
GATEWAY TO INTERNATIONAL CUSTOMERS
Alibaba is a global company that creates growth opportunities for American 
companies by connecting US businesses to over 900 million global consumers. 
Alibaba partners with American businesses of all sizes, from small and medium-
sized businesses (SMBs) to major brands, by providing tools and services to 
help US companies access the Chinese market and other parts of the world. 
Highlighting the power of Alibaba, in 2019, US companies sold more than $40 
billion worth of goods to Chinese consumers through Alibaba’s online platforms.

CONNECTING THE WORLD
E-commerce
Alibaba makes it easy for American entrepreneurs, farmers, large brands, and 
small businesses to leverage its technology to grow their business, expand their 
reach and compete in the global economy. 

Thousands of US companies sell directly to Chinese consumers on Tmall, 
Alibaba’s business-to-consumer e-commerce platform. Think of Tmall as an 
operator of a digital mall with virtual stores. Alibaba takes care of the marketing, 
payments and logistics services for these digital stores, thus allowing brands 
to focus on their new customers’ shopping experience and innovating new 
products. Alibaba is not in the retail business itself rather it partners with, instead 
of compete against, the merchants doing business on its platforms. Alibaba’s 
success is aligned with the success of the brands and retailers on its platforms. 

Alibaba also runs one of the largest global business-to-business e-commerce 
platforms and helps American small businesses in two ways: sourcing the highest-
quality and best-priced goods online, and selling to global wholesale buyers.

BEST IN CLASS BRAND PROTECTION 
Alibaba provides American businesses with safe and reliable digital platforms 
to sell goods abroad. Alibaba is committed to providing secure products 
and services and working collaboratively across its ecosystem to combat 
counterfeiting. Alibaba’s 2019 IPR report demonstrates that a combination 
of ever-improving technologies and close partnerships with brands, law 
enforcement and other stakeholders helped deliver strong results in Alibaba’s 
increasingly effective IP-protection program. Read more in Alibaba Group’s most 
recent global IPR protection annual report.

MEET OUR LEADERS

Daniel Zhang
Executive Chairman and  
Chief Executive Officer

Executive Chairman and 
Chief Executive Officer  
of Alibaba, Daniel Zhang 

succeeded Alibaba’s founder, Jack 
Ma, as executive chairman of Alibaba. 
Daniel joined the company in 2007 and 
has served as chief Executive officer 
since May 2015.  

Michael Evans 
President and Director

President and Director  
of Alibaba, Michael Evans 
leads the company’s 
international strategy 

outside of China by helping brands, 
retailers and merchants all over the 
world join Alibaba’s platforms. Michael 
joined Alibaba in 2015 after a 20-year 
tenure at Goldman Sachs, where he 
served as vice chairman, as well as 
chairman of Asia operations.

“ Alibaba has so substantially enhanced their IPR protection program to the 
point that we, and many other stakeholders, are comfortable in referring to 
their IPR protection program as the gold standard within the e-commerce 
industry.”

      -  Bob Barchiesi, President of the International Anti-Counterfeiting Coalition

ALIBABA’S BUSINESS 
ECOSYSTEM
The Alibaba ecosystem is composed  
of over 30 business units, including:
•  Business-to-consumer (B2C)
•  Business-to-business (B2B)
•  Digital media and entertainment
•  Financial services 

Alibaba Group
Enabling US Businesses to Access Global Markets 

1,000s
OF COMPANIES

$40B+
WORTH OF GOODS

In 2019, US companies sold more than $40 billion worth of  
goods to Chinese consumers through Alibaba’s online platforms.

Thousands of US companies sold their products on Alibaba in  
2019, including household names such as Nike and P&G, and 
family-owned businesses nationwide.

https://www.alizila.com/alibaba-ipr-report-demonstrates-brand-protection-leadership/

