
Cultural 
narrative change



6%
Community 
sentiment*
Ranked #7 out of 15 pressing issues surveyed

12%
Summit 
participants

Ranked #2 out of 13 pressing issues surveyed

Participants believe 
that long-term change 
in the AAPI movement 
can be sustained through 
narrative change

C U R R E N T  S T A T E

Cultural narrative change is 
more pressing for Summit 
participants compared to the 
broader AAPI community

Percent of survey responses that rank cultural 
narrative change in the top 3 most pressing issues

of Summit respondents view 
that representation within 
media is more important as 
compared to corporate and 
political representation

of Summit respondents view 
that there has not been progress 
in cultural narrative change in 
the last 3–5 years

Sources: TAAF Summit Survey (N=67); *General AAPI Sentiment Survey (N=994); Summit participant interviews

65%

28%

O B J E C T I V E

Rewrite AAPI identity in the 
mainstream to dispel the model 
minority myth and perpetual 
foreigner stereotype

“

”

A big part of how AAPIs made 
progress in this country was 
through assimilation. The way 
forward used to come through being 
white-adjacent, compliant, and 
‘model’ Asian-Americans but this 
is not how we should continue.

Survey respondent

The stories we tell won’t be Asian 
stories, they’ll be American stories 
because we’ve redefined what it 
means to be American.

Interview participant

We need to be thought of as an 
equal and worthy contributor to 
making America a great place for all 
communities. We need to tell our 
own positive story, have people 
hear it, and claim the credit that 
we deserve.

Interview participant



Sources: "Year After Atlanta," AAPI Data; "STAATUS Index Report 2022," Social Tracking of Asian Americans in the US; "Poll: 1 out of 4 Asian Americans has 
experienced a hate incident," Axios; "What it Means To Be Asian In America," Pew Research; "Forging a New AAPI Culture," Vanity Fair

Many AAPIs do not feel like they belong 
within the strand of American society

o Regardless of background, citizenship, or accent, AAPIs 
are often seen as foreigners and outsiders

o There is a preconceived notion of what an “American”  
looks like, and often, AAPIs do not fit this mold

An increasing AAPI presence in the mainstream 
is helping but much is left to be done

o Preconceived notions and treatment of Asian Americans 
directly impacts how Asian Americans see themselves 
within the US

• Asian Americans are among the least likely racial groups 
in the US to feel that they completely belong and are 
accepted in the US

• This is particularly acute for second generation 
Asian Americans

o There has been a large shift recently in the influence of 
Asians across mainstream American culture; over 70% of 
Americans across all racial groups express interest in seeing 
more Asian American actors

o There is still widespread lack of knowledge and education 
regarding AAPI history, figures, and experiences

There is a lack of knowledge and education 
regarding AAPI history and experiences, although 
there is some positive momentum in media

64% 
of Asian Americans have been 
asked where they are from

Nearly one-third 
of Asian Americans have 
been told to “go back to 
your country”

I N  2 0 2 2 , 
33% 
of Americans agreed that Asian 
Americans are more loyal to 
their country of origin than 
to the US; up 13 ppts from only 
20% in 2021

41% 
of Asian Americans have 
experienced situations where 
others have acted as if they do 
not speak English

I N  2 0 2 2 , 
58% 
of Americans could not 
name a single prominent 
Asian American



Notes:


