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Non-centralised data
The product information disseminated via a SharePoint needed to be centralised in a single
tool with access for all.

Messy product tree-structure 
The organisation of product sheets needed to be clearer to enhance the customer
experience on all sales channels.

No enrichment process
It was impossible to enrich the  product catalogue at the level of detail teams required
with the existing tools in place. 

For more than 70 years, the goal of Touristra
Vacances has been to offer high quality group
and individual holidays through company work
councils, retiree associations and other
associations. Today, the company manages 
 holiday villages for more than 280 associations 
 and work councils in France and abroad. Every 
 year, more than 250 000 holiday makers benefit
from the group's holiday villages and hotels.  
 1350  permanent staff members and  1100
seasonal staff work hard every day to deliver
customers the best experience.

The issues



Create a new reliable data model
Quality, solid data was integrated,  so there is now an exhaustive company-wide 
 vision of data. 

Implement a new work method
Thanks to the PIM's ultra collaborative platform, workflows were designed based
on each department's specific mission.

Generate Print supports in a few clicks 
Supports (brochures, catalogues...) are now created on the fly and  very easily
exported via the PIM for partners, the website, agencies and tour operators...

Quable enabled Touristra Vacances to:

The Quable PIM allowed the Touristra Vacances teams to manage
their complex data model linked  to tourism, and  to create a
seamless multichannel customer experience. 

Work on the PIM in 3
languages

so the group can work
internationally with ease.

Organise the work of
300 contributors

around a complex data
model linked to seasons.

Manage the data of 250
holiday establishments

thanks to high-quality 
 reliable data.



Quable is the product information PIM and DAM management solution for brands and
manufacturers seeking growth. Auchun, Berluti, Cooperl, Club Med, Delsey, Gémo, Tryba
and more than 150 big brands across 50 countries have chosen Quable PIM as their
platform for omnichannel success. Quable was founded in 2013. Today 40 expert staff
members manage 40 million products across the fashion, luxury, food retail and industry
sectors. 

Discover the Quable PIM solution with a demo. 
Baptiste will be happy to answer your questions.
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The PIM really helped us to anticipate the 
 seasonality of our activity, a necessity in
tourism. 

Muriel Aubry
Deputy General Manager at Touristra
Vacances


