
1 | viostream.com

The Importance of 

Video Security

https://www.viostream.com/
https://www.viostream.com/
https://www.viostream.com/


2 | viostream.com

O
ver the past decade, video marketing has 

become an increasingly important component 

of any marketing strategy. Videos are also 

ideally suited for internal communications: they are 

interactive, entertaining, and enable viewers to retain more 

information than they would from simple text content.

There’s a lot involved in the creation and publication 

of videos as a marketing and communications tool. As 

marketers increase their efforts toward adding more 

video content to their marketing mix, organizing and 

developing a comprehensive video marketing strategy 

is also a necessity. While such endeavours can be time-

consuming, the benefits are well worth it. And, with the 

utilization of feature-rich online video platform solutions, 

the task can certainly be easier. Using an enterprise-grade 

video platform can also aid in a critical factor that many 

businesses fail to consider — security.

In the absence of IT provisioned or sanctioned video 

solutions, many business units resort to the tools they are 

most familiar with outside the workplace. This includes 

YouTube and Vimeo, or applications like Periscope, 

Livestream.com, and Facebook for event live streaming.

While these familiar platforms can certainly help you get 

up and running immediately with little or no investment, 

they are far from an ideal solution.

The shadow IT adoption of social or consumer 

video platforms to host and manage secure internal 

communications or live stream corporate events pose a 

number of risks for an organization, such as the security 

of hosted content, the ability to control access by people 

who are not employees, and the potential for unplanned 

live streams to overwhelm the corporate network.

This guide will help you learn more about the benefits of 

using video as an effective communication tool, as well as 

how to ensure security for your video assets.
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Adopting a Corporate 
Video Platform
When videos are created primarily for internal 

communication purposes, you won’t want to release 

them to the public. Therefore, your business needs to 

consider ways to share videos securely. Video security 

is especially important if your videos contain private or 

sensitive information that is only intended for a select 

audience, either within the organization or a target group 

of clienteles.

Public Hosting  
Platforms for Business
Despite the availability of several reputable video-

for-enterprise platforms, many companies still opt to 

publish all their internal videos on public channels such 

as Facebook or YouTube. While this can certainly be a 

convenient way to quickly make your videos available to 

your departments and team members, it is far from ideal 

when it comes to security. There’s also the problem of 

ensuring security when it comes to sharing video with 

employees working remotely. 

Consider the following ways public hosting platforms fall 

short in areas of security, privacy, and functionality:

1. Your Videos are Subject to the 
Rules of the Platform
For videos meant for the general public, you may feel 
that there is no problem with publishing the videos 
on platforms such as YouTube. After all, it’s free to 
use, your videos can be found by a wide audience, 
and it saves you the trouble of hosting and streaming 
the videos on your own network. However, these 
platforms also present their own risks and concerns.

For example, if you’ve spent any time watching even 
just one or two videos via YouTube, you’ve had to 
watch an advertisement or two before the video 
actually plays. Video producers have no control over 
what ads might be played before their video, which 
means viewers of your videos might see ads that have 

nothing to do with your brand. They might even see 
ads from a competitor. Or they might decide not to 
watch your video after all if they have to sit through 
an ad that is too long.

There’s also the chance YouTube, Facebook, Vimeo, 
or another platform you are using may decide that 
your video doesn’t conform to their guidelines and 
standards. These rules can be very difficult to discern 
at times, and if a video is removed, you may never 
even be able to discover the reasoning behind the 
removal.

2. Limited Privacy Features
Some platforms provide you with the ability to make 
videos “discoverable” only to specific individuals or 
audiences. For example, both YouTube and Vimeo 
have privacy features. But many businesses have 
discovered that so-called privacy isn’t always 100% 
reliable.

Consider Vimeo’s “undiscoverable” option or 
YouTube’s “unlisted” setting. These configurations 
let you designate a video you’ve uploaded to the 
platform as only accessible by people to whom 
you’ve provided the link. Seems good in theory, but it 
only takes one person to share the link with another 
unauthorized individual, and your video is no longer 
as private as you intended it to be. The link could also 
be accidentally forwarded as part of an email chain. 
These simple oversights have resulted in many private 
videos containing confidential information being 
inadvertently leaked to much wider audiences.

As part of their own privacy features, YouTube allows 
you to make a video available to certain people only 
if you provide their email address to the platform 
when configuring the video privacy settings. But this 
process can be tedious, making it difficult to share a 
video with an extensive company list.

Vimeo also offers a password-protection feature, 
but once again, this information could be easily or 
accidentally shared. For large companies, the risk 
is certainly just too great to rely on these privacy 
settings.
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3. No Live or Dedicated Support
In addition to the security problems, the  
embedded advertising, and the difficulty with 
controlling access, there is also another problem 
to consider when utilizing free video sharing 
platforms: the general lack of support.

Live support on most of the major video sharing 
platforms is virtually nonexistent. If you have an 
issue uploading your video or if viewers have 
trouble viewing your videos, you could spend days 
waiting for a response via email. This does not 
make for a positive customer experience, and can 
adversely affect internal communications as well.

4. Risk of Multiple Accounts
Your sales department might utilize one hosting 
platform or app for their video assets, while the 
HR department uses another. Allowing different 
departments to use their own applications and 
hosting platforms that aren’t properly managed 
or configured can cause issues with collaboration 
amongst different employees or departments. 
They could even cause other applications to 
behave weirdly or function improperly, resulting 
in a loss of productivity. With your IT department 
unaware of their presence, it could be difficult to 
pinpoint the problem.
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Corporate  
Video Use Cases

Marketing
Over the last decade, consumer wants and needs 

have changed drastically. Consumers don’t make their 

purchase decisions based primarily on price or function. 

They also want a positive, engaging experience from 

the companies they choose to do business with. Social 

media marketing is one way to satisfy the requirement 

for consumer engagement. Video marketing is another.

Video marketing enables a business to communicate 

with its customer base in a manner that captures 

consumer attention, improves brand recognition, and 

increases online visibility. That’s because, just like your 

employees, consumers today prefer videos to reading 

large blocks of text.

Given a choice between a lengthy article or an 

informative video, more consumers are likely to choose 

video. In fact, 50% of consumers will use video to aid 

in a purchase decision as opposed to other forms of 

online marketing. That’s why major search engines 

such as Google now place videos at the top of a page 

of search results. Video content will attract over 300% 

more traffic than other types of content marketing. 

Video marketing is not a passing trend. The interest in 

and utilization of video will continue to grow.

Having a great website is nice. Having a website with 

a captivating video is even better. A website with 

videos on the home page or important landing pages 

will increase organic search traffic by nearly 160%. 

Additionally, according to Forbes, consumers spend 

88% more time on a website if it has video content. 

Obviously, leveraging the power of video marketing will 

serve to deliver a strong ROI.

Enhance External  
Marketing Efforts
While SEO and email marketing will also always be 

integral to a strong marketing mix, videos have become 

a critical component of any digital marketing strategy. 

Professional video marketing benefits a business in many 

ways, serving to both promote your products or services 

as well as increase brand recognition and grow your 

customer base.

Today, many types of videos populate a multitude of 

platforms and channels on the web. Types of videos you 

may want to consider when developing your own video 

marketing strategy include:

• Explainer Videos: Videos used to explain 
a product, service, or even your company 
message, in a manner that is informative, 
enlightening, and easy to understand.

• Product Presentations: Showcase your product 
in use to further reveal its benefits and features.

• Social Media Videos: Short, entertaining clips 
that engage your audience for the purposes 
of increasing brand awareness. Videos that tell 
a story or describe an experience related to 
a product or service are best suited for social 
media.

• Video Interviews: Formal or informal talks 
with industry experts or even the CEO to gain 
a deeper connection with your audience and 
show a face behind the brand.

• Corporate Branding Videos: Professionally 
produced films that help your target audience 
connect with your brand and identify with your 
company’s message.

• Customer or Client Testimonials

• Webinars

• Commercials

https://www.viostream.com/
https://www.viostream.com/
https://www.viostream.com/


6 | viostream.com

Expand Your Marketing Reach
Videos are shared more than any other type of content. 

When published on social media platforms, viewers can 

easily share and send videos to others, which serves to 

expand your marketing reach. That gives you the potential 

to quickly grow your customer base without any extra 

expenditure on your marketing budget. 

Aid the Consumer  
Purchase Decision
As mentioned above, more consumers today use video 

as an aid in deciding whether or not to make a purchase. 

That’s because videos can better showcase a product’s 

features and benefits, how it works, and how it might 

appear in someone’s home. Showcasing your products 

or services in a video can better inform the consumer as 

well as create an engaging, memorable experience that 

directly influences purchase decisions.

This holds true for B2B businesses as well. Over 60% of 

executives and purchasing managers will visit a brand’s 

website after watching one of their company videos. 

Increase Brand Recognition 
and Online Visibility
In a highly competitive marketplace, it’s more important 

than ever to get your brand in the forefront of consumer’s 

minds. Because videos help to improve search engine 

rankings, they subsequently serve to improve online 

visibility as well. That means you have a greater chance 

of appearing to your target market in an organic search 

before a competitor does.

Once your audience views your videos, it results in a 

heightened awareness of your brand, and its products 

and services. Improving brand recognition is a critical step 

in ensuring you maintain a loyal customer base. It also 

serves to establish you as an authority in your industry 

and introduce your brand to new, potential customers 

and clients. 

Appeal to Mobile Users
As more and more consumers are using their mobile 

devices to research brands and purchase goods and 

services, they are also viewing more and more videos on 

their mobile devices. In fact, over the last decade, mobile 

video views have increased by over 200%. They are easily 

digested, fun to watch, and more preferred than having to 

read through small text on small screens. 

Increase Sales
All of the above benefits can directly result in an increase 

in revenue. Whether you are using video marketing to 

drive more traffic to your website or simply to introduce 

a new product, it all serves to increase conversions in 

a much greater number than other forms of content 

marketing. 

Cost-Effective
While you certainly don’t want to produce amateurish 

videos for your target audience, you don’t have to worry 

about spending a fortune on professional videos either. 

Utilizing the services of a professional video marketing 

company can save you money and help you to produce 

good-quality videos that resonate with your audience. 

And by using a video platform for organizing, managing, 

and publishing your videos, you can up your video 

marketing game and maintain your edge over the 

competitors.
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Internal Communication
It’s no secret that videos are an extremely popular and 

powerful form of communication. But while the bulk 

of a business’s investment into video has been for the 

purposes of marketing to the consumer, it also garners 

several benefits when utilized as a tool for internal 

communication.

Communication has always been an important part of 

ensuring success in any workplace. Email, meetings, and 

messaging systems have all played an instrumental role in 

providing a means for individuals, teams, and departments 

to effectively communicate with one another.

Email, in particular, has been the go-to standard for 

decades, providing a simple, quick method for dispersing 

information among employees. But it does have its 

drawbacks as well. For starters, according to Campaign 

Monitor, the average employee receives over 120 emails 

every day. With such a large volume, it’s easy to see why 

some emails may get ignored or simply forgotten about 

as the employee attempts to focus on their daily tasks.

At the same time, waiting for a response to an email 

can cause productivity to slow down or even stop. 

Additionally, there’s a chance the email message could be 

misinterpreted, a common occurrence when plain text 

makes it difficult to denote emotion or tone.

Meetings can address some of the issues email can’t, 

but they have their downsides too. While a productive 

meeting is an opportunity for several individuals to get 

together and brainstorm or focus on project objectives, 

they aren’t always scheduled at the most opportune time 

for everyone involved. Meetings can interrupt a smooth, 

productive flow during the workday. Too many managers 

prefer to schedule meetings for action items when an 

email update would have been more sufficient.

Additionally, in the wake of the Covid-19 pandemic, a 

large portion of the workforce is now working remotely, 

resulting in new obstacles to getting everyone in 

the same room. This more than anything calls for an 

alternative means of effective communication.

Studies have repeatedly shown that messages provided 

in video context are retained better than messages sent 

in writing. In other words, a video message is much more 

engaging for the viewer than an email. Video messages, 

when coupled with graphics, can also be used to make 

complex information much easier to understand.

Just as consumers today prefer and expect videos 

from the brands they choose to do business with, so 

too do employees appreciate videos over text. This is 

especially true for today’s younger workforce for which 

a video is a common tool and resource for a multitude 

of daily activities. Consider these important statistics and 

you’ll quickly realize why using video instead of email 

or meetings can benefit both the employee and the 

company as a whole:

• Nearly 50% of all employees consider video to 
be more engaging than other forms of inter-
office communication. Additionally, nearly 
80% of employees believe using video, or, at 
the very least, screenshots, could improve 
communications throughout the business.

• According to Forbes, 76% of companies that use 
video as part of their internal communications 
strategy report a strong positive impact. Adweek 
reports that more than 60% of businesses plan to 
invest more in video in upcoming years.

 

Video also serves to save both time and money. More 

visuals, or even just the obvious expression of emotion 

in a video message (as opposed to emotionless, 

graphic-absent text) can help employees understand 

instructions better as well as retain information 
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longer. This serves to save time and improve productivity. 

When you multiply the time saved per employee through 

the use of video communications, it adds up to big 

savings over the course of a year.

Some of the ways in which you could get creative with 

video in your internal communications strategy include:

• Executive messages from the CEO

• Video-recorded mission statements

• Company announcements about industry news, 
upcoming events, or product launches

• Training videos for new employees

• Project updates

• News about new employees or recognizing 
achievements

• Morale-boosting videos

Corporate Messaging
Creating a video takes a bit more time and effort than 

sending an email. But there are certain advantages to 

doing so. A video isn’t likely to be overlooked as quickly as 

an email, and it doesn’t interrupt the flow of others like a 

meeting. For these reasons, video can be an ideal means of 

improving communication between the board of directors 

and employees as well as stakeholders.

With a desktop app, a video management platform, or even 

the webcam on your laptop or your mobile device, you can 

quickly create videos that are more engaging than an email 

and less time-wasting than a meeting. Talking through an 

update or providing new information via video will serve as 

a great way to better inform and engage stakeholders. The 

efficiency of communication combined with the personal 

touch of a face-to-face video will ensure your important 

message is received as you intended.
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CHALLENGE: 

Managing User Access
At the most fundamental level, securing your video 

elements comes down to process access: Are the 

people who need to view the video able to view it, 

and are those who should not be viewing the video 

barred from doing so? While this is a simple concept 

in theory, managing this kind of access can be very 

difficult if you don’t have the right tools at your 

disposal.

SOLUTION: 

Single Sign-On and Active 
Directory
Single sign-on (SSO) is a method for authenticating 

users so that they can use an application or be 

granted access to a video. When a user logs in, data 

is exchanged between the service provider and the 

identity provider. This ensures that only users with 

permission are granted access to a server. For the 

purposes of video security, if the user’s credentials 

aren’t properly verified, they won’t be granted access 

to the video.

Active Directory (AD) is Microsoft’s proprietary 

directory service that provides a central location 

for network administration and security. Viosteam 

administrators can grant access to videos and video 

portals to different AD groups.

Common Video Security 
Challenges and Best Practices 
Committing to a corporate video strategy often means 

developing content for both external (public) and 

internal (private) use. As previously discussed, while a 

free public hosting platform might be enticing for its cost 

effectiveness, it is likely not the best business solution, 

particularly when it comes to the security of your 

internally-facing content.

Maintaining a high level of security is a big part of 

why some companies turn to corporate video hosting 

platforms for their video management and storage needs. 

An enterprise video platform is like having your own video 

publishing site, allowing you to manage and share videos 

for both internal and external audiences.

The following section explores a number of challenges 

facing enterprises when it comes to securely managing 

their video content as well as the solutions that a good 

enterprise video host can provide.

https://www.viostream.com/
https://www.viostream.com/
https://www.viostream.com/


10 | viostream.com

CHALLENGE: 

Keeping Video Assets on 
Lockdown
Depending on your industry, you may encounter 

a situation where you need to make sure that 

employees can only access certain highly sensitive 

content via your corporate network or while they are 

on company property.

Another concern involves the unauthorized 

embedding of your videos. For example, YouTube 

provides embed codes that can be easily copied by 

anyone who has access to the video. What, then, is to 

stop someone from embedding your video on their 

website—or worse, the site of a competing business?

SOLUTION:

IP and Domain Whitelisting
By adding approved IP locations to your video host 

(a process known as whitelisting), you can grant 

users the ability to access content only while they 

are connected to the internet via those approved 

domains. This is ideal for companies of all sizes that 

wish to restrict access to content based on what 

network the user is on. Access is granted only to 

users coming from approved IP addresses.

Via a similar process, you can add domains to your 

video management console to ensure your videos 

can only be embedded on those sites (such as  

your website).

This is a highly feasible option for organizations 

with a large remote workforce as well, since the IP 

addresses of user’s computer systems can be added 

to the IP whitelist, allowing remote workers access to 

content when using a VPN or proxy (such as Zscaler).

CHALLENGE: 

Location-Specific  
Video Content
Copyright and distribution legalities can be a tricky 

thing when it comes to video. If you allow users to 

view content in certain countries or locales where 

you do not have the rights to display that video, you 

may find yourself in legal hot water.

SOLUTION: 

Restrict Viewership by  
Geographic Location
Also known as geo-blocking, this option allows 

you to limit your videos to playback only in specific 

countries or regions. Geo-blocking serves to protect 

your digital assets by identifying the location of 

a user and determining if they are within the 

established region that has permission to view  

the video.
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CHALLENGE: 

“Fractured” Content
In an age where everyone has a high-quality video 

camera with built-in upload capabilities in the palm 

of their hands, user-generated content abounds. 

In the business world, that means that every 

department from marketing to HR has the ability to 

create, edit, and upload video content as they see 

fit. This puts you at risk of being unable to access, 

or even see, the breadth of your company’s existing 

video content.

SOLUTION: 

A Single Source  
Video Repository
Adopting an enterprise-grade video platform like 

Viostream gives an intuitive and easy-to-use console 

with the ultimate power to manage of all your 

media, channels, and players from a single location.

Additional features for enhanced engagement 

include the ability to embed videos and live links. 

With these features, you can ensure your viewers are 

staying engaged with your video through the use of 

Viostream’s Calls to Action. Calls to Action help you 

to increase engagement by overlaying an image or 

text that links to your website or other  

related material.

CHALLENGE: 

Presenting a  
Cohesive Appearance
We all know the saying “you get what you pay for.” 

In the case of public hosting sites like YouTube, the 

trade-off of the non-existent price point is the lack 

of options for customization. Even if you embed 

the videos on your website (which for a variety 

of reasons is not recommended), you will not 

be able to get around the YouTube branding and 

player experience, which may include unwanted 

commercials and video suggestions. 

SOLUTION: 

A Branded Video Player
A branded corporate video player places the 

focus firmly on your brand and your content. With 

Viostream, you can choose from flexible, mobile 

optimized players, and easily apply your corporate 

branding. If you already have an intranet or CMS, you 

can simply embed the player wherever you choose.

Using a branded video player serves to enhance 

professionalism for internal communication, as well as 

reinforce your brand presence for external  

marketing efforts.
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Conclusion
Business demand for video streaming is increasing 

significantly. If you don’t put a large focus on videos for 

both internal and external purposes, you will lag behind 

the competition. At the same time, video security is 

also integral. Facing the challenges of managing your 

video content can appear daunting at the outset but are 

easily overcome with the right enterprise-grade video 

management partner.

As one of the top cloud video platforms designed around 

the needs of the enterprise, Viostream offers you the 

opportunity to get started quickly, easily gauge video 

performance, and ensure that your videos are viewed only 

by your selected audience. For more information,  

contact our support team to discuss the specific  

video hosting needs for your company.

Contact us
San Francisco: 

 548 Market St. PMB 90039, San Francisco, CA 94104-5401

Sydney: 

 377 Kent Street, Suite #1030, Sydney, NSW 2000

Global Contact Information: 

 US Phone:  +1 628-203-0244 

 AUS Phone:  +61 2 7908 1286

 info@viostream.com

CHALLENGE: 

An Unforeseen and Unfamiliar 
Technical Problem
When dealing with any kind of technology, sooner or 

later you are going to run into a problem you can’t 

solve on your own. In the case of video, common 

examples include issues with long uploads, improper 

encoding, or slow playback. If you’ve opted for a 

free public video host, you may have access to help 

documents that can help you solve the problem, 

however getting a hold of a support staff member to 

help you might be even more challenging that trying 

to troubleshoot the problem yourself.

SOLUTION: 

Dedicated Customer Support
Perhaps the number one benefit of engaging an 

enterprise-grade video host is the access to a 

dedicated customer support team. At Viostream, this 

comes standard with every plan level. We also have 

an extensive article and guide database to provide 

you with a wealth of information to help you get the 

most out of Viostream, while our live chat option 

connects you directly to a team member who can 

help you quickly solve any issue. You won’t have to 

worry about productivity slowdown or a delay in 

publishing your videos.
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