
A Step-By-Step Guide 
To Conducting Keyword 
Research For eBay Titles



Ranking high up on eBay searches can be a difficult task, especially given 
that thousands of shoppers compete every day to grab the top spot on the 
eBay search page. But it doesn’t have to be as difficult as you think. Follow 
these 5 easy steps that will help you rank higher on relevant eBay searches, 
and ultimately help you grow your business. 

Step #1 - Know What Keywords Are

Keywords are the words and phrases that online buyers type into the search 
box of a search engine, such as Google, Yahoo or eBay, to find products that 
match what they are looking for. As an online seller, it’s very important you 
know which keyword is going to lead the customer straight to your item.  

Identifying the right keyword for your item is just one of the many ways to 
help your website rank high up on eBay search results (many of which we 
have covered in this guide).

Step #2 - Understand Your Audience & Their Search Behaviour

In order to identify the most successful keyword for your item, you need to 
understand what your buyers are searching for, not only on eBay, but what 
they are searching for online in general. 

Here are a few ideas that will get you started with identifying the search 
terms your audience will be using:

• Brainstorming

The most creative way to explore ideas is by brainstorming anything that 
comes to mind, individually or with your team. Think about what keywords 
YOU as a customer would use to search for your business’ products. 



• Customer Surveys

Conducting a small survey aimed at your target audience will help you get 
raw information on the exact words or phrases your customers are using to 
find a product that you sell. Do they use a description? Do they include size, 
shape or colour? Surveys can be done via websites such as Survey Monkey 
or Smart Survey. 

Alternatively, taking to the streets and talking to potential customers face-to-
face allows control over who you ask. Once you have collected your findings, 
you’ll be able to identify the most common keywords that your customers 
are using to search for products that you sell. 

Step #3 - Identify The Keywords Your Competitors Are Using

Taking a look at what keywords your company’s competitors are using for 
similar products, will allow you to identify, and in some cases, eliminate 
keywords that come up regularly. While it’s always good to use popular 
words and phrases, as they are what’s being searched for, if you can find a 
unique keyword that still fits what customers are searching for, it will allow 
you to stand out. There are a few ways to conduct this re:

• Google Alerts

Tracking mentions of your item or keyword, is a great way of keeping up to 
date with what is being mentioned online. Simply search your item and you’ll 
be able to see how many companies are using the same or similar keyword 
for this item. You will be sent a report for every mention that this keyword 
gets. Creating Google alerts is as simple as a few clicks…

1. Go to www.google.com/alerts

2. Type in your chosen keyword

http://www.google.com/alerts


Next, click on “show options”.

You will then need to customise the alert you want and select “Create Alert”.



Simple, right?

Creating Google Alerts allows you to get notified whenever a competitor 
is using a keyword similar to yours. It’s a great tool to see what others are 
writing about that preferred keyword.

• Monitoring how many similar items have sold

eBay listings that have are no longer live are a great indicator of what works 
and what doesn’t. While the sale of a product isn’t entirely reliant on the 
item title – there are many other factors that influence a sale - the title does 
impact both visibility of your item on an eBay search page, but also whether 
or not a potential customer will click through to the item at all. Getting an 
idea of the eBay titles that have ended and are similar (or even the same) to 
yours, can provide valuable insight into what makes a great eBay title. 

For items that did sell, think about why. What keywords were used in the 
title? How was it structured? Was it a difficult keyword? 

Items that didn’t sell, think about why they didn’t? Were the search terms 
so unique that no one was searching for them? There may have been other 
factors which made the item not sell, but by monitoring these searches, you 
can identify particular keywords that do perform well in eBay listings. 

For example:



Interestingly, this item did not sell, not even at the low starting price for a 
successful brand such as Nike.

Even though this item has two days left of auction time, it has a high price 
left on it with 20 bids in place.

Let’s point out the small differences between the item listings:

• The second item has CAPITALS for all letters, while eBay does not have 
any grammar rules as such, it’s still much clearer to read.



• The first item has dark images, whereas the second has used clearer 
images, with more angles.

• The keywords in these listings are completely different. While the second 
listing’s keyword is very specific, and will attract buyers searching for 
that specific trainer. The first listing uses “kids” in its keyword, and is 
not specific at all with the make, model or colour of the boots, which will 
appear in every search for “Nike kids football boots” but will not appear on 
the first page.

These differences are minor, but huge when it comes to an item’s selling 
potential. So, it’s a great tool to use, and identify what keyword will fit your 
item best. 

Step #4 - Build On Keyword Ideas Using Online Tools

There are plenty of free and paid-for tools online that can help you with 
getting a better picture of what your customers are searching for in relation 
to your products. 

• The eBay Search Bar

Using just a simple eBay search of your item can be great for finding the 
right keyword. Type your item into eBay, for a broader sense of what people 
are searching for:



Although the searches may not be completely relevant to the exact item 
you are selling, it will certainly help knowing what’s out there. Particularly 
as eBay will list the related keywords (see picture above) that are searched-
for the most. For example, if you were to search the word desk, eBay will 
suggest searching in “Furniture” or “Office and Equipment Supplies”.

This example shows that when searching for face cream, eBay suggests the 
most popular item specifics to make sure the search matches your item. 
If you were to search face cream, suggestions come up like: for sensitive 
skin, oily skin, or mature skin. You will really benefit from including small 
these item specifics in your title, in order for the item to appear in the search 
results, and rank high up in eBay searches.



As you can see, Google provides different suggested searches to eBay. 
Now chances are, many won’t apply to the exact red dress you are selling 
(for instance it may not have long sleeves or be long in length), however the 
suggested searches may also give you an idea of what users are looking 
for, beyond product type. In the above example, you can see that many 
users actually search for red dresses to wear to weddings – “red dress for 
wedding” and “red dress wedding guest”. 

While this won’t always be relevant, if you identify a search term that is 
popular enough, it may be that you adapt your title to address this search. 
For example, you could include something related to “evening party” within 
the title, similar to the example above. 

• Title Builder

Another great tool to help you create your title is Title Builder. Not only is this 
free easy to use and accessible, it can help you write the perfect to title for 
the item you are selling. It offers a keywords score, suggested categories for 
your item and images of items with similar keywords. 

Type in 2-4 keywords you wish to be related to your item in one click, your 
keywords are turned into an item title, an example of this is shown below. 

https://title-builder.com/


As you can see, Title Builder has told us the hot and popular keywords that 
come from the keyword red dress size 12. It also suggests a category for 
this keyword. Using these examples, we can create your perfect category 
and keyword for this item. We could put together “Ladies Long Red Dress 
Size 12”.

• Wikipedia

Wikipedia is another handy tool for finding fresh ideas for keyword research. 
The way to do this is by searching a very generic keyword around your 
particular item, then looking at the other terms that Wikipedia uses around 
that word, which would help you choose a better title for your item.



Let’s say you are selling a desk. In the example above you can see Wikipedia 
has also refers to it as a Standing Desk, Furniture, or Portable Desk. This is 
a great example of browsing for other keywords that make your item more 
specific when buyers are searching, therefore helping you rank higher in 
these searches. 

• Terapeak

While Terapeak comes at a cost, it is fantastic for in-depth research on eBay 
keywords. In fact, there’s tons of information, but broken down into sections 
which is easy to understand. 

https://www.terapeak.co.uk/


The most useful part of Terapeak, is that it gives you the price that each 
item sold for, comparing the auction and buy it now prices, as well as the top 
selling items under this keyword. Competitor research is also included in this 
tool, helping you identify other sellers in your market sector and storing their 
data so that you can see which products they are selling and for what price 
etc. Although this tool is not free, it’s a great all-round tool to use for not only 
keyword research, but also for product research. 

By using each (or a combination of) the tools listed above, you will be able 
to identify some popular search terms for your items. Once they have been 
identified, you will be ready to conduct further keyword research looking 
at the metrics such as the search volume. By getting an idea of how many 
times certain keywords are searched online, and because you want your item 
to rank high on eBay, you will get a better idea of whether eBay buyers would 
be willing to buy from you (also known as commercial intent).

Step #5 - Check Keyword Performance

There are plenty of free and paid-for tools online that can help you with 
getting a better picture of what your customers are searching for in relation 
to your products. 

Using some of the free tools that Google provides will tell you how a keyword 
ranks in Google, which will give you an indication of how it could perform on 
eBay. A simple search of your keyword on eBay will also tell you where your 
item ranks on the search page. Tools mentioned earlier such as Terapeak 
and Google Keyword Planner can help you find this information. You can also 
invest in other tools such as Ahrefs which will also give you great insight 
into the global search demand as well as the monthly search volume for 
individual countries.

In this instance, we will use Google’s Keyword Planner. If you are new to this 
site, you will need to start by creating an account.

https://adwords.google.com/intl/en_uk/home/tools/keyword-planner/
https://ahrefs.com


Your first step will be to click on “Start using Google Keyword Planner” to 
create your account.

Following this, you should see a page like the one below. 

Next, click on “keyword planner”.



You will then need to simply type in the domain name, topic or keyword, and 
hit search. 

Statistics will appear, highlighting how well the keyword performs, as well 
as a breakdown of how much your keyword is worth. You can also change 
the targeted country to “Anywhere” so you can also see the average monthly 
search rate on a global scale, which is particularly useful if you are selling 
internationally. 



The important thing to remember is that the keywords you use in your eBay 
title don’t have to match the user’s search term word-for-word, however we 
would still recommend undertaking this task as it can help to understand 
search behaviour across the internet (not just on eBay). 

This becomes even more useful if you are selling across multiple channels, 
maybe even your own website, where you would be looking for increased 
visibility on Google search results. 

Google’s Keyword Planner (similar to many more advanced tools i.e. 
SEMrush) can also help you assess how difficult it is for you to rank for an 
individual keyword or phrase. Again, while this won’t be entirely relevant 
when writing titles for eBay, it does provide some context into popularity. 

As an example, if a keyword is found to be difficult to rank for on Google, 
chances are your competitors will also be targeting that keyword on 
channels such as eBay. 



In this case, it could actually be a keyword worth considering using in 
your eBay titles, as eBay works in a different way to Google and it would 
actually strengthen your visibility. Even if your item’s keyword may be niche 
compared to a national ranking of a broad keyword, using these tools give an 
indication on how this keyword ranks on a larger scale, which will help you 
on a smaller scale. 

Here are just a few tips on writing your title, the smaller details that go a long 
way when writing the perfect item title.

Crafting The Perfect Title: Do’s & Don’ts

Do:

• Include your well-researched keyword

• Provide item specific information, for example if your desk is oak and 
fairly large, you’d want to say something like “large oak desk”

• Take advantage of your 80-character limit to really sell the product, but 
always keep it relevant - don’t use meaningless words

• Include information that will stand out from other sellers, for example: 
“free shipping” or genuine”

• Include the brand/colour/size of the item

• Always use correct spelling

Don’t:

• Use unprofessional words like “wow” or “awesome” to describe your 
product in the title

• Use ALL CAPITALS

• Give misleading information in your title, for example if an item is a fake 
designer, do not write in the title that it’s a genuine designer



• Use any personal contact information such as email address, phone 
numbers or website addresses

• Use meaningless words just to use up the 80 Characters provided

• Use bad punctuation

It may also help to check out eBay’s best match requirements. Best Match is 
eBay’s sorting algorithm which determines where a listing ranks. You should, 
however, bear in mind that creating a great title is the first step in increasing 
visibility on eBay, but it’s not the only factor.

Conclusion

Making sure that you rank high up on the search pages of eBay is the best 
thing to help your business to grow and achieve high sales. The closer your 
title comes to matching a search query, the more likely it is to be seen by a 
potential customer. Think about what the customer would be searching for, 
after all the title is written for them.


