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It might feel like you’re just winding down 

from Q4, but Spring is right around the 

corner. Is your marketing plan prepared to 

blossom? This key buying season is full of 

opportunity with gift-giving holidays and 

festive celebrations. Get ahead of it all with 

curated creative examples and revenue-driving 

best practices from the experts at Listrak.

Introduction
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When you think about St. Patrick’s Day, 

you most likely gravitate toward the color 

green and the theme of luck. However, this 

holiday is also a great opportunity to reward 

loyalty. Segment your lists by number of 

purchases and click recency, so you can 

text and email your best deals and newest 

products to your most engaged customers 

– before releasing to your full list. 

St. Patrick’s Day



St. Patrick’s Day: Email



St. Patrick’s Day: SMS



Easter activities aren’t just for the kids. 

Energize your subscribers with opportunities 

to fill their baskets with colorful, Spring styles 

at fresh, new savings. Consider planning 

a fun egg hunt that leads to an exclusive 

discount – and takes your subscribers right 

where you want them on your website. 

Easter
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Easter: Email



Easter: SMS



Mother’s Day and Father’s Day are two great 

opportunities to utilize curated gift guides 

of products they’re sure to love. And for 

those who just don’t know what to get their 

parent figures, gift cards can save the day. 

Just keep in mind – this can be a sensitive 

time for some. Giving the opportunity to opt 

out of Mother’s or Father’s Day emails shows 

empathy and care for your subscribers. 

Mother’s Day 
& Father’s Day
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Mother’s Day: Email



Mother’s Day: SMS



Mother’s Day: SMS



Father’s Day: Email



Father’s Day: SMS



Summer will be here before you know it, and this 

season brings it’s own opportunities to engage 

subscribers – including Memorial Day savings, 

Graduation celebrations, and Pride Month 

advocacy. It’s never too early to start strategizing 

your omni-channel communications! 

Summer 
Celebrations
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Summer Celerbrations: Email



Summer Celerbrations: Email



Summer Celerbrations: SMS



Summer Celerbrations: SMS



We’ll leave you with a few more closing tips and best practices 
for a successful season. Check out Listrak.com/resources for 
even more support along the way! 

Before putting together your marketing calendar, review 
performance results from the same time period last year to 
see what worked well and what didn’t. Your findings should 
influence your strategy for this year. 

Have your “Oops” and other back up messages ready to 
address possible issues with coupon code errors, shipping 
delays, and more. 

Always be considerate of Quiet Hours for marketing text 
campaigns, and target sends in the middle of the day. 

While you want to get messages out early, supplement later 
in the season for those last-minute shoppers. Promoting a 
sale’s final days can bring urgency to convert. 

Use targeted segmentation to save volume and focus 
messaging on those most likely to engage. 

Spring is an exciting time of year to grow your revenue and 
build stronger relationships with your subscribers. However, 
this year is expected to have it’s challenges as well. With 
supply chain issues and other macro-economic factors at play, 
it’s more important than ever to get your messages out early.  

Don’t Forget!
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