
ASSESS 
YOUR OBSERVABILITY 

MATURITY
Observability is the ability to see and understand the internal state of a system from its external 
outputs. Logs, Metrics, and Traces are the three external outputs that are widely considered to 

be the three pillars of observability, making up what we collectively refer to as observability data. 
Enterprises in today’s market must employ necessary processes and technologies in place that 

make their observability data actionable. This results in more efficiency and reduced risk 
as everyone uses that data to drive critical business outcomes. 

The path to true observability is a journey and understanding your stage helps identify people, 
processes, and technology gaps to get more business value from your data investments. 

We’ve outlined four stages that enterprises can use to evaluate their practices, tools, and people 
to deliver better products and services to their customers as they achieve true observability. 

TO LEARN MORE ABOUT HOW MEZMO IS 
IMPROVING OBSERVABILITY, CHAT WITH 

A SOLUTIONS ENGINEER. 

UNDERSTANDING WHERE YOUR ORGANIZATION 
STANDS ON ITS OBSERVABILITY JOURNEY WILL 

ALLOW YOU TO EVALUATE ITS GAPS AND 
FORMULATE A PATH THAT ALIGNS WITH YOUR 

COMPANY’S BUSINESS GOALS. 

GET YOUR HANDS ON OUR WHITE PAPER, THE 
JOURNEY TO TRANSFORMATIONAL OBSERVABILITY, 
TO LEARN MORE ABOUT THE FOUR STAGES AND SET 

YOUR COURSE FOR OBSERVABILITY TODAY.  

OPTIMIZED FOR 
ACTIONABILITY

TRANSFOR-
MATIONAL

OBSERVABILITY

AD HOC

WHERE ARE YOU?

You acknowledge the need for observability, but your focus is 
limited largely to logging and monitoring individual systems and 
applications. Data silos still exist, meaning that your teams still 
need to set aside dedicated cycles to gain access to this data 
across the organization.

Your company recognizes and is implementing observability 
practices. As a result, you have enhanced data control 

and subsequently better processes and tools to facilitate 
comprehensive control and access. However, your teams 
still struggle with actionability and extracting value from 

the data they have access to.

You are extracting higher value from your observability 
investments through data transformation. And while there is 
some ability to proactively identify patterns before they become 
serious issues, you still lack the necessary integration with data 
types across the business to gain the full context needed. 

You’ve leveraged observability and DataOps principles and 
technology to transform your business. You are able to 

effectively combine observability data with other business 
data to form a more complete picture of your systems, and 

more effectively predict where you should focus your team’s 
efforts. As a result, you’re able to gain competitive advantages 

through your superior customer experience and products.
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