Please support your responses with an explanation, evidence and data where available.

Consultation question 1: Do you agree that fixed narrowband access and local caliing form a single
market?
Cable.Co. has no comment

Consultation question 2: Do you agree that mobile access and local calling form a single market?
Cable Co. has no comment

Consultation question 3: Do you agree that international calls are not part of the market that contains
retail fixed narrowband access and local calling?
Cable Co. agrees with the consultants’ findings.

Consultation question 4: Do you agree with the finding that voice over broadband services (namely
DOCSIS VoIP, VOWIMAX, FTTx VolIP and VoIP type 6) are all in the same market as narrowband access
and local calls but that other types of VoIP and fixed services delivered via mobile networks are not?
Cable Co. has no comment

Consultation question 5: Do you agree with the finding that fixed and mobile services are in separate
markets? Explain.
Cable Co. has no comment

Consultation question 6: Do you agree with the finding that there are separate residential and business
customer markets for (1) retail fixed access and local calls; and (2) retail broadband?
Cable Co. has no comment

Consultation question 7: Do you agree with the conclusion that for the purposes of the SMP and
remedies it is not necessary to define separate customer markets for either of: (1) leased lines; (2)
mobile services; or (3) subscription TV services?

Cable Co. has no comment

Consultation question 8; Do you agree with the finding that there is a separate geographic market for
Central Hamilton for the supply of: :

Retail access lines and local calls to business customers;

Wholesale fixed narrowband access lines and local calls;
-Wholesale.call. origination on-fixed-networks; - - - - - . el

Retail broadband to business customers;

Wholesale broadband services;

Retail domestic leased lines; and ‘

Wholesale terminating segments of leased lines?

Cabfe Co. has no comment

Consultation question 9: How should Central Hamilton be defined;
Cable Co. has no comment

Consultation question 10: Do you agree with the conclusion that mobile broadband is not in the same
market as fixed broadband?
Cable Co has no comment
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Consultation question 11: Do you agree with the conclusion that the relevant forward-looking definition
of the retail broadband market is one that includes the bundle of broadband access and internet
services?

Cable Co. agrees with the findings of the consultants

Consuitation question 12: Do you agree with the conclusion that there are separate retail markets for
low-speed leased lines {that is, leased lines that provide a capacity of less than 1 Mbps) and high-speed
leased lines {that is, leased lines with a capacity of 1 Mbps or more)?

Cable Co. has no comments

Consultation question 13: Do you agree with the conclusion that there are separate wholesale markets
for low-speed leased lines (that is, leased lines that provide a capacity of less than 1 Mbps) and high-
speed leased lines (that is, leased lines with a capacity of 1 Mbps or more)?

Cable Co. has no comments

Consultation question 14: Do you agree with the conclusion that there is a market for the supply of
fixed access network facilities that includes duct, towers, and poles? Are there other facilities that
should be included in this market?

Cable Co. has no comments

Consultation question 15: Do you agree with the conclusion that there is a market for the supply of
wireless network facilities that includes tower and mast access: Are there other services that you
consider lie in this market?

Cable Co. has no comments

Consultation question 16: Do you agree that the relevant retail market for the supply of subscription TV
services to deliver broadcast content to end users includes subscription services provided via different
means and is not disaggregated according to content?

Cable Co. has no comments

Consultation question 17: Do you agree that the relevant wholesale market for the supply of
subscription TV services to deliver broadcast content to end users includes subscription services
provided via different means and is not disaggregated according to content?

Cable Co. has no comments
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Please support your responses with an explanation, evidence and data where available.

Consultation question 1: Do you agree that fixed narrowband access and local calling form a single
market?
Cable Co. has no comment

Consultation question 2: Do you agree that mobile access and local calling form a single market?
Cable Co. has no comment

Consultation question 3: Do you agree that international calls are not part of the market that contains
retail fixed narrowband access and local calling?
Cable Co. agrees with the consultants’ findings.

Consultation question 4: Do you agree with the finding that voice over broadband services {namely
DOCSIS VolP, VoWIMAX, FTTx VoIP and VolP type 6) are all in the same market as narrowband access
and local calls but that other types of VolP and fixed services delivered via mobile networks are not?
Cable Co. has no cornment

Consultation question 5: Do you agree with the finding that fixed and mobile services are in separate
markets? Explain.
Cable Co. has no comment

Consultation question 6: Do you agree with the finding that there are separate residential and business
customer markets for (1) retail fixed access and local calls; and {2) retail broadband?
Cable Co. has no comment

Consultation question 7: Do you agree with the conclusion that for the purposes of the SMP and
remedies it is not necessary to define separate customer markets for either of: (1) leased lines; (2)
mobile services; or (3} subscription TV services?

Cable Co. has no comment

Consultation question 8: Do you agree with the finding that there is a separate geographic market for
Central Hamilton for the supply of:

Retail access lines and local calls to business customers;

Wholesale fixed narrowband access lines and local calls;

Wholesale call origination en fixed networks; -

Retail broadband to business customers;

Wholesale broadhand services;

Retail domestic leased lines; and

Wholesale terminating segments of leased lines?

Cable Co. has no comment

Consultation question 9: How should Central Hamilton be defined;
Cable Co. has no comment

Consultation question 10: Do you agree with the conclus:on that mobile broadband is not in the same
market as fixed broadband?
Cable Co has no comment




Consultation question 11: Do you agree with the conclusion that the relevant forward-looking definition
of the retail broadband market is one that includes the bundle of broadband access and Internet
services?

Cable Co. agrees with the findings of the consultants

Consultation question 12: Do you agree with the conclusion that there are separate retail markets for
low-speed leased lines (that is, leased lines that provide a capacity of less than 1 Mbps) and high-speed
leased lines (that is, leased lines with a capacity of 1 Mbps or more)?

Cable Co. has no comments

Consultation question 13: Do you agree with the conclusion that there are separate wholesale markets
for low-speed leased lines (that is, leased lines that provide a capacity of less than 1 Mbps) and high-
speed leased lines (that is, leased lines with a capacity of 1 Mbps or more)?

Cable Co. has no comiments

. Consultation question 14: Do you agree with the conclusion that there is a market for the supply of
fixed access network facilities that includes duct, towers, and poles? Are there other facilities that
should be included in this market?

Cable Co. has no comments

Consultation question 15: Do you agree with the conclusion that there is a market for the supply of
wireless network facilities that includes tower and mast access: Are there other services that you
consider lie in this market?

Cable Co. has no comments

Consultation question 16: Do you agree that the relevant retail market for the supply of subscription TV
services to deliver broadcast content to end users includes subscription services provided via different
means and is not disaggregated according to content?

Cable Co. has no comments

Consultation question 17: Do you agree that the relevant wholesale market for the supply of
subscription TV services to deliver broadcast content to end users includes subscription services
provided via different means and is not disaggregated according to content?

Cable Co. has no comments




