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MARKETING AND PUBLICITY 
A Guide for Content Creators 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

About this guide 

This guide is designed to help content creators successfully meet the marketing and 

publicity deliverables required for all content at Whakaata Māori.  

It outlines the technical specifications and minimum expectations that need to be 

satisfied for kaupapa to be promoted and reach their full potential.  

 

All marketing and publicity assets must be received no later than eight weeks prior to 

premiere TX. 

 

Please email all assets to: 

content.coordinator@maoritelevision.com  
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CHECKLIST 

For more information, please refer to page 3, Marketing and Publicity Assets.  
 

Programme Details 

 Programme title 

 Programme synopsis 

 Show brief 

 Episodic billings 

 Cast and crew list 

 Talent biographies 

 Schedule of talent availability 

 Production Company 

 Contact details 

Programme Imagery 

 Talent head shots 

 Talent group shots 

 Episode-specific images 

 Whole programme images 

 Behind the scenes images 

Programme Logo/Graphics 

 Programme logo 

 Programme fonts 

 Programme baseline keys (if applicable) 

 Style Guide (if applicable) 

 Production Company logo 
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Marketing and Publicity Assets 

Programme Details 

This information helps to give a general idea of what the show is about, who is 

behind it, and who should be contacted for more information. 

 

 Programme title 

The programme title should also include its subtitle (if relevant) and reflect 

what has been agreed to by all contracting parties. 

 

 Programme synopsis 

The synopsis provides a brief overview of the show, its plot and themes 

and may include the genre of the show, the target audience, and the 

show's format. Max 250 characters. 

 

 Show brief 

This includes the number of episodes, the format i.e. sitcom, drama, 

reality, etc… the target audience, funding information, te reo Māori 

content, quotes from producers and/or directors, shoot location details 

or the show’s setting/atmosphere, production notes i.e. information 

about the show's development and behind-the-scenes details, and 

information about funder and sponsor organisations.  

 

 Episodic billings 

A brief description of each episode that gives a glimpse of the story, 

characters/talent. Max 190 characters.  

 

 Cast and Crew list 

The cast and crew information includes the names of the main talent, 

presenters or actors, special guests, contestants, writers, directors and 

staff involved in the production. 

 

 Talent Biographies 

Short summaries of the professional backgrounds and experience of 

talent, directors, writers, and other key creatives. This may include 
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details such as the talent's age, where they are from, their Iwi, 

occupation, their family and marital status, education and training, as 

well as a list of their past and current projects, awards, and 

accomplishments. 

 

 Schedule of talent availability 

This includes information about whether the talent works full-time or 

part-time, committed to other projects, and if there is a minimum notice 

period required before they can be available for publicity shoots and 

interviews. It is also important to take into account any other factors 

that may affect their availability, such as location, travel and 

accommodation arrangements. 

 

 Production Company 

The production company refers to the company responsible for 

producing the show. Useful information includes background of the 

company, previous projects, awards and accolades and key staff. 

 

 Contact details 

Key creatives and their contact details. 
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Programme Imagery 

These assets are used to promote kaupapa to audiences, so as part of our License to 

Broadcast Agreement, a selection of high-quality, colourful pictures is required. They 

should be at least 3MB and in both vertical and horizontal formats.  

 

Please make sure to include captions with each photo, including the episode it's from, 

who's in the photo, and where it was taken. If the photographer would like credit, 

please include their name as well.  

 

Image Specifications 

 No less than 3MB 

 A mix of portrait and landscape options 

 High quality colour 

 Selfies and screengrabs will not be accepted 

 Naming convention: 

o Programme Name>Episode Number (if episode 

specific)>Year>Location>Names of featured talent from Left to 

Right>Photographer 

 

 Talent head shots 

Portraits of the presenters and key talent, posed and facing the camera in front 

of a plain background 

 

 Talent group shots 

Group shots or images of significant pairs 

 

 Episode-specific images 

Unique, episode-specific images taken during production 

 

 Whole programme images 

A few generic pictures that give a sense of the whole programme 

 

 Behind the scenes images 

Behind-the-scenes shots of production in action 
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Programme Logo/Graphics 

These assets are used to help maintain consistency across the identity of a 

programme. They may include a style guide, on-air graphics and other elements. 

 

Logos and graphics specifications 

 No less than 3MB 

 High quality colour 

 Accepted file types: vector/ai/eps/png 

 

 Programme Logo 

High-resolution show logo in layered PSD, PDF or EPS, plus JPEG. 

 

 Programme Fonts 

Fonts used in program associated graphics and clip titling. 

 

 Programme Baseline Keys (if applicable) 

Any graphic elements used in keys and titles. This should include fonts. 

 

 Style Guide (if applicable) 

An outline of the proper usage of programme’s logo and visual identity. It may 

include the logo's colours, typography, and other design elements, as well as 

guidelines for how the logo should be used in different contexts, such as print 

materials and digital media. 

 

 Production Company Logo 

Including any versions and style guides that may apply.  
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Additional assets 

Some or all of these assets may also be applicable.  

 Featured recipes (cooking programmes or segments) 

 Featured tutorials (arts and crafts programmes or segments) 

 Elimination schedule (competition formats) 

 Giveaways and/or branded merchandise 

 

Please talk to the marketing team to discuss concepts for additional assets.  

 

Additional Video for Social Media 

Additional video supplied by production will be accepted for consideration on the 

Whakaata Māori social media platforms and external media supply. These can be 

packaged, edited and ready for distribution and may include: 

 Video excerpts 

 Outtakes 

 Field items 

 Isolated tutorials 

 Vlogs 

 Behind the scenes 

 Pre-made posts 

 

We can also work with you in the pre-production phase to conceptualise engaging 

video and other supporting content for online publicity and social media placement.  

 

Delivery 

All marketing and publicity assets must be received no later than eight weeks prior to 

premiere TX. Please email all assets to: content.coordinator@maoritelevision.com 

Please ensure all files and folders are clearly labelled and naming conventions are 

followed.  

All promotional activity remains at the sole discretion of Whakaata Māori. 

 


