
Do a brand health check
Examine your current target market and re-establish your brand values and mission.

Analyze your competitors
Research your existing competitors in the market and see how you can function
differently from them.

Freshen up visual elements
Create new brand guidelines and retouch your logo, typography, brand colors, etc.

Update brand assets
Store your redesigned visual and digital assets including business cards, social media 
posts (Instagram, LinkedIn, Twitter, etc), packaging, website elements, etc. in a suitable 
digital asset management platform. 

Train your employees
To streamline communication and feedback, train your team on the new brand guidelines. 
Artwork Flow is an ideal platform to get started with for smooth team communication. 

AI reporting and analytics 
Test if your rebranding efforts work with the target group and make adjustments 
as needed using AI reporting and analytics (upcoming feature).

Relaunch your brand assets successfully
Happy with the new identity? Before relaunching, make sure you have 
covered all the above points.

We have created this checklist to help you track your 
rebranding activities. 
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