
The State of 
Business Finances

Traditional banks aren’t working for America’s small businesses. 
In this report, small-business owners share their experiences of 

the current economic environment and describe how they’d 
prefer to manage their money.
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Introduction

Welcome to The State of Business Finances, a new 
research series that will provide insights about the way 
America’s small businesses manage their money.

There are nearly 32 million small businesses in the United States; together, they form 
the backbone of the American economy . They’ve been responsible for nearly two 
thirds of all jobs created in the US in the last fifteen years. Today, more than half of 
Americans either own or work for a small business. Perhaps as a result, small 
businesses contribute 43.5% of US gross domestic product .
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Over the last twenty years, the way small 
businesses serve their customers has evolved 
considerably. But the way they manage their 
money is stuck in the 90s.”

But running a small business today is more challenging than ever. For example, during 
the COVID-19 pandemic, 43% of small businesses were temporarily closed, and the 
vast majority had only enough cash on hand to cover two months of operating 
expenses. The current economic environment has only compounded these 
challenges .



It’s worth noting that, over the last twenty years, the way small businesses serve their 
customers has evolved considerably. In particular, products and services have moved 
online, becoming faster, more personalized, and easier to access.

3
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US Small Business Administration, “Small businesses generate 44 percent of US economic activity”2

For the purposes of this survey, small businesses are defined as those with annual revenues between $25,000 and $20,000,000.1

Proceedings of the National Academy of Sciences, “The impact of COVID-19 on small business outcomes and expectations”2

https://advocacy.sba.gov/2019/01/30/small-businesses-generate-44-percent-of-u-s-economic-activity/
https://www.pnas.org/doi/10.1073/pnas.2006991117
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But the way they manage their money is stuck in the 90s. As we’ll see, most still use 
traditional banks  to manage their finances. Thousands actually manage their business 
finances through personal bank accounts. Perhaps unsurprisingly, this outdated and 
inadequate toolset is not meeting their needs or expectations.



In this series, we’ve partnered with The Harris Poll to talk to business owners about the 
challenges they face. We’ll identify what’s not working about the way they manage 
their money and how it could be improved. We’ll explore their willingness to try new 
solutions. Finally, we’ll identify technological innovations that have the potential to 
provide small-business owners a better experience and offer insights about the road 
ahead.

1

What is Unit?

Unit is a banking-as-a-service platform that helps technology companies build 
bank accounts, cards, payments, and lending into their products. Learn more at 

.unit.co

For the purposes of this survey, “traditional bank” is defined as a large, established financial institution, for example JP Morgan 
Chase, Wells Fargo, or Bank of America.

1

https://www.unit.co/


Key findings

1. The majority of small businesses use traditional banks
to manage their money—and it’s not working for them.

1 

100% of small-business owners we surveyed find at least one element of their 
current business banking solution to be unsatisfactory, with more than a third 
finding multiple unsatisfactory elements.



They say that the most difficult tasks are getting the financing they need (70%), 
integrating with other apps and services (70%), and getting paid promptly 
(63%).



Nearly a third say they would rather wait in line at the DMV than apply for a loan 
from a traditional bank.

2. The current economic environment presents both new 
challenges and new opportunities.

77% of small-business owners are concerned about the impact of inflation on 
their businesses, with nearly as many (71%) concerned about the potential 
impact of an economic downturn. 



As a result of the current uncertain economic environment, 62% of small 
businesses say they are seeking additional financing, and 68% say they need 
faster access to funds.



However, many remain optimistic: nearly two thirds say that the current 
economic environment also creates new opportunities for their businesses.
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For the purposes of this survey, “traditional bank” is defined as a large, established financial institution, for example JP Morgan 
Chase, Wells Fargo, or Bank of America.
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3. Small businesses are open to trying new ways of 
managing their money.

As a result of the current economic environment, 71% of small businesses are 
more open to trying new banking solutions or financial providers.



Overall, 84% of small-business owners would be open to getting financial 
services from companies other than traditional banks—for example, technology 
companies, e-commerce platforms, and business software tools.



Affordable loans (51%), instant loan approval (49%), and a single platform to 
manage business finances (45%) are the top reasons that they would be willing 
to try a new provider.



71% of small-business owners believe they should be able to get a business 
loan as quickly as they can order something online.
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Part 1

The state of business 
finances today

The way small businesses currently manage their 
finances isn’t working for them.

Astonishingly, every single small-business owner we surveyed was unsatisfied 
with some aspect of their current banking experience. In particular, they called 
out more affordable loans and faster payments as areas that are ripe for 
improvement. In fact, their experience was so disagreeable that they said 
they'd rather plunge a toilet or wait in line at the DMV than apply for a loan at a 
traditional bank.

In their own words:

“The loans and other 
financing options 

currently available to me 
are too expensive.”

51% 41%

“The loans and other 
financing options currently 

available to me are not 
tailored to my business.”

40%

“It takes too long for 
funds to become 

available in my business 
bank account.”

100%
of small-business owners find at least 
one element of their business banking 
experience to be unsatisfactory.

By the numbers:
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Which of the following do you use to manage your 
business finances today?

I hold a business account(s) with a traditional bank

(e.g., Wells Fargo, Bank of America) 67%

I use my personal bank account (e.g., 
Chase, Chime) 15%

I hold a business account(s) with an online bank

(e.g., Bluevine, Relay) 8%

I hold a business account(s) with a software 
platform or other business tool (e.g., Shopify, 

Square, Uber, Lyft, Invoice2go)
7%

N/A - I do not use a bank for 
business financial purposes 3%

0% 20% 40% 60% 80% 100%

0% 20% 40% 60% 80% 100%

Pricing

Speed

Range of services

Ability to connect with other 
business software tools

Ease of use of my bank’s 
online tools and resources

How satisfied are you with the following aspects 
of your current business banking solution?

31%

32%

33%

35%

42%
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0% 20% 40% 60% 80% 100%

How easy is it for you to complete the following tasks 
with your current business banking solution?

Integrate with other financial apps and services

Apply for a loan or other financing

Get paid promptly

Track business cash flow

Initiate a payment

Apply for a credit card

Navigate their platform

30%

30%

37%

41%

45%

45%

47%
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“I would rather            than apply for a loan from a 
traditional bank.”

31%
“Wait in line at 

the DMV”

22%
“Sit in 


bumper-to-bumper 
traffic”

20%
“Assemble Ikea 

furniture”

18%
“Plunge a toilet”



Part 2

The impact of the current 
economic environment

Economic uncertainty and volatility present both new 
challenges and new opportunities.

Over the last 2.5 years, America’s small businesses have faced unprecedented 
economic challenges. Cash is tight, so they need additional financing and 
faster access to funds.; in fact, more than a third (34%) expect to downsize 
staff in the next six months. Perhaps more surprisingly, a strong majority of 
America’s small-business owners also see considerable opportunity in the 
current economic moment.

“As a result of the current economic environment…”

In their own words:

40%
“My business is in 

worse shape 
today than it was 

a year ago.”

37%

“I am worried about 
my business running 

out of cash in the next 
6 to 12 months.”

62%

“The current 

economic environment 

creates new opportunities 
for my business.”

68%
“... I need faster access to funds 
in my bank account.”

62%
“... I need additional financing 
to support my business.”

Part 2. The impact of the current economic environment10



Midwest:


South: 


West: 


Northeast:

83%


69%


68%


67%

71%Overall:

“I am concerned about the impact an economic 
downturn would have on my business.”

Midwest:


Northeast:


South: 


West: 

86%


83%


73%


73%

77%Overall:

“I am concerned about the impact of inflation 
on my business.”
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Part 3

The future of financial 
management for small 
businesses

Although the majority of small businesses currently use 
traditional banks, they’re open to trying something new.

The way small businesses currently manage their finances isn’t working for 
them, and the uncertain economic environment just makes things worse. As a 
result, an overwhelming majority are open to managing their finances with a 
company other than a traditional bank. In particular, they called out affordable 
loans, instant loan approval, and a single platform to manage all of their 
business finances as features that would make them likelier to try a new 
provider.

In their own words:

84% “I would be open to getting financial services 
from a provider other than a traditional bank .”*

71%

“As a result of the current economic 
climate, I am more open to trying new 
banking solutions or financial providers.”

71%

“I should be able to get a loan 
as quickly as I can order 
something online.”

"Non-traditional banks" are defined as: online banks, large technology companies, point-of-sale or 
checkout solutions, business lenders, ecommerce platforms, and/or business software tools.

*

12 Part 3. The future of banking for small businesses



0% 20% 40% 60% 80% 100%

“I would be more likely to try getting financial services 
for my business from a new provider if it offered…”

Affordable loans

Instant loan approval

A single platform to manage all my business finances

Financing options tailored to my business

Easy-to-follow expense tracking, categorization, and 
reimbursement

Easy integration with other financial apps and services

The ability to get paid on-demand

N/A - I would never get financial services from a new 
provider

51%

49%

45%

43%

38%

35%

34%

5%

13 Part 3. The future of banking for small businesses



Spotlight on millennial 
small-business owners

They’re both more impacted by the current economic 
environment—and more open to trying new solutions.

Perhaps because they’ve had less time to establish their businesses, Millennial 
business owners are feeling the impacts of economic uncertainty more acutely 
than older generations. That said, they’re also the first generation to grow up 
on the internet—so they’re more comfortable with non-traditional offerings 
that can potentially address their pain points.

Millennials

Non-Millennials

70%

55%

0% 20% 40% 60% 80% 100%

“As a result of the current economic environment, I 
need additional financing to support my business.”
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“As a result of the current economic environment, 
I am more open to trying new banking solutions.”

Millennials

Non-Millennials

76%

67%

0% 20% 40% 60% 80% 100%

Millennials

Non-Millennials

85%

80%

0% 25% 50% 75% 100%

“I'd be open to getting financial services from 
a provider other than a traditional bank.”
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Conclusion

America’s small-business owners are unhappy with the 
way they manage their money today—and that 
represents a considerable market opportunity.

As we’ve seen, the vast majority currently hold accounts at traditional banks—and 
every single small-business owner we spoke with found some aspect of their current 
banking solution to be unsatisfactory. Their biggest complaints fall into three 
categories:

Better financing. Small-business owners want more affordable loans, and 
quickly. In fact, nearly three quarters said they should be able to get a loan 
as quickly as they can order something online. 


Faster payments. Cash is tight for America’s small businesses, and waiting 
days or weeks to get paid can be painful. More than a third would be 
willing to try a new provider to get paid on-demand.


A single source of truth. Small-business owners want a single platform to 
manage all of their finances. That way, they can clearly understand how 
their business is doing and what they need to do next.

1

2

3

To that end, enterprising technology companies have started addressing these pain 
points. They’ve done so by partnering with a new generation of innovative banks, ones 
have updated their systems and processes to reflect the preferences of their small-
business customers.



Some have built dedicated digital banking solutions (e.g., Mercury, Bluevine) that help 
small-business owners get paid faster and get better financing. Others (e.g., Shopify, 
DoorDash) are software platforms that have taken the step of embedding business 
banking directly into their products.

16 Conclusion



Enterprising technology companies have already 
started helping their small-business customers 
address these pain points.”

For example, Invoice2go is an online platform that powers hundreds of thousands of 
small businesses. It helps them take care of things like marketing, payments, 
customer-relationship management, payroll, taxes—and most recently, banking. The 
addition of embedded bank accounts provided by a bank partner gives Invoice2go’s 
small-business customers a single source of truth and helps them get paid faster.



We believe that digital-first offerings like Invoice2go’s have the potential to provide a 
substantially better experience and drive significant adoption—and thereby transform 
the face of business banking. As this series continues, we’ll keep talking to small-
business owners and monitor the latest trends.
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Methodology
This survey was conducted online within the United States by The Harris Poll on behalf 
of Unit from July 26-August 8, 2022, among 500 small-business owners in the United 
States ages 18 and older. For the purposes of this survey, small businesses are defined 
as those with annual revenues between $25,000 and $20,000,000. 



The results were analyzed by age, gender, region, ethnicity, income, assets, business 
tenure, annual revenue, employee headcount, and industry.



This online survey is not based on a probability sample and therefore no estimate of 
theoretical sampling error can be calculated.


