
OPPORTUNITY
• Hispanics represent 16% of the U.S. population 
( 5 4 M M  H A B I TA N T S )  —  1 4 M M  O F  T H E M  A R E  M I L L E N N I A L S  

• 64% of our consumers have Mexican origin 

• Wine has become more important to the Hispanic Community over the last 10 years 

• The biggest opportunity is with Socialite Millennials who embrace American values
    while keeping some heritage roots

U P C

S C C

1 2 . 4  X  9 . 4  X  1 2 . 2

3 3 . 8  L B S6 4  ( 1 6 X 4 )

@55CARTAS
MARKETED BY BRONCO WINE CO.
W W W . B R O N C O W I N E . C O M


