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Content as an 
afterthought.

Can work for some while harming others 
when built on biased systems or 

knowledge.
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What is 
Structured Content?

Content that is broken into its smallest 
reasonable pieces, which are explicitly organized 

and classified to be understandable by 
computers and humans
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Structured Content
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Anatomy Of 
Structured Content.

PerformanceAct
Content Type
Reusable container 
for managing content 
by common structure 
and purpose

Act Name

About (Rich text)

Active SInce 
(number)

Photo w/alt text Performance 
Name

Date and Time 
(DateTime)

Venue 
(Reference to 

Venues)

Tour (Reference 
to Tours)

Attributes
Reusable container 
for managing content 
by common structure 
and purpose

Genre (List) Genre (List)

Ticket Link
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Content model example

Act

Lineup

Performance

Ticket

Genre

Venue

Performer

Tour

Potential content model for a ticket seller

knownAs

has

hostedIn

partOf

performs

partOf

has

has
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Example of structured content outside an interface

Act Name Fleetwood Mac

About Fleetwood Mac are a British-American rock band, formed in London in 1967. 
Fleetwood Mac were founded by guitarist Peter Green, drummer Mick Fleetwood 
and guitarist Jeremy Spencer, before bassist John McVie joined the line-up for their 
self-titled debut album. Danny Kirwan joined as a third guitarist in 1968. Keyboardist 
and vocalist Christine Perfect, who contributed as a session musician from the 
second album, married McVie and joined in 1970.

Active Since 1967

Photo fleetwood-mac-1977.jpg

Photo Alt Text Fleetwood Mac in 1977. From left to right: Mick Fleetwood, Christine McVie, John 
McVie, Stevie Nicks, and Lindsey Buckingham.

Genre Rock



16

Audience Information that matches 
their mental model

Builds content platform to 
support content strategy

Know what pieces they 
have to work with for design 
systems

Know the shape of content

Contribute at their level of 
expertise

Designers

Writers

Engineers

Stakeholders

Everyone is happy
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Meet 
The Wu-Tang Clan: 
A modern organization
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Wu-Tang 
Content Lake:

● 9 core members
○ Roles:

■ Rapper
■ Writer
■ Producer
■ Guest Feature
■ Composer

○ Aliases
● 100 studio produced albums
● 385 total albums
● Solo projects
● Side projects
● Films
● TV shows
● Visual art
● Print media

“Wu-Tang Side Projects” by
Kevin McDormand
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Use 
Case:
Wu-Tang 
Museum
(Wuseum)



Museum Content Model.
Person Creative 

Work Exhibit

EventCollection

Tours

Membership

Audience

createdBy

pa
rt

Of

bu
ys

createdFor

ap
pe

al
sT

o

fe
at

ur
es

ap
pe

al
sT

o

features



Wuseum Content Model.
Person

Full Name

Aliases (array)

Birth

Photo w/alt text

Creative Work

Title

Published Date

Participants (array)

Media type (string)

Photo of work w/alt text

Participants 

Role

Reference to Person
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Structured Content 
Approach.
Allows:
● Inclusive and empathetic structures
● Universal clarity
● Accessibility
● Focus on sustainability



Inclusive & empathetic 
content modeling.

Consider people/groups that typically haven’t 
had easy access to existing products.



Universal 
Clarity.

Accommodate a 
wide range of 
human differences 
and experiences.
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Validation Rules

Create reminders & 
content requirements 
encourage consistency.



Accessibility.
Structured content can help make accessibility 

a part of the model  from the start.
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Alt Text:

Help people make 
good choices.

Alt text field for image 
built into content model 

with “required” validation 
rule.
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Color Contrast:

Alt text field for image 
built into content model 

with “required” validation 
rule.

Build accessibility helpers 
into the model. 



Sustainability.
Turning content into data 
allows a single source of truth 
that can be used by any 
channel.
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Content does not need 
to be recreated for every 
channel or design 
change.

Stop 
duplication 
of effort



Improve 
Efficiency & 
Accuracy.

Reduce pain points of 
inaccuracy from 
copying/duplicating 
content.



33

Omnichannel 
Experience 

You have the freedom to 
create anything and take 
your content anywhere.
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Exchange and share 
information between 
partners and content 
teams.

Interoperability

Wu-Tang content use to 
populate a comic book 

cover mock-up.



Productivity
Content strategists can 
organize, arrange, and 
deploy structured content 
quickly and efficiently.



Thank You.
@sanity_io
Sanity-io-land.slack.com
https://www.sanity.io/

https://structuredcontent.live/


