
Art Hotel Wrocław Partners with Sojern  
to Attract New Guests to Their Property
Summary

The team at Art Hotel Wrocław wanted to reach new travellers who may not know about 

their property, and inspire them to visit their website and book with them. With Sojern’s Pay 

on the Stay, commission-based advertising solution, they were able to achieve this.

Sojern is able to reach people that we couldn’t on our own, and  
because of this, we are able to get more direct bookings from new 
guests. This has been our most successful year for direct bookings  

Natalia Jundziłł-Parczewska 
Revenue Manager

Solutions Used

Display, Facebook and 

Instagram

116,493 PLN
in direct bookings in  

10 months

Inspired
bookings from new users 
who may not have known 

about the hotel

Generated
15% of their total  
direct bookings

Results

www.sojern.com

“

Display Ad Example on Mobile
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About Art Hotel Wrocław

Art Hotel Wrocław is a cosy 4-star property, centrally located near the city’s 

main market. Their unique rooms offer comfort and quality amenities. They 

are known for a delicious breakfast buffet, as well as a top-rated restaurant. 

Their interiors feature pieces and pictures by local Wrocław artists. 

Challenges

The team at Art Hotel Wrocław understood the need to have their property 

featured on multiple online channels, in order to attract new guests. But 

these channels can be expensive, and time-consuming to do right. They 

turned to Sojern in order to run these efforts on their behalf, particularly 

because Sojern has the ability to reach brand to new travellers and inspire 

them to book with Art Hotel Wrocław.

Looking to generate hotel bookings from new guests? Get in touch now.

Results

in direct booking revenue, and 105 bookings for Art Hotel Wrocław. “Sojern 

is able to reach people that we can’t on our own,” explains Natalia Jundziłł-

 

our hotel and get us more direct bookings.” And, because of Sojern’s risk-free, 

Pay on the Stay solution for independent hotels, they only pay Sojern  

a commission after a completed stay.

Objectives

With access to millions of real-time search and booking intent signals, 

Sojern sees who is searching for travel to Wrocław, but who may not know 

about Art Hotel Wrocław. Sojern reaches these travellers with engaging 

messages on behalf of Art Hotel Wrocław, using online display advertising, 

Facebook, and Instagram. These ads inspire new, potential guests to visit the 

Art Hotel Wrocław website where they can learn more and book directly.
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