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User Flow
● Pre-Interaction: Looping animation to trigger user
● Post-Interaction: Quick animation that provides pay-off image/copy
● End Frame: CTA and final message

Sensory Engagement 
(CPE)

KPI

Interaction Types

Demos

Upper Funnel / Engagement, ER, eCTR

Swipe (directional), Tap, Tap & Hold, Scrub, Drag & Drop

● United Airlines (Tap & Hold)
● Lincoln (Tap)
● Western Union (Scrub)
● APN Lodge (Swipe Left)
● Western Union (Swipe Right Cube Flip)

FS (320x480), MPU (300x250), Sticky Silhouette (320x100)

https://preview.adludio.com/dc9d49f30882d82a7de55c47edde6399/9638b0d7eb4c98a05e53?region=us-east-1
https://preview.adludio.com/3b90103ff5b5a306b146008d89836de7/8b9d277c61d825fe102b?region=us-east-1
http://wat.adludio.com/us-west-1/games/adunit-western-union-kroger-scrub-mob/8b30fb6b7afb5ac591d8/index.html
https://preview.adludio.com/d6875bfe73a3abc7eea25b7de121c643/fadedace181925528522?region=us-east-1
https://wat.adludio.com/us-west-1/games/adunit-western-union-ralphs-sensory-engagement-maps-mob/a5736e4dbbb3c7f1bfe7/index.html


User Flow
● Pre-Interaction: Looping animation to trigger user
● Post-Interaction: Quick animation that provides pay-off image/copy

(not necessary for this unit type)
● Video: 6-15 second video with CTA overlay
● End Frame: CTA and final message

Sensory Video 
(CPE)

KPI

Interaction Types

Demos

Upper Funnel / Engagement, ER, VCR, eCTR,

Swipe (directional), Tap, Tap & Hold, Scrub, Drag & Drop

● Chevy Bolt (Tap & Hold)
● United Airlines (Tap & Hold)
● IWC (Swipe Left)
● Playstation the Show (Scrub)

FS (320x480), MPU (300x250)

https://preview.adludio.com/adunit-chevy-tap-and-hold-mob
https://preview.adludio.com/dc9d49f30882d82a7de55c47edde6399/9638b0d7eb4c98a05e53?region=us-east-1
https://preview.adludio.com/5a208afa874edeb4f62e44c1e755ba32/a2074071a0af26464d12?region=us-east-1
https://preview.adludio.com/99558df7a3e64e9b15c34c20f44f038a/70dfb25747dd1190c21d?region=us-east-1


User Flow
● Pre-Interaction: User presented with 2 or more choices 
● Post-Interaction: Depending on user’s choice, a resulting frame will animate in 
● Video: available in the post-interaction phase 
● End Frame: CTA and final message

KPI
Upper Funnel / Engagement, ER, VCR, eCTR

Interaction Types
Tap or swipe on choice

Demos
● Bungie Destiny 2 (3 User Choice)
● Amazon Outer Range (User Slider)
● Mouser EIT (3 User Choice)
● Moen (4 User Choice)

User Choice
FS (320x480), MPU (300x250)

https://preview.adludio.com/adunit-bungie-destiny2-user-choice-cpe-mob
https://preview.adludio.com/adunit-amazon-original-series-outer-range-user-slider-final-post-mob/
https://preview.adludio.com/adunit-mouser-user-choice-v3-mob
https://preview.adludio.com/adunit-moen-user-choice-mob


User Flow
● Pre-Interaction: User presented with initial interaction to launch the game
● Game: Game commences
● End Frame: CTA and final message

KPI
Upper Funnel / Engagement, ER

Interaction Types
Swipe to catch/avoid, Puzzle rotator, Memory Match, Tap to Shoot, Word Finder

Demos
● Milk It! (Swipe to Catch)
● Prototype (Memory Match)
● Jeal Paul Gaultier (Puzzle Rotator)
● Angry Orchard (Tap to Shoot)

Gamification
FS (320x480), MPU (300x250)

https://preview.adludio.com/adunit-milk-ctc-swipe-to-catch-mob/
https://preview.adludio.com/adunit-innovation-memory-match-v1-mob/
https://preview.adludio.com/adunit-puzzle-rotator-media-innovations-ver2-mob
https://preview.adludio.com/adunit-mediainnovations-taptoshoot-mob/e1d4df93ed272f7b19f8


User Flow
● Pre-Interaction: Looping animation to trigger user interaction
● Interaction: User interacts with the unit
● End Frame: CTA and final message

KPI
Upper Funnel / Engagement, ER

Interaction Types
Swipe to catch/avoid, Puzzle rotator, Memory Match, Tap to Shoot

Demos
● Nike AirMax 270 (Pinball)
● NatureMade (Particle Swipe)
● IWC (Particle Swipe)

Physics Engine
FS (320x480), MPU (300x250)

https://preview.adludio.com/adunit-nike-ball-v2/166d9cafc1aa147549e3/
https://preview.adludio.com/adunit-naturemade-gummies-physics-mob
https://preview.adludio.com/adunit-iwc-portugieser-physics-video-mob


User Flow
● Pre-Interaction: Looping animation to trigger user interaction
● Interaction: User swipes left and right to reveal elements of the image/artwork
● End Frame: CTA and final message

KPI
Upper Funnel / Engagement, ER, eCTR

Interaction Types
Directional swipes only

Demos
● Lionsgate Moonfall (3D Parallax Video)

3D Parallax
FS (320x480), MPU (300x250)

https://preview.adludio.com/adunit-lionsgate-moonfall-parallax-dec-mob/


User Flow
● Pre-Interaction: Looping animation to trigger user interaction
● Video: video launches upon interaction. User can then interact with hotspots 

throughout the video to reveal further information
● End Frame: CTA and final message

KPI
Upper Funnel / Engagement, ER, eCTR, VCR

Interaction Types
Tap, Tap & Hold, Swipe, Scrub, Drag & Drop

Demos
● Netflix Stranger Things (Character Explorer)
● Chevy Bolt (Explorer)
● Chanel (Video Hotspot Explorer)
● Lexus (Video Carousel)

Explorer/Video Explorer
FS (320x480), MPU (300x250)

https://preview.adludio.com/adunit-mediainnovation-netflix-interactive-video-mob/
https://preview.adludio.com/adunit-chevy-panoramic-hotspot-explorer-mob
https://preview.adludio.com/adunit-mediainnovation-chanel-j12-interactive-video-mob/
https://preview.adludio.com/adunit-lexus-video-carousel-mob/


User Flow
●  User must make an initial engagement AND accept a 

microphone opt-in, prior to the microphone being engaged
● User can then speak into the phone’s microphone to make 

a choice and control the ad unit

Key Benefits
● Delivering key message at height of user engagement
●  Taps into a unique phone capability

Voice Activation
FS, MPU (Currently only for User Choice)

Click/Scan
for Demo

Insert QR code
& attach link
(cover entire

black box)

https://wat.adludio.com/games/adunit-amazon-test/b85bc28d30d31e58ca8d/index.html


User Flow
● User is prompted to tap on various cards to create 

matches in order to proceed
● Once all matches are made, user proceeds to end frame
● Limit to 4 pairs of matches (8 total cards)

Key Benefits
● Engaging gamification experience that can tie in visual 

cues that tie directly into building brand and message 
awareness

Memory Match (Game)
FS (320x480), MPU (300x250)

Click/Scan
for Demo

Insert QR code
& attach link
(cover entire

black box)

https://preview.adludio.com/adunit-innovation-memory-match-v1-mob/


User Flow
● User can drag around their character in any 

direction to avoid or catch projectiles.
●  Previously limited to horizontal movement, but 

we were able to unlock the capability to drag 
and move in any direction

Key Benefits
● Engaging gamification execution that allows for 

a high-impact branding experience

Swipe to Catch 2.0
FS (320x480), MPU (300x250)

Click/Scan
for Demo

Insert QR code
& attach link
(cover entire

black box)

https://preview.adludio.com/adunit-disney-lightyear-swipe-to-avoid-mob

