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Product Faculty’s Vision

Empower leaders with the Product Ethos required to excel in tomorrow’s economy

Product Ethos

Moe Ali



Meet the Faculty.

Moe Ali
Niaz Ahmed

Katie CerarCameron Moore



Course Overview

▪

▪

▪

▪

▪



Who is this program for?

▪  Product Managers

▪ Senior  / Director  of Product

▪ Founders / Executives

Michele Molino,

 Product Manager, 
Pivotal Labs

“

“



Product Faculty vs. The Rest.

Brainstation Product School
(PMC + PLC) Product Faculty

Price
$3,150
(USD)

$8,398
(USD)

$3,499
(USD)

Course Coverage
Intermediate/

Advanced

PM Course Ranking 
(SwitchUp.org) #1

*Outside Class 1:1 
Mentorship Yes



"I particularly recommend this 
course for experienced product 
people who want to step up their 
practice. Huge fan of the APM 
program, and Moe is a great 
Instructor!"

- Allison Saretsky,
Senior Product Manager, Loblaw Digital 

“
“



Certificate

Accelerate your Product Management 
career



COURSE ROADMAP



“Product Faculty's Advanced 
Product Management (APM™) 
course equipped me to 
navigate the field of product 
development confidently, and I 
highly recommend it to anyone 
looking to hone their product 
skillset.”

- Chinmaya Madan.

“
“



Growth and Optimization: 

Foundation: 

Discovery: 

Course Overview

Vision, Mission & Strategy 

Retention & Engagement

Strategic & Tactical Roadmaps

Metrics

Agile Delivery

Growth

Experi-
mentation

User
Psychology

Product Discovery
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PM Foundations, Product Strategy & Retention

Week 1

# Module Lessons: Learning Objectives:

1
Shopify™ 
Product 
Strategy Case

●

●

2
Product 
Management 
Foundations

●

●

●

3 Product 
Leadership

●

●

●

4
Product 
Strategy 
Definition & 
Validation

●

●

●

5 Product 
Retention

●

●

●

© 2020 Product Faculty. Course Syllabus is subject to change without notice. For any questions, please reach out to hello@productfaculty.com.



PREVIEW OF THE COURSE MATERIALS

Strategy on a page.
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Product-Market Fit & Developing Roadmaps

Week 2

Dennis Chow, VP of Product @ TouchBistro.

# Module Lessons: Learning Objectives:

2
Finding 
Product-
Market 
Fit

●

●

●

2

Product 
Roadmaps 
MasterClass

Taught by 
Dennis Chow, 
VP of Product 
@ TouchBistro™

●

●

●

●

●

●

●

3
Product 
Roadmaps 
Case Stud

●

●

© 2020 Product Faculty. Course Syllabus is subject to change without notice. For any questions, please reach out to hello@productfaculty.com.



“I took the course with Moe 
and he is really passionate 
about Product Management. I 
would recommend his course”

- Morgan McCunn.
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Product Design, Discovery & Delivery

Week 3

# Module Lessons: Learning Objectives:

1 Product Design 
Foundations

●

●

●

●

●

●

2 Product 
Discovery

●

●

●

3 Co-Creating 
Solutions

●

●

4 Practical Agile 
Skills

●

●

5 Story-Mapping

●

●

© 2020 Product Faculty. Course Syllabus is subject to change without notice. For any questions, please reach out to hello@productfaculty.com.
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Product Growth & Metrics That Matter

Week 4

# Module Lessons: Learning Objectives:

1 Metrics

●

●

●

2 Lean Analytics

●

●

●

3
Product 
Growth: An 
Overview

●

●

4 Various Growth 
Approaches

●

●

5 Growth Case 
Study

●

© 2020 Product Faculty. Course Syllabus is subject to change without notice. For any questions, please reach out to hello@productfaculty.com.
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User Psychology & Experimentation

Week 5

© 2020 Product Faculty. Course Syllabus is subject to change without notice. For any questions, please reach out to hello@productfaculty.com.

# Module Lessons: Learning Objectives:

1 Pre-suasion 
Principles

●

●

●

2
Understanding 
Rational 
Decision 
Making

●

●

●

3
User 
Psychology 
Case Study

●

4 Experimentation 
Foundations

●

●

●

5 Outcomes and 
Scaling

●

●

●
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Key Technical Skills for PMs

Week 6

© 2020 Product Faculty. Course Syllabus is subject to change without notice. For any questions, please reach out to hello@productfaculty.com.

# Module Lessons: Learning Objectives:

1 Key Web 
Technologies

●

●

2
Databases,
API's &
Technical 
Architecture

●

●

●

3
Low Fidelity 
Technical 
Architecture

●



Final Student Presentations & Award Ceremony

Week 7

© 2020 Product Faculty. Course Syllabus is subject to change without notice. For any questions, please reach out to hello@productfaculty.com.

Demo Day - Agenda

1 Student Presentations to Panel of Judges

2 Award Ceremony

3 Advanced Product Management Certificate Handouts

4 Fireside Chat with Judges / Product Leaders

5 Cohort Wrap-up
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hello@productfaculty.com

(647) 697-5521
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