
Fuel retailer gains new 
customers & profit with Upside

Single site dealer

Detroit, MI

Joined: 6/2019

Kelly’s Fuel Mart, a convenience store and BP 
fueling station, joined Upside in June, 2019. 
President Imad Khalil’s decision to join Upside 
was driven by his commitment to prioritize 
service above all else. 

Through personalized cashback offers and 
multi-pronged marketing campaigns, Upside 
draws in new customers and keeps them 
coming back, all with minimal effort required 
from Imad or his staff.  

Over the past three years, Kelly’s Fuel Mart has 
reached hundreds of thousands of users 
through Upside’s digital platform, gaining new 
customers and profitable business as a result.  
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Fuel retailer gains new customers & profit with Upside 

Upside does a tremendous job of seeing the vision we 
have as business owners. If we aren’t making any money, 
neither are they. They’re not charging us monthly 
memberships, subscription fees, anything like that. And 
we’re guaranteed to make a certain percent profit. 

Imad Khalil
President, Kelly’s Fuel Mart
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Customer insight breakdown

What is a new customer worth? For Kelly’s fuel mart, new 
customers accounted for ¾ of all Upside transactions, 
spending $52 on average every trip. The more customers 
at the pump, the more opportunities to incentivize  
in-store purchases.

But Upside’s impact isn’t limited to to new customers. 
Existing Kelly’s Fuel Mart customers spent 1.5x more per 
trip after joining Upside. 
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For more information on the Upside program, 
contact fuel@upside.com or visit upside.com

mailto:fuel@upside.com
http://upside.com

