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Take a look ab the emailing daba for
e-rebaile
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What dabta did
we use?

The following stabisbtics are based on emailing

campaigns from our 555 customers (free or paid
membership) in 2022.

Our clients are mostly e-retailers.
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Lexicon

Opening rate
The amount of contacts who, upon recepbion, open your email.

OPENING RATE = (NUMBER OF OPENED EMAILS) / (THE
TOTAL NUMBER OF EMAILS SENT) * 100

Click rabe

The proportion of your contacts who open and click on a link in Ghe

email sent.

CLICK RATE = (NUMBER OF CLICKS) / (THE TOTAL

NUMBER OF EMAILS SENT) * 100

Unsubscription rate

Your contacts that unsubscribed from your email campaigns or

newsletters following one of these emails.

UNSUBSCRIPTION RATE = (NUMBER OF UNSUBSCRIPTION /
(THE TOTAL NUMBER OF EMAILS SENT) * 100

Conversion rate

The rabio bebween your defined actions and the actual visitors to

CONVERSION RATE

your online shop.

(NUMBER OF ACTIONS / NUMBER
OF REAL VISITORS) * 100
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Average performance per sector

Opening rate Click rate Conversion rate

Alcohol 55% 6,1% 3,6%
Bodycare 45,9% 5,4% 3,6%
Carparts 44.4% 5,7% 2,4%
Child 43,8% 3% 2,2%
Clothing 50,3% 6,6% 3,3%
Construcbtion 46,7% 4,5% 10,9%
Culbure 47,7% 5,8% 2,9%
Decoration 51,5% 5,6% 3,4%
Food 46,8% 5,6% 6,2%
Furnibure 49,7% 6,9% 3,6%
Games 48,6% 5,7% 3,7%
Gardening 47.7% 6,1% 4.2%
General 51,4% 5,6% 5,2%
Hardware 44.1% 3,8% 2,8%
Jewellery 47,6% 6,1% 4%

Medical 42,9% 3,4% 4,6%
Office 49,3% 4,3% 4%

Other 46,3% 5,7% 3,7%
Pebs 45% 5,2% 3,6%
Sport 48,8% 5,2% 3%

Tourism 51,6% 7,2% 2.1%
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What aboub the

revenues?

Alcohol
Bodycare
Carparts
Child
Clothing
Construcbion
CulGure
Decoration
Food
FurniGure
Games
Gardening
General
Hardware
Jewellery
Medical
Office
Other
PeGs

Sport

Tourism

Turnover

Average
shopping baskeb

516€
120€
191€
75€
135€
413€
H8€
208€
259€
587€
261€
487€
97€
682€
161€
172€
150€
126€
82€
224€

145€
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Average performance per day
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Brief summary

'd
X
| ’
‘\ L _/  According to Monde du Mail*, here is
RN \\ Ghe average daba in 2021 for emailing in
" \ \ France:
\ : : e Average opening rate: 17,8%
N L e Average click rate: 4,3%
,'- e Average conversion rate: 1,22%
/
/
/
/

@ Our numbers

e Opening rate at Kiliba:
Alcohol industry displays the highest opening rate with 55%. We find out
that a B2C business obbtains bebtter opening rates, with peaks of 49.1% on
Mondays and Saturdays, 6han a B2B business.

Click-through rate abt Kiliba:

The Gourism sector scores 7.2%, which puts it at the Gop of the ranking.
We can observe a very slight difference bebween B2B and B2C
businesses in terms of click rabe. However, a difference of 0.7 percentage
points is shown on Sundays bebween these two activities, which puts
B2B in the first place.

Conversion rate at Kiliba:

The consbtruction sector has a record rate of 10.9%. Furthermore, B2B
businesses convert better t6han B2C businesses with a high conversion
rate of 38% for Monday. This means that an email sent on Monday
converbts better t6han an email sent on Saturday in the B2B sector.

*https://mondedumail.com/statistiques-emailing/
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e Turnover generated
On average, we help our customers generate €16 of turnover
within 30 days of receiving an email from us. This is why we
find amounts ranging from €4.1 6o €118.3.

\ e The average shopping baskeb
N The average shopping basket of our cusGomers is
S o 208€. This amount is explained by the cusGomer
loyalty achieved through the custGomisation of the
emails sent. As a result, we can find average
amounbts of up to 682€ depending on the sector.

You may nhot realise it yeb, but Kiliba's
figures are Gwice as high as the markeb!
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Whabt are the mosb profiGable workflows?

Here is Ghe share in the turnover generated by our customers, 7 days aftGer
opening one of our emails

Brohday ___________
2% :
Booster :
5 % .
Welcome '
5% IR Posb visib
’ 23 %
Promotion __
1B % *
Cross-selling . Abandoned
13 % «_ ____ shopping basket
21%

New products .

18 %

For bwo years in a row, we have the visit withoub
purchase workflow as the mosb profiGable! This
means that your visitors need time before
purchasing.
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Brief summary

We have creabed the best automated marketing email workflows for our clients.
The campaigns can be directly activated from your Kiliba space or scheduled depending on
your sales and Ghe calendar events. The auomatic emailing provides to your cusGomers

customised product recommendations.

Here are our most popular workflows:

Cross-selling: Suggesbt products Customer's birGhday:
which compliment each customer's Email a cusbomised note Go your
purchase. customers for their birhday.
Welcoming email: Warmly .. Besb cusbomers: Rebain
welcome your new s Your best customers

customers. W= #rebenbion.

Abandoned shopping baskeb:
Email your clients that have
not completed the purchase
process.

New products: Email your new
products o customers that are
excited by novelty.

Visit without purchase: Send a
special email Go the visitors that

didn't buy anything on your
website.
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Whabt is the mosb profiable Gime for

e-rebailers?
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What you should keep in mind...

The most profitable workflow is "VisiG
without purchase”.

This scenario
brought more than
12,000,000€ for our P
clients in 2022. 7’

/
\

Kiliba has a -
deliverability rate of
95.9%!

The mosb profitable time of the year
for e-retailers is around November,
because of the Black Friday and the
beginning of the fesbive period.

A visit on one of your pages shows the
inGerest the customers have in your

website. It is essential for you 6o make the
mosb of bhis qualified traffic by supporting iG
Ghrough the buying process. Thanks to the
well analysed workflows, Kiliba helps you, by
sending email campaigns over a long period
of Gime, in order o turn Ghese visitors into
buyers.

On average the ROI - Return on Investbment - is 66
Go 7 days. That means thabt for every €1invested,
you multiply your investment by 66. Impressive,
isn'G it?

- -
L
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Why should you automate your

emailing campaign?

The intersection of markebing automation and emailing is a formidable
strategy, ideal for promobting conversion in the long run.

In 2018, a study conducbted by
Disrupbtive Adverbtising noted thab
emailing has a heavy impact on the
amount of the average basket.

Indeed, a contact buying from a
promobtional email would spend on
average 138’ more than the average
customer coming from another
source of traffic on the web
(AdWords campaigns, social
networks ...).

IG is believed that bthis effectiveness
Is due o the special relaGionship
Ghat email markebting allows to
esbablish with the subscribers of a
newsletber.

Why do you need email marketing

campaigns?

From all Ghe stbudies conducted by
different agencies or consulting firms,
a stabistical convergence emerges:
emailing remains a very profiGable
digital communication channel.
Moreover, it is important Go
understand that it is especially
adapbted bGo lead conversion.
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Have a more precise
@ segmentabtion from your
email list

Professional email markebing sofGware

capbures many sbtatisbtics that regular

email servers don't. For example, you 6'6 Easier Go geb bhrough
can know the opening rates and click @ spam filGers

rates of each campaign. This data,

once accumulated, allows you to

understand which offer each Emailing software makes easier
subscriber of your newsletter is most Ghe crea.blon of.messages. with a
sensitive to. Therefore, you will be responsive deS|gr.1 (especially

able 6o send more customised when 437 of emails are opened on
campaigns to your contacts. a smartphone nowadays).

Responsive design contributes to
create a positive brand image,
necessary o get through spam
filGers.

What are the perks of |
. ; _ Moreover, by offering your
USIng din emall markebmg audience bo sign up via your forms,

you ensure that they consent to

managemenb bOOI for your ;:c;er:‘vse your emails, to not end in
business?

M/ _ Sendmore customised campaigns,
\21 therefore more efficient

With the daba collected on each segment of your email list, you
can send different campaigns, testing different paramebters to
opbimise open rates.

For example, each segment may be recepbive abt a different time
or frequency of sending. You can also vary the length of the
messages, the subject of the messages, to geb closer to the
optimal version on each of these points.
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How can you reduce your
churn rate?
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1 Split your emailing
lists

I6 can be a game changer. When
you segment your customers,
you can send Gargeted emails
Ghat are much more likely Go be

relevant and engaging. As a
result, you'll see higher open and
click-through rates, and your
customers will be more likely o
make a purchase.

Optimise i
loading time !
1
To save loading time, you musb \\\ B

avoid including images that are
Goo big or elements Ghat are nob
made for mobile devices.

Any other "“clutter" can make
reading your email a bad
experience. By baking these steps,
you ensure that your emails will be
appreciated by the recipients and
will lead Go successful campaigns.

Send Ghe right
contenbt

The secret : Try, bry, bry!

Content is the most important
Ghing you can give while sending
emails. It has Go be an exclusive
content atbached o your emails
Ghat your contact has never seen
anywhere else.

Use double opt-in

IG is a greab way to ensure that
your contacts are actually
inGerested in hearing from you.
Moreover it can also help you
avoid spam complaints along the
way. So setting up a double
opb-in process Is the perfect
solution!

Offer a customised
sending frequency

Ideally, a subscriber should have
control over Ghe frequency of
content they receive from Gheir
favoriGe brands. A customised
sending frequency would allow
them Go get the content they
want, when they want i, withoub
having 6o churn because a brand is
sending emails Goo often.

Identify reasons for
unsubscribing

6
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/28 Ducatillon vapOclOpe well

PYRENEX CIGARETTES ELECTRONIQUES & E-LIQUIDES
M-
cacharel (25 Lf‘EONAL
MAISON
Y ONLAGUT SEIKO DIMASDOIZI'_I‘

-~
R

Lrace & Mia ca"ﬁ'?b r ROYALCHEESE %,%

Your logo would look
good in the middle,
right?

S sa 16



Mkitiba CY

What is Kiliba?

At Kiliba, we have decided to build Ghe first 100% automated markebting email solution to
support you in:

 Increasing your sales

e Winning your customers' loyalty

e Enhancing your opening rates

Here are our numbers, if you are still doubbing us

) = (]

10 min. 16€ 6% 208¢€

Go activate your workflows generabed by conversion rabe average baskeb
email

Kiliba offers you 22 aubomated email scenarios in 5 different languages.

With Ghe use of artificial inGelligence we can customise your emails depending on the
behaviour of each client and send 6hem at the right Gime.

All Ghis 6hanks o our module which Gakes less than 10mins to seb-up! Easy and reachable.

Ask for a free trial and access the brue power of marketing auGomation with Kiliba.
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https://en.kiliba.com/demo-request?utm_canal=Nurturing&utm_campaign=Barometer2023

@ Kiliba

DECLARED TOO EASY FOR MARKETERS

Don't hesitate to follow us!
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https://www.facebook.com/KilibaMarketingAutomation/
https://www.instagram.com/kiliba_marketingautomation/
https://www.linkedin.com/company/kiliba
https://www.tiktok.com/@kilibaofficiel
https://www.youtube.com/@kiliba2901

