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Mixed Views Report 2023  

Mixed Views is a collaborative initiative across all youth work projects at The Mix which aims to better 
understand the views of young people in Stowmarket and the surrounding towns and villages. 


In March 2023, The Mix launched Mixed Views. Our launch featured a 20-question survey which was 
promoted in the local schools and across The Mix’s social media as well as a week of bespoke Mixed 
Views sessions for both groups and 1:1 sessions. The focus of both the survey and the sessions was to 
gather an understanding of three main areas:  


• How young people felt about their communities (particularly their geographical, online and school 
communities)


• How young people felt about their support networks 

• What young people thought of The Mix and what they felt they needed from us 


The purpose of this data capture was threefold. With The Mix celebrating its 10 year anniversary, we 
saw it as a prime opportunity to understand from young people what they wanted and needed from us 
for the next 10 years. The information we have gathered through this initiative will help to inform our 
youth work strategy and the activities we run, as well as support future funding applications, over the 
next year. This approach will ensure our work is youth-led and, as such, will be relevant, responsive 
and engaging. 


Secondly, we recognised that as the only youth work charity in Stowmarket, we are often called on for 
an accurate picture of the challenges, needs and interests of young people in Stowmarket and the 
surrounding areas. However, as a charity with a number of projects, all with different outcomes, 
outputs and engaging with different groups and age ranges of young people, we do not have a 
centralised data capture to be able to inform others. The data we set out to capture through our Mixed 
Views campaign was for the benefit of other community groups, local government and statutory 
organisations, as well as for ourselves. By sharing this information, we hope to help inform the work of 
other groups supporting young people locally. 


Both of these aims feed into our final objective which was to encourage and inspire young people to 
use their voices. Our intention is to demonstrate to young people that they will be listened to and what 
they say will affect change.  Whilst our campaign lasted a month, we intend to continue revisiting 
elements of our data capture over the year to gather even more information. We also plan to respond 
to the information we have gathered, firstly through this report, and then through our actions - our 
activities, our delivery, and our strategy.




Page   of  2 13

When planning our Mixed Views campaign, we set out with a clear idea of what success would be. Our 
ambition was to achieve the following: 


• To reach a total of 1,500 young people 

• To reach 300 families/parents

• To create a physical report that guides our youth work 

• For young people to have fun

• For young people to feel heard and part of something

• For young people to remain informed and hear about how their views have impacted what we do

• For The Mix to have a platform to grow and respond to the needs/hopes/wants of young people


Although we did not achieve all of our targets, the launch reached a total of 364 young people through a 
variety of delivery methods. The success of the campaign was in the variety of its delivery, which 
ensured accessibility to all young people.  We experienced unexpected challenges in staff capacity and 
school strikes, which significantly lessened our usual weekly numbers. However, we were able to engage 
with new groups, through a Home Education Drop In and a Neurodiverse Drop In, and reached young 
people who have not previously used our services, as well as gathering information from those that 
already frequent our activities and services. Due to capacity, we decided early on in our planning to 
focus solely on young people, although it is our ambition to work more with families and parents during 
next year’s campaign. Many of our targets will require ongoing evaluation which we intend to measure as 
we respond over the next year. 


The project allowed us to gather a significant amount of data from young people, which will assist us in 
our planning and promotional strategies.  Due to its success, we plan to make the week-long campaign 
an annual event. We anticipate increased numbers of engagement next year with the growth of many of 
our projects, most notably our Schools project. The longer term publicity as we continue to shine a light 
on Mixed Views and the impact it has on our work over the year should ensure further awareness and 
engagement for next year. 
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Mixed Views Campaign Delivery 

Although we did not achieve the level of engagement we set out to, the campaign reached a total of 364 young people, many of whom had not 
previously attended any activities at The Mix. Six of our youth work projects were involved in the delivery of the campaign, which ensured the 
representation of young people was incredibly diverse. We created four key delivery methods across the campaign:


Survey  

Our survey was launched on the 1st March and closed on the 31st.  We promoted the survey via our social media channels and through both local 
schools. The survey feature 20 questions, with additional follow on questions when certain answers were selected. Although anonymised, the survey 
gathered demographic information before asking questions around community, support networks, The Mix and how young people feel about the 
future. 


Bespoke Mixed Views Sessions 

Although our survey provided us with the opportunity to gather quantitative data, we were conscious that not only is this not always the most 
accessible delivery method for many young people, it also does not engage young people in conversation and discussion. Whilst the anonymity of 
the survey could encourage honest and open responses, we also know from our own youth work delivery that conversations with young people 1:1 
and in groups can lead to even more fruitful responses and ideas. Therefore, we decided to design and deliver bespoke sessions with opportunities 
for discussion and anonymised responses, as well as interactive and engaging activities. 


Across the week, Monday 13th - Friday 17th March, we delivered a total of 16 sessions. We delivered sessions through our usual weekly Open 
Access activities, as well as through additional sessions at The Mix and in schools. 


1:1 Mixed Views Booklet  

As many of our projects usual delivery method is 1:1 coaching or mentoring, we also developed a 1:1 booklet version of the bespoke sessions 
which could be delivered in these spaces. 


Through both our bespoke group sessions and the 1:1 booklet, we engaged with a total of 277 young people.  

Diary Room 

Our young leaders ran a diary room during two of our Drop In sessions for secondary school aged young people at The Mix to gather the views of 
young people even more directly. The diary room engaged with 17 young people, 13 from our Year 7/8 Drop In and 4 from the Year 9-11 Drop In.  
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Data Capture 

Survey Data  

Participants 

In total, we had 87 responses to our survey. Our demographic questions showed that, 
although we had responses from every age range, we had significantly more responses from 
the 11-14 age range. We had a relatively even split of responses from those identifying as 
male and female, with few from those not identifying as either male or female (see graphic).  
Only 12.6% of participants said they identified with having additional needs.  This was lower 
than anticipated given the high proportion of young people we work with across all our 
projects at The Mix who identify as having additional needs. This could be due to the format 
of the survey, which is not as accessible for some support needs. 


52.9% of participants had not been part of any activities or services at The Mix, meaning 
that the survey was very successful in reaching young people that we are not already 
working with. Our learning from the survey could support these young people in engaging in 
future. Of the 47.1% of young people that had engaged in our activities already, Crucial 
Crew and our Open Access activities were the most common services accessed.  This 
confirms that both Crucial Crew and Open Access act as the first point of engagement for 
young people which often then acts as a funnel to other, more specialised, services. 


Community 

Our first question asked how young people felt they were viewed within 
their community. The most common response was ‘neutrally,’ with 62.1% 
selecting this answer. ‘Negatively’ was next most popular, with 27.6%, 
and ‘positively’ last, with 10.3%. 

 
The community section of the survey showed a theme of young people 
feeling there wasn’t much happening in their community, particularly for 
them. When asked to describe their community in one word, the greatest 
response was ‘boring’ (see word cloud). Furthermore, 54% of participants 
said there was not enough for young people to do. Participants said they 
most enjoyed the parks and activities/clubs from what was already 
available. In terms of what they wanted from their community, the most 
common responses were around activities and events, improved facilities 
and more social or safe spaces. 
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When asked whether they feel safe in their community, 67.8% said ‘yes.’ Of 
those that didn’t feel safe, key themes were around crime (including gangs, 
drugs, knives and rape) and anti social behaviour. Four responded to say that 
school was where they didn’t feel safe. Although the majority of participants 
stated that they felt safe, the responses of those that said they didn’t feel safe 
stresses the growing importance of contextual safeguarding. 


Challenges 

When asked about the challenges young people face, ‘boredom’ again was a 
popular answer. Confidence, school/academic pressure and body image were 
also common responses.


See image for a further breakdown. 


Of those that selected ‘other,’ we received text responses around anxiety, not 
having friends, being in care, and transport/location. 


Support Networks 

When asked where they would go for support, participants’ most common 
response was family at 75.9%, followed by friends at 67.8% and teachers/
school staff at 32.2% (see word cloud). ‘Nowhere’ was the fourth most popular 
answer, with reasons varying from having no one to trust and feeling no one 
cares, to low self-esteem and feeling like a burden. 
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The Mix 

We asked participants what their perceptions of The Mix were and 
whether they felt they could be themselves when at The Mix (see images 
for response breakdown). 


The feedback on young people’s perceptions of The Mix, demonstrates 
that we need to be clearer in our promotion. Furthermore, the worded 
response from the question around whether young people can be 
themselves at The Mix, indicates that we need to be promoting 
inclusivity more actively in our language and advertising. 


We asked what activities and sessions young people would like The Mix 
to run more of. The most popular responses to this question were sports 
activities, social and fun activities, gaming and creative arts. There was 
feed back that young people wanted to see more for young adults. Some 
young people also fed back that they enjoy the Mix as it is.


When we asked what one thing The Mix could do for young people, we 
received a variety of responses.  The most popular response was mental 
health support (including body confidence, advice, emotions, friendships, 
school anxiety and bullying), followed by activities (sports, fun and 
creative), more social/chill out spaces, and life skills support (social skills 
and careers days). 


Future 

We asked young people if they felt prepared for the future. There was an 
almost even split with 50.6% responding ‘yes.’ Of those that said ‘no,’ they 
said more advice spaces as well as life skills support would help.  

A couple of young people also fed back that more local opportunities would help. 
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Bespoke Session and 1:1 Booklet Data 

Our bespoke session focused on the topics of community, support networks and 
The Mix. 


Community 

Our starter activity was to ask young people what they would change if they were 
mayor for the day.  This question evoked some thoughtful and insightful responses 
from young people around some key themes:


• Cost of living solutions

• School culture and processes

• Town upgrades and changes

• Support for community groups


The responses we received showed a real understanding, 
even from primary age, of the cost of living crisis and the 
pressure it was putting on many people. There was an 
eagerness to help those in the community that were 
struggling most, such as those that are homeless. There 
was an awareness of environmental issues and an interest 
in upgrading and revitalising Stowmarket town. 


We asked young people how much they felt they 
belonged within three different communities: 
geographical, online and school. Using a thermometer 
activity, we asked young people to rate how much they 
felt they belonged in each community (1 being ‘I don’t 
belong’ and 5 being ‘I feel I belong’).  


You can see the breakdown of responses in the graph 
below.  On average, young people felt they most belonged 
in their online communities which had a mean average of 
3.9, geographical community was close behind with a 
mean average of 3.7, and school was where they felt least 
belonging with an average of 2.7.


“Protect green spaces, stop littering and more recycling” 

“More colourful walls and buildings” 

“Create regular free food market” 

“Make shops more accessible for those that don’t have a car” 

“Free gym memberships for under 18s” 

“Reward people’s good behaviour” 

- ‘Mayor for a Day’ Quotes
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We asked young people about activities in their community. We wanted to know what they had engaged in, what they wanted to engage in and what 
they felt was missing. 


You can see from the graphs that sports clubs are already well attended, 
whilst creative arts are less well attended with a large number of young 
people wanting to attend. We suspect that this is not due to a lack of 
creative arts groups, although it is worth noting that creative arts is a 
large category and it would be worth us understanding what sort of 
creative art groups young people are most interested in, but more due to 
a lack of free creative art groups.  You will see below that one of the 
greatest barriers for young people is money and we know there is greater 
provision of free sports groups compared to the other categories. 


When we asked more specifically about what young people thought was 
missing from their community, we received a wide variety of responses. 
These aligned with the survey results which communicated a need for 
more activities and better facilities. However, they also provided even 
more ideas for activities. They also told us that there was a lack of 
groups for mental health support, groups for those with autism and 
ADHD, as well as groups for those in the LGBTQ+ community. 
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We asked young people what barriers stopped them from being able to engage in activities.  ‘Transport and location’ and ‘money’ were the most 
common responses by a great deal, with ‘other people,’ ‘too many people’ and ‘nervousness/confidence’ also common themes. 


For our bespoke sessions, we asked young people how they thought adults would describe them in three words. See responses below as a word 
cloud. Unlike the survey which fed back that young people felt they were viewed predominantly neutrally in their community, these responses 
demonstrated they felt they were perceived overwhelmingly negatively. There were some common themes around young people feeling they were 
viewed as troublemakers, and even criminals, as well as the theme of being too sensitive. It is worth noting that there was a significant difference in 
the primary and secondary school ages, with the primary school responses being predominantly positive. 
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Support Networks 

We asked young people who was on their team/in their support network. As 
you can see from the graph, unlike the survey, ‘friends’ comes out as the 
most common response. Considering the challenges that young people 
identified in the survey, and with both the survey and the sessions’ findings 
that friends are a significant support network for young people, we need to 
consider how we up-skill young people to support each other around topics 
such as body image, healthy relationships and school pressures.  


‘No one’ is actually the third most popular response from the sessions.  
When we asked young people about this response, we found that it 
depended on the topic for which they required support as to whether they 
felt they could go to someone. 


We also asked young people how stable that network was. We did this by 
asking them to draw a bridge to reflect their support network before 
attributing words to it. We categorised all the words into ‘stable,’ ‘unstable,’ and ‘other.’  We found that all the words fell into the categories of either 
stable or unstable, with more suggesting stability (see graph for breakdown). 


We asked young people more specifically where they would go if they needed support (see graph below). 
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The Mix


We asked young people what activities they would like to see at The Mix.  Animal 
encounters/therapy was a popular answer and makes appearances in the 
questions around activities in the community as a need, as well as in the survey.  
Sports, gaming and creative arts were popular, as they have been throughout. 


We asked every group to rate the same five activities that we have at The Mix, 
through our ‘Ice or Spice’ activity.  The responses are documented in the graph. 


When asked what The Mix could do for them we saw similar responses to the 
survey around support, safe spaces, activities, and fun, with the addition of food. 
We noticed that responses from primary aged young people were almost entirely 
around support. We also had feedback to say that what we were doing was 
working and to keep delivering what we currently are. 


One of our questions was around values.  In reflection the wording of this was not clear 
enough and, as a result, was delivered inconsistently.  However, we did receive interesting 
answers nonetheless. In one of the sessions we received very positive feedback about The 
Mix and what we do for young people. In other sessions, we received feedback on our values 
as stated on our website.  Young people felt the language was confusing and lacked any 
sense of action. One young person commented that we have said we ‘hear’ and ‘see' young 
people, but not that we ‘respond and create’ based on what we hear and see. We also 
collected some useful feedback on what young people felt our values should be, some 
common responses were respect, always being there, understanding and informing young 
people. 


In our 1:1 booklet, we additionally asked some yes or no questions around trips away. There is 
a clear appetite for trips away from those we asked. 


Diary Room Responses 

Our diary room responses echoed much of the survey and 
bespoke sessions, with friend and family being a key support 
network with young people. We saw very positive responses when 
asked what young people felt The Mix meant to them, most 
commonly being seen as safe and offering young people the 
space they need. 


“A space where you can be yourself and get the help you need”
“Somewhere I don’t have to worry”
“They love to talk with you, they help you come out of your shell if you are anti-social 
and make you more confident.”
“School is quite stressful for me so I like to go to the mix after to hang out and talk my 
day.”
"A place to hang with my friends through with youth workers.”
“The Mix helps with my anxiety and mental health
safe space.”
-Diary Room Quotes
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Key Themes 

We have identified the following key themes in the three main areas we asked young people about: 



Community  

- Young people feel there is not enough to do in their community.

- Young people would like to see better facilities in their local area.

- Young people feel a sense of belonging in their geographical and online 

communities, but not in their school communities.

- Transport and money are the greatest barriers for young people when 

engaging in activities. 

- Young people want to see more support for specific community groups and 

needs, such as mental health, SEN and LGBTQ+.

- Young people do not feel they are viewed positively in their community.


Support Networks  

- Boredom, confidence, mental health and school/academic pressures are key 
challenges for young people (these themes are also clear in both community 
and Mix responses).


- Most of the young people we spoke to felt they had a stable support 
network, however, the ‘no one’ category also scored highly in responses.  


- Family and friends are the most common and utilised support networks for 
young people. 


The Mix 

- There is uncertainty around what The Mix does among young people, and 
many young people in the local area are still not accessing our services. 


- Young people would like more support, safe spaces, activities and fun 
(including groups for older young people)


- Young people would like to see us more actively promoting inclusivity and 
engaging in conversations and events that young people care about. 



