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With the world’s sixth largest economy and 65 million 
inhabitants, France provides a prosperous export market for 
many businesses. As well as having a large, open and diversified 
market, it has an excellent transport network for logistics and 
strong ties with neighbouring countries.

France has a similar market and demographics to the 
UK, which means businesses that do well there often do 
well in France too. UK businesses are also in very close 
proximity to France which makes things like shipping 
cheaper and faster – and there’s just one hour time 
difference.

As with any international market you will, 
however, be faced with some common 
challenges. These include operating in a 
foreign language and selling your products 
to an audience who tend to be wary of 
buying outside their home country. While 
you’re not expected to become fluent in 
French, customers will expect to be able 
to review product listings in their native 
language. Fortunately, there are a number 
of translation services available and 
marketplaces like Cdiscount can introduce 
you to these directly. In fact, marketplaces 
who work with international sellers are 
generally well aware of the challenges you 
are likely to face and are well equipped to 
help you overcome them.

03 A word about France

04 The French e-commerce market

05 The French online shopper

06 Introducing Cdiscount

07 Why Cdiscount?

08 Fee structure

09 Seller requirements

09 The Pole Position Program

10 Cdiscount Fulfilment

14 Integrating with Cdiscount using Linnworks

17 Currency and getting paid in euros

A word about FranceContents

"While online marketplaces provide an 
accessible and relatively low-risk way for 
businesses to expand abroad, you should 
still do plenty of research before entering 
a new market so that you’re aware of the 

opportunities that exist, as well as any 
potential challenges."
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The French 
e-commerce market

The French 
online shopper

France has the second largest e-commerce market in 
Europe with 35.5 million online buyers – representing 
78.3% of all French internet users. The market was worth 
€64.9 billion in 2015 (gross merchandise volume) and is 
forecast to grow to €71.4 billion in 2016 – so there are 
no signs of slowing down in the short term. Looking even 
further ahead towards 2020, it’s a similar story with GMV 
expected to reach €90 billion and online sales forecast 
to increase by 60%.

Taking a look at a more granular level reveals some interesting 
statistics about the average French online shopper:

One in three French internet  
users has purchased on an  
online marketplace in the  
six months to June 2016

One in five French internet users 
have already made a purchase 

using their phone

Two in three internet 
users have used a pick-
up point over the last 6 
months to June 2016

€78 is spent on every 
online transaction

Shoppers make two orders  
online every month

They are buying more and more 
using mobile devices

Online marketplaces are also in a very strong position and in fact 
constitute two thirds of the most visited French websites. Online 
marketplace sales penetration has also been steadily growing over the 
past few years and in 2015 represented 9% of total GMV at €3.1 billion.

As a percentage of total sales in France some of the best performing 
e-commerce product categories are:

1/3

1/5

2/3€78
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25% Home textiles 15% Clothing

22% Toys/Games 12% Furniture

21% High tech equipment 11% Shoes

17% Home appliances 10% Sport equipment

Shoppers typically spend  
€1,780 online every year

€1,780
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Sources: Médiamétrie – Online behaviour observatory (Q1 2016), Fevad, Xerfi



Introducing Cdiscount

Why Cdiscount?

A large network of pick-up points

Cdiscount has a well-developed distribution network, with over 18,500 pick-
up points throughout the country. This enables them to offer a free click-
and-collect delivery option, which in itself is a great selling point due to the 
popularity of this delivery type across the country. Specifically, two thirds of 
online buyers in France have used pick-up points during the last six months 
(Source: FEVAD).

Enhanced media exposure

Sellers on Cdiscount further benefit from the marketplace’s extensive media 
exposure and online visibility. With over 1.2 million Facebook likes and 54,000 
Twitter followers, the site has a broad reach on social media, and regular TV, 
radio and newspaper advertising boosts the visibility of the Cdiscount brand, 
and subsequently improves the success of their sellers.  

Specialised multilingual support

While the Cdiscount Marketplace is only currently in French, all 
merchants have access to multilingual support, in order to help sellers 
on-board with the marketplace.

Competitive rates and lucrative payment terms

Not only does Cdiscount offer their sellers competitive commission rates, but 
with regards to customer purchases, they also offer secure and guaranteed 
payments through the use of FIA-net and 3D Secure. Another key benefit is that 
customers are able to pay for their purchases in four instalments, which can 
help to increase sales, without impacting the seller. 

While Cdiscount has operated as a retailer since  
1998, the Cdiscount Marketplace was launched in 

2011, and has since become one of the most visited 
e-commerce websites in France. In fact, there are now 

over 7.7 million active users (Q2 2016) and 11 million 
unique visitors to the site every month. 

This, combined with the fact that the marketplace offers an extensive 
range of products in over 40 different categories, such as apparel, shoes 

& accessories, consumer electronics, jewellery, entertainment, sports 
equipment and games & toys, makes Cdiscount a great option for any 

retailer looking to expand their business in the French market. 

Not only is Cdiscount one of France’s most popular marketplaces, it has also seen 
steady growth in recent years, generating €2.7 billion in sales in 2015, as well as 
selling 10.4 million products in Q2 2016 alone. Overall, a total of 9,500 professional 
and active sellers from across the globe are already selling through Cdiscount, 
reaching the site’s 11 million unique monthly visitors (on average in 2015).

While the figures themselves speak volumes, when selling on the Cdiscount 
Marketplace, merchants do also benefit from the following;
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Rechercher un produit...



Breakdown of fees  
for selling on Cdiscount

As a Cdiscount seller, you will incur a monthly subscription fee of €39, with 
no limit to the number of products you wish to sell. You will also be charged 
commission for each sale made. A minimum fee of €0.50 excluding tax will be 
charged if the commission total is lower than €0.50 excluding tax.

Specifically, this commission rate percentage will be dependent on the category 
of the product, and can be found below (commission rates as of 1st October 
2016, see all prices here):

The Pole Position Program is a promotional service offered to Cdiscount 
sellers to maximise their communication on the marketplace. Depending 
on the objective, there is a solution package adapted to each seller.

To increase your sales, the key solution is to improve your visibility which 
will increase your traffic. In a few words, you can boost your visibility 
with a mix of branding ads or boost a selection of products. There are 
also campaigns to help you get more customer reviews which directly 
impacts your sales. 

Pole Position Program has an offer based on performance model (Cost 
per Click) known as 'Sponsored Products'. With this offer, you can 
manage your own campaigns and control your cost. The PPP team will 
help you develop your made-to-measure communication campaigns.

You should also be aware that the monthly fee includes the use of the marketplace’s 
dedicated e-commerce consultants, to help you set up your accounts, in the language 
of your choice. 

The Pole Position Program (PPP), 
your communication solution on 
Cdiscount Marketplace

Cdiscount has made it really easy for 
international sellers to sell on their 
marketplace, and you will only be required 
to complete a simple form with basic 
information, as well as to provide proof 
that you are a registered company, along 
with a copy of your ID. 

Requirements for 
selling on Cdiscount 

Categories Commission rates

Jewellery 20%

DIY 12%

Hi-Tech, Computers and Household Appliances – Accessories 12%

Musical Instruments (except Accessories) 12%

Tyres 10%

Vehicles 12.5%

Video games – Consoles 8%

Household Appliances – Equipment 7%

Mobile phones/Smartphones 7%

Hi-Tech – Audio, GPS, Car Audio, Photo, Camcorders, Camera lenses, Flashes 7%

Computers – Peripheral Devices, Components, Networks, Memory / Storage 7%

Computers & Hi-Tech – Tablets, Screens, Printers & Scanners, Video Projectors 5%

Drones 5%

TV 5%

Other category 15%
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http://marketplace.cdiscount.com/en/tarifs/


Cdiscount Fulfilment

Cdiscount operates its own fulfilment service,  
Cdiscount Fulfilment, giving sellers the opportunity 
to take advantage of their logistics facilities, including 
storage, packing and shipping.

Specifically, as a Cdiscount seller, you are able to hand over the 
entire fulfilment of your best-selling product(s) on the marketplace. 
Cdiscount will not only hold your selected products in their 300,000 
m² of secure warehouse, and prepare, package and deliver them 
to your customers, they will further take care of customer relations 
relating to delivery matters and product returns. 

Overall, there are a number of key benefits to using Cdiscount 
Fulfilment, particularly as an international seller. These include:

Increased product visibility

As a Cdiscount Fulfilment user, you will benefit from increased 
visibility for the products that are being fulfilled by Cdiscount, 
with the mention of “Shipped by Cdiscount” on your products. 
This will subsequently lead to an increase in sales. 

Logistics expertise

In addition to holding your stock in their secure and mechanised 
warehouse space, Cdiscount Fulfilment can also organise 
shipments directly from your supplier, saving you valuable time. 
Their professional and reactive customer relations service is 
also included regarding delivery matters, which in itself is a 
huge advantage for sellers, particularly international merchants 
who won’t necessarily know the market, or have local language 
speaking customer support representatives. 

Complete activity tracking

You will be able to monitor your activity on a daily basis 
from your dedicated back office, and will have access to 
regular flash reports. Cdiscount Fulfilment will also be 
responsible for order tracking. 

Gain access to the customer  
loyalty programme

Another advantage of using Cdiscount Fulfilment is that you 
can gain unlimited access to the Cdiscount customer loyalty 
programme 'Cdiscount à volonté', and benefit from increased 
visibility, as well as fast and free delivery for your customers. 
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Cdiscount Fulfilment Fees

Small Product Rates - Delivery

Small Product Rates – Warehouse Stock Fees

Small Product Rates - Additional Costs

Supplement for Corsica

Large Product Rates – Delivery

Large Product Rates – Warehouse Stock Fees

Large Product Rates – Additional Costs

Outsized products cost

The fee for using Cdiscount Fulfilment largely comes down to the size and weight of 
the product you are selling. Any product less than 30kg and with the longest axis under 
2m in length, are charged a small product rate. Alternatively, any product weighing over 
30kg or with the longest axis over 2m in length is charged at a large product rate. You 
should also be aware that there will be costs incurred for any product that has been 
stored at the warehouse for over 2 weeks, and it is for this reason why you should only 
consider using Cdiscount Fulfilment for your best-selling products. 

Cdiscount Fulfilment will also fulfil products that have not been ordered through 
Cdiscount, however this will incur an extra cost, as shown below:

Weight Cdiscount Order Prices 2016 External Order Prices 2016

0-250g €2.55 €4.55

250g-500g €2.75 €4.75

500g-1kg €3.50 €5.50

1-2kg €3.85 €5.85

2-3kg €5.00 €6.45

3-5kg €5.15 €6.45

5-9kg €6.15 €8.55

9-10kg €7.15 €8.55

10-12kg €7.15 €11.15

12-13kg €8.30 €12.30

13-15kg €8.30 €13.30

15-17kg €9.30 €14.30

17-20kg €10.30 €15.30

20-21kg €10.30 €17.30

21-25kg €11.30 €18.30

25-30kg €12.30 €19.30

Type Description Prices/m3

Express < 2 weeks €0

Standard 2 weeks - < 3 months €10

Sensitive 3 months - < 6 months €30

Risk 6 months - < 12 months €90

Obsolete > 1 year €180

Type Description Prices/m3

Express < 2 weeks €0

Standard 2 weeks - < 3 months €10

Sensitive 3 months - < 6 months €30

Risk 6 months - < 12 months €90

Obsolete > 1 year €180

Item Name Description Prices

Corsica Address in Corsica +€20 / package sent

Transfers In the case of inventory shortage +€20 / package sent

External order Product has not been ordered  
on Cdiscount +€30 / package sent

Returns Any returns (does not concern 
returns for delivery reasons) 1.5 x shipping cost

Item Name Description Prices

Small 3m-4m + €5 / package sent

Medium 4m-5m + €10

Large >5m + €15

Categories/
Size

Sofas &  
Furniture

Large  
Household 
Appliances

Garden &  
Outdoor 
Games

Bedding Other

< 0,65 m³ €34.90 €29.90 €24.90 €34.90 €19.90

≥ 0,65 m³ €44.90 €39.90 €34.90 €44.90 €29.90

Home No supplement

Pick-up points +€7 / package sent

Express +€20 / package sent

Item Name Description Prices

Outsized products 1.5m-2m +€2 / package sent
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Add New Channel

Integrating with  
Cdiscount using Linnworks

If you are an existing Linnworks user, you will be able to set up the Cdiscount 
integration by following the steps outlined below.

Please be aware that there is one crucial feature of the Cdiscount integration, 
which is not found in any other Linnworks integration. Specifically, Cdiscount 
requires that a price is always submitted along with any change in inventory 
level. More details about this can be found here. 

Prerequisites 
Before integrating Cdiscount with Linnworks, you will need the following:

1. A Cdiscount Seller Account

2. Access to your Cdiscount API credentials,
available from the Cdiscount seller portal

If you are unsure on how to obtain any of the required information, please visit 
our documentation for further details and instructions. 

Go to Settings >  
Channel Integration

In Linnworks.net, go to 
Settings on the side bar 
menu and then click 
Channel Integration.

Click Add New, select 
Cdiscount and then 
click Next

• On the Channel
Integration screen click
the Add New button.

• Select Cdiscount from
the list of channels and
click Next.

2

1
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http://www.linnworks.com/support/settings/channel-integration/channels/cdiscount/rules-and-guildelines-for-integrating-cdiscount
http://www.linnworks.com/support/settings/channel-integration/channels/cdiscount/add-new-channel


Fill in your Account 
Name, API Login, 
API Password and 
click Next

For details on how 
to access your API 
credentials, please visit the 
Prerequisites section on 
the documentation page.

Choose whether to download listing 
when the wizard completes

Click Finish

• Account Name: The name you wish to uniquely identify the account by in Linnworks. 
This does not have to match any name defined on Cdiscount for the account.

• API Key: Enter the API login from your Cdiscount API credentials.
• API Password: Enter the API password from your Cdiscount API credentials.
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Currency and 
getting paid in euros

Collecting payments from Cdiscount in euros

When it comes to selling abroad, and in another currency, the 
exchange rate could be one of the key factors that decides how 
competitive you are. If the rates are in your favour – and your money 
goes further – you may be able to lower your prices to make them 
more appealing to customers.

Sign up for an online 
seller account in minutes 

at worldfirst.com

You’ll get details for 
a euro receiving bank 
account to enter on 

Cdiscount

Cdiscount pay out in 
euros to your World First 
account – then arrange a 

transfer 24/7

For example, in October 2016, the euro rate against 
the pound reached levels as high as 0.91. Look back 
just four months, however, and the rate in June was 
as low as 0.77 – a 15% variance. This means that if 
you were moving €10,000 in revenue back to the 
UK, you would have received £1,400 less in June 
than you would have in October – just because of 
the exchange rate. This is in addition to any fees that 
a bank might add on to the exchange rate you’re 
offered when transferring your funds.

While no one can predict how the currency markets 
will move in the future, there are things you can do 

to give yourself more control over your funds and 
the exchange rate when making a transfer. That’s 
why Cdiscount has partnered with currency and 
international payments specialist World First. World 
First provides online sellers with a euro receiving 
account – free of charge – so they can collect their 
marketplace sales proceeds without the funds being 
converted. Sellers can then arrange to transfer their 
funds back to their home bank account at a time of 
their choosing (for example when exchange rates 
are in their favour) using World First. And, by taking 
a smaller margin than the banks, World First could 
save online sellers up to 2.8% on the exchange rate1.

1Calculated from exchange rates and fees obtained using mystery shop data from the FXCompared International Money Transfer Index 
(IMTI)™ collected on the 17th October 2016, based on the cost of making a transfer of £10,000 in euros excluding the transfer fee.

1 2 3
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http://www.linnworks.com/support/settings/channel-integration/channels/cdiscount/add-new-channel
https://www.worldfirst.com/uk/online-sellers/?ID=1687&utm_medium=partner&utm_source=Linnworks&utm_campaign=Linnworks+Cdiscount+Guide



