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To be a man is  precisely to be
responsib le.  I t  is  to feel ,  by lay ing
one's stone,  that  one contr ibutes

to bui ld the wor ld.  

Saint Exupéry
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At Beranger,  we are convinced
that  we can of fer  the best  to
hotel iers and restaurateurs whi le
consider ing socia l ,
envi ronmental ,  and economic
perspect ives.  

We have developed a CSR
program that  inc ludes some f i f ty
act ions.  We carry out  a r igorous
fol low-up to ensure that  they are
proper ly  implemented.
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SOCIAL
PERSPECTIVES

02For Beranger,  managing socia l  issues requires
a global  investment in a work environment that
promotes the personal  development and
ful f i l lment  of  i ts  employees.



To support  the development of  our employees
and guarantee a safe working environment,
Beranger has implemented several  act ions.
First  and foremost,  we have reaf f i rmed our
goal  of  zero workplace accidents and have
made improving heal th and safety at  work a
pr ior i ty .

IMPROVE THE QUALITY OF LIFE
AT WORK

ACTIONS
Faci l i ta te the entry into professional  l i fe  of  young graduates through
work-study programs and company internships.
Encourage the employment,  retent ion,  and t ra in ing of  o lder employees.
Enable employees to regular ly  update their  sk i l ls  in re lat ion to changes
in the business.
Encourage in i t ia t ives that  promote conviv ia l i ty  wi th in the company.



Social  d ia logue aims to enable bet ter
cohesion and develop a sense of
belonging.  I t  puts the employee back
at  the heart  of  the enterpr ise debate.  
At  Beranger,  we mainta in a
qual i tat ive d ia logue wi th a l l  our
employees.  To th is end,  we are
commit ted to inc luding employee
representat ives in the var ious
working groups and commit tees
related to the company's st rategy,
and in part icular  i ts  Board of
Directors.  

ENCOURAGE
SOCIAL DIALOGUE 

ACTIONS
Promote cohesion wi th in the company by creat ing and mainta in ing
socia l  d ia logue.
Measure the percept ion of  employees through the implementat ion of
sat is fact ion surveys.



Gender equal i ty  is  a major  issue in our
society and a crucia l  chal lenge for  every
company.  

At  Béranger,  we bel ieve that  the best  way to
f ight  against  these inequal i t ies is  to involve
employees at  a l l  s tages of  the company's l i fe
and at  a l l  levels.  

ACT FOR GENDER EQUALITY

ACTIONS
Promote gender equal i ty .
Raise awareness of  sexism in our company.
Apply a c lear and mot ivat ing compensat ion and benef i ts  pol icy in l ine
wi th industry pract ices in our business.
Promote divers i ty  and f ight  against  a l l  forms of  d iscr iminat ion in h i r ing,
remunerat ion and career development.
Extend paterni ty  leave.



ECONOMIC
PERSPECTIVES

In i ts  balance wi th the socia l  and
environmental  d imensions,  the economic
dimension favors the creat ion of  economic
weal th,  which improves the l iv ing condi t ions of
each one,  in the long term.03



Having strong,  last ing,  t ransparent ,  and c lose
relat ionships wi th our customers is  a pr ior i ty
at  Beranger.   We engage wi th our customers
in a re lat ionship of  t rust  by put t ing forward
our common values and by al lowing us to best
meet thei r  expectat ions.  Our object ive is  to
t ru ly focus on the respect  of  our mutual
interests.  

FOSTER RELATIONSHIPS OF
TRUST WITH OUR CUSTOMERS

ACTIONS
Optimize the sat is fact ion of  our customers and to remain at tent ive to
their  expectat ions and remarks in a concern of  cont inuous improvement.
Pr iv i lege the respect  of  the mutual  interests.



On the suppl iers '  s ide,  we measure
the importance of  short  c i rcui ts  f rom
both an economic and environmental
point  of  v iew. By l imi t ing the number
of  intermediar ies,  we re inforce t rust
wi th the t raceabi l i ty  of  products,  and
ensure a fa i r  pr ice for  both
producers and consumers.  

FAVOR THE 
LOCAL ECONOMY 

ACTIONS
Demand qual i ty  f rom our suppl iers and ensure a fa i r  pr ice for  both
producers and consumers.
Favor local  subcontractors and l imi t  in termediar ies.
Strengthen t rust  by increasing product  t raceabi l i ty .
Respect  the payment terms.



ENVIRONMENTAL
PERSPECTIVES 

The Beranger Group's environmental  CSR
act ions can be summarized in the threefold
pr inc ip le:  avoid,  reduce,  and compensate for
the impacts of  our act iv i ty .  To th is end,  we
have decided to create a Green Program
al lowing each of  our customers consume
better .   04



We are reth inking the standard mater ia ls we
use and expanding our range to inc lude
recycled and natural  mater ia ls.  We are a lso
explor ing more sustainable innovat ions:
bamboo, sheep's wool  wi thout  dyes or
addi t ives,  organic cot ton,  vegetable leather.

RETHINK OUR MATERIALS

ACTIONS
Favor cer t i f ied mater ia ls that  comply wi th sustainable development
standards.
Use recycled,  recyclable and/or  compostable mater ia ls.
Sensi t ize our serv ice providers and suppl iers of  goods to the issues
related to sustainable development and the implementat ion of  thei r  own
CSR pol icy.  
Adopt  the necessary measures to l imi t  damage to the bio logical
balance.



We are reth inking our packaging to
remove the use of  p last ic  by
promot ing the use of  paper as wel l
as promot ing the use of  more
sustainable products.  

One of  the main advantages of  paper
as a packaging mater ia l  is  i ts
recyclabi l i ty .  According to the
European Paper Recycl ing Counci l ,
over 72% of  the paper consumed in
Europe is  current ly  recycled.  We use
only FSC and recycled paper.  

RETHINK 
OUR PACKAGING

ACTIONS
Push for  convergence towards "zero p last ic" .
Use CSR and recycled paper.
L imi t  our  internal  waste product ion and promote recycl ing.



Recogniz ing that  precious resources
are l imi ted,  Beranger is  commit ted to
l imi t ing their  use and reducing
greenhouse gas emissions in a l l
phases of  our operat ions.  The
creat ion,  development and
manufacture of  products are
therefore carr ied out  f rom an eco-
design perspect ive,  which consists
of  evaluat ing and ant ic ipat ing the
impacts of  our act iv i ty  to reduce i ts
ef fects on the environment.  

ACTIONS
Favor publ ic  t ransport  and the use of  low consumpt ion means of
t ransport  as much as possib le.   
Calculate and reduce greenhouse gas emissions in a l l  phases of
operat ion.

REDUCE OUR FOOTPRINT



LETS
CONNECT
WITH US 
@beranger.paris groupe@beranger.com

www.beranger.com


