A/BorMAB?

Do you have an experimentation
tool capable of MAB?
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Do you have decent
traffic size? (i.e. >500

visitors a day?) MAB
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variations that are
performing well,
while allocating less

different segments
of website visitors at
the same time to
determine which traffic to variations

IS
*
L
...ll..-......-......

BANDIT
What is your goal?
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: ‘expensive’? (e.g. cost : Isspeedorlearning

: more than $5,000°) WL moreimportante
A/B testing, also ICCEREE :.~. “,.--i--..u In marketing terms,
known as split @ o " & S, a multi-armed
testing, refers to a - '." ) ‘\‘ '." Sp.eed = ‘\‘ bandit solution is a
randomized . Leqrr.\lngs are . ; Mmore Taalexeln el . ‘'smarter’ or more
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a variable (web ”~..________w" ”~~._______,"" algorithms to
page, page element, dynamically
etc.) are shown to allocate traffic to
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that are
underperforming.

version leaves the
Maximum impact
and drives business
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