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Not for Distribution; No Offering

This presentation is for information purposes only and may not be reproduced or distributed to any other person or published, in whole or part, for any purpose whatsoever. This  presentation does not constitute 
a general advertisement or general solicitation or an offer to sell or a solicitation to buy any securities in any jurisdiction. Such an offer can only be made  by prospectus or other authorized offering document. 
This presentation and materials or fact of their distribution or communication shall not form the basis of, or be relied on in  connection with any contract, commitment or investment decision whatsoever in relation 
thereto. No securities commission or similar authority in Canada or any other jurisdiction has in  any way passed upon the adequacy or accuracy of the information contained in this presentation.

Third Party Data

This presentation contains information obtained by the Company from third parties. The Company believes such information to be accurate but has not independently verified such  information.

Forward-Looking Information

This presentation contains “forward-looking information” within the meaning of applicable Canadian securities laws. Forward-looking information in this presentation includes, but is not  limited to, statements 
with respect to: our development timelines; our estimates regarding our capital requirements; our need for additional financing; our plans for future products and  enhancements of existing products and the 
timing thereof; our future growth strategies and growth rate and the timing thereof; our future intellectual property; intended plans with third-  parties; future sales of products; intended capitalization of the 
Company; and the anticipated trends and challenges in the markets in which we operate. Forward-looking information is  based on certain material assumptions and analysis made by the Company, and the 
opinions and estimates of management as of the date such information is presented and they  represent management’s best judgment based on facts and assumptions that management considers reasonable 
in light of its experience and perception of historical trends, current  conditions and expected future developments and other factors it believes are appropriate, and are subject to risks and uncertainties.

The material assumptions upon which forward-looking information in this presentation is based include, among others, assumptions with respect to: our products will provide results as  anticipated; the demand 
for our technology; our expansion and development plans of the Company, its existing and future products and capitalization; the acceptance by the  marketplace of new technologies and solutions; the 
anticipated costs; the ability to achieve our goals within the timelines as anticipated; and that there will be no regulation or law that  will prevent the Company from operating its business. The Company makes no 
representation that reasonable business people in possession of the same information would reach the  same conclusions. Although we believe that the assumptions underlying forward-looking information are 
reasonable, they may prove to be incorrect and we cannot assure that actual  results will be consistent with such information. Given these risks, uncertainties and assumptions, you should not place undue 
reliance on this forward-looking information. Whether actual  results, performance or achievements will conform to the Company’s expectations and predictions is subject to a number of known and unknown 
risks, uncertainties, assumptions and  other factors, including risks relating to the following: no guarantee of product development, enhancement or results; lack of demand for products; inability to protect 
intellectual  property; competitive industry; key personnel; intellectual property infringement; network disruptions; system failures and breaches of security; limited operating history of the Company;  additional 
capital requirements and the availability of such capital if and when needed; reliance on third-parties; fluctuation of revenue and operating results; inability to meet demand  and regulatory compliance. These 
risks, uncertainties, assumptions and other factors could cause the Company’s actual results, performances, achievements and experience to differ  materially from the Company’s expectations, future results, 
performances or achievements expressed or implied by the forward-looking information. The forward-looking information  contained herein is presented for the purpose of assisting readers in understanding the 
Company’s expected financial and operating performance and the Company’s plans and  objectives, and may not be appropriate for other purposes. You should read this information with the understanding that 
the Company’s actual future results may be materially different  from what it expects. This forward-looking information is expressly qualified in their entirety by this cautionary statement. The Company disclaims 
any obligation to update forward-  looking information, except as required by law.

In this presentation, “Company” refers to Hapbee Technologies, Inc.

Disclaimer
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Industry analysts at PS Market Research believe we’re only at the start of the wellness boom. 

The global wellness industry is estimated to be worth $4.2 trillion (and growing).

Consumers around the world invest in products that claim to promote wellness, 

from performance supplements to nootropics to sleep aids.

Sleep aids generated $69.5 billion in revenue in 2017 

and analysts say the industry is on track to hit $101.9 billion by 2023. 

The rapidly growing global wearable technology market 

is estimated at $32.7 billion in 2019 (by Grand View Research) 

with a CAGR of 15.9% from 2020 to 2027.

The Global Market
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https://www.psmarketresearch.com/market-analysis/sleeping-aids-market
https://www.psmarketresearch.com/press-release/sleeping-aids-market


Sleeplessness Is an 
Emerging Global Epidemic

A good night’s sleep is becoming increasingly out of reach for  many 

people. According to StudyFinds.org, “a OnePoll study of  2,000 

Americans finds four in 10 people (41%) are up all night  due to ‘next 

day anxiety’ — fearing the uncertainty of what  tomorrow will bring. 

Nearly two-thirds of Americans (62%)  struggle to fall asleep 

each night.”
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Hapbee is the future of 
wearables

Hapbee is patented, technology that delivers 

the molecular magnetic signature of compounds 

like caffeine, nicotine, melatonin, CBD … 

to control wellness digitally and on command.

AS FEATURED 
ON
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No Ingestion, Non-Invasive

Hapbee’s electromagnetic signal technology means  that 

consumers don’t have to ingest chemicals to  experience a 

desired feeling.

The Hapbee wearable product is non-ionizing, non-  

invasive, and non-thermal. Users return to baseline  after 

an average of 15 – 30 minutes upon cessation.

6



How it Works

Hapbee is powered by patented ultra-low radio frequency energy  (ulRFE®) technology. 

Over $70M has been invested in this technology’s development over more than 15 years. 

Hapbee has exclusive global licenses for the non- medical use of this revolutionary technology platform. 

The signal acquisition process of  this technology is backed by 32 related patents.
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What Users Are Saying

"You're really changing the world here... The best
analogy I have for this is electricity. The moment  
electricity was invented, it became the solution for
many ways of doing things. I think the Hapbee will be  
self-coaching and self-explanatory. The moment
someone gets the concept and they actually have the  
experience, they will sell ten, twenty, even fifty other
individuals on getting this product. It will be a  
consumer generated revolution.”

- Dan Sullivan, Founder of Strategic Coach

"This product is a stroke of genius, and when I  wear 
it around my neck with the light, I feel like  ironman. I 
did this yesterday and everyone  thought it was so 
cool... I feel it every time I try  it, whether it is on my 
head or my neck. You've  actually built something 
that works, and it  does what it says it is supposed 
to do."

- Dave Asprey, Founder of Bulletproof Coffee
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“Wonderful Experience”

I had a wonderful experience using Hapbee for the first time. It was an easy  way to 
help me wind down at the end of a long day spent with my two young  kids. After 
wearing Hapbee for only a few minutes a deep feeling of relaxation  started to set in.

It’s pretty incredible that this product could be so powerful and actually  change 
the way I feel.

- Jess G.

“Happy User For Sure!”

Every time I do it I feel a relaxed, tingly sensation and it feels great! My neck  and 
lower back are often sore and I love playing the Relax Signal: to feel way  better. This 
is a nightly routine. I also love giving it to family and friends when  they come over for 
dinner or a campfire. . .

- Michael B.

“Tried Sleepy and Alert and They Were Great!”

. . .I felt Sleepy right away and then right back up and excited with Alert. It was  
mind-blowing to have this power at the touch of a button.

- Zanetta B.
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The Evolution From An App…

Hapbee launched in 2020 with six  signals: 

Happy, Alert, Focus, Relax, Calm and Sleepy.

Happy Alert Focu
s

Relax Sleep
y

Calm
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…Into A Digital Platform

The HapStore is evolving into a platform that will include 3rd Party Creators 

– Brands, Influencers and Experts – 

who will develop & promote their custom blends & routines to their audiences
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From A Single Headband…

Ultra-low wavelength
Hapbee emits an ultra-low energy  magnetic field 

of 0-22 kHz with power levels

<40mG on average

No substance ingestion
Hapbee stimulates desired feelings in the body  

without ingesting any substances. Average time  to 

return to baseline is 15 -30 minutes.

Ergonomic design
Hapbee’s ergonomic design allows users to wear  the 

product comfortably on their head, over the  brim of a 

hat, or discretely around their neck.

Easily controlled
Users can easily control which signal they  want 

through the Hapbee Companion App.

Hapbee Devices will come pre-loaded 

with 2 signal blends & 

a trial subscription to the HapStore 12



Phase 1 
Made By Hapbee

Phase 2
Integrates with Hapbee

Phase 3
Hapbee Inside 

(Licensing)

…Into An 
Ecosystem
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Wearable

Bio-Trackers

AlgorithmsHapbee

Real-time API

Halo
Oura
Fitbit

Apple Watch…

Sleep
Recovery

Performance…

A Game-Changing Wellness Solution 

Complementary
Therapies
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Revenue Streams

Revenue Sources Margin Phase Notes

Device Sales 50%+ Now Line extensions into sleep, alertness, sex, recovery

Subscriptions (ARR) 70%+ Now High-touch on-boarding + trial + CRM to max engagement

Accessory Sales 70%+ 2022 In development

Enhanced Services 50%+ 2022 Coaching, partnerships

Hardware Licensing 90%+ 2023 Hapbee-inside 3rd party products

Global Licensing 80%+ 2023 Royalty fee for market entry

Data 80%+ 2023

Marketing 70%+ 2023 Co market complementary products / services
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Growth Strategy

Our strategy is centered around five pillars:

A data-driven, 
"customer-first" DTC 

purchase experience – 
test & optimize 

The development of  
personal, lifelong  

connections with users 
to maximize 

engagement, retention 
and brand advocacy in 

social media.

Enhanced wellness  
market exposure

Promote to followers 
of Blend creators

Seed Hapbee to 
influential thought 

leaders, celebrities & 
athletes
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Growth Strategy Highlights

1 2

Upgrade direct-to-consumer e-
commerce tech stack and  
optimize conversion rates

3

Educate potential customers and  
foster community engagement

5

Increase brand profile and  market 
awareness through public 

relations, conferences and social 
media.

Forge partnerships with brands
in the wellness space to leverage  
cross-promotional opportunities

Produce high-quality, search optimized  
content around wellness

4

Launch enhanced sales funnels  with 
targeted online  advertisements, e-mail 
marketing  campaigns, podcasts, and 
affiliate  and social social influencer  

marketing programs

6

Hapbee’s D2C e-commerce strategy is intended to ramp up in H2 2021. 
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Early Results

Shipped ~4,000 devices

2,000 monthly active users with over 1 million hours in cumulative play time
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YONA SHTERN
CEO

CEO of Arrive
Founder & CEO of Beyond the 
Rack 
20 years as CEO / CMO

19

Management Team Has Scaled Disruptive Technologies

VP Markting

ERIC BRASSARD
COO & CRO

CEO of Care4Giver
CSO at Momentum Travel
CEO of Woozworld 

HERRICK LAU
CFO

CFA
Managing Director of Baron 
Group

YANNICK 
DESJARDINS
CTO
CTO at Piico
VP Product at Luxury Retreats 
(Airbnb)
VP at Product Stadigi AI

BRIAN MOGEN, PhD
CSO

Expert in translational science 
& neuromodulation

PAT MURRAY
VP Devices

CMO of Spectacle

IGGY RODRIGUEZ
VP Business Development

Head of Partnerships at 
Therabody
CRO at Confirmed 360

DAVID 
HOPPENHEIM
VP Customer Satisfaction
GM at AD Display
CEO of Spice Market

KENNY ADESSKY
VP Legal, CA, IR

VP Legal of Beyond the Rack
Adessky Lessage  Attotneys



Board of Directors

Charlie McNerney

Director
Chief Information  
Security Officer, Expedia 
Group.
24+ years of  
multi-disciplined 
security, operations and  
core engineering 
experience at Microsoft,  

Rob Dzisiak

Director
CEO of several IIROC 
member firm and 
founded  CFG Futures. 
Former Chairman of 
the Winnipeg 
Commodity 
Exchange and served  
as a director of the 
Exchange and 
Clearing House for 
over 10 years.  

Mike Matysik

Director
Co-Founder and 
Principal of Broadview 
& Co
Principal of  Berntson 
Porter Corporate 
Advisory

Mark Timm

Director
A serial 
entrepreneur & 
exponential 
thinking 
practitioner for  
nearly two 
decades. 
#1 independent 
reseller on Amazon

Chris Rivera

Chairman
CEO of Emulate 
Therapeutics
He brings decades of 
experience in the 
biotech industry and 
has brought several 
companies to IPO and 
exit, including his 
company, Hyperion.
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Strategic Investors & Advisory 
Board

Dave Asprey
Founder of Bulletproof 360

Mr. Asprey is the founder of Bulletproof 360  and 
the creator of the widely popular  Bulletproof 

Coffee. He is the host of the #1  health podcast, 
Bulletproof Radio, and  author of the New York 

Times bestselling  book, The Bulletproof Diet. He 
is a Silicon  Valley investor and technology 

entrepreneur  who spent two decades and more 
than one  million dollars to hack his own biology.

Joe Polish
Founder of Genius Network & Genius Recovery

Mr. Polish is the founder of Genius Network  and 
Genius Recovery. He is one of the most  sought 
after marketers alive today. Known  for his ability 
to connect with almost  anyone on the planet, he 
leverages his  networking prowess through his 

highly  renowned Genius Network, and GeniusX  
masterminds. He has helped build  thousands of 
businesses, and generated  hundreds of millions 

of dollars for his clients.
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executive at Microsoft.

Hapbee Advisors

Lee Richter
Founder of Richter Communications and Design  

Group and Holistic Pet Health

As the CEO of Richter Communications and Design  Group, 
Mrs. Richter is passionate about designing and  launching 

marketing campaigns and products that  represent her mission 
and her values. For more than 25  years, she has launched a 
dozen successful businesses  in the financial, education and 

lifestyle sectors.

Lisa Cini
Founder of Mosaic Design Group

Mrs. Cini is the Founder, President and CEO of  Mosaic 
Design Studio, a global commercial  design, project 
management and procurement  company for senior 

living facilities. For over 20  years she has been 
designing experiences for  seniors to accomodate those 
of all abilities and  technological prowess into Mosaic's 

communities.

Mark Young
Founder of Jekyll & Hyde Media and Living  

Beyond 120

Mr. Young is a serial entrepreneur with interstes in advertising and  media. 
He is the founder of Jekyl & Hyde Advertising, one of the  most successful 
ad agencies for emerging brand consumer  products. He is also one of the 

co-hosts of Living Beyond 120, a  podcast covering the development of 
biology and technologies  that empower lengthening human life and 

extending healthy living.

Martin Tobias
Founder of Upgrade Labs

Mr. Tobias is the CEO of Bulletproof Labs, the CEO of Upgrade  Labs 
and the co-founder of People For Cause, Element 8  Angels, and 

MGT Investments. He’s served on the board of  directors for 
Cloudmark and Tippr, and co-founded numerous  startups, including 
Kashless, Imperium Renewables, and  Loudeye Technologies. He 
was a partner at Ignition Partners, a  venture capital firm in Seattle, 

and previously served as an

22



Share Structure

Notes:

1. The Company will have two classes of shares: (a) multiple voting shares (nonlisted) and (b) subordinated voting shares (listed).

2. Prior to the Listing, Hapbee completed a financing for gross proceeds of approximately C$6.5 million. Units priced at C$0.30 with a half-warrant at
C$0.50.

3. These percentages are approximate.

4. Principals including directors, officers and 10% shareholders collectively own approximately 41% of Fully Diluted. 23



Appendix

Is This New Technology the Future of  
Mental Health?

Author: Benjamin Hardy Ph.D.

Published online April 23, 2020 in Psychology Today

https://www.psychologytoday.com/ca/blog/quantum-  
leaps/202004/is-new-technology-the-future-mental-health

Electromagnetism and Human Health

Author: Armen Nikogosian

Published online May 21, 2020 in The Epoch Times

https://www.theepochtimes.com/electroma  
gnetism-and-human-health_3349053.html

EMulate Therapeutics Website
https://emulatetx.com

The Influence of Magnetic Fields  
and Hapbee
https://hapbee.com/science

Wearable Technology Market Size, Share  & 
Trends Analysis Report By Product  
(Wrist-wear, Eye-wear & Head-wear,  
Foot-wear, Neck-wear, Body-wear), By  
Application, By Region, And Segment
Forecasts, 2020 - 2027

https://www.grandviewresearch.com/ind  
ustry-analysis/wearable-technology-  market
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http://www.psychologytoday.com/ca/blog/quantum-
http://www.theepochtimes.com/electroma
http://www.grandviewresearch.com/ind

