#contentstrategyseattle

HOW SEO HAS EVOLVED
IN THE 2020S

Five core concepts that affect how we SEO
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Introduction

The rise of the knowledge graph

From keywords to topics

Structured data as a complement to natural language processing
Accessibility and prioritizing core web vitals

A renewed interest in building trust
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SEO UNTIL 2015

1. SEO was more formulaic:
a certain number of words,
pages and keywords could
more or less guarantee
success.
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The "Perfectly” Optimized Page

(for the example keyword phrase "chocolate donuts”)

Page URL: http://marysbakery.com/chocolate-donuts
Page Title: Chocolate Donuts | Mary's Bakery

Meta Description: Mary's Bakery's chocolate donuts are possibly the most
delicious, perfectly formed, flawlessly chocolately donuts ever made.

H1 Headline:
Chocolate Donuts from Mary’s Bakery

Image Filename: Body Text:
chocolate-donuts. jpg chocolate donuts

\ / donuts

Photo of Donuts
(with Alt Attribute):
Chocolate Donuts

/ \ chocolate donuts__

donuts

chocolate
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SEO UNTIL 2015

How Often Should You (or
Your Company) Blog? [New
Data]

Written by Kavla Carm chea

Starting 3 blog s wugh. Thitking aboutwha: to post and how to promone it
rrau ras steatngic plarning. And wil your eortent resonate with and deligne I I l l
yous custamers? e ' l O I I I O e

]

We haven t oven coverad bow often comaanies z~ould post  atactor thas ran

maks or bresk even the greatest of content,

— Download Now: 6 Free Blog Post Templates o
You mizht he surprized to knaw thas neen thnugh there's a susplus af hard rdata I O I a I I S S S S

shaut wey Blog posts ara intaara to market ng, thers s ast mueh antha

frequency of posting. Thiz 2 becavse, well, it depends,
1 ] - ) j

Fambiqu ty aets your heart racing, feer not. Here, we ll offer sagnest ons and

Information architecture
" How Often Should You Blog? o i o

ISn't as important as
long—tail lan ding pages

fyou rc 3 marketi~g team of one, den tfeclthe nced to constently pump ot

[ [
contans. I yau do, you ll probably ind yeurselt gat ng burnad nut a-d
relezsig conent that s rot beneficia o you o7 vour audiencs, ' 1

Ceeping aschedule wenn blagoing s impntant for swa masans, Freat, it balels

The freguency of blog posts degends on what's best for your compary. Smaller

susinesses have found corrfort and success posting one o four Zimes a waelk,

organic taffic. Nest, t ~elps with orand awareness. We |l getinte why balow.

Organic traffic

lingging is impartant for 500 if yau want to incraast visits ta your webs ta Sut
fyou are 2lreany pasting va uabk o cantant ot might Bancfit yen ta an back and
apdate that contant. especially if afizr & little while, you want 1o give cetair

mastz o boost

" . . " . .
2log post tafic 2 comoaounding, which mzans it gairs organic rasults aves
sime. This is why Lpdating pasts are imnortact, This givas you more reads, morns

reecanition, and pazsibly, o fans
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SEO UNTIL 2015

3. Rank tracking was the

major way brands /agencies
tracked SEO progress.
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Keywords (-

Top 3

new lost
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Top 10

) 254 :ew l605t

Top 20

\> 325 Zew ;305[

Top 100

O 443 r‘\ew l605t

Improved vs. declined

72 »\ 193



SEO UNTIL 2015

i T-Mobilc

@ googie.com

mozzarella sticks near me

All Shopping Maps Images Video

Mozzarella Sticks

@ near you - Choose area

. L~
Within 0.50 mi Sort by distance * Open now
) —— '7 WE N e e e sea . - -c-‘e.s —_—

=== Uni
354 M

(65) ® L4

L i 4. Mobile SEO was pretty

PTOVGN © @@ C
(7)
—

e Mapdata ©

Galactic Pizza mUCh noneXiStent.

4.4 (665) - $$ - 0.7 mi
aale

Pizza - 2917 Lyn Ave S

Cl

Y1 Menu highlight: mozzarella
sticks

A Slice of New York

4.3 (684) - $- 0.3 m

Fizza - 2407 Nicollet Ave

¥{ Menu highlight: mozzarella
sticks
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SEO UNTIL 2015

0. 2013: Hummingbird
update + "not provided"
data shifted optimization
from keyword stuffing to
better content
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THE END OF THE 2010S
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LATE 2010s SEO

0 [-Mobi
#@ googie.com

Al News Maps Images Videos

Minneapolis

City in Minnesota

view News (Thingstodo) Hotels

Mobile SEO experiences
became a major priority for
search engines.

Local favorites Kid-friendly Outdoors

Minneapolis Institute of
Art

Broad collection from a mummy to

Monet




LATE 2010s SEO

Natural language processing techniques
were quietly become more advanced.

BERT (Ours) OpenAl GPT
) . — — ,
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LATE 2010s SEO

IN

OUT

Expertise
. Doorway pages (too man
Authority (,) y pages ( s
thin content pages)
Trust
Keyword stutfing
YMYL
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LATE 2010s SEO

Meanwhile, cookie-based display advertising grows S$S
S for Google while user experience doesn't necessarily
keep up.

E v Lag-ln/Siga-up epicurious Fallew o o @ Sunrch (-l
VEG
For the Best Jerk Totu, Freeze, Then
Grill

BY CHRISSY TRACEY

SUMMER DIGGING IN
Put Down the Wine—Make The Best Gardening Books for
Summer Risotto With Starting an Edible Garden

Pineapple Juice Tnstead
BY WILDER DAVIES

RY TFFANY SNPYINS
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LATE 2010s SEO

Intent becomes
necessary to

LA M News  E)Images [ Videce [ Books More Tools

npsFenwkipediz.ong « wiki : Prince | vusician)
Prince (musician) - Wikipedia
Princa Hogers Nelzan LJuna J, 195%3 = Apnl 27, 207 4] 203 &0 AMencen singersangwrier mukth

netrmentaiisy, racerd sroducar, sctor, and dirsctor. Wdely ...

Other names: . ' e Artist (Formedy Known aa.  Chilkdren; 1
Instrumends: Vacals quitar: keyhoards; pano; Years active: 157320146

Jnreleased Prnce projecis - Fantarnd - Manic Monday

People also ask :

V/het ethnicity i Prince? v
Cad Prince have a child? v
Vihat is Prinees real name? v
v/ho did Prince date? v

Fosatlzach

npswittercomdprnce §

Prince (@pnnce) - Twrtter

I

WELOOME 2 AMERIC,
KA SR AP | LA | Il CE N [ (O

understanding how to

e
Frinze wore 1hese sequined vielcome 2 America ¢ Mince's longtme music
god shaes dunng his Walzoera 2 the 215 show. * diraztae TRAcTIsHaves
Vielzomee 2 Arverica Tour in Follow along i the wazke stopped by @BBCHMLUC: W0
20102017 PPreviaer more of aheac for a celebraton of sheremora datal & ard
tke skors fram the FlekoTe? A enica— slaries hebind 5
'Beautiful Colecton® exhibiz nzluding moee music from mizlee reZamernca anc the
at giPasleyPark, cparng Princa's vaull, new spxsodas sreond single from the
teday, via @RellirgStone. of the OMfizial Prace sltum, "Dom 2 e’ Listen to
wanrclingstona,oom!mu., Podcast and enls Imegery 1he segmeant startng at

frormn this expreseioe e of
Prince's career,

1:45:0
rwelbbccoukrsomncsiol..
oo “nan Lan Cly 7,
2017;

Prince <

AMRANZAN ZNgRr-RnOgwWrIter

Available on

O vouluze
= Spezify
P pardaes

More muz C senres

Pirce Rogers Nelson wes an Amencan singer
songwriter mulh= nstumenta st rececd aroducer
actor, and director. 'Widely regardec as oneof 1he
granast mus e anz af tha late 20th cantury, ha aftan
slayed most or &l (astrumerts on kis racetings
Wikpedia

Bom: June 7, 1958 Mirmeacolis MN

Dted: apnl 21, 2006, Pashay Park, Chanhassen, MM
Helght: 5 27

Spouse: Manuels [ estolni (m. Z001-2006), Mayts
Garnin (m. 1936-2000)

Songs

Wren Daves Ury
Purple Ralr - 1884

Litlle R Carvettte:
19986 - 1462

Rasobery Beret

optimize for a specific

. Albums View 40+ more
[ Videos ]
e
Prince - 1999 (Official Music Video) .
( it
'| ] I ® . th
e YouTuoe ™ino2 v
M, 2Zm s Furpe Hain
. ' 1054
Prince & The Revelution - When Doves Cry (Cficial Music ...
VauTuar rince Peaple also search for View 15+ more
Jal 7,207 pr— =
Prince - Welcome 2 America f .
- -
""'futl' :fﬁ : Prince Fradhie wanunla £nany Myt
Apr B, 2021 Mercury lesteini Deschenel  Carcle
Fesaiilachk T wing Teawdin)
_> View & Feadbacc
Ntpss wamemicecom i See results abaut
Prince | Official Website -
rim
The Prince Faate paszianate'y prasers Prince's life 2nd work, and cultivates appartunities to 5 ‘: ”II Fe et >
2 LS QTS

further his legacy. We &m0 mmerse fans, old and nem, ...

apeiwaafacebso cor - L Musician/3ard  Frincs
Prince | Facebook

Prince. 2350576 likes - #5722 tal<ing abow this. OF cial Account | Celerating the Lifa & Legacy
of Prince
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LATE 2010s SEO

People also ask

Why does Brad Pitt eat in every movie? v

What is the number 1 best movie of all time? Vv

What is Brad Pitt best known for? v
Feedback

Question-answer optimization becomes popular.
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SEO UNTIL 2015

Digital activity diversifies
to non-indexed social
networks.
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WHAT'S HAPPENED RECENTLY?

1. BERT and MUM updates highlight natural language processing in the role of search indexing.

2. Core Web Vitals update intensifies need for quality web user experiences.

3. Google is trying to work with news media to better incorporate publishers' needs (paywalls, news-

first indexing) into search.

4. COVID-19 brought to light Google's ability to understand /control for misinformation.

5. Search is not the only place people find information, but it is where they go to confirm and
understand new information.

6. Voice search and more diversity in search users means the long tail gets ever longer.
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FIVE BIG SEO CHANGES
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].._THE RISE OF THE KNOWLEDGE GRAPH

Building brand entities through the semantic web
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FROM QUERIES TO ENTITIES

Search engines operate
from topic graphs that link
related terms based on
most commonly used and layer and club  scores and
, y , soccer/football by .
associated words or topics. names statistics

cake icing party chocolate

places to play

location and

product reviews brand values
hours

your brand
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SCCAsGs

YOUR WEBSITE IS YOUR ENTITY

{umnze

e g - Gredadme 185Y M achin
S - 4542,30545  caweuwess | 34730, _
AUWIYY 'n ! !
Millions of companias of all sizes—fram startups to Fortune ) "
2 [

rthe internet

T | ) ) |
As brands move from "drive traffic to the website" to
more platform-specific social interactions, holistic,
#" instacart S amazon a3 slack

well-considered websites are the centralized home
(A shopify Google A zoom for in-depth brand and product information.

What this means for strategists:

Unified platform

Afully integrated sulte of Establishing a solid knowledge graph means aligning
payments products brand information architecture with audience needs

Wa bring together averything that's required to build Wa slse help companies beat fraud, send invoices, ] ° )
weabsites and apps that accept payments and send payouts issue virtual and physical cards, get financing, fro l [ l t e b e g].I ).I ).].I lg.
glabally. Stripa's praducts pawer paymants far onling and manage businass spand, and much mora.

in-person retailers, subscriptions businesses. software
platforms and marketplaces. and everything in betwaen.

Start with peyments >

Postmates
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2. TOPICS TAKE PRIORITY

Question-answer based optimization was only an interim fix on the way to topic optimization.

+

1+

+

+

1+

-

Algorithm

Amazon
Facebook

Algorithm

Bias
shadowbanning
(blank)

- Google

Algorithm
Bias
shadowbanning

+ Instagram

250

1
12,898
11,821
879
197

18,954
12,928
6,022

RA.773
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o Still relies on keyword research to determine audience needs
e Favors more comprehensive pages and web experiences

e Similar to "content pillars" strategy, where information about similar topics is linked and grouped
together during optimization

* Understanding audience intent is crucial for selecting topics and core phrases.

* More chance of search visibility if topic experiences are clearly connected and mapped in website
architecture early.

o Well-written, comprehensive pages and experiences get higher visibility in search because they
rank for a number of long-tail terms.

TOPIC-FOCUSED OPTIMIZATION

o]
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CHOOSING QUALITY TOPICS/KEYWORDS

Review aggregate search volume whenever possible to determine topic priority. Google Trends and
Q/A data (i.e., Answer the Public) is often informed by auto-complete predictive text and not

reflective of how people actually search.

. Align how users search with brand goals rather than one-off lead generation initiatives.

Run topic comparisons with competitors. What questions wi
attract that your competitors do not?

Prepared by Deborah Carver / The Content Technologist, LLC | Confidential and proprietary

1 your approach to a specific topic

content
technologist



3. STRUCTURED DATA IS MORE IMPORTANT

THAN EVER

BERT and MUM need a source of truth to draw meaning from unstructured data.

correctionsPolicy

department

dissolutionbDate

diversityPolicy

diversityStaffingReport

duns

D, B )

CreativeWork or
URL

Organization

Date

CreativeWork or
URL

Article or
URL

Text

For an Organization (e.g. NewsMediaOrganization), a statement
describing (in news media, the newsroom’s) disclosure and correction
policy for errors.

A relationship between an organization and a department of that
organization, also described as an organization (allowing different
urls, logos, opening hours). For example: a store with a pharmacy, or a
bakery with a cafe.

The date that this organization was dissolved.

Statement on diversity policy by an Organization e.g. a
NewsMediaOrganization. For a NewsMediaOrganization, a statement
describing the newsroom'’s diversity policy on both staffing and
sources, typically providing staffing data.

For an Organization (often but not necessarily a
NewsMediaOrganization), a report on staffing diversity issues. In a
news context this might be for example ASNE or RTDNA (US) reports,
or self-reported.

The Dun & Bradstreet DUNS number for identifying an organization or
business person.




NLP=NATURAL LANGUAGE,
PROCESSED

e Natural language processing algorithms like Google's
BERT and (soon to come) MUM understand
unstructured text and images better than ever.

e Search engines still need a defined source of truth to
establish facts quickly: Google My Business and Schema
structured data,

e Wikipedia and Wikidata are also used as independent
sources of truth.

e Recommendations for strategists: Plan for schema
markup as soon as possible; it'll help your sites perform
better in search.
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4. PRIORITIZING ACCESSIBILITY

Speed and alt text are only part of the equation.

)




CORE WEB VITALS ARE DRIVING THE CHANGE

.
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PLANNING FOR ACCESSIBILITY

 Ensure all buttons and content-rich images have descriptive, useful alt text.
o Keep core web vitals in mind -- especially for mobile experiences.
e Limit unnecessary/cosmetic javascript for business websites.

 Ensure address, phone number and contact information is easy to find, preferably in the site's
footer and on a contact page.

o
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5. ESTABLISHING TRUST SIGNALS

Expertise-Authority-Trust finally has some legs.

About this result BETA

L Source
¥

= Google

The Lancet is a weekly peer-reviewed general
medical journal. It is among the world's oldest and
S, CUBGSE SESSY  SIRRNS| Rehs e best-known general medical journals. Wikipedia

Q,  ufo filmed traveling 106 mph Y

It looks like these results are changing . Your connection to this site is secure

quickly |

DRl o PR - https://www.thelancet.com/journals/lancet/article/
IS TOPIC IS new, It Can sometimes (ake ume 10r resuits 1o

be added by reliable sources P' |SO1 40'6736(20)32656'8/fU|Iteﬂ




Editorial policies

TRUTH MATTERS Table of contents

e Qverview

e Ethics and consent

* Authors and datelines are important (again).  Research involving human embryos, gametes, and stem cells
e In-line affiliate links should be disclosed as « Sex and gender in research (SAGER)

advertising.  Research involving animals
e Links to and from your site remain a sign of * Research involving plants

trust. e Research involving palaeontological and geological material

o Biosafety and biosecurity

e Editorial or content policies have new
Schema markup and are noted as important

in Google's quality documentation. » Consent for publication
e Trial registration

e Standards for research in complementary and alternative me

e Content that supports brand trust -- product
documentation, active help sections, regular

website updates -- also supports SEO.  Standards of reporting
e Describing new taxa

e Avalilability of data and materials

e Competing_ interests

e Authorship
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QUESTIONS
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Google's expanded developer SEQ
documentation

* schema.org

* Google's rich results checker

e Starting out with branded SEOQOon The
Content Technologist

* Google Lighthouse check for Core Web Vitals
® Guide to CLS

* Moz's guide to javascript SEO

e Technical SEO tools, including Schema
markup generator

RELATED LINKS
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https://developers.google.com/search/docs/guides/get-started
https://developers.google.com/search/docs/guides/get-started
http://schema.org
https://search.google.com/test/rich-results
https://developers.google.com/web/tools/lighthouse
https://jessbpeck.com/posts/completecls/
https://moz.com/blog/javascript-seo-guide
https://technicalseo.com/tools/
https://www.content-technologist.com/brand-seo-guide/

#contentstrategyseattle

Presented by Deborah Carver
Principal Consultant, The Content Technologist

www.content-technologist.com

deborah@content-technologist.com

THANK YOU!
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