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Web Development

Web Design

Search Engine Optimisation
Paid Media

Conversion Rate Optimisation



What to expect from
today...

1. Quantitative/Qualitative Research
2. CRO Testing Process
3. Tests & Results



Tell me about you..

1. Your name
2. Your current job/project/startup
3. What you want to get from today



What's the benefit for your business?

In a nutshell, the benefits for your business will be
huge. As CRO is relevantly young discipline, we see
more organisations to apply it over time.

e By helping you understand your clients, it will
get you more clients.

e Will lower your customer acquisition cost.
® Be your secret weapon to beat out the
competition - because you will know what your

ideal clients need.

® Improves your brand perception.
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Heuristic Analysis
Understanding the user's
experience on your website.

\ :

Rinse and repeat - L

ongoing optimisation
9

Designing A/B,

Multivariable %
Tes:ing g’gs THE CRO n[%m

PROCESS

CRO Strategy and
Prioritised Testing
Map

(putting it all together)

iy

Mouse Tracking
Analysis

Technical Analysis
Making sure everything is
working smoothly from a
technological viewpoint.

Digital Analytics
Finding leakages on your
website

Qualitative Research

Understanding your users’

experience and point areas
of friction

Qualitative
Research



#1: Quant & Qual Research



Accurate Data
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Google Analytics - Browser CR
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£ | 1. chrome
v & Audience T T ‘ ‘ ‘ ‘ ‘ ‘
All Users 832,482 (40.58%) | 823,037 (40.55%) | 1,225,330 (39.84%) 62.18% 3.07 00:02:13 | 31,157 (42.31%) | £1,418,078.34 (40.87%) 2.54%
Overview | ‘ | ‘
Desktop Traffic 345,625 (51.19%) | 341,452 (5161%) | 511,399 (49.20%) 56.32% 3.47 00:02:49 | 19,180 (5418%) = £944,903.53 (50.30%) 3.75%
Active Users [
Tablet Traffic 97,077 (22.25%) 94,189 (22.17%) 157,886 (22.95%) 58.02% 3.53 00:02:37 3,747 (21.21%) £172,556.68 (22.47%) 2.37%
Lifetime Value®™ ‘ ‘ ‘
Conost Analysis Mobile Traffic 395,103 (41.37%) | 387,396 (41.07%) | 556,045 (41.25%) 68.74% 257 00:01:33 | 8230(40.01%) | £300,618.13 (36.51%) 1.48%
BETA | ‘
[ Safari
Audiences )
User Explorer All Users 782,228 (38.13%) | 778,610(38.36%) | 1,140,567 (37.09%) 64.48% 2.88 00:01:59 | 25,304 (34.36%) @ £1,107,108.50 {31.91%) 2.22%
¥ Demogiaphics Desktop Traffic 63,607 (9.42%) 62,412 (3.43%) 85,765 (8.25%) 56.73% 3.56 00:02:31 | 3088(872%)  £157,107.54 (8.36%) 3.60%
» Interests Tablet Traffic 292,219 (66.99%) | 285,642 (67.22%) 451,914 (65.69%) 59.01% 3.4 00:02:33 | 12,416 (70.28%) £540,786.17 (70.42%) 2.75%
» Geo Mobile Traffic 433,909 (45.44%) | 430,557 (45.65%) 602,888 (44.72%) 69.68% 2.40 00:01:30 9,800 (47.64%) £409,214.79 (49.70%) 1.63%
» Behavior O Internet Explorer
~ Technology All Users 134,778 (6.57%) | 129,959 (6.40%) 247,909 (8.06%) 47.29% 3.77 00:04:00 4,942 (671%) £345,830.31 (9.97%) 1.99%
Browser & OS ' ‘
Desktop Traffic 129,287 (19.15%) | 124,138 (18.76%) 236,959 (22.80%) 47.35% 3.77 00:04:03 4748 (13.41%) £335,763.58 (17.87%) 2.00%
Network ‘ ‘ ‘
Tablet Traffic 6,318 (1.45%) 5,582 (1.31%) 10,595 (1.54%) 45.55% 3.83 00:03:05 168 (0.95%) £9,539.84 (1.24%) 1.59%
» Mobile |
Mobile Traffic 278 (0.03%) 239 (0.03%) 355 (0.03%) 58.31% 2.89 00:02:33 26 (0.13%) £526.89 (0.06%) 7.32%
. . BETA '
Attribution (0 Samsung Internet
Discover All Users 109,060 (5.32%) 109,112 (5.38%) 178,643 (5.81%) 66.38% 2.84 00:01:53 2,933 (3.98%) £126,809.85 (3.65%) 1.64%
Admin Desktop Traffic 233 (0.03%) 213 (0.03%) 336 (0.03%) 63.39% 1.85 00:01:22 0 (0.00%) £0.00 (0.00%) 0.00%
Tahlat Traffin 19 ATE /in oz 19 NN /1 ono ) N 077 (2 A0\ & BT 2 an nN-NN-A92 &NVT (2 Aao LN 29N NA in coo D EAY
0O 0




» © Realtime

Audience

Overview
Active Users

Lifetime Value®™

Cohort Analysis
BETA
Audiences
User Explorer
» Demographics
» Interests
» Geo
» Behavior
v Technology
Browser & OS
Network

» Mobile

Attribution ™

Discover

Admin

O

(]

O

Google Analytics - Browser CR

11.0

All Users
Desktop Traffic
Tablet Traffic

Mobile Traffic

2. 80

All Users
Desktop Traffic
Tablet Traffic

Mobile Traffic

3. 9.0

All Users
Desktop Traffic
Tablet Traffic

Mobile Traffic

4. 100

All Users
Desktop Traffic

Tablet Traffic

132,052 (97.92%)

126,638 (97.96%)

6,286 (99.51%)

129 (46.57%)

1,079 (0.80%)

1,047 (0.81%)

0 (0.00%)

32 (11.55%)

691 (0.51%)

665 (0.51%)

6 (0.09%)

19 (6.86%)

523 (0.39%)

478 (0.37%)

19 (0.30%)

(S St AR

127,278 (97.94%)

121,619 (97.97%)

5,549 (99.44%)

110 (46.03%)

1,072 (0.82%)

1,047 (0.84%)

0(0.00%)

26 (10.88%)

652 (0.50%)
627 (0.51%)
6(0.11%)

19 (7.95%)

504 (0.39%)

452 (0.36%)

19 (0.34%)

NTEm ey

244,084 (98.46%)
233,380 (98.49%)
10,562 (99.71%)

142 (40.00%)

1,163 (0.47%)
1,131 (0.48%)
0(0.00%)

32(9.01%)

1,008 (0.41%)
982 (0.41%)
6 (0.06%)

19 (5.35%)

756 (0.30%)
659 (0.28%)

19 (0.18%)

47.06%

47.13%

45.45%

45.77%

76.70%
75.95%

0.00%

100.00%

57.64%

57.23%

100.00%

68.42%

56.35%

55.84%

68.42%

3.79

3.79

3.83

3.92

1.68

1.70

0.00

1.00

3.13

3.18

1.00

1.37

211

218

1.37

00:04:02

00:04:05
00:03:06

00:05:10

00:01:06
00:01:08
00:00:00

00:00:00

00:02:17

00:02:20
00:00:00

00:00:16

00:01:18
00:01:23

00:00:37

NI

4942 (100.00%)

4,748 (100.00%)

168 (100.00%)

26 (100.00%)

0(0.00%)
0 (0.00%)
0 (0.00%)

0 (0.00%)

0 (0.00%)
0 (0.00%)
0 (0.00%)

0(0.00%)

0 (0.00%)
0 (0.00%)

0(0.00%)

NN TAT =y

£345,830.31 (100.00%)

£335,763.58 (100.00%)

£0.00 (0.00%)

£0.00 (0.00%)

£0.00 (0.00%)

£0.00 (0.00%)

£0.00 (0.00%)
£0.00 (0.00%)
£0.00 (0.00%)

£0.00 (0.00%)

£0.00 (0.00%)

£0.00 (0.00%)

£0.00 (0.00%)
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2.02%

2.03%

£9,539.84 (100.00%)

£526.89 (100.00%)

1.59%

18.31%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%
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Audience

Overview
Active Users

Lifetime Value®™

Cohort Analysis
BETA
Audiences
User Explorer
» Demographics
» Interests
» Geo
» Behavior
» Technology
v Mobile
Overview
Devices

. BETA
» Cross Device

e, Attribution ®™

Q Discover

Google Analytics - Mobile

15,000
10,000
5,000
= = : Z =
February 2019 March 2019 April 2019 May 2019 June 2019 July 2019 August 2019 September 2019 October 2019
Primary Dimension: Device Category
Secondary dimension ¥ | Sort Type: | Default Q, | advanced |@ (L) ‘ = ‘ +
Acquisition Behavior Conversions eCommerce v
Device Category
} < S 3 Bounce Rate Pages / Avg. Session Transactions -
Users ' NewUsers Sessions IR e Diration.| 7 v Revenue ~
2,072,545 2,037,776 3,066,998 61.62% 3.07 00:02:16 73,652 £3,640,539.92
% of Total: 100.00% % of Total: % of Total: 100.00% Avg for View: Avg for View: Avg for View: % of Total: % of Total: 100.00%
(2,072,545) 100.00% (3,066,398) 61.62% (0.00%) 3.07 (0.00%) | 00:02:16 (0.00%) | 100.00% (73,652) (£3,640,539.92)
(2,037,776)
@] 1. mobile 961,330 (46.25%) | 952,011 (46.72%) | 1,351,391 (44.06%) 69.23% 2.49 00:01:33 20,878 (28.35%) £869,316.89 (23.88%)
(] 2. desktop 681,945 (32.81%) @ 660,265 (32.40%) | 1,028,976 (33.55%) 53.63% 3.58 00:03:01 | 35276 (47.90%) | £2,024,531.16 (55.61%)
(] 3. tablet 435,144 (20.94%) | 425,500 (20.88%) 686,631 (22.39%) 58.61% 3.46 00:02:35 | 17,498 (23.76%) £746,691.87 (20.51%)

) G
November 2019

Ecommerce
Conversion
Rate

2.40%

Avg for View:
2.40% (0.00%)

1.54%
3.43%

2.55%

Showrows:Goto: 1 1-30f3 ‘L‘_)\
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Google Analytics - Mobile

FINngly vnnciivin miuvune vovive nnv WIVUNIT UTVILT wigrnany STIVILT riuviuc WIVUIC 1HpUL oTicuwwvr wpTiguny ayawin vuic v
~ & Audience Secondary dimension ¥ | Sort Type: | Default v Q, | advanced ’ jﬂ ‘?‘—‘”l
Overview e .
Acquisition Behavior Conversions eCommerce v
Active Users Sl Detos ke —
P Sessi Avg. Sessi Transactions P
Lifetime Value™™ Users ~ ¥ NewUsers ~ Sessions  * Bounce Rate ~ ages/" o D::um m - Revenue * m@mnme
Cohort Analysis | | | | | |
BETA
) Mobile Trafh 954,366 942,223 1,346,731 69.34% 2.49 00:01:32 20,435 £819,102.67 1.52%
Audiences obile Tratric %of Total: 46.13% | %of Total 46.42% | % of Total: 43.79% Avg for View: Ava for View: Avg for View: % of Total: % of Total 23.61% Avg for View:
(2,069,059) (2,029,743) (3075461) | 61.60%(12.57%) | 3.09(-19.34%) | 00:02:19(33.52%) | 27.75% (73,639) (£3,469,980.52) | 2.39% (-36.49%)
User Explorer
o 1. AppleiPhone 449,801 (47.16%) | 445,667 (47.30%) 624,736 (46.39%) 69.82% 2.39 00:01:29 | 10,265 (50.23%) | £435,231.98 (53.14%) 1.64%
» Demographics |
Sint . = 2. Samsung SM-G950F Galaxy S8 36,610 (3.84%) 36,241 (3.85%) 52,127 (3.87%) 70.24% 2.43 00:01:25 698 (3.42%) £27,303.73 (3.33%) 1.34%
nterests _
$ Cao (] 3. Samsung SM-G960F Galaxy S9 31,732 (3.33%) 31,455 (3.34%) 45202 (3.36%) 69.42% 2.54 00:01:23 782 (3.83%) £38,641.11 (472%) 1.73%
» Behavior O 4. Samsung SM-G930F Galaxy S7 23,315 (2.44%) 23,043 (2.45%) 32,960 (2.45%) 69.42% 2.47 00:01:29 504 (2.47%) £19,749.09 (2.41%) 1.53%
» Technology (] 5. (not set) 17,643 (1.85%) 17,216 (1.83%) 24,245 (1.80%) 65.39% 2.86 00:01:57 362 (1.77%) £11,480.73 (1.40%) 1.49%
~ Mobile 2| s gggf““g SM-G935F Galaxy S7 15311 (1.61%) | 15168 (161%) | 21732 (161%) 70.30% 262 00:01:33 | 201 (142%)  £15695.02 (192%) 1.34%
Overview
8| 7 ?;6‘;‘%‘"9 SM-A520F Galaxy AS 14,038 (1.47%) 13799 (146%) | 21,364 (1.59%) 67.89% 266 00:01:40 | 413 (202%)  £13720.73 (1.68%) 1.93%
Devices
— Samsung SM-J320FN Galaxy J3 : ; L ; )
» Cross Device ™ i B S0 ¥ 13,153 (138%) | 12875 (137%) | 21480 (159%) 65.08% 2.91 00:01:57 | 297 (145%) = £8546.72 (1.04%) 1.38%
. . BETA — .
S Attribution W o SoeegSRRateh Galaxy J3 12,610 (1.32%) | 12378 (131%) | 19775 (147%) 67.20% 267 00:01:46 | 355 (174%)  £16799.25 (205%) 1.80%
Q Discover ] 10. Samsung SM-G965F Galaxy S9+ 10,898 (1.14%) 10,795 (1.15%) 16,609 (1.23%) 70.75% 2.51 00:01:23 213 (1.04%) £7,224.07 (0.88%) 1.28%
0 O
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Google Analytics - Mobile

N ; Audience Secondary dimension: Browser Version ¥ | Sort Type: = Default ~ Q, | advanced |@ 7‘?’?’7?3 Ti
Overview . )
Acquisition Behavior Conversions eCommerce v
Active Users it ! ? Brisar Versica 7 = =
Bounce Rat A Avg. Sessi Transactions Ecommes
Lifetime Value®™™ Users 71 | Newlsers (7 Seasions 7 S el sl Revenos Conversion
Duwal ' Rate ~
Cohort Analysis ! ! ! ! ! ! !
BETA
, 954,366 939,796 1,344,663 69.34% 2.49 00:01:32 20,186 £819,102.67 1.52%
Audiences rraffic % of Total: 46.13% % of Total: % of Total: 43.72% | Avg for View: Avg for Avg for View: % of Total: % of Total: 23.61% Avg for
(2,069,059) 46.30% (3,075,461) 61.60% View: 00:02:19 27.41% (73,639) (£3,469,980.52) View:
(2,029,743 12.57%) 3.09 -33.52%) 2.39%
User Explorec ) : (-19.34%) : (-36.49%)
* Demographics |
iPhone 12.0 101,392 (10.15%) | 97,665 (10.39%) | 139,572 (10.38%) 68.89% 2.47 00:01:32 | 2,345 (11.62%) | £109,104.95 (13.32%) 1.68%
» Interests | [ [
iPhone 1211 81,359 (8.15%) | 78,097 (8.31%) | 108,531 (8.07%) 70.12% 2.39 00:01:30 | 1,634 (8.09%) £71,877.00 (8.78%) 1.51%
iPhone 120:2 73,794 (7.39%) | 72,302 (7.69%) | 100436 (7.47%) 70.55% 2.36 00:01:27 | 1,531 (7.58%) £57,766.47 (7.05%) 1.52%
* Behavior
iPhone 121 56,591 (5.67%) 52,980 (5.64%) 77826 (5.79%) 69.34% 2.45 00:01:33 | 1,499 (7.43%) £54,221.65 (6.62%) 1.93%
» Technology | | | |
= Mobllé iPhone 605.1 36,196 (3.62%) 34,588 (3.68%) 47,224 (3.51%) 69.63% 2.32 00:01:19 859 (4.26%) £27,766.98 (3.39%) 1.82%
Ovarview iPhone 13.0.1 34,814 (3.49%) 34,045 (3.62%) 45,047 (3.35%) 69.44% 234 00:01:29 808 (4.00%) £35,583.45 (4.34%) 1.79%
Dovicas iPhone 11.0 23,089 (2.31%) | 22468 (239%) | 31,138 (232%) 69.83% 2.33 00:01:36 | 381 (1.89%)  £29,813.56 (3.64%) 1.22%
» Cross Device *™ iPhone 604.1 19,070 (1.91%) | 17,785 (1.89%) | 24348 (1.81%) 70.47% 2.21 00:01:15 | 381 (1.89%) | £10,114.47 (1.23%) 1.56%
Attribution ™ iPhone 10.0 9,813 (0.98%) @ 9,567 (1.02%) | 13,360 (0.99%) 70.40% 2.59 00:01:44 | 181 (0.90%) £6,039.02 (0.74%) 1.35%
O Discover ing SM-G950F Galaxy S8 9.2 4,122 (0.41%) | 4005 (0.43%) | 6234 (0.46%) 70.89% 2.49 00:01:29 90 (0.45%) | £2830.91 (0.35%) 1.44%
0O 0
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Google Analytics - Channels

Tablet Traffic

Mobile Traffic

Google Paid Search
All Users
Desktop Traffic
Tablet Traffic
Mobile Traffic
Organic Search
All Users
Desktop Traffic
Tablet Traffic
Mobile Traffic
Direct

All Users
Desktop Traffic
Tablet Traffic

Mobile Traffic

438,289

% of Total: 21.18%
(2,069,059)

954,947

% of Total: 46.15%
(2,069,059)

1,079,357 (48.91%)
275,997 (37.56%)
256,410 (54.11%)

556,594 (55.30%)

803,514 (36.41%)

314,086 (42.74%)

149,611 (31.57%)

338,932 (33.67%)

140,263 (6.36%)

52,702 (7.17%)

25,996 (5.49%)

61,107 (6.07%)

424,916

% of Total: 20.93%
(2,029,743)

943,190

% of Total: 46.47%
(2,029,743)

1,015,188 (50.02%)
250,570 (37.87%)
235,608 (55.45%)

529,009 (56.09%)

719,623 (35.45%)
280,694 (42.42%)
127,717 (30.06%)

311,212 (33.00%)

137,291 (6.76%)
52,159 (7.88%)
25,595 (6.02%)

59,537 (6.31%)

687,922

% of Total: 22.37%
(3,075,461)

1,348,029

% of Total: 43.83%
(3,075,461)

1,511,070 (49.13%)
374,754 (36.05%)
376,698 (54.76%)

759,618 (56.35%)

1,080,190 (35.12%)
450,170 (43.31%)
200,846 (29.20%)

429,174 (31.84%)

190,807 (56.20%)
76,462 (7.36%)
35,311 (5.13%)

79,034 (5.86%)

58.48%

Avg for View:
61.60% (-5.06%)

69.34%

Avg for View:
61.60% (12.56%)

70.11%
64.39%

65.17%

75.38%

53.30%

47.33%
49.73%

61.22%

55.46%

47.56%
54.78%

63.42%

3.46

Avg for View:
3.09 (12.01%)

2.49

Avg for View:
3.09 (-19.32%)

240

2.78

272

2.06

3.67

405

438

294

3.55

3.87

410

3.00

00:02:35

Avg for View:
00:02:19 (11.88%)

00:01:32

Avg for View:
00:02:19
(-33.46%)

00:01:35
00:02:09
00:01:57

00:01:07

00:02:55
00:03:32
00:03:23

00:02:02

00:03:07
00:04:01
00:03:19

00:02:10

2.57%

Avg for View:
2.39% (7.27%)

1.53%

Avg for View:
2.39% (-36.27%)

2.53%
3.75%
2.76%

1.82%

1.71%
2.32%

2.06%

0.91%

2.94%

4.17%

3.13%

1.65%

15



Google Analytics - Page Load

A Home Page Load Speed Report & B save 4, EXPORT « SHARE ' EDIT
~ B¥ Customization
o ——_— = Jan 1,2019-Nov 17,2019 ~
+ Add Segment
Dashboards O 100.00% Avg. Page Load Time (sec) 9
Custom Reports
Report Tab
Saved Reports
Custom Alerts Q | advanced
. Avg. Document Avg. Document
Browser (7 Biowser Veision: (3 Avg. Page Load Time Interactive Time (sec)  Content Loaded Time Page Load Sample
REPORTS (sec) 7 5
(sec)
> @ Realtime 1. Internet Explorer 11.0 7.20 3.96 3.96 218,747 (8.15%)
, ® idienas 2. Safari 12.0 5.52 2.50 251 217,688 (8.11%)
=3
3. Safari 12.1.1 3.94 2.36 242 152,414 (5.68%)
» >+ Acquisition
4. Safari 12:1.2 274 217 226 131,477 (4.90%)
» B Behavior 5. Safari 121 5.40 2.62 2.63 109,758 (4.09%)
> F Conversions 6. Edge 17.17134 7.60 3.13 315 87,942 (3.28%)
7. Chrome 76.0.3809.132 2.89 2.33 245 83,420 (3.11%)
8. Chrome 71.0.3578.98 6.93 3.29 3.29 62,573 (2.33%)
9. Safari 605.1 5.11 2.4 2.45 62,069 (2.31%)
. . BETA
&  Attribution 10. Chrome 74.0.3729.157 9.08 414 415 56,274 (2.10%)
0O 0
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REPORTS
» ©® Realtime
» 2 Audience
» D>+ Acquisition
v B Behavior
Overview

Behavior Flow
» Site Content
v Site Speed

Overview

Page Timings

Speed
Suggestions

User Timings
» Site Search

» Events

Google Analytics - Site Speed

100.00% Pageviews

Jan 1,2019-Nov 17,2019 +
O All Users + Add Segment

Overview

Avg. Page Load Time (sec) ¥ | VS. Select a metric Hourly Day Week Month

® Avg. Page Load Time (sec)
10

{=}
=

February 2019 Marccr'l-) 2019 April 2019 May 2019 June 2019 July 2019 G2 August 2019 September 2019 e October 2019 a?uNovember% 019"

2,687,898 of pageviews sent page load sample

Avg. Domain Lookup Time Avg. Server Connection Time Avg. Server Response Time Avg. Page Download Time
Avg. Page Load Time (sec) Avg. Redirection Time (sec) (sec) (sec) (sec) (sec)
6.26 0.17 0.02 0.06 1.46 0.18
= Aol | aconbamturid i | S dor in | S P
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» BY Customization

REPORTS

» © Realtime
» & Audience
» >+ Acquisition
v B Behavior
Overview
Behavior Flow
v Site Content
All Pages
Content Drilldown
Landing Pages
Exit Pages
» Site Speed

» Site Search

2, Attribution *™
Q Discover

£ Admin

Google Analytics - Landing Page

Primary Dimension: Landing Page Content Grouping: none

Bl B B8 B B 8 B ®

1)

10.

Secondary dimension ¥ | Sort Type: | Default ¥

Landing Page
/bathroom-aids el
/bathroom-aids/shower-seats-shower-chairs ]

/bathroom-aids/toilet-aids/raised-toilet-seats-raiser &
S

/bathroom-aids/toilet-aids/commodes &

/bathroom-aids/toilet-aids/toilet-frames/mowbray-| @

ite-toilet-frame-seat-width-adjustable
/bathroom-aids/bath-lifts L
/bathroom-aids/bath-chairs-bath-seats ]

/bathroom-aids/shower-seats-shower-chairs/show &

er-stools/shower-stool-with-handles
/bathroom-aids/bathroom-grab-rail ]
/bathroom-aids/toilet-aids/urinals/male-urinal @

Other «

Acquisition

569,478

% of Total:

18.57%

(3,066,998)

38,170

18,670

17,972

17,473

15,545

14,667

14,398

14,318

12,404

10,647

(6.70%)

(3.28%)

(3.16%)

(3.07%)

(2.73%)

(2.58%)

(2.53%)

(2.51%)

(2.18%)

(1.87%)

% New Sessions

63.78%

Avg for View:
66.44% (-4.00%)

60.32%

63.35%
63.75%
60.19%
64.18%

71.05%

71.02%
62.49%

68.94%

74.90%

New Users

363,241

% of Total:

17.83%

(2,037,776)

23,025

11,828

11,458

10,517

9,977

10,421

10,225

8948

8,551

7,975

(6.34%)

(3.26%)

(3.15%)

(2.90%)

(2.75%)

(2.87%)

(2.81%)

(2.46%)

(2.35%)

(2.20%)

Behavior

Bounce Rate

60.79%

Avg for View:
61.62% (-1.34%)

34.77%

34.88%
49.80%
43.46%
77.24%

39.60%

53.05%
64.40%

41.15%

65.86%

)| @ | advanced Fﬂ?ﬁ} l = ‘ '-l':} 51|

bathroom-aids
Conversions eCommerce ¥
Pages / Avg. Session Transactions
Session Duration ? Hevenue i 7
3.06 00:02:16 14,818 £714,197.30
Avg for View: Avg for View: % of Total: % of Total: 19.62%
3.07 (-0.54%) 00:02:16 20.12% (73,652) (£3,640,539.92)
(-0.37%)

6.77 | 00:04:50 | 1,028 (6.94%) | £45740.52 (6.40%)

495 00:03:33 454 (3.06%) | £26,884.01 (3.76%)

3.19 00:02:09 295 (1.99%) | £10,249.65 (1.44%)

3.99 | 00:02:37 | 323 (2.18%) | £23,614.69 (3.31%)

2.04 00:01:26 318 (215%) | £16,196.79 (2.27%)

3.37 00:02:39 79 (0.53%) | £18,250.58 (2.56%)

3.19 | 00:02:17 | 111 (0.75%) | £6,543.58 (0.92%)

292 00:02:27 795 (5.37%) | £24,204.03 (3.39%)

3.95 00:03:04 436 (2.94%) | £11,989.81 (1.68%)

275 00:01:50 | 758 (5.12%) | £8,763.09 (1.23%)

18

Rate

2.60%

Avg for
View: 2.40%
(8.35%)

2.69%

2.43%
1.64%
1.85%
2.05%

0.54%

0.77%
5.55%

3.51%

7.12%

0 O

U



Hotjar - Heatmap Analysis




Hotjar - Heatmap Analysis
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Hotjar - Funnel Analysis

(@) Site Dashboard

SESSIONS CONVERSION RATE
N - - -
ANALYTICS Q; 5,463 1 6% 2019-11-11-2019-11-18

% Heatmaps

i @ This funnel is based on a sample of your total visitors. Learn more or increase your sample size.
1 Recordings

I X7 Furivals STEP 1 STEP 2 STEP 3 STEP 4 STEPS STEP 6
Basket Start Checkout Postcode Lookup Delivery Address Payment Order Confirmation
Forms ?:,
EEEDBACK SESSIONS SESSIONS SESSIONS SESSIONS SESSIONS -
Tl i 2,813 1,621 1,541 1,527 1,420 =
51.5% OF 5463 57.6% OF 2813 95.1% OF 1621 99.1% OF 1541 93% OF 1527
[ili] Polls
&) Surveys
DROPOFF DROPOFF DROPOFF DROPOFF DROPOFF CONVERSION
48.5% 42.4% 4.9% 0.9% 7% 26%
(2,650) (1,192) (80) (14) (107) (1,420)
|||||| Collecting datafrom \ 4 Watch \ | [ Watch \ \ 1 Watch | | Watch \ | [ Watch ] | Watch \

5.8% of traffic. S - - - - -
Learn more

21 U



(4) Site Dashboard

ANALYSIS

@ Heatmaps
X Recordings
Y Funnels

l [ Forms

FEEDBACK

[ili] Polls
@  Surveys

£, Recruiters

Hotjar - Form Analysis

rorms > Register

Q: SESSIONS CONVERSION RATE
59,873 6.1%
Name Surname Email Phone nu... Password Confirm P...

© 044sec | (© 041sec (O 099sec | (© 1298sec  (© 16.42s.. (O 0.90sec
O 0.2% O 03% O 10.6% O 7.1% O 0% O 0%
@ 0% @ 3.2% @ 156% @212% (0% @ 0%

INTERACTIONS | INTERACTIONS | INTERACTIONS | INTERACTIONS | INTERACTIONS | INTERACTIONS | SUCCESSFUL ...
561 42,222 18.158 16,978 14,524 3,670

O (+ Il + il v e + il + I + il

DROPOFF DROPOFF DROPOFF DROPOFF DROPOFF DROPOFF DROPOFF FAILED SUB...
1 5 4% 16.5% 7.4% 5.6% 40.2% 2.0% 4.1% 112 out of...
= (9,873) (4,439) (3,339) (24,064) (1,180) (2,454) (3.0%)

(9.231)
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Quick Q&A



H#2: A/B Testing



Platforms




Hypothesis

“IF , THEN DUETO

[Variable] [Result] [Rationale]

The Variable: Result: Rationale:
A website element that The predicted outcome. Demonstrate that you
can be modified, added, (More email sign-ups, have informed your hy-

or taken away to pro- clicks on a call to ac- pothesis with research:
duce a desired outcome. tion, or another type of what do you know about
behavior.) your visitors from your
qualitative and quantita-
tive research that indi-
cates your hypothesis is
correct?

26



Goals

Primary

Sales (Online)
Phone Calls
Newsletter Sign Up

Secondary

Visit Category Page
Visit Product Page
Click Add to Basket
Visit Basket Page
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Development

1 Q15 3A49-0%05% CORTACT US

PRODUCT w OUR PLANS SERVICES RESOURCES w DASHBOARD

r,"
chy

MOVE / RESIZE EDIT HTML

START PRODULCT TOUR 30-DAY FREE TRIAL

|
S

@ o> VARIATIONS (2) -
DESKTOP




Test Duration

Estimated existing conversion rate (%)

Minimum improvement in conversion rate you want
to detect (%)

Number of variations/combinations (including
control)

Average number of daily visitors

Percent visitors included in test?

30

20

200

100

CALCULATE TEST DURATION

%

%

%

30



Launch

Launch @ 10% Traffic (Mon-Thu)
24hrs @ 50% Traffic
48hrs @ 100 Traffic



Statistical Significance

Importance of Statistical Significance

Statistical significance proves the levelof certainty
that the results of agiven testare notduetoa
sampling error.




Statistical Power - Will share in resources!

The statistical power of an A/B test refers to the test's sensitivity to certain magnitudes of effect sizes. More precisely, it is the
probability of observing a statistically significant result at level alpha (a) if a true effect of a certain magnitude (MEI) is in fact
present.

When communicated as a single number statistical power is evaluated at a specific alternative hypothesis (magnitude of the
difference between the null). However, it recommended to communicate it by presenting the entire power function over all
possible values of the parameter of interest (e.g. all possible absolute or relative differences between the variant(s) and the
control).

Statistical power is equal to 1-B where beta is the type Il error, or the false negative rate of the test procedure. Thus, power is
inversely related to statistical significance while being positively related to the sample size and the minimum effect of interest.
Increasing the sample size increases the power against all possible alternatives, increasing the MEI results in a higher power
given fixed sample size and significance threshold while increasing the a results in lower power.

Statistical power is also inversely related to the variance and the standard deviation of the metric of interest: higher variance
results in lower power, assuming fixed sample size, significance threshold and MEI.

All of these relation become apparent once we consider the full notation of statistical power: POW(T(a); p1) = P(d(X) > c(a); u1)
for any u1 greater than u0, where c(a) is the significance threshold, d(X) is a test statistic (distance function), and u1 is the

magnitude of the effect under a particular alternative hypothesis H1).
0 0
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https://www.analytics-toolkit.com/glossary/a-b-test/
https://www.analytics-toolkit.com/glossary/statistically-significant/
https://www.analytics-toolkit.com/glossary/alpha/
https://www.analytics-toolkit.com/glossary/mei/
https://www.analytics-toolkit.com/glossary/alternative-hypothesis/
https://www.analytics-toolkit.com/glossary/beta/
https://www.analytics-toolkit.com/glossary/type-ii-error/
https://www.analytics-toolkit.com/glossary/significance-threshold/
https://www.analytics-toolkit.com/glossary/variance/
https://www.analytics-toolkit.com/glossary/standard-deviation/
https://www.analytics-toolkit.com/glossary/significance-threshold/
https://www.analytics-toolkit.com/glossary/statistic/
https://www.analytics-toolkit.com/glossary/alternative-hypothesis/

Calculators ;)

AB Testguide

Is your test result significant? Does it have enough power?
Play with the controls and get a better feel for how a lower confidence level will boost
the power or how an increase in test size can make a small CR-difference significant!

Pre-test calculation or post-test evaluation?
() Pre-test analysis

@® Testevaluation

Test data

Visitors A Conversions A
80000 1500

Visitors B Conversions B
80000 1696

Settings

Hypothesis 2
@ One-sided
() Two-sided
Confidence (7
© 90%
@® 95%

O 00%

Test result

Significant test result!

Variation B's observed conversion rate (2.12%) was 13.07% higher than variation A's conversion rate (1.88%). » I 1.88%

You can be 95% confident that this result is a consequence of the changes you made and not a result of

random chance.

The expected distributions of variation A and B.

212%

1.000
800
600 R R
S o
- R o
- [re) RS
< @ o
o o
400 o )
200
0
Conversion Rate Control Conversion Rate B Relative uplift in Conversion Rate
Conversions A/ \isitors A Conversions B / \fisitors B CRg-CR,/CR,
1.88% 2.12% 13.07% J
Observed Power p value Z-score
{CRg - CRy )/ SEamaranca
99.94% a.0092 3.5023
Standard error A Standard error B Std. Error of difference
{ CRa * (1-CRx } / Visitorss)'? ( CRs * (1-CRg ) / Visitorsg)'? SEamerance = { SEa? + SEa? )'?
9.00848 a.080589 a.0ea7



Quick Q&A



H3: Tests & Results



Winning Tests



Home Page



About Us Contact Us Call 0844 9777 888 (7p per min + any network access charge) HE GBP~ My Account ﬂ! YOUR BASKET IS EMPTY.

our brand, part or model...

The online pari

‘ﬁ ALLBRANDS KITCHEN APPLIANCES WASHERS & DRYERS VACUUMS & FLOORCARE GARDEN CLEANING PRODUCTS SOUND&VISION HOME&OFFICE OFFERS €9 ADVICE CENTRE
o
5 =

—

oS

Over 1 Million Spares

The parts you want, the advice you need.
Get all your home & garden appliance spare
parts from our award winning website...

Q Enter your brand, part or model... Search

OVER 1 MILLION SPARES 500+ HOW TO VIDEOS UKNEXT DAY DELIVERY PRICE MATCH GUARANTEE EXCELLENT REVIEWS

Major Brands

beko @ BOSCH W CETEIA () inpesit KARCHER

GREAT HOME

KENWOOD | @=wr | m:"” snmsunc ZANUSSI

View all Brands >

7 ok Featured Spares < Need help?

istomer Review Chat with us now




About Us Contact Us Call 0844 9777 888 (7p per min + any network access charge) BE GBP~ My Account

t? YOURBASKETISEMPTY.

ur brand, part or mo

A ALLBRANDS KITCHEN APPLIANCES WASHERS&DRYERS VACUUMS & FLOORCARE GARDEN CLEANING PRODUCTS SOUND &VISION HOME &OFFICE  OFFERS € ADVICE CENTRE

Search Over 1 Million Spare Parts

Q Enter your brand, part or model... Search

ellin i A
beko @Q BOSCH W BETENA () inpesit KARCHER KENWOOD
Ea @ T samsunc ZANUSSI

View all Brands >

Featured Spares

Tumble Dryer Balls Tumble Dryer Belts Tumble Dryer Filters

Ideal for sensitive skin, this eco-friendly alternative Replace your faulty belt to keep your tumble dryer

Keep your dryer safe by replacing damaged filters
to fabric softener reduces drying time by up to 25% spinning and dry clothes evenly.

to avoid lint and fluff build up in the machine.

From £3.99 From £7.99 From £16.99



About Us Contact Us Call 0844 9777 888 (7p per min + any network access charge) BE GBP~ My Account

t? YOURBASKETISEMPTY.

ur brand, part or mo

A ALLBRANDS KITCHEN APPLIANCES WASHERS&DRYERS VACUUMS & FLOORCARE GARDEN CLEANING PRODUCTS SOUND &VISION HOME &OFFICE  OFFERS € ADVICE CENTRE

Search Over 1 Million Spare Parts

Q Enter your brand, part or model... Search

ellin i A
beko @Q BOSCH W BETENA () inpesit KARCHER KENWOOD
Ea @ T samsunc ZANUSSI

View all Brands >

Featured Spares

Tumble Dryer Balls Tumble Dryer Belts Tumble Dryer Filters

Ideal for sensitive skin, this eco-friendly alternative Replace your faulty belt to keep your tumble dryer

Keep your dryer safe by replacing damaged filters
to fabric softener reduces drying time by up to 25% spinning and dry clothes evenly.

to avoid lint and fluff build up in the machine.

From £3.99 From £7.99 From £16.99



E k B:;ll AT

MENU PHONE

Search eSpares... Search

Over 1 Million Spares

The parts you want, the advice you need. Get all your
home & garden appliance spare parts from our
award winning website...

Major Brands

beko &md> g goscu

— Gniarnont
@ [ Hotpoint REYJLIEEN

KARCHER EnwOOD [7)

1a
"o
Miele ll === | m ol

SN TRMIIOOI
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The online part:

— Q = &

Search eSpares... Search

Over 1 Million Spares

The parts you want, the advice you need. Get all your
home & garden appliance spare parts from our
award winning website...

KARCHER KKENWOOD

43



E k B:;ll AT

MENU PHONE

Search eSpares... Search

Over 1 Million Spares

The parts you want, the advice you need. Get all your
home & garden appliance spare parts from our
award winning website...

Major Brands

beko &md> g goscu

— Gniarnont
@ [ Hotpoint REYJLIEEN

KARCHER EnwOOD [7)

1a
"o
Miele ll === | m ol

SN TRMIIOOI
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Category Page



About Us Contact Us Call 0844 9777 888 (7p per min + any network access charge) BE GBP~ My Account i MY BASKET £11.73 + P&P (1 ITEM)

Q, Enter your brand, part or model... Search
The online parts store

A ALLBRANDS KITCHENAPPLIANCES WASHERS & DRYERS VACUUMS & FLOORCARE GARDEN CLEANING PRODUCTS SOUND &VISION HOME & OFFICE OFFERS €9 ADVICE CENTRE

OVER 1 MILLION SPARES 500+ HOW TO VIDEOS UK NEXT DAY DELIVERY PRICE MATCH GUARANTEE

Home > Kitchen Appliances > Cookers & Hobs > Doors

Cooker & Hob Doors

Your Selection
Kitchen Appliances 1to 10 of 11747 items « n 2 3 4 .. 1175 >

Ap

Cookers & Hobs Stock Number ES475527

Rangemaster Main Oven Door Catch and Roller

£12.99

Genuine spare part for select Rangemaster, Maytag and Falcon cooker and hobs

* 3 More information » Add to Basket
b
- @ Instock
Brand Stoves Main Oven Inner Door Glass stockNumber£51027537
> nes £57.99
> Beko Genuine spare part for select models of Belling, Stoves, New World and
Diplomat cookers More information »
kA > Belling ¥ Add to Basket
, 5 Bt @ Instock

> Flartraluv



About Us Contact Us Call 0844 9777 888 (7p per min + any network access charge) BE GBP~ My Account i MY BASKET £11.73 + P&P (1 ITEM)

Q, Enter your brand, part or model... Search
The online parts store

A ALLBRANDS KITCHENAPPLIANCES WASHERS & DRYERS VACUUMS & FLOORCARE GARDEN CLEANING PRODUCTS SOUND &VISION HOME & OFFICE OFFERS €9 ADVICE CENTRE

OVER 1 MILLION SPARES 500+ HOW TO VIDEOS UK NEXT DAY DELIVERY PRICE MATCH GUARANTEE

Home > Kitchen Appliances > Cookers & Hobs > Doors

Cooker & Hob Doors

Your Selection
Kitchen Appliances 1to 10 of 11747 items « n 234|175 || »

Rangemaster Main Oven Door Catch and Roller StockiNiimberES475527

£12.99

Genuine spare part for select Rangemaster, Maytag and Falcon cooker and hobs

B A More information » .
- @ Instock
Brand Stoves Main Oven Inner Door Glass Stock Number ES1027537
> acs £57.99
> Beko Genuine spare part for select models of Belling, Stoves, New World and
> Belling Diplomat cookers More information » Buy Now >
> Bosch o In Stock

> Flartraluv



About Us Contact Us Call 0844 9777 888 (7p per min + any network access charge) BE GBP~ My Account ‘ MY BASKET £11.73+ P&P (11TEM)

Q Enter your brand, part or model... Search
The online parts store

A ALLBRANDS KITCHEN APPLIANCES WASHERS &DRYERS VACUUMS & FLOORCARE GARDEN CLEANING PRODUCTS SOUND &VISION HOME & OFFICE OFFERS €9 ADVICE CENTRE

OVER 1 MILLION SPARES 500+ HOW TO VIDEOS UK NEXT DAY DELIVERY PRICE MATCH GUARANTEE

Home > Kitchen Appliances > Cookers & Hobs > Doors

Cooker & Hob Doors

Your Selection

Kitchen Appliances 110 10 of 11747 items « n 2 3 4 .. 1175 »

Rangemaster Main Oven Door Catch and Roller StockNumber Es475527

Part Type Yy £12 99
L]
‘) Genuine spare part for select Rangemaster, Maytag and Falcon cooker and hobs
Doors x 4 .
3 More information »
h -

5 @ Instock
Brand Stoves Main Oven Inner Door Glass lockhumber 31927537
> ses oo £57.99
> Beko Genuine spare part for select models of Belling, Stoves, New World and

. Diplomat cookers More information »

> Belling
e @ Instock

> Flertraluy



Variation A
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Big John Bariatric Toilet Seat

Extra Wide Perching Stool with Arms Baiiatiic Mobile Commiode Chair M(')wbray Toilet Seat & Frame - Extra Extra Wide Perching Stool
& Padded Back Wide
£65.00 £262.80 £100.74 £77.60 £144.61
Al § b
€ | -
. 1
d . \
1 I | \
e

Mowbray Toilet Seat & Frame Floor

Nuvo™ Extra Wide Free Standing
Fixed - Extra Wide

4

Advanced Wall Mounted Shower Seat Bariatric/ Heavy Duty Detachable Commode Removable Arms

with Padded Seat & Back Back Shower Stool Toilet Frame

£592.14 £227.72 £143.29 £71.99 £113.34
Page 1 of 2

Next Page »

Our customers say Excellent 9.3/10 based on over 8000 reviews ¥ Trustpilot

What are bariatric and obesity bathroom aids?
Bariatric and obesity bathroom aids include toilet frames, steps and shower chairs that help make the bathroom more accessible for anyone with a higher user weight.

oy Your Basket




Variation B

\

| - I>
L 4 ——

| 4
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- - P
Extra\Wide Bexching Stool with/Arms Bariatric Mobile Commode Chair M(_)wbray TolletSeat & Erame’~ Exira Extra Wide Perching Stool Big John Bariatric Toilet Seat
& Padded Back Wide
£65.00 £262.80 £100.74 £77.60 £144.61

/) \l § I
L@ é | U )
'y
¢ '
‘ x - “‘.
- .
| | & 1
]
A )
Advanced Wall Mounted Shower Seat Bariatric/ Heavy Duty Detachable IR (1 DN A Nuvo™ Extra Wide Free Standing Mowbray Toilet Seat & Frame Floor
with Padded Seat & Back Back Shower Stool Toilet Frame Fixed - Extra Wide
£592.14 £227.72 £143.29 £71.99 £113.34
Page 1 of 2

Next Page »

What are bariatric and obesity bathroom aids?

Bariatric and obesity bathroom aids include toilet frames, steps and shower chairs that help make the bathroom more accessible for anyone with a higher user weight.

What are the benefits of bariatric and obesity bathroom aids?

Bariatric bathroom aids reduce any discomfort or difficulty during your bathing routine and can give you independence in the place where you most want it.

What different bariatric and obesity bathroom aids do you offer?
Commodes - we offer mobile and static commodes that have attachable pans with lids. They have strong seats and frames and a water-resistant design so they can be used in the bathroom or shower. All
the commodes we provide have detachable arms for increased comfort during transfers, and we also have a commode with fold in foot rests.

My Account oy Your Basket
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Variation A Won
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Big John Bariatric Toilet Seat

Extra Wide Perching Stool with Arms Baiiatiic Mobile Commiode Chair M(')wbray Toilet Seat & Frame - Extra Extra Wide Perching Stool
& Padded Back Wide
£65.00 £262.80 £100.74 £77.60 £144.61
Al § b
€ | -
. 1
d ] \
» i~
| [ X
A
Advanced Wall Mounted Shower Seat Bariatric/ Heavy Duty Detachable Commode Removable Arms Nuvo™ Extra Wide Free Standing Mowbray Toilet Seat & Frame Floor
with Padded Seat & Back Back Shower Stool Toilet Frame Fixed - Extra Wide
£227.72 £143.29 £71.99 £113.34

£592.14
Page 1 of 2

Next Page »

Our customers say Excellent 9.3/10 based on over 8000 reviews ¥ Trustpilot

What are bariatric and obesity bathroom aids?

Bariatric and obesity bathroom aids include toilet frames, steps and shower chairs that help make the bathroom more accessible for anyone with a higher user weight.

oy Your Basket
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About Us Contact Us Call 0844 9777 888 (7p per min + any network access charge) HE GBP~ My Account ‘ MY BASKET £11.73+ P&P (1ITEM)

Q Enter your brand, part or mode Search
The online parts store

4 ALLBRANDS KITCHENAPPLIANCES WASHERS & DRYERS VACUUMS & FLOORCARE GARDEN CLEANING PRODUCTS SOUND &VISION HOME &OFFICE OFFERS €9 ADVICE CENTRE

OVER 1 MILLION SPARES 500+ HOW TO VIDEOS UK NEXT DAY DELIVERY PRICE MATCH GUARANTEE

« Back to Tumble Dryer Belts

Tumble Dryer Polyvee Drive Belt - 1991 EPH
Stock Number: ESSSI;X%) y £21.99

4.8 out of 5 (82 Reviews)

Genuine spare part suitable for select models of Hotpoint,
% Indesit and Ariston tumble dryers Buy Now >

Read more

Order within 02h 59m 41s to

Manufactured by Hotpoint
be delivered tomorrow!

/

(This part fits select models)

N
Will this part fit my appliance?
Q Check Now
v Ivn Stock
Available for immediate despatch
- UK Next DayVDeIivery Available
b B View video @ Enlarge EVery
£ We won't be beaten on price
Price match guarantee
Will this part fit my Appliance? Excellent &TRUST

E3E3E3EIE

Choose your brand to check if this part fits your appliance
See our reviews

Select your brand v Does it fit?



About Us Contact Us Call 0844 9777 888 (7p per min + any network access charge) BE GBP~ My Account ‘ MY BASKET £11.73 + P&P (1I1TEM)

Q Enter your brand, part or model
The online par

@A ALLBRANDS KITCHENAPPLIANCES WASHERS & DRYERS VACUUMS & FLOORCARE GARDEN CLEANING PRODUCTS SOUND &VISION HOME &OFFICE OFFERS €9 ADVICE CENTRE

OVER 1 MILLION SPARES 500+ HOW TO VIDEOS UK NEXT DAY DELIVERY PRICE MATCH GUARANTEE

« Back to Tumble Dryer Belts

Tumble Dryer Polyvee Drive Belt - 1991 EPH
Stock Number: ESSE;r;ZS‘? y £2 1.99

Rated 4.8 out of 5 (82 customers) 1

Read a Review Ask & Answer

< : . Add to Basket
% Genuine spare part suitable for select models of Hotpoint,

Indesit and Ariston tumble dryers
Order by 6PM for Next Day Delivery

oo 03§ 02§ 14

\ Manufactured by Hotpoint

/

(This part fits select models)

n ’ In Stock
Available for immediate

v st (T

m; UKNext Day Delivery
Available
About delivery

¥ B Viewvideo @ Enlarge
£ Wewon't be beaten on price
Price match guarantee
Will this part fit my Appliance? Excellent & TRUST
Choose your brand to check if this part fits your appliance :

See our reviews
Select your brand v Does it fit?
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The online parts store
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« Back to Tumble Dryer Belts

Tumble Dryer Polyvee Drive Belt - 1991 EPH
Stock Number: ESSSI;X%) y £21.99

4.8 out of 5 (82 Reviews)

Genuine spare part suitable for select models of Hotpoint,
% Indesit and Ariston tumble dryers Buy Now >

Read more

Order within 02h 59m 41s to

Manufactured by Hotpoint
be delivered tomorrow!

/

(This part fits select models)

N
Will this part fit my appliance?
Q Check Now
v Ivn Stock
Available for immediate despatch
- UK Next DayVDeIivery Available
b B View video @ Enlarge EVery
£ We won't be beaten on price
Price match guarantee
Will this part fit my Appliance? Excellent &TRUST

E3E3E3EIE

Choose your brand to check if this part fits your appliance
See our reviews

Select your brand v Does it fit?



Variation A

Description

Hoover H-Free 500 HF522UPT Pets Cordless Vacuum Cleaner - Black/Blue

Introducing the H-Free 500 Pets Cordless Vacuum cleaner from Hoover, the most compact stick vacuum in the Hoover range!
Weighing only 2.2kg and measuring just 69cm in storage mode, it is ideal for small houses short on space. Boasting a turbo boost
function giving extra power to easily remove pet hairs that are embedded into carpets, cushions and car seats.

The H-Free 500 is compact and agile, making light work of moving around furniture and in tight spaces. Achieve outstanding
cleaning results with the “H-Lab Brushless Compact Motor”, thanks to a combination of motor power, airflow and a powerful
agitator to pick up hairs and all types of dust matter. The brushless motor gives you consistent power of 25 minutes when using
the motorised floor head or 40 minutes of use with the supplied accessories. An added benefit is the on board LED battery
indicator that lights up when the battery is running low, so that you won't run out of power unexpectedly during your cleaning
routine.

Included with the H-Free 500 is an integrated 2in1 dusting and furniture tool which is ideal for delicate surfaces such as
ornaments or upholstery. You can use the integrated crevice tool for skirting boards or spot cleaning tight corners. A mini
motorised turbo brush is included which is perfect for removing pet hairs and fluff all around the house.

Removing tangled hairs from the brush roller couldn't be any easier as the floor roller easily detaches without any tools. The H-
Free 500 boasts front LED lights into the floor nozzle, giving you greater visibility in low light situations perfect for use under
furniture.

Specifications:

Model Number: HF522UPT
Auto Run Time: 40 minutes
Standard Run Time: 25 minutes
Turbo Run Time: 8 minutes
Charge Time: 6 Hours

Voltage: 22V

Bin Capacity: 0.45L

Battery Type: Li-lon

£237.25
H B

Order within 02h 57m 36s to
be delivered tomorrow!

In Stock
Available for immediate despatch

UK Next Day Delivery Available
~s ;
About delivery

£ We won't be beaten on price
Price match guarantee

Excellent & TRUSTPILOT

EIEEIEIE

See our reviews
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Variation B

Hoover H-Free Pets 500 HF522UPT Pets Cordless Vacu... £237.25

B Description % Reviews

Description

Hoover H-Free 500 HF522UPT Pets Cordless Vacuum Cleaner - Black/Blue

Introducing the H-Free 500 Pets Cordless Vacuum cleaner from Hoover, the most compact stick vacuum in the Hoover range!
Weighing only 2.2kg and measuring just 69c¢m in storage mode, it is ideal for small houses short on space. Boasting a turbo boost
function giving extra power to easily remove pet hairs that are embedded into carpets, cushions and car seats.

The H-Free 500 is compact and agile, making light work of moving around furniture and in tight spaces. Achieve outstanding
cleaning results with the “H-Lab Brushless Compact Motor”, thanks to a combination of motor power, airflow and a powerful
agitator to pick up hairs and all types of dust matter. The brushless motor gives you consistent power of 25 minutes when using
the motorised floor head or 40 minutes of use with the supplied accessories. An added benefit is the on board LED battery
indicator that lights up when the battery is running low, so that you won't run out of power unexpectedly during your cleaning
routine.

Included with the H-Free 500 is an integrated 2in1 dusting and furniture tool which is ideal for delicate surfaces such as
ornaments or upholstery. You can use the integrated crevice tool for skirting boards or spot cleaning tight corners. A mini
motorised turbo brush is included which is perfect for removing pet hairs and fluff all around the house.

Removing tangled hairs from the brush roller couldn’t be any easier as the floor roller easily detaches without any tools. The H-
Free 500 boasts front LED lights into the floor nozzle, giving you greater visibility in low light situations perfect for use under
furniture.

Specifications:

Model Number: HF522UPT
Auto Run Time: 40 minutes
Standard Run Time: 25 minutes

Turbo Run Time: 8 minutes

See our reviews
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Variation B Won

Hoover H-Free Pets 500 HF522UPT Pets Cordless Vacu... £237.25

B Description % Reviews

Description

Hoover H-Free 500 HF522UPT Pets Cordless Vacuum Cleaner - Black/Blue

Introducing the H-Free 500 Pets Cordless Vacuum cleaner from Hoover, the most compact stick vacuum in the Hoover range!
Weighing only 2.2kg and measuring just 69c¢m in storage mode, it is ideal for small houses short on space. Boasting a turbo boost
function giving extra power to easily remove pet hairs that are embedded into carpets, cushions and car seats.

The H-Free 500 is compact and agile, making light work of moving around furniture and in tight spaces. Achieve outstanding
cleaning results with the “H-Lab Brushless Compact Motor”, thanks to a combination of motor power, airflow and a powerful
agitator to pick up hairs and all types of dust matter. The brushless motor gives you consistent power of 25 minutes when using
the motorised floor head or 40 minutes of use with the supplied accessories. An added benefit is the on board LED battery
indicator that lights up when the battery is running low, so that you won't run out of power unexpectedly during your cleaning
routine.

Included with the H-Free 500 is an integrated 2in1 dusting and furniture tool which is ideal for delicate surfaces such as
ornaments or upholstery. You can use the integrated crevice tool for skirting boards or spot cleaning tight corners. A mini
motorised turbo brush is included which is perfect for removing pet hairs and fluff all around the house.

Removing tangled hairs from the brush roller couldn’t be any easier as the floor roller easily detaches without any tools. The H-
Free 500 boasts front LED lights into the floor nozzle, giving you greater visibility in low light situations perfect for use under
furniture.

Specifications:

Model Number: HF522UPT
Auto Run Time: 40 minutes
Standard Run Time: 25 minutes

Turbo Run Time: 8 minutes

See our reviews
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Variation A

E k ISR A AT KRS
MENU PHONE B
Search eSpares... Search
OVER 1 MILLION SPARES 500+ HOW TO VIDEOS
Your Basket (1 item)

& Checkout Securely »

7z~ Order within 3 hrs 29 mins 10 secs to be delivered
@ tomorrow! (Choose Next Day Delivery)

Item

1 £11.73

Update Remove

Microwave Glass Turntable
Stock Number: ES1540718

£11.73

© In Stock for delivery on Wednesday 20th
November

Sub total: £11.73

| Search eSpares... Search I

Sub total: £11.73
Deliver to:

United Kingdom v
UK Standard Delivery £3.99
UK Next Day Delivery ® £6.99

Got a discount code?

VAT & Sales Tax

UK 20% VAT has been applied to your order.
More information

Total for your order (inc VAT): £18.72

B Checkout Securely »

P PayPal Check out

The safer, easier way to pay

Continue shopping

> Home
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Variation B

E & ISR A AT KRS S h S Se h
MENU PHONE B earcn espares... arc

Peaidl eapacs Search Microwave Glass Turntable x

Basket Total =|1|* £11.73
asket lota

£18.72 & Checkout Securely »

Got a discount code?

7z~ Order within 3 hrs 30 mins 21 secs to be delivered Subtotal £11.73
@ tomorrow! (Choose Next Day Delivery)
: Deliver to: United Kingdom v
Your Basket 1 item &
Microwave Glass Turntable X UK Standard Delivery £3.99
= | | " £11.73 UK Next Day Delivery ® £6.99
' ?
Got a discount code? Total (inc VAT & Delivery) £18.72
Subtotal £11.73 @& Checkout Securely »
Deliver to: United Kingdom v Or
P PayPal Check out
UK Standard Delivery £3.99 The safer, easier way to pay
UK Next Day Delivery ® £6.99

< Continue shopping



Variation B Won

E & ISR A AT KRS S h S * h
MENU PHONE B earch espares... arcl

beard) e3paress; Search Microwave Glass Turntable %

Basket Total =|1(* £11.73
asket lota

£18.72 & Checkout Securely »

Got a discount code?

7z~ Order within 3 hrs 30 mins 21 secs to be delivered Subtotal £11.73
@ tomorrow! (Choose Next Day Delivery)
: Deliver to: United Kingdom v
Your Basket 1 item &
Microwave Glass Turntable X UK Standard Delivery £3.99
= |1 | £11.73 UK Next Day Delivery ® £6.99
' ?
Got a discount code? Total (inc VAT & Delivery) £18.72
Subtotal £11.73 @& Checkout Securely »
Deliver to: United Kingdom v Or
P PayPal Check out
UK Standard DEIiVEI'y £3.99 The safer, easier way to pay
UK Next Day Delivery ® £6.99

< Continue shopping



Variation A

NRSX e

[Healthcaref

Bathroom Aids Eating & Drinking Aids Health Aids & Personal Care

m FREE UK delivery
on all orders over £40*

! Your items are not reserved! Checkout before they sell out!

Bedroom & Seating Aids

Over 10 million people in the UK
use our products

Product Price

@ NRS 3-Wheel Rollator £41.95
Colour:

Discount Code

Enter your discount code

Apply Coupon

< Continue Shopping

My Account
@ Register / Sign In

@ Your Basket

item £41.95

Mobility Aids Household Aids Sale

O/ 20% VAT Exemption
O Click here to find out more

Checkout Securely >

Quantity Subtotal
- 1+ £41.95
Tick this box if you are eligible for VAT exemption. | ' Am I eligible?
Subtotal £41.95
VAT £8.39

® You have qualified for FREE Delivery

Total £50.34

& Checkout Securely »
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Variation B

]
NRS 0345 121 8111 Search for a product... Q . MY Accqunt ﬁ Your Basket
Mon - Fri 8:30am - 5:00pm @B Register / Sign In 1 item £41.95

Healthcare

a Bathroom Aids Bedroom & Seating Aids Eating & Drinking Aids Health Aids & Personal Care Mobility Aids Household Aids
m FREE UK delivery Over 10 million people in the UK 0, 20% VAT Exemption
on all orders over £40* l use our products © Click here to find out more
& Checkout Securely >

Product Price Quantity Subtotal

3 3

@ NRS 3-Wheel Rollator £41.05 _ § s £41.95
Colour:

Tick this box if you are eligible for VAT exemption. [ | Am I eligible?

Discount Code

Subtotal £41.95
Enter your discount code

VAT £8.39

Apply Coupon
B You have qualified for FREE Delivery

Total £50.34

& Checkout Securely »

< Continue Shopping
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Variation A Won

NRSX e

[Healthcaref

Bathroom Aids Eating & Drinking Aids Health Aids & Personal Care

m FREE UK delivery
on all orders over £40*

! Your items are not reserved! Checkout before they sell out!

Bedroom & Seating Aids

Over 10 million people in the UK
use our products

Product Price

- NRS 3-Wheel Rollator
Colour:

v
-

£41.95

Discount Code

Enter your discount code

Apply Coupon

< Continue Shopping

My Account
@ Register / Sign In

@ Your Basket

1 item £41.95

Mobility Aids Household Aids Sale

O/ 20% VAT Exemption
O Click here to find out more

Checkout Securely >

Quantity Subtotal
- 1+ £41.95
Tick this box if you are eligible for VAT exemption. | ' Am I eligible?
Subtotal £41.95
VAT £8.39

® You have qualified for FREE Delivery

Total £50.34

& Checkout Securely »

65



Checkout



Variation A

Mon - Fri 8230am - 5:00pm -l o /

Healthcare

~ Bathroom Aids Bedroom & Seating Alds Eating & Drinking Aids Health Aids & Personal Care

m FREE UK delivery l. Over 10 million people in the UK

v LY

Your Detais Delrvery and Payrment

W Delivery Details B Billing Details  [@" Order Summary

n been Miss jen bren
' Moss Road 97 Alan Maoss Road

LOUGHBORCUGH Product
Red Kingdom United Kingdom
LE11 RS LE11 5LS

NRS Combi-Reacher

Size: 660mm (26 inches

NRS el Rollator

& 100% Secure Payment Colour: Blue

L] =]~

Wordd you ke to receive ouwr
newsletter?

By diicking "Pace Order” you are agreeing to our Terms & Conditions

ster / Sign In

Your Basket

FAc

Mobility Aids Household Alds

Qty

Free Delivery

VAT

Total

weekly

O/ 20% VAT Exemption
(o} k here ) t

& Place Order >

Subtotal
£7.74

£42.00

£0.00

£49.74

w[] %]

>3

@5 Order within 71 hrs 2 min 14 secs 1o be dapatched on Monday 4 June

FAQ Delivery & Services | Retwns & Bxchanges Termws A Condtons Cookies B Privacy Policy

NS Mealthcare, Sherwood House, Cartwright Way, Forest Dusiness Park, fardon 16

Regatered in England and Wales No, 1948041, © NAS Healthcare i the trading name of Nottingham Rebab Limaed, 2018, All rights reserved

Abost Us

Coalville, Leicesteniin, LEG7 1UD

& Place Order >
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Variation B

w FREE UX delivery

Already registered? Click here to login,

Order Review

‘ Over 10 million people in the UK

Product Qty

NRS Combi-Reacher
Size: 660mm |

NRS 3-Wheel Rollator
Colour: Blue

@ My Account ﬁa Basket

R Rogater / Sign In 2 Aeern

7 20% VAT Exen

Subtotal
£7.74

£42.00

Grand total

to our newsletter

My Account | Comtact Us FAQ | Delivery & Services Returms B Cxchanges Terms & Conditions Cookies & Privacy Polcy

NAS Healthcare, Shanwsod Mouse, Cartwright Way, Forest Business Park, Bardon 168, Coalville, Leicest

Aegistersd in nd and Wales No. 1948041, © NRS Healthcare is the tradiag neme of Nottingham Rehab Limited,

o3 nio

re.

By cicking "Login to Paypal® you are agreeing to our Terms & Conditions

About Us Modem Slavery Act
LEE? UB

s reserved

PERERAO
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Variation A Won

o

Healthcare,

‘ Bathroom Aids Bedroom & Seating Alds Eating & Drinking Alds Health Aids & Personal Care Mobility Alds Household Alds

m FREE UK delivery l. Over 10 million people in the UK 7 20°% VAT Exemption

v LY

Your Detais Delrvery and Payment COrder Samen

S Delivery Details B Billing Details  [&' Order Summary

jen been
Moss Road
JGHAOROUGH

5 jen bren

Alan Moss Road

GHBOROUGH Product Qty Subtotal
Unted Kingdom United Kingdom

LE11 RS LE11 5LS e

NRS Combi-Reacher

Size: 660me (26 inches 1 £7.74

NRS ol Rollator

& 100% Secure Payment Colour: Blue ! £42.00

L] =]~ on =

VAT £8.29

Total £49.74

Wondd you lke to receive our weekly Yos E] No D

newsletter?

By ciicking "Pace Order” you are agreeing to our Terms & Conditions

*f'v.}_—r within 71 hrs 2 min 14 secs 1

dapatched on Monday 4 June

& Place Order >

FAQ Delivery & Services | Retwms & Bxchanges Terws A Condtons Cookies & Privecy Polcy About s

NAS Mealthcare, Sherwood House, Cartwright Wary, Forest Dusiness Park, Bardon 168, Coalville, Leicestendin, LEEGT 1UD

Regatered in England and Wales Mo, 1948041, © NAS Healthcare is the trading name of Nottingham Rebad Limited, 2018, All rights reserved




@ Over 4 million customers served
@ Part assist UK call centre

¥ EMAIL ¥ DELIVERY

Payment Details

Card number

End date

Name on card

Security code

9.8 million parts delivered
Next day delivery until 6:00pm

= Last 3 digits on back of card.

I agree to the Terms & Conditions and understand the Privacy

& Place Order >

# Trustpilot Over 150,000 Reviews!
3 B3 B B3 Rated 9.4/10

Order summary

Delivery Address (edit)
Mr Test Test

Connect House Talbot Way
Birmingham

B10 OH)

Billing Address (edit)

Mr Test Test

Connect House Talbot Way
Birmingham

B10 OHJ

[+]11x Item £11.73
UK Next Day Delivery £6.99

Total (inc VAT) £18.72
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N Shopping with eSpares is safe and guaranteed.
This area is secured using the latest technology.
The online parts store

v EMAIL v DELIVERY © PAYMENT @ COMPLETE
Payment
Your billing address Your delivery address Order summary
Mr Test Test Mr Test Test 1 x Microwave Glass £11.73
Connect House Talbot Way Connect House Talbot Way Turntable
Birmingham Birmingham @ Instock
B10 OHJ B10 OHJ
Change billing address Change delivery address Sub total £11.73
UK Next Day Delivery £6.99
Payment details
Total £18.72
Name on card* Mr Test Test
1 Change items or delivery

Ng
g
ptions

visa (VISA =
oL ] UK 20% VAT has been applied

to your order.
Card number* More information

=)

End date* 01 v 2019 v



@ Over 4 million customers served
@ Part assist UK call centre

¥ EMAIL ¥ DELIVERY

Payment Details

Card number

End date

Name on card

Security code

9.8 million parts delivered
Next day delivery until 6:00pm

= Last 3 digits on back of card.

I agree to the Terms & Conditions and understand the Privacy

& Place Order >

# Trustpilot Over 150,000 Reviews!
3 B3 B B3 Rated 9.4/10

Order summary

Delivery Address (edit)
Mr Test Test

Connect House Talbot Way
Birmingham

B10 OH)

Billing Address (edit)

Mr Test Test

Connect House Talbot Way
Birmingham

B10 OHJ

[+]11x Item £11.73
UK Next Day Delivery £6.99

Total (inc VAT) £18.72
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Congratulations!




What you have learned

1. Quantitative/Qualitative Research
2. CRO Testing Process
3. Tests & Results






UHUBS PRESENTS
Optimising your
Website to Make
more Sales

With Farhan Hussain

Stay in touch:)

LinkedIn
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