Subway 
VP of Personalization and Guest Affinity

Suncor Energy 
Product Owner - Loyalty 
Product Manager - Consumer 
 Digital Products
Digital Delivery Manager
Senior Advisor - Consumer Analytics
Senior Marketing Advisor

Sunoco 
Director, Marketing 
Loyalty Program Manager

T-Mobile 
Senior Digital Business Lead  
Senior Manager, T-Mobile Tuesdays
Marketing Manager, T-Mobile Tuesdays 

Tapestry 
Manager, Digital Analytics

The Bradford Exchange 
Manager, eCommerce Social Media  
 Marketing 
Manager, eCommerce Merchandising

 
 



19%  VP and CMO

33%  Director

38%  Manager 

10%  Coordinator,
          Specialist, Analyst 

TITLES

43%  CRM + Loyalty 

8%  Digital + Email 

18%  Data + Analytics 

5%  CX + Customer
       Engagement

CATEGORIES

7%  Omnichannel 

6%  Ecommerce

3%  DTC

10%  Retention / 
         Acquisition

The Cleveland Orchestra 
Patron Advancement Officer

The Kroger Co.
Lifecycle Marketing Manager

The Vitamin Shoppe
Sr. Director Loyalty and Partnerships
Director, CRM & Retention
Director, CRM and Marketing Technology

TILLYS 
CRM & Marketing Insights Manager

TJX Companies 
AVP, Director of Loyalty Marketing 
Manager Of Loyalty Marketing

TravelCenters of America
Director of Loyalty Marketing

Tricoci 
Senior Director, Brand Marketing
Marketing Manager
Senior Content Specialist

TripGift 
CEO

TruGreen 
Senior Director, Loyalty and Digital CX

Uber 
Business Development Manager, Earners

 

Ulta Beauty
Senior Manager Member Marketing  
 Operations 
Loyalty Experience Manager
Manager, Member Marketing
Credit Engagement Manager
Marketing Manager, Lifecycle and  
 Personalization 
Loyalty Strategic Partnerships Manager
Guest Data Analyst CRM Tech
Senior Circulation Analyst 

US Cellular 
Campaign Analyst

Valvoline 
Vice President, Marketing 
 & Customer Insights
Senior Director, Consumer Engagement
Senior Marketing Manager
Senior Marketing Manager, Acquisition
Senior Portfolio Marketing Manager

Velvet 
Director of Retail

Veronica Beard 
CRM Manager / Email Marketing 
Assistant Manager

VFC 
CRM & Email Manager

 
 
 

Victoria’s Secret & Co.
Marketing Manager, Credit Card Loyalty

Walgreens 
VP, Loyalty and CRM
Senior Manager of CRM 
Senior Communications Manager
CRM Manager
Brand Manager
Associate Marketing Manager

Wayfair 
Head of Customer Communications
Associate Director
Senior Manager, Customer 
Communications 

Wendy’s 
Loyalty Product Owner

West Music Company 
EVP Sales & Marketing
Director of Marketing
Director of Ecommerce

WondrNation 
Director of VIP & Loyalty

YEG Edmonton International Airport 
Manager, Marketing

Yum! Brands, KFC 
Senior Director, Digital CX 
 & Product Growth



CRMC is a great event! There is so much experience to learn from, dig into & discuss. In a great location 
with tons of options for food and entertainment. Super engaging content & crowds too! I enjoyed the 
content in all the presentations, I liked that we could rotate from the large conference room to the other 
smaller rooms. I also felt it was very interactive and allowed for us to network well. 
– CRM Director, Blain’s Supply

The CRMC team hosted one of the best conferences I’ve been too. It really helped me reenergize and 
refocus for the coming months. Nice work!  – Vice President Marketing, Build-A-Bear

I want to extend a heartfelt thanks for last week—we had a great time at CRMC! It was a great event in all. 
– Global Loyalty Director, adidas

CRMC was fantastic! Thank you for the opportunity to attend and network with such intelligent minds of 
the industry. I liked the number of brands and vendors that attended the event—this created ample 
opportunities to network. I also liked the mix of brands that presented (CPG, Retail, Product, 
Entertainment, etc.) I look forward to 2024!  – Assistant CRM Manager, Dunham’s Sports

My favorite things about CRMC 2023 were the brands, retail presentations, keynote sessions and 
mingling at the networking events.  – Global Director of Direct to Consumer, SodaStream

CRMC provides an intimate setting for meeting many of my peers and valuable vendors.
– Vice President, Marketing Operations & Personalization, Staples

The topics were on point and the keynote speakers were empowering and insightful.
– Director CRM & Retention, The Vitamin Shoppe

I enjoyed meeting more members of the loyalty space and expanding my network of experts.
– Manager Loyalty, NASCAR

CRMC offered great opportunities to explore new and emerging technology and connect/reconnect  
with peers.  – Product Manager, Suncor Energy

As always, what I love best about CRMC is the opportunity to connect with other retailers, brands and 
vendor partners who are focused on the CRM and Loyalty space. The opportunity to share ideas and pain 
points is the most helpful and encouraging.  – Director CRM, Bob’s Discount Furniture

What I liked most about CRMC was the opportunity to connect with other brands and potential partners.   
– Senior Manager 1P Data Strategy & Portfolio Loyalty, PepsiCo

I loved the variety of sessions, plentiful opportunities to network, and the clients/brands sharing their 
experiences.  – Senior Personalization Lead, Nestle Purina

Overall, the format was well done and easy to navigate. The case studies and topics were relevant and well 
done. The facilities we also very good, including the food.  – Consumer Engagement Leader, Kimberly-Clark

I always love the opportunities to network and catch up with contacts I’ve made over the years.   
– Director CRM & Loyalty, Rack Room Shoes

Brand Attendee Testimonials



The event was amazing—honestly the best one we’ve been to!
– Director of Strategy & Growth - Loyalty Marketing, Comarch

I wanted to say thank you for putting on an impactful event. Although Jebbit has attended for many 
years, this was my first time and I genuinely think it was one of the best shows I have attended.  
So, thank you, and thank you to your entire team that was involved in putting it on.
– Vice President, Marketing, Jebbit

Last week was another incredible conference—great work with everything! The friendships and memories 
that we make at CRMC are remarkable and something that we all cherish greatly. We will, of course, be 
back next year.  – Vice President of Sales, BridgeTree

I wanted to say thank you for hosting us at CRMC this year. As always, the team had a great time and 
enjoyed the show as did our clients. We’re already excited to learn about what’s instore for next year and  
to learn what opportunities there are for next year.  – Senior Manager Brand Marketing, Bond

First of all, I wanted to let you know that our team was super happy with the results from CRMC this year  
so thanks for putting together a great conference once again.  – Vice President of Marketing, Optimove

Lots of great companies are part of this event. Staff were super friendly.  – Loyalty Consultant, Comarch

Good brands, well managed and professional conference.
– Vice President of Sales & Business Development, Snipp Interactive, Inc.

Very practical information. The stage was beautiful, sound quality great. Craig Wood does an awesome  
job with Q&A.  – Co-founder & Partner, Ascendant Loyalty LLC

Fantastic main stage, making it possible to see and hear all presentations. The presentations—as usual—
were polished and professional.  – Global Consulting Officer & CMO (US/Europe), Brierley

Great mix of presentations.  – Chief Accelerant, Incendio

Great content. The sessions were very good.  – CEO, Zinrelo

The logistics and event was well run! Things were smooth, polished.  – Senior CRM Consultant, Amperity

Sponsor and Service Provider
Testimonials



PRESENTING BRANDS FROM CRMC 2023

Highlights Video

https://youtu.be/iTIu06dRLh8


Snapshots


