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Mauritz (Mo) Gilfillan

● 15+ years digital experience

● Google GMP certified

● Acceleration, ClickMaven, Jellyfish, GroupM 

● SSA, Nordics, Benelux, UK and US

● https://www.linkedin.com/in/mauritz/ 

https://www.linkedin.com/in/mauritz/


My 1st Digital Gig

The-Night-Owl-Cookie-Monster

Nov 2004



Getting to know you!



https://www.mentimeter.com/app/presentation/alzpr5nzkvji7sqeyor77bx1aoygrtis/bjceoe8kxjtg/edit


The Ad+MarTech 2023 landscape 



The landscape











Consumer trend





Who cares



Competition



Martech 2024 Q3 
The death of the (3P) cookie



What are Cookies?





Ads & Clicks Sales & Leads



Cookie Demo (Live) Eeeeek !







Browser market share











Ads & Clicks Sales & Leads





Ok, so what now?





The data economy is here.



Google 
Analytics 4

Enhanced 
conversions

CAPI

API

Cookies

Cookies

Cookies



Automotive

Consumer Products

Travel & Leisure

Telco & Media

Financial Services

Retail

Based on your industry, data acquisition needs vary

Focus on collecting 1P data
Transaction-level data may be out of scope, 
innovation required to unlock new sources

Focus on activating existing 1P data
1P data commonly siloed in different 
systems/teams & not used in marketing 

Source: BCG Digital Marketing 1P Data study 2019

No access Direct access via transactionsLittle or indirect access

Typical level of access to current customer base

URGENT!

https://docs.google.com/presentation/d/1EqrT2TcSxDznDPPsayOoCfmlM6ap9QxO2cFTkmArBPg/edit#slide=id.p11


Action items 
1. Get consent from users (and capture it)

2. Build 1st party data assets

a. Email marketing 

b. CRM system (link with Google Ads)

c. Customer data platforms (CDP)

d. Transaction data

3. Implement Google Enhanced conversions

4. Implement Facebook CAPI





Informal Martech review
Marketing Analytics

Use cases

Free 30 min session



Best tech options
(In SA)



What do you want to achieve?
It’s not about the tech



1# Lead generation

Google 
Analytics 4

BigQuery Looker 
dashboard

Enhanced 
conversions
Audiences

CAPI

API



2# Customer loyalty (repurchase)

Google 
Analytics 4



3# Customer 360 view

Correspondence

Webinar 
attended

Website

BCC

Manual

Manual
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Marketing Analytics
(Ferdie)



B2C

Google 
Analytics 4 Big Query Looker 

Data Studio



B2B / Small companies

💀



B2B / Small companies

Google 
Analytics 4



Q&A
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