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A PROGRAMMATIC ADVERTISING KEY RESULTS —

CANNABIS RETAILER CASE STUDY

A Michigan-based cannabis adult user retailer chain wanted to drive brand awareness, and web traffic to their eCommerce site to promote their new WUNDERWORX
home delivery service. The client wanted to invest in a wide variety of strategies including retargeting and interstitial mobile ads. This programmatic BRAND INTELLIGENCE HUMANIZED

advertising case study represents a 90 Day Timeline.
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