
A high-impact DOOH campaign to launch 
Huda Beauty’s new foundation. Labelium 
Play and Sephora chose Yahoo’s DSP to reach 
new audiences in Madrid and Barcelona.

Goal

In collaboration with Sephora, Huda Beauty launched 
its new Faux Filter foundation—with its natural 
filter effect which unifies skin tone. The objective 
was to generate brand visibility and awareness 
in an innovative way and reach new audiences in 
Spanish cities, including Madrid and Barcelona.

Labelium Play designed an innovative DOOH (Digital 
Out-Of-Home) campaign and partnered with 
Yahoo’s DSP to position Huda Beauty and Sephora 
front of mind with as many people as possible.

Solution

Labelium Play is the group’s specialist department 
focused on accelerating its advertisers’ business 
through the digital audiovisual ecosystem. 
Using an omnichannel strategy, the group 
tests and designs formats to deliver innovative 
campaigns for its clients, which will improve data 
performance and deliver excellent results.

For this Huda Beauty and Sephora campaign,  
Labelium Play once again chose Yahoo’s innovative 
DOOH (Digital Out-Of-Home) programmatic platform 
to distribute their ads across digital billboards, 
strategically targeting the most popular areas  
of Madrid and Barcelona. Yahoo’s DSP is a premium 
platform for developing omnichannel strategies 
using exclusive data and optimization tools 
through machine learning and it allowed specific 
screens in Mupi and Port Clock format to be 
selected thanks to programmatic partnerships with 
prominent publishers from the outdoor advertising 
sector, such as JCDecaux and Clear Channel.

Thanks to Yahoo’s DSP, the campaign was displayed 
on more than 100 screens, with an impact on strategic 
audiences in key areas of Madrid and Barcelona.

MORE VISIBILITY 
AND AWARENESS 
WITH DOOH



Result

Labelium Play’s outdoor campaign partnering with 
Yahoo’s DSP achieved its goal of reaching new 
audiences for the brand, increasing both its reach  
and awareness. 1,844,435 impressions were achieved  
in 14 days.

We believe it is crucial to keep going for outdoor 
digital advertising due to the innovation it offers 
from a creative point of view and the quantity of 
new forms and sizes, a clear example being the Port 
Clocks we use with the Huda campaign, which were 
set up using Yahoo’s DSP. A pioneering design that’s 
able to create better recall and incentivizing the 
purchase. Without a doubt, an interesting option 
that we’ve worked on together with Labelium Play.

Cristina García-Adan, Media Manager of Sephora Spain

We’re proud to have earned the trust of Sephora, which 
shares our commitment to using innovative formats 
to reach new audiences, and to have a partner like 
Yahoo, whose DSP is the perfect tool to successfully 
implement our programmatic advertising campaigns.

Lucía González, Managing Director of Labelium Play

We’re very happy to have collaborated once again 
with Labelium Play, an innovative agency that knows 
how to get the most out of our programmatic 
platform for DOOH campaigns, achieving the 
goals of major advertisers like Sephora.

Roberto Campos, Country Manager of Yahoo Spain

Want to find out more?

For more information, write to us at  
spainsales@yahooinc.com

Contact us
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