
Focusing on one of your target audiences, try and map out their visitor journey on the diagram below, paying attention

to what may make someone from your target audience move from one point of the visitor journey into another. 

Using the diagram below make a note of the processes your visitor may be using at each stage. 
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Distributing Content Throughout The Visitor Cycle

Using the section below, tick off any social channels that you think your target audience will use to help them make

decisions throughout the visitor journey. Mark each section off with a number 1-5 to show which platform you think

your visitor will use the most at that stage of the visitor journey and which platform they'll use the least. 
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Creating Content to Capture Your Target Audience

Now that you've got a stronger idea of what your target audiences' visitor cycle looks like, what their decision points are,

and what social media channels they are likely to be on at different points during the visitor journey, revisit your target

audience's visitor cycle again, thus noting what content you are going to create to draw them in, and what channel you're

going to distribute that content on. 

Using Data To Understand The Visitor Journey

How can you use data to better understand your target audiences' visitor journey? How can you use data to get a better

understanding of your target audiences' conversation points, and what content inspires them at each stage of their journey?

Drop your ideas below. 

Use sticky notes to

put your ideas here
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