ONLINE MARVETING
TODNY

Excel files
Merging data

Data silos
Dumb retargeting

‘ Difficult cross
Caleulating ¥Pls device tracking
Moni’rarmg NAYiouS

Bad/no multichanne!
thannels

(online/offline) tracking
Creating landingpages,
ads « content

CRM / Sales

Customer Support

Insutficient website
pevsonalization

Rudimentary ad
pevsonalization

MANUM.
PROCESSES

HARD

What's the DECISIONS _
best media and Various
channel mix to dependencies

between cthannels,
campaigns, products, stock,
Many Pl market evironment etc
dashboards, no

reliable suggestions how

to act. %l fools ave ofill

not veally iwfclligent

reach our qoals?

M TRMNSFORMED
MAKY—ET]N& hutomated creation of

Complete automated data
wiring + \’PV"C@%"V‘@ newsletters and ads
Retargeting among all
hutomated content, denices Awg channels
ad + landing page  pn- + offline
creation

Face reoogvﬂﬂow,
Sales automation

emotion fmckmg
Chatbots one unified data warehouse

Systems of
Infelligome:
Proc&ssmg
lm'gc amounts
of internal and
external data, giing
clear recommendations

Continuousy
optimizing media
miv, websites, ads
ete waough machine
\&Ammg.

g‘éﬁ/{“@e’m how to act and
} eww’rmg g’rm’regws.
assistants
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CONSUMER PERSPECTIVE

persondized websites,

FUTURE SklLLS
0F & MARLETER

Orthestrating and
managing tech, M
+ people

understanding the
tore principles and
mechanisms of M
Dexeloping holistic
Knowing how to strategies
leverage M fo gain
competitive advantages

uwlookmg customer
msigh’r;

Developing
creative solutions
to differentiate from
competition

Creating strategies how to
continuously generate and
use unique data fo build data
moats

Hyper persndiized websites,
newsletters and ads

Visual searth

\oice searth
The best offers for me based on

Intelligent shopping bot
gent snopping bors my individual preferences

Virtual « hugmented Reality Secing sl oy when i

the vignt wood for it + only if
they deliver value for me

14/7 customer sevvice bots
Instant delivery

irtual Reali
Reaching Vivtual Reality

more products

Shopping assistants
all over the world s

helping me to find the
best product for the best price

THE FUTURE OF

Al

TRANSFORMED
MARKETING

Less monstonous + impevsonal aspects
of marketer jbs. More time to be
mive treative, more strateqic. More
time to understand your customers,
company and market. Thus: better
detisions.

More time for veal, human
value creation fo solve
problems that veally matter.

Homework:

I. Educate yourself about M. See
www.embrace-aicom for curated
Yesources.

2. Think about how you could create
bng term data moats through the
generation of unique data.

%, Start your firet little M concept

project like a chatbot for yur FAQ
on your websife.
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