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postpone the test
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Pause test and

relaunch after fixing

and severity

Update test length
estimation

: Every week

Check the test
(data
collection
health, any
issues with the
live test.)

Investigate when
problem started

Keep test live
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CONCLUDING A TEST

Assess validity of
the results with our
AB test calculator

Look for sample ratio
mismatch.

Analyse, learn, repeat!




