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Make an impact with your subject lines

Stand out with holiday templates

Optimize for Dark Mode
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Make an impact 
with your subject lines

Inbox

100%

CoName
Let it snow savings ❄
Make memories and save in the process

CoName

CoName

CoName

CoName

📢 Don’t miss the shipping cut-off for Christmas!

✍ Personalized picks for your list

For the person who has everything...

Last minute gifts? We’ve got you.

Get your gifts just in time.

The perfect gift is just a click away

Find something that touches their heart.

Order today to receive by Christmas!



• Keep it short and sweet 

• Avoid spam words

• Be unique / attention grabbing 

• Say something unexpected 

• Create curiosity / mystery

• Leverage seasonal emojis to stand out

Subject Line Tips:
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Pro Tip:
The optimal subject line length is 
less than 45 characters 

f o c u s e d o t h e r

o t h e r :  n e w  m e s s a g e  ( 1 )

60% OFF 😍 It’s a holiday miracle!

Happy Holidays from our team!

Gift yourself what you really want 🎁

Win at gift-giving this year

Co Name

Co Name

Co Name

Co Name

L i s t ra k

Grab it before it's gone...

And best wishes into the new year.

Remember to treat yourself too!

Find what they really want



Stand out
with holiday templates



Maintain consistency
with your brand while 
embracing the season 
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Pro Tip:
You have 2-8 seconds to grab 
someone’s attention! Make sure the 
top of the email is engaging to draw 
people in. 
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Pro Tip:
Approximately half of all emails are 
checked on mobile devices, so make 
sure your messages are optimized for 
desktop and mobile 

Maintain consistency
with your brand while 
embracing the season 
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Pro Tip:
Have fun but keep best practices in 
mind! Optimize your messages for 
dark mode, accessibility and high-
definition screens.

Maintain consistency
with your brand while 
embracing the season 



Optimize
for dark mode



Design for inversion
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Pro Tip:
Keep it readable! Leverage 
transparent images with strokes or 
glows and live text to maintain 
readability in both modes.

Design for inversion
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