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Why buy in Tasmania?

Known for its natural beauty, Tasmania offers an enviable lifestyle
and compelling investment opportunity. Burgeoning economic
growth, affordable housing, established schools and world-class
tertiary education, rewarding career opportunities,
short commutes and some of the cleanest air in the world
all contribute to Tasmania’s enduring appeal.
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MEDIAN HOUSE PRICES GROWTH

Median house prices in Greater Hobart have
seen significant growth in past 5 years — up
57.3% (Source: Domain House Price Report June 2020).
Despite this, Hobart remains affordable in
comparison to other capitals

LOW VACANCY

Residential vacancy rate in postcode 7050
(Kingston) at July 2020 is 0.5%, postcode 7000
(central Hobart) is 1%

(Source: SQM Research)

POPULATION GROWTH
Over the past 3 years, Tasmanian has shown
strong population growth. Tasmania'’s

population in June 2019 was 534,281, an increase
of 20,000 since 2015

(Source: .id The Rise of Tasmania)

RENTAL RETURNS

Gross rental yield for 3-bedroom houses in
postcode 7050 at July 2020 is 4.7%

(Source: SQM Research)

HIGHER HOUSEHOLD INCOME

At $1,768, the weekly family income in postcode
7050 is significantly higher than for the rest of
Tasmania at $1,399

(Source: 2016 data, SQM Research)

SUPPLY AND DEMAND
Property fundamentals are underpinned with
Tasmania’s population targeted to grow to
650,000 people by 2050 (Source: State Growth) and
current low housing availability levels

(Source: SQM Research)
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Disclaimer: While all reasonable care has been taken in the preparation of this brochure, the information contained herein is believed, but neither guaranteed nor warranted,
to be correct as at 11/09/2020. It is strongly advised that prospective purchasers obtain independent expert advice before entering into a contract for sale with Traders In
Purple or its associated entities. Prospective purchasers must rely on their own enquiries in relation to all matters in this brochure. Version 1.




