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Introduction

Investors are perpetually in search 
of ‘the next big thing’. Ever since 
the booming success of Silicon 
Valley giants (and subsequently, 
those with their stock), it’s ignited a 
hunger in investors to look for the 
next Tom Blomfield or Ali Parsa.

Many investors are turning to the 
youngest and most entrepreneurial 
generation for the answers: Gen Z.

Generation Z, born between 1997 
and 2010, follow millennials in 
many areas – not withstanding, 
their familiarity and comfort with 
technology – but there are some 
aspects of how this generation 
approaches business that are 
categorically different. 

It’s well documented that Gen Z are 
the biggest spenders, accounting 
for 40% of global consumers, but 

they’re prolific as creators, not  
just consumers. In fact, over 62% 
of Gen Z have started or intend to 
start their own company.

But how does this generation  
of founders operate? What drives 
Gen Z and how do they approach 
investment?

We commissioned a survey of 
entrepreneurs carried out by 
international research consultancy 
Censuswide to shed light on how 
this generation of entrepreneurs 
work with investors and how this is  
affecting the startup ecosystem. 

The results show the stark  
differences between Gen Z and  
older entrepreneurs, and provide 
insight for investors and Gen Z 
founders to build collaborative and 
valuable relationships. 
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The study asked 20 questions to 100 entrepreneurs in the UK, and the data was then split 
based on age. There were 50 respondents aged 18-24 and 50 respondents aged 25 years 
old and over. It was conducted by international research consultancy, Censuswide, and 
commissioned by Connectd, to understand Gen Z decision making, behaviours and trends 
in the UK.
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For all entrepreneurs, the main reason for 
engaging with investors is to receive cash 
investment for their business, and Gen Z is no 
exception. However, investors offer a whole lot 
more than simply cash, and Gen Z entrepreneurs 
know it.

Gen Z are more likely than older generations to 
see value in investors beyond cash, and they see 
the most value in gaining access to an investor’s 
network and connections. In fact, 80% of Gen Z 
entrepreneurs saw this as an investor’s biggest 
value add, second only to cash, compared to only 
63% of older founders.
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This is indicative of a shift in how investors 
are thought of by this new generation. They 
understand that an investor should work with  
them to grow the company, offer hands-on 
support and open the door to new opportunities.

Despite there not being immediate quantitative 
value there, Gen Z founders recognise investors 
are an untapped source of knowledge.

Older generations tend to value an investor’s 
industry experience beyond cash, with 65% of 
founders aged 25 and over seeing this as a  
big draw.

However, this is still lower than Gen Z, suggesting 
an overall trend that the younger generation is 
seeking far more value than just cash compared 
to Millennials and Generation X.

While cash investment is still fundamentally the 
most valued aspect of investing, investors should 
consider how else they’re able to support this 
younger generation in their growth journeys.



of Gen Z founders would turn 
down investment from someone 
that wasn’t aligned to their moral 

and ethical principles.

2 Making a difference, not 
just a profit.

A key difference between Gen Z and all previous 
generations is the extreme importance placed 
on ESG (ethical, social and governance) 
considerations and, in particular, climate 
change. Being sustainable, ethical, and socially 
responsible is viewed as an absolute necessity 
to Gen Z founders, who put these issues at the 
top of their agendas and carefully consider their 
ESG responsibilities in all aspects of growing their 
companies.

This also affects the sorts of investors Gen Z 
wants to work with. Over half (58%) of Gen 
Z entrepreneurs consider the level of ESG 
investment an investor makes when looking  
at their portfolio.

Almost all (96%) of Gen Z founders would turn 
down investment from someone that wasn’t 
aligned to their moral and ethical principles.

We see these statistics as a step in the right 
direction. This generation, more than any 
other, feels the burden of climate change and 
major social issues and, as ethical consumers 

themselves, understand the positive impact ESG 
can have on stakeholders and business success. 
In the past, we have looked to governments and 
large corporates to lead on these problems, but 
Gen Z understands that these issues must be 
tackled society-wide.

Gen Z are taking matters into their own hands. 
With startups leading business innovation and 
disruption, this generation has the potential to 
affect real change - and they know it.

Investors should consider how they invest, which 
companies and sectors they invest in and what 
matters most to them when engaging with 
Gen Z, because this generation will be looking 
at the wider picture. They will be scrutinising 
an investor’s complete portfolio, their past 
commitments to supporting ESG initiatives and 
the support on offer to grow their startup.

96%



Latika Vij 
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at Connectd

Business is changing for the  
better. It’s easier than ever to start 
your own business, which means 
great ideas that are usually left 
on the drawing board turn into 
something brilliant. It has allowed 
more people to start a business, not 
for profit, but for impact.



3 The digital generation with  
digital expectations.
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This generation, more than any other, knows the 
value of the digital world. They recognise that the 
sky is the limit with technology, and their only 
barrier is their creativity.

They also recognise the scalability of tech. To 
become a truly global enterprise, one can only do 
so through digital products and services.

It’s therefore no surprise that investors with 
experience in the digital space are an attractive 
proposition to Gen Z founders.

When looking at an investor’s portfolio, Gen Z 
founders are more likely than older generations 
to first consider how many of an investor’s past 
investments were modern or digital. Nearly two 
thirds (60%) of Gen Z founders take this into 
account compared to just 48% of older founders.

While digital investments are the number one 
consideration for this generation, the biggest 
difference between Gen Z and older generations 
is whether the investor can provide hands-on 
support in areas they lack expertise and skills.

While younger founders might simply need 
more guidance and advice than experienced 
entrepreneurs, Gen Z values collaboration and 
teamwork, more widely speaking. This desire for 

support aligns with the overarching trend of Gen Z  
seeking more from their investors than cash alone.

It’s also interesting that, across the board, Gen 
Z are more likely to be considering an investor’s 
portfolio before engaging with them. It again 
highlights the need for investors to align 
themselves with the needs and wants of this 
generation if they’re to work with them.

Gen Z



4 Where to  
find Gen Z.
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So far, we’ve found what this generation is 
looking for in an investor and what they expect 
from an investor relationship.

It’s also important to know where they’re looking 
for investment, advice and support, and it’s no 
surprise that it’s online.

The number one avenue Gen Z use for sourcing 
investment is through online platforms. Over 
three quarters (82%) of Gen Z entrepreneurs 
source investment through online platforms 
compared to just 65% of older generations.

Interestingly, social media trails behind, with 
72% of Gen Z entrepreneurs seeking investment 
through this route. We see this as an indication 
of how Gen Z views the online world. They know 
that the answer to their specific problem has 
probably been built online, and so seek the exact 
tech solution rather than the less focussed use of 
social media.

And the specific solution to their problem has 
been built - through Connectd - a place where 
startups can not only find investors but find 
solutions that are the ‘best fit’ for their needs and 
wants. Our innovative technology has helped 
thousands of organisations connect, share 
knowledge, and tap into expertise.

If you’re looking for a community filled with the 
most innovative, inspiring founders, advisors and 
investors, you’ll find it on Connectd.
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Gen Z are the most inspiring, dynamic and 
ambitious generation yet, and they’re not  
slowing down anytime soon. The startup 
ecosystem will be shaped by them, and investors, 
advisors and other founders have much to  
learn from them. 

Being digital first, ESG friendly and providing 
support are all characteristics that appeal to this 
generation and will help startups, and those 
who invest in them, navigate even the most 
challenging conditions.

We’re excited to see what the future holds for  
Gen Z startups, and the investors and advisors 
that commit to the most entrepreneurial 
generation yet.

It’s not only a partnership that brings value to 
all parties, but growing companies with Gen Z 
founders have the power to change some of the 
most fundamental issues society is facing - and 
the most innovative ideas are yet to come.

Connectd is the leading community network that 
connects entrepreneurs and startups with investors 
and advisors to secure growth opportunities. 
Created by serial entrepreneur, Roei Samuel, 
Connectd brings startups, investors and advisors 
together based on innovative smart matching 
technology, revolutionising the startup eco-system 
by democratising access to talent and funding. For 
investors and advisors, this means receiving relevant 
and strategic opportunities, and for startups, this 
means being partnered with the best people to 
help you achieve your growth aspirations.

Connectd’s unique Portfolio Management Tool 
enables founders and investors to manage crucial 
data, create bespoke reports and track deals 
through a ground-breaking intelligent dashboard. 
In addition, ConnectdLegal will allow members to 
easily create and manage documents including 
SEIS/EIS registration, advisory agreements, NDAs, 
and employment contracts, offering the most 
holistic solution for early-stage startups, advisors 
and investors alike.

About Connectd. Conclusion 

5 Supporting the new  
wave entrepreneur.

To learn more, visit 
www.connectd.co

1st Floor, 5 Fleet Place, London, United Kingdom, EC4M 7RD    info@connectd.co


