EMNAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA « KAINOTOMIA

3 EpyaneioBhkn
J Avtaywviotikétntas

A MIKPEZ & MOAY MIKPEZ EMIXEIPHZEIZ

H enixeipnon ZQTHPIOY ANQNYMH ETAIPIA EIAH MPOZQMIKHE ®PONTIAAZ nou £dpelel oTNV NEPIPEPEIA
ATTIKHZ evtaxOnke otn dpdon «EpyaAgiobnkn AvTaywvioTIKOTATAG» npolnoAoyiopou 400 ekar. Eupw. H dpaon
oToxXeUel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAG TWV HIKPWV Kal MOAU HIKPWOV EMIEXEIPNOEWY, €NeVOUOVTAG OTOV
napaywylikod €KOUYXPOVIOWO TOUG, TNV UIOBETNON CUCTNUATWV Tunonoinong & migronoinong, kabwg kai o€ branding
Kal wn@Iakr npoBoAn.

O OuvOoAIKOG nmpoUnoAoylopog TnG enevduong civar 200.000 € ek Twv onoiwv n dnubécia dandavn aveépxeTal o€
100.000,0'0€ Kalr ouyypnpartodoteital and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakng AvanTtugng Tng
Eupwnaikng 'Evwongc.

To enIXEIPNHATIKO OXESI0 NOU EYKPIONKE NPOG XpNHATOd0TNON Kal uAonoigital, nepiIAapgBavel enevdUoEeIg
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata - EEonAiopog

v Juokeuaoia — ETikéTa - Branding

v MeTa®opika Peaa

v MioBoAoyiko kOOTOG epyalopevwy (VEO MPOCWMIKO)

ME&ow TNG CUMHETOXNG 0TN Apdon, N ENIXEipNON NETUYXE:

v BeEATIWON TNG AVTAywVIOTIKOTATAG TNG

v al&non Tng kepdo®opiag Tng

v’ gvioxuon TnG eEwOTPEPEIAG

v €NEKTACN TNG Ayopdac KE Tn NPoaonkn VEWV NPoiOVTWV & UMNPECIOV
v €Eao@aAion uwnAoTEPNG NOIOTNTAG NPOIOVTA & UNNPETIEG

v aug&non Tng napaywyikdTnTag & BEATIWON AEITOUPYIK®WV 51a8IKATIOV
v/ gvigxuon Tng eniXeIpnUaTikoTnTag

v'dnuioupyia / diaTrpnon MoloTIKWV BECEWV gpyaaiag

Me Tn oupBoAr Tou EMAVEK gviaoxUBnKe n nixeipnon ano@£povTac oPEAN OTNV avTaywvioTIKOTNTA TG XWPAG KaBwg

Kdl TNV TOMIKI OIKOVOWId.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaiki ‘Evwon NPOrPAMMATQN ETNA, TZ & EKT avantu§n - epyacia - aAAnAeyyun

S v EIAIKH YMTHPEZIA AIAXEIPIZHE EMAVEK
Eupwnaiko Tapeio
Nepipepelakig Avantuéng

Mg tn ouyxpnpuatoddétnon tns EAAASas kal tns Eupwnaikns Evwons



