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  Inbound Arrivals3:   Outbound Departures3:

2019 2023 2024 (E) 2034 (F)

NNote:: All figures shown for 2024 are estimates (E) and for 2034 are forecast projections (F). Data for additional Travel & Tourism indicators are available in the 
full report. For more details, visit https://researchhub.wttc.org.
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International Visitor Spending:

1. All values are in constant 2023 prices & exchange rates. As reported in March 2024.  
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3. Source: Oxford Economics, national sources and UN Tourism (formerly UNWTO)

2019 2023 2019 2023

1. New Zealand 48%

2. Australia 19%

3. United States 15%

4. Fiji 3%

5. China 3%

1. New Zealand 55%

2. Australia 20%

3. United States 11%

4. Fiji 4%

5. Japan 2%

1. New Zealand 51%

2. Australia 30%

3. United States 7%

4. China 3%

5. Italy 2%

1. New Zealand 55%

2. Australia 23%

3. United States 6%

4. Colombia 4%

5. Bahrain 3%

Rest of world 12% Rest of world 8% Rest of world 7% Rest of world 8%
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Domestic Visitor Spending:

Leisure Spending Business Spending
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2. CAGR= Compound Annual Growth Rate
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