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The Challenge

Like most financial institutions, KeyBank has been innovating to meet expanding customer expectations.
By partnering with an ecosystem of fintechs, the regional powerhouse has fast-tracked its digital
transformation. But KeyBank knew its small business customers were not receiving a consistent
experience of the bank across products.
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Solution

KeyBank’s Enterprise Payments group prioritized the customer experience for their SMB and
Commercial customers through a combination of powerful banking and seamless digital servicing.
OvationCXM'’s platform is the first CXM platform to connect internal systems, partner ecosystems and
customer interactions across every journey without requiring any underlying re-architecture.
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“[Our] partnership allows KeyBank to provide
small businesses with a superior overall
experience in conjunction with abest-in-class

merchant processing solution.”
Jon Briggs

Head of KeyBank Commercial
Product & Innovation
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Want to learn more about how OvationCXM L earn More
can work for your organization?
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https://www.goboomtown.com/cxm-engine

