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WHO

HOW

WHAT

WHY

WHEN

TYPE OF EXPERIENCE

Adventure Relaxation

Wellbeing Food

Activity

Nature Luxury

ACTIVITIES

POSITIONING

THEME

NEEDS BUSINESS OUTCOMES

Which type of experiences align with your business? How do you want visitors to feel when they leave?What visitor needs are you fulfilling?

Circle elements that relate to your experience

E.g, Lucy, 25 years old,  Solo traveler with a budget Family Friendly

Exploring Pampering

Sight Seeing Creative

Food

Wilderness Luxury

Thrill Seeking

Travel Wellbeing

History Food

Exploration

Art Luxury

Culture

Affordable Premium LuxuryBudget


