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Aranya Art Center is pleased to present the first major institutional exhibition of
the renowned Swiss artist Sylvie Fleury in China. The exhibition brings together
nearly thirty artworks that exemplify Fleury’s prolific and diverse artistic practice
across a variety of mediums, spanning over three decades. The exhibition will be
on view from March 6 to August 28, 2022.

Since the 1990s, Fleury has appropriated forms and languages of the luxury,
fashion, and beauty industries in a style reminiscent of Pop Art and a manner
both subversive and fun. Whether through the neon installations such as Modern
Muse (2022) and O (2022), referencing existing fragrance products, or in the
sculpture Chanel Shopping Bag (2008), which the artist herself coined as a
“Warholian time capsule,” Fleury raises sharp questions about consumerism,
capitalism, superficiality, and fetishism.

Instead of presenting a survey of Fleury's artistic path in chronological order or
under thematics, the exhibition lends itself to the systems of attraction inherent to
retail. Works in each gallery are gathered to form an aesthetic coherence, to visually
seduce the viewer. Art is an object of desire; an art institution, as an exhibition
venue, is the “window display” of the circulation and exchange of objects and
capital in the art world. Hence, Fleury’s site-specific approach could often be read
as institutional critique—particularly here, since the building housing Aranya Art
Center was initially designed to receive designer shops and concept stores.

Fleury’s works shine, but they do much more than simply attract; they revitalize
fundamental conversations on art and are deeply embedded in art history. When
Fleury magnifies makeup compacts at exaggerated scales to create paintings
with a sculptural quality, these paintings, in turn, become abstract geometrical
shapes. Oscillating between figuration and abstraction, Fleury’'s works address
questions of dimensionality and materiality in contemporary painting. In addition,
Fleury’s use of original Formula One dress in Formula One Dress (1999) and locally
sourced shoes and carpet in Untitled (2022) are testaments to the lineage of the
readymade, a term first used by the French artist Marcel Duchamp at the beginning
of the twentieth century. Fleury’s oeuvre is a loaded reference system, involving
especially art movements that typically championed white male artists, such as
Op Art and Minimalism. From Victor Vasarely’s optical illusions to Robert Gober's
leg sculptures, from Daniel Buren’s stripes to Donald Judd’s stacks, Fleury takes a
decidedly feminist approach to her references. She “injects her yin into the yang”
and renegotiates the politics of gender representation and writing in the history
of modern and contemporary art. It is particularly interesting to see how Fleury
targeted such “less-sellable” art genres that were initially unpopular but ultimately
recuperated by the market, making auction headlines as a result. At first glance, her
pop appropriation and minimalist aesthetics seem to contradict one another. As one
ponders, they together offer a deeper look at the rules and laws of capitalist society.

Many call Fleury a “punk feminist.” The artist herself claimed that “it seems
impossible to be an artist in today’s world without being a feminist.” In works
such as Walking on Carl Andre (1997) and Drastic Makeup (2007), she turns the
destruction of a fetishized object into something “inherently aesthetic and erotic.”
However, in addition to punk negation, Fleury is an affirmative punk feminist.
She seeks pleasure in driving and shopping. Her works are characterized by a
controlled tension, a silent violence, but also an immense celebration of life.
As cultural theorist Sut Jhally writes, “there is a moment in the objectification
process that must be saved.” It's clear that Fleury owns the spaces she occupies
and has her own desire and objectification under total control. Aranya Art Center
is proud to introduce Sylvie Fleury's practice in China at this moment when
heated discussions around gender issues are reshaping our society.

The exhibition is supported by Pro Helvetia Shanghai, Swiss Arts Council.

Special thanks to Salon 94 (New York) and Almine Rech (Paris, Brussels, London,
New York, Shanghai).

Sylvie Fleury
Photography: Diego Sanchez
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Sylvie Fleury was born in 1961 in Geneva, where she continues to live and
work. She has been the subject of important exhibitions in museums across the
globe, including Guggenheim Museum, Bilbao (2021); Song Art Museum, Beijing
(2019); Kunstraum Dornbirn, Austria (2019); Istituto Svizzero, Rome (2019); and
Villa Stuck, Munich (2016). Fleury’'s works have been acquired by prestigious
institutions, such as the Museum of Modern Art, New York; Centre Pompidou,
Paris; and the UBS Art Collection, Switzerland. Eternity Now, her monumental
neon installation is on permanent display at the Bass Museum, Miami. In 2018,
she was awarded Switzerland'’s Prix Meret Oppenheim, and in 2015, she received
the Société des Arts de Genéve Prize.
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Fabienne Stephan is the curator-at-large at Salon 94. She organized the
group exhibitions Tiger, Tiger, Paul Clay and Transition Game, as well as
solo shows of artists such as Marilyn Minter, Sylvie Fleury, Takuro Kuwata
and Josep Grau-Garriga. Her most recent project is the Niki de Saint Phalle
exhibition Joy Revolution in 2021. She is currently at work on an exhibition of
Francoise Gilot's work.

KEPEABLZARFOHIEK.

Damien Zhang is the director of Aranya Art Center.
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(EFRR-LZEULTE)
Walking On Carl Andre
1997

P2
Video, color
24:20 min.

KREEZEMNREEXZRAR IR ZEANUAREMEDE: heEREEARE—LT
Aitkt, FMNEERM, ARNESRITFRRELETE. ERR-LEAUNBE LTE
FRAAT —MEBHNEZREE, ERETHESHRZBHRERR.

REREFINABLBAMERNERENXS, FREXNEXRRAE 1997 FiRRT
—(UHARMRABRR, ERTFYMRETEREH: — M FPESRENTEER
REZEMNBEE LEEES, FHR—2TEES. BUEREWK. REE ‘i
BEFHZR, RUBEEHTRAPNURRE. EMT RR-ZEBUMEPH “REK
R, ARTF T XMAMEER U RNEXFAIREE.

Carl Andre is an American minimalist artist known for his sculptures with
straightforward arrangements of industrial materials such as metal plates, some
of which are intended for people to walk on. Walking on Andre's sculptures
has since become a shared experience that prompts an immanent connection
between body and matter.

In 1997, after her performance ideas were rejected by museums who owned
André’s floor sculptures, Sylvie Fleury convinced a private collector in Geneva
to let her film women strutting all over Carl Andre’s work in gorgeous high
heels, as if his work were a catwalk. In a scene of strong visual provocation
with colourful and “feminine” footwear, Fleury reshaped Carl Andre’s “planes
of immanence” and transformed them into surfaces that enable fresh
meanings and parameters of knowledge.

C I IEFMTTIRABLT )
Make Up For Ever Ultra
HD Blush Palette

2019

HEAK, KR

Acrylic on canvas on wood
154.5x 192 x 10 cm

ARSI R RO, FRER N R AR EEREBAN T £ HHER.
IREARPL SR RBIA THLUIRRMR “BEREE" , TR TMANE=REIA
KUBEHER, ZRFRBIRONEREZE T TUAFRFOEERE, REE—
HRBHRABEEN TR —— MR TERER. BNBEHEHREAE, FMIER
THREMRERFHIRR, EENEET Z+HERNZRELz—: “RFEEH" HW
F 20 42 60 R, WIAARNFHRENLBZAN—F=E, RETERNEHERNE,
SBIE T BEREN A ZLEERS Y RFE.

With her signature “makeup palette” series, Sylvie Fleury recontextualizes
the strategies of seduction used in makeup branding. Cosmetic items like
eyeshadow and blush compacts were enlarged and abstracted into elusive
pieces of “sculptural paintings,” transforming fashion products into concrete
embodiment of concepts. The paint is so meticulously applied by hand that it
achieves the smooth surfaces of factory manufactures, similar to the almost-
ritualistic process of makeup application in pursuit of the perfect “finish.”
Fleury’'s use of shaped canvases, while echoing the shapes of the makeup
compact, also evokes the formal vocabulary of the twentieth century: in the
1960s, the “shaped canvas” emerged as a genre between sculpture and
painting, emphasizing the “objecthood” of the work and proclaiming it as
something that exists entirely in its own right.

© Sylvie Fleury. Courtesy of the artist and Almine Rech



( TR )
Untitled
2022

e, BT
Carpet, shoes
RYT%

Dimensions variable

(BFREESEME (X£68) )
Essence de Teint (Golden Beige)

2019

AERE, KR
Acrylic on canvas on wood
125 x 125 x 9.5 cm
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© Sylvie Fleury. Courtesy of the artist and Salon 94

(—RHEREAEFESE)

Formula One Dress
1999

—RFERARFRMRFIEEESE,
WHEERIMA, NEhE, ERKER
(2t

Hand-tailored dress with original
Formula One fabric, original Formula
One logos, two-way zipper and
printed lining, in original artist's
packaging

147.3x72.4cm

Limited edition of 100

XERERAMUERE LER T —RAREX, EXBT -LEROME, XERTH
R KRR BRAURNSRESH KT KRR ENAEERZFUBEEN NG
o o, XHBREFBENDHERMEANEBUNIMEE, X5RFENETH
BEUESHEIHERTRIURE.

2018 10 B 10 H, HFU—LABXARKNMERSTROZUSE, TFHE
XBERENEME. —F5F, FARADREERNKR ERBREN T HESH—%
ARAENFH—BREEF

Here is a racing suit that adopts both the stylistic codes and the original
elements of Formula One, exemplifying Sylvie Fleury's deep interest in
fashion and automobiles. The flame pattern on the inner lining resembles the
airbrush flame drawings often found on custom cars. The racing suit has been
deliberately tailored to a feminized dress, contrasting sharply with the male-
dominated sport itself.

On October 10, 2018, the W Series, an all-female racing championship,
was launched in response to the lack of female drivers progressing to the
highest levels of motorsport such as Formula One. One year later, its two-time
champion, Jamie Chadwick, earned her place on the Williams F1 team as a
development driver.

© Sylvie Fleury. Courtesy of the artist and Salon 94
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OxZE)
Carwash
1995

PA=A ]
Video, color
14:55 min.

« PRz 8] )
Between my Legs
1998

PA=EA ]
Video, color
24:03 min.

(RIZVEE )
Drastic Makeup

2007

A=A
Video, color

1:34 min.
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Sylvie Fleury’s Buick Skylark was originally presented as a sculpture in its own
right in the artist’s first exhibition at Art & Public in Geneva in 1993. Among the
artist’s collection of cars (1989 Chevrolet Caprice Classic, 1990 Jeep Cherokee,
1994 Porsche Carrera), the 1967 Skylark became a central element in the
evolution of Fleury’s practice, which she continues to develop to this day.

In her video Between My Legs (1998), Fleury drives this iconic car while
engaging in suggestive activities. The Skylark isn’t the only signifier of manhood
here; the artist also casually switches deliberately selected items between her
legs, such as cigarettes, a Coke, and sandwich, with the radio playing rock
music in the background.

Fleury also featured the Skylark in Drastic Makeup (2007), in which crushed
makeup is scattered on the floor. Fleury also cruises in this car with the She-
Devils on Wheels Car Club, a female-only automobile club that she founded
in 1998. The name of the club later became the title of a video project
commissioned by Chanel. In the video, we consistently hear a woman's voice
enunciate in a “manly” manner: “Are you racing or watching?” A gesture by the
artist as a self-proclaimed post-feminist: she introduces and invites women to
the driver’s seat of a gender-exclusive vocabulary.

(KEZE)

Giant Mushroom
2008

WEASE. EBER
Fiberglass, metallic car paint
260 x 250 x 250 cm

MMAE TR RE XN BENEERIMERSBLABYBRKRLR, BRLEEFHSE
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FRBHIIEABRBIMEX . SEHANHERG, BUENLEFIENMYES,
IARMEERAR. KN RATEAEEHTHAEY, XERIHRE BRNEZRE
ERB S BIR AR

One is inclined to associate Sylvie Fleury's mushrooms with hallucinogenic
drugs, but also with the world of fairy-tales: in Alice in Wonderland, a magic
mushroom can make Alice shrink or grow in size. In Fleury's mushrooms,
these strategies of infantilization and caricature are combined with a reference
to the male and the male-connoted world of motorsports: while the form of
mushrooms resembles a certain sexual organ, the fiberglass structure with
multiple coats of lacquer is also reminiscent of tuning culture for sports
cars. In Fleury's artistic strategies we see a kaleidoscopic reflection of hybrid
worlds, a subtle combination of masculine and feminine, and an object’s
elasticity in terms of form, size, technique, and color.

© Sylvie Fleury. Courtesy of the artist and Almine Rech
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(ZHEN%ER)
Modern Muse
2022

AR SEHTAT
Unique neon
98.3 x 330 cm

(EEEE)
Gold Cage PKW
2003

=i
Brass
180 x 180 x 180 cm
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In the product details of the Estée Lauder perfume Modern Muse, one finds the
following directive: “Be an inspiration. Experience the fragrance that captures
your style, your confidence, your creative spirit.”

In Sylvie Fleury’s classic approach to contextual shifts, she appropriates female-
targeted retail mottos as ready-mades in the most unbiased way: on the one
hand, this instruction can be seen as cynical commentary on how retail therapy
has become an aspirational hobby in most cultures today; on the other hand,
we're able to perceive Fleury’s warm affirmation of the contemporary society
and humanity’s ideals.

Another neon installation in the exhibition, O (2022), is named after a
perfume—this one launched by Lancéme in 1969.

© Sylvie Fleury. Courtesy of the artist and Salon 94

€ =¥ Lk iERITRI
(Be/%&8) )

Eternal Wow on Shelves
(cyan/purple)

2007

MWAREN. KEFE. £F
Polished stainless steel,
fiberglass, car paint

124 x 80 x 65 cm

FEAXMMREREBERATSHURBCANER, HRERNEZE “ER” BHEZER
RENE, EEPFMBHOLZMETE, ANERHNEE. REEZMHIFAEINL.
THHLETEMAERLRERNREENE— ™ EN/LTHKREARES, ELR
EHEUZARMESN. EXUHERT, XNBEEERGEXZARENE BE
‘R RIMERTPNESBAREANRT, BTHRE LRI, LUIRILEEN
BH. TARKX—RIMERN “BF LKEMIREIR , Hif IR o IHIRMR
A EBERNYEREENRE. ERIFERXFERRENAG “wow” thal UER
A CREORTEREYYER (Works on Whatever ) 7, XREBAHLZTRARERETE
EREMETAREITHN—RIEERRNRE RN, WMITHFH-FRKE R
FEiitao M. Hit, BthAXRE—MHNBHHIEERTNDR, ENRCHEKRE
MRE, #ELILAOERNL.

In reaction to the unbalanced gender politics in the history of modern art,
Sylvie Fleury often "perverts" masterpieces of male artists by adding definite
feminine touches, such as makeup colours or rounded and biomorphic shapes.
Developed in the United States in the second half of the twentieth century,
minimalism was an art movement with a rigorous commitment to geometric
abstraction, and was undeniably dominated by male artists. In the hands
of Fleury, the metallic, rectangular "stack piece" of American minimalist
Donald Judd has been transformed into shelves for fluid forms that soften
the original hard-edged surfaces. The artist called this series of works Eternal
Wow on Shelves, where the “wow"” acts as an exclamation of awe vis-a-vis
an aesthetically pleasing object. The “wow” can also be read as “Works on
Whatever,” the title of a series of everyday items designed by artists on behalf
of the Art Production Fund, including beach towels by Alex Katz and Ed Ruscha;
the word thus represents an object that is conceived or manufactured so well
that it can be used anywhere to elicit pleasure.
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(RERTE (Hes5Ee))

Single Judd
(pink and blue)
2008

WATRERN. HBEFLE. FF
Polished stainless steel,
fiberglass, car paint

60 x 75 x 20 cm

K% Edition: 6/6

(HIFRETEAB)
It Might As Well Rain
Until September
2012

HERE
Acrylic on canvas
166 x 267 cm
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(ZREFi1E) (o))

Revolver 2022
2009

IMRR FTUTAT
JEEHELEHE Unique neon
Chopped and patinated bronze 160 x 134 x 10.2 cm
25 x 6 x 33 cm

KR %X Edition: 1/8

FRERNEEESAHEN - LAABSHERRNFEMER, XIBEEMERTT
GFNEEERZARER S RFBNNREZRRIAKRZ Hlif. £RE RFEBETK
EAREZARNAEAY, I “XRE" RIEE, ETELERIMNILTEER
QS ERERIER . KA RRIXIBEIERH SIEABEZIA K TR e e
A EA  REFESAR " BFMN—R, NE L HE0ERES T RENZAKE.

XM 2012 FHER (BIFRETENAR ) B, ZRARBVIMREZSHFAHAM,
FERTRANEENRR, BET 2B . RN EMAASEZRRIER
A—#, RRECAZHEXNBERRT —BRAAFHNERE, FETHEHIIRID
ZRRREEEABUNESE.

ERBIRERBRTR-EHNEZ]AE, R 20 HETEHEERRIHNZERITHRE
B RERRVIR SN 20 42 60 FRNFFBRELLERMOE, RS RRITEHEW
RWERE D NERRITE), RERENMELTXERMH. SHRFAEERHRIEN.

Sylvie Fleury often quotes and recontextualizes the celebrated signature works
of white male artists—in this case, Victor Vasarely and Damien Hirst. The French-
Hungarian artist Victor Vasarely, known as the leading figure of Op Art movement
for his Gordes series, is famous for creating illusion of spatial depth through
colourful geometrical patterns. One can also see in Fleury’s work references to “spot
paintings” by Damien Hirst, one of the Young British Artists who dominated the
British art scene during the 1990s.

In It Might As Well Rain Until September (2012), Fleury doubles and curves the
geometrical composition, resulting in rotund forms suggestive of female organs.
Similar to her appropriation of other white male artists, this painting acts as a
feminist counterpoint to a history of gender bias in which most of the living
successful artists are white men.

The title comes from a song by Carole King, the most successful female songwriter
of the latter half of the twentieth century in the United States. The song was originally
written by King and was intended for Bobby Vee, a teen idol in the 1960s, yet the
demo recorded by King was so impressive that the publisher Don Kirshner decided
to release it as a single. Thus began Carole King's successful career as a singer.

© Sylvie Fleury. Courtesy of the artist and Salon 94
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CREEESE (BRE) )
Eyes To Kill (black)
2018

HERS, KR
Acrylic on canvas on wood
101.6 x 95.6 x 6.7 cm
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Photo: Alexandro Wang © Sylvie Fleury. Courtesy of the artist and Almine Rech

(@)
Bright Ideas
2016

HERE
Acrylic on canvas
166.7 x 267.3 x 6 cm

X0E 2016 FHEE (SR ) BELHEIHNEEMBEINSENET, Wl T RiE
FHRRTHERENS LN . IRRFRENSRERMMNEEHSMANTE,
MLAFZHERNZXZBEXNHE SRR EY M "REMNEM" AMELH—1ER
L,

HMLEMPBRHZARMUERE: REERNEARETREREN "BROBE"
EEANRR—HHEMN. BAK. REN. ELEXPEIIR. MM, IR
BHZARNEMERABEEHRPERNTEEANERARE. BERXHES,
ZARRBFTHEREMES WL WARMZOMA: BIEHEFBEHOHESSHT
SRNFE, FRERNEFERFETRORBE S .

The 2016 painting Bright Ideas visualizes the mechanisms of an industry of
desire by showing merely outlines of accessories with random numbers devoid
of any meaning. If handbags and high heels were her appropriation from
consumer society, these hollowed-out shapes and the meaninglessly assigned
numbers would be a subtler commentary on its superficial beauty.

We see Fleury's playfulness and sense of humour: a painting entitled Bright
Ideas presents itself as a plain, meaningless, black-and-white matching
game, while her other works in the exhibition feature striking colours and
unconventional forms. Here the conceptual essence is emphasized: through
conceptually contradictory and at times dramatic approaches, Fleury’s practice
unfolds with endless provocations and confrontations.

© Sylvie Fleury. Courtesy of the artist and Salon 94
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(ZEAMS AR
(RER/Smae) )
André et Robert

(Deep Blue / Turquoise)
2019

EEHRBERE, AR, REZ
Courréges mini skirt and mannequin
legs with car paint

128 x 36 x 48 cm
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AR RERNBOAFEFRIERD, MRS TEARMNRRITINREN EFRELR
BARRIRE, UREESREZERRT AR XBEZMEBEEHREBHTHEESEE
TR

ZHE XAPPUWAENRTHEETER BN AN, mHRE RNEHE
BERUREF/ENKRE, BEESRETRRNEKNES. EREBRRE, £
HwEEMRBIN. NS, ERNK. ZRRBEEUERTERNTES RERMWE,
HEWH—F T PEXRB4: PHPSH. ZES5BH. ASEEENFEE.

Fleury’s Mannequin series represents a combination of French fashion designer
André Courrége’s invention of miniskirts, and contemporary American artist Robert
Gober’s subtle fetishist eroticism in his beeswax leg sculptures.

Derived from Gober’s meticulously lifelike man’s legs with only a narrow band of the
body exposed, Fleury’'s mannequins are radically naked and coated with glistening
car paint, hot bodies in the colour of shiny, macho cars. Through the strangeness
evoked by contradictory elements, it is the philosophy of Tacism—the balance of the
universe between yin and yang, the feminine and the masculine, the human and the
metallic—that the artist always hopes to achieve and represent

Photo: Tristan Martinez © Sylvie Fleury. Courtesy of the artist and Salon 94

(FHEE)
Cosmic Egg

2022

AR SEHTAT
Unique neon
196 x 151 cm

(B )
Dior Shoes
2008

BHREWR
Chromed bronze
20x20x 9 cm

k& Edition: 2/8 + 2 AP

CFEHE BT ZEAENRETIE, SHAERARXUHNFERRS. BENER
HEMRIAETEREETRIENTRENE—. PEECRNEERIELIHEA-IE
AR, HPWEEEARS. IHZE, E5RRESE AR,

BEABLEZARFOERNIRIE EFRIEE, HAMERE M L AR AR UK XS
FHUZENIEE, "“FEER' X-WENSSRETEEEER, FREXNER
REBT —HAERTFEYMENBRNERZRSTXCHME: RTHES5REZ
b, BELRMBWEXMNFERAOBSE T X,

The cosmic egg is a mythological motif found in the cosmogonies of many
cultures. Eggs consist of both yolk and white, symbolizing the unification of two
complementary principles from which life or existence emerges. One Chinese
creation myth describes a huge primordial egg containing the primal being, the giant
Pangu. After the egg broke, Pangu divided chaos into the opposites of yin and yang.

Following the spiral ramps in the building of the Aranya Art Center, one can
observe a shared upward spirituality in relation to the cosmos. Through this
mythological symbol that interacts with the exhibition space, Fleury stages a
meeting of art and subculture that often feels alien to museums and galleries:
in her work one finds not only the worlds of fashion and muscle cars, but also
contemporary mysticism and cosmic reveries.

© Sylvie Fleury. Courtesy of the artist and Almine Rech
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CGEBEELIEE (AE) )
Cheek Fabric (flesh)
2019

HERK, KR
Acrylic on canvas on wood
148.9 x 142 x 9 cm
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© Sylvie Fleury. Courtesy of the artist and Almine Rech

(BEFILEYER)
Chanel Shopping Bag

2008

RiREW
Painted bronze
40 x50 x 11 cm
KR %X Edition: 4/8

“RELEN WYX BREXERNNERE. BdXERYE, RICRTTHE

EA—E, BRETEGENENZBRHEENEY. "

HIRGE- KA R

FRE RN ENMYRFRTITF 1990 FERRY, SHMERITZLZARARAH M
ERFEMEANLETEEFHB SR XEMYREEERZARR D ZE A1 IR A,
UREEZARZBE RERTEEHLSTNREES. ENARELTHRONEF,

ERBTZRRDTANETFSRERR.

ANHEEVTRMOMAS, FREXNEBIMSEFENEZRUANSNTE

HER, AREHBNTSELT EENHE.

“l have often thought of my ‘shopping bags’ as Warholian time capsules.
Through them, | captured both glimpses of fashion and what inspired me at a

given moment.” —Sylvie Fleury

Fleury's series of shopping bags was first exhibited in a 1990 exhibition with John M.
Armleder and Olivier Mosset. Combining the idea of French artist Marcel Duchamp's
readymade objects with American artist Andy Warhol's affirmation of the consumer
world, these shopping bags not only act as an indicator of social trends, but also

preserve the preferences and inspirations of the artist herself.

Fleury's appropriation of the fashion industry allows a mix of aesthetic
manipulation mechanisms and secondary needs. In her sculptures, the profane

takes on an aura of sanctity.

CHANEL

© Sylvie Fleury. Courtesy of the artist and Almine Rech
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CR\HHE! )
Don't Drag No More!
2016

wERE
Acrylic on canvas
166 x 267 x 3 cm

(ERR! EX! #E3&! )

FASTER! BIGGER! BETTER!

2022

TRRRTBELAT
Unique neon
122 x 4000 cm
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(LERRINL (4) )
Valentino Red (4)
2016

HERE
Acrylic on canvas
100 x 100 x 3 cm

(B%E)
EGOISTE
2022

BELE
Wall painting
300 x 500 cm
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