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Passwords & Authentication 
Consumer Trends 

2022

Prove and OnePoll’s 2022 Passwords & 

Authentication Consumer Trends Report reveals 

that the average American is tired of using 

multiple passwords to manage online accounts 

and is increasingly intolerant of slow identity 

verification processes.

65%

34%

of Americans said that they would switch 

providers completely if they were unable to 

log into their account easily.

of Americans often or sometimes felt 

frustrated while making an online account.

of respondents said they’d abandon trying 

to log into an account after just 3 failed 
password attempts.

62%

Key Finding #1: 

Customers Are Fed 

Up with Passwords 

Key Finding #2: 

Poor Password 

Hygiene is a 

Significant 

Security Risk

of Americans believe they could guess their 

significant other’s password in 6 attempts or less!

of respondents have six or fewer go-to 

passwords across all of their online accounts.

More than one in five (22%) have been a victim 

of identity fraud.

79%

60%

22%

of respondents said they would switch brands as a 

result of slow identity verification. 

Key Finding #3: 

Accelerate Your Onboarding… Or Else

of Americans feel that the speed and ease of the 

customer experience is important.

seconds, was the average time respondents believe 

it should take to create an account online.

of respondents said that authentication through their 

phone is a more convenient option than passwords.
Key Finding #4: 

Customers 

Prefer Phone 

(Mobile)-Based 

Authentication 

to Passwords

The Bottom Line

Consumers are fed up with passwords and slow identity 

verification and are looking for solutions that will provide a 

superior user experience. For more information about 

advanced identity authentication methods that enable 

companies to go beyond the password, visit prove.com

The most preferred way of authenticating identity in the 

Metaverse was through phone signals (38%) vs. passwords 

(30%), SMS text codes (13%), and biometric 

authentication (9%).

said the ability to open or use an account from their mobile 

phone or device was an important factor when completing 
a new online account application.

38%

44%

64%

51%

69%
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https://www.prove.com/solutions/auth?utm_medium=cpc&utm_source=google&utm_term=prove&cid=14809648016

