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1. New NGO Entrants

CHILDRIGHTSANDYOU Ensuring lasting change For children

A
Y{:ab ' Enabling Youth,
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The Project Hope logo means
society cares for the development
. . of young people like the ocean
The Beautiful Foundation _ = 08000 o
The calligraphy was done by
Mr. Deng Xiaoping in 1990.




2. Made for ASIA methodologies

K Y

(Singapore)

Lee Kuan Yew
School of Public Policy

3 best endowed public policy
school in the world!



2. Made for ASIA methodologies
TELE-FACING




3. Major Donors

a. Family Foundations
b. Corporate Sector

c. Impact Investors

ultancy



Family Foundation

Source: UBS-INSEAD Study on Family Philanthropy in Asia

Main Factors Inspiring Families® Philanthropy (% of Respondents, 2010)

Ensuring continuity of family 47

values / creating a legacy

Education and invoelvement 350,
of the next generation

Personal or

family causes 34%

Family
tradition 26%

Strengthening
family bonds 13%

Family governance or

tax considerations 5%
| | | | 1 | | | |
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Giving to Top 4 Causes (% of giving, 2011 projected)
35%




Non-Domestic Giving by Philanthropies
(% of giving, 2010)

(33%




Family Foundation

* Role of Youth in Philanthropy

76% have younger relatives who have assumed
an active role in choosing charities (India, 2012)

Source: Bain India Philanthropy Report 2012



Corporate Sector

* |n family business : No demarcation between
corporate and individuals

Source : Commissioner of Charities ,
Singapore, 2011



Hong Kong

 Charitable donations amounted to
over HKS9.2 billion (USS$1.18 billion),

e USS478 million from corporations
e USS705 million from individuals.

Source: Hong Kong Government’s Inland Revenue Department

(2010-11 tax year)



In China

Giving by private enterprises increased rapidly in recent years

Diagram 2: Amount and Percentage of Domestic Private Enterprise
Giving of Total Domestic Giving in 2009 and 2010

(in USD, Billions)
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Donors
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For the world, the Indian middle class is the most attractive feature in the country, almost like the shiny
gold Tata Nano that got rolled out recently. The country’s most inexpensive car was furned into a 34 6
million vehicle with 80 kg of gold, silver and precious stones. The middle class is a huge viable market for
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The Rise of the Middle-Class Donor in
Hong Kong

slLuary 28, 2013 by apnin




5. Sophisticated Donors



Frgure S If impact creation and communication increase, a significant number of donors

will contribute more
Donors that plan to increase contribution over next five years (% of respondents)

100%-
Maintain or
80- decrease
Maintain or
decrease
601
40
Increase
20" Increase
0 : : : -
If current impact creation and If better impact is created and
communication levels continue communicated

Note: Contribution amount to be increased over next five years
Source: Bain HNWI Survey 2013 (n=180)



?Lﬂ wre &: Donors believe there are several ways to create better impact

% of respondents

80%

66%

59%

59%

60

401

20

Choosing NGOs Active Due diligence
with clear industry} involvement, on
standards not just philanthropic
(Reputable monetary entities
NGOs) contribution supported

Source: Bain HNWI Survey 2013 [n=180)

55%
51%
Setting Committed
impact feedback from
expectations NGOs to donors
up front  about deployment

of funds



Impact Investors

* Philanthropists combining their business
acumen with their philanthropic endeavors

Source: Impact Investing in Asia , ADB, 2011



Figure 13: Types of impact investments (individual investors)
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